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Summary

This yearbook provides information about the activi-
ties of the Georgian National Tourism Administration
(GNTA) in the field of tourism in 2013. It is mainly
about statistical data and trends in the tourism sec-
tor, activities undertaken by the GNTA to promote
tourism and the standings of Georgia in international
tourism indices.

In 2010, the Georgian National Tourism Administra-
tion was established as Legal Entity of Public Law un-
der the Ministry of Economy and Sustainable Devel-
opment and plays an essential role in the economic
development of the tourism industry in Georgia. The
mission of Georgian National Tourism Administra-
tion is to ensure sustainable tourism development
through positioning Georgia as a unique travel des-
tination on the international tourist map, improving
visitor experience and maximizing their expenditures
to significantly contribute to the national economy
by effective cooperation with strategic partners.

From the statistical viewpoint, the performance of
the tourism industry in Georgia in 2013 can be char-
acterized as a period of further growth. In 2013 the
number of international arrivals grew by 22%, over-
stepping the five million mark for the first time. The
five-millionth international visitor was even awarded
a prize to stress the importance of the fact.

The high growth rate in tourism was also highlight-
ed by international organizations. According to the
World Tourism Organization’s report, “UNWTO World
Tourism Barometer” (December, 2013), the increase
in the number of international arrivals in Georgia was
rated as the highest in Europe.

Domestic and international tourism are important fac-
tors in the Georgian economy. The expenditures of for-
eign guests in Georgia has a significant effect on the
balance of payments. Approximately 58% of Georgia’s
service export revenue come from tourism. Revenues
consisting of international tourism receipts demon-
strated an increasing trend reaching USD 1,72 billion
in 2013. Although the share of tourism in gross domes-
tic product decreased in 2008 as a result of the global

financial crisis, since then it has shown significant
growth, accounting for almost 6.5% of GDP in 2013.

In 2013, there were a total of 1,065 collective accom-
modation establishments in Georgia, comprising
15,967 rooms with 37,317 beds. These establishments
are subdivided into hotels, which number 418, with a
total of 10,801 rooms and 23,904 beds; and other ac-
commodation establishments, which number 647
units and include 5,166 rooms with 13,413 beds.

The competitiveness of Georgian tourism on the
world market increased by seven positions, ranking
66th among 140 nations in the Travel & Tourism Com-
petitiveness Index in 2013 (Score: 4.10), as compared
with 2011 (73rd position). In addition, according to
“Rough Guides” Georgia ranks 5th among the top ten
countries to visit in 2014, coming behind Brazil and
Turkey. Georgia was successful in international rela-
tions as well, elected Vice-Chairman of the UNWTO
Regional Commission for Europe and Vice-President
of the Committee on Statistics and the Tourism Sat-
ellite Account. Georgia became a member of ICCA
(International Conference and Congress Association).

The outlook for the tourism industry is highly opti-
mistic. It is forecast that the industry will create more
jobs and generate more income in the years to come.
The number of arrivals to Georgia is expected to in-
crease substantially thanks to various steps taken by
both the government in general and the Georgian
National Tourism Administration in particular.

Among the actions taken by the GNTA towards in-
creasing the number of travelers in the country is: the
development of tourism infrastructure, the facilitation
of international travel, the improvement of service
quality, large-scale marketing campain, the increase of
awareness about Georgia, implementation of market-
ing activities on domestic and international markets
and tourist product development.

We firmly believe that this publication will become

an important source of data and information that
you will frequently come back to.
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International Arrivals

International arrivals to Georgia have been grow-
ing rapidly over recent years. In 2013, their number
reached 5,392,303, representing growth of 22%.
The highest growth rate was registered in 2012,
when the number of international arrivals increased
by 57%.

The border crossing registration procedure allows
the identification of different types of arrivals. Out of
the total number of visits, 38% lasted longer than 24
hours, 40% were same-day visits, and 22% were for
the purpose of transit.

A comparison of global growth rates and that of
Georgia shows that in the past five years interna-
tional arrivals in Georgia increased considerably
faster than in the rest of the world. Even during the
global financial crisis of 2008 when arrivals world-
wide fell, the number of international arrivals to
Georgia increased by 23%. This recent high growth
rate has been highlighted by international organiza-
tions. According to the World Tourism Organization’s
report, “UNWTO World Tourism Barometer” (Decem-
ber, 2013), the increase in the number of interna-
tional arrivals in Georgia was rated as the highest in
Europe.

The statistics for the past three years demonstrate
that the most popular season among international
travelers is summer. During this period, the number
of international arrivals equaled 1,880,515, (June:
490,796; July: 613,604; August: 776,115), which is
35% of all international arrivals.

The majority of all arrivals, 88% (4,732,529), were
from neighboring countries: Turkey, Azerbaijan, Ar-
menia, and Russia; only 12% arrive from other coun-
tries.

Turkey is the annual leader in terms of the number
of international arrivals. Although number of visits
from Armenia was greater in December with a to-
tal of 121,732 (27%), annual data showed Turkey to
be in first place with 1,597,438 arrivals (an increase
of 4%)

Assignificant increasing trend is observed in the num-
ber of travelers from the Russian Federation. This has
been caused by the visa liberation process and the
reintroduction of direct flights. In 2013 the increase
in the number of arrivals from Russia was 49%. The
largest percentage increase was registered in Febru-
ary (138%) and March (103%).
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There has been a significant increase in the number
of arrivals from Poland (80% ) and Ukraine (66%),
caused by the introduction of direct flights from
Kutaisi International Airport to Poland (Wizz Air), and
the addition of flights in the direction of Ukraine.
It is important to mention here the significant role
played by the marketing campaigns administered by
the Georgian National Tourism Administration.

The introduction of direct flights to Iraq boosted the
number of arrivals from that country. In 2013 their-
number stood at 41,239, a 494% increase over last
year.

In 2013 there were 208,754 international arrivals
from EU countries, representing a 4% share of total
arrivals and an increase of 22% over last year.

The largest share of visitors, 87% (4,699,387) arrived
in Georgia by land transport, followed by air trans-
port, 585,701 (11%). Arrivals by sea and railway had
almost the same share of 44,239 (1%) and 62,976
(1%) respectively. The busiest border is Sarpi (Turk-
ish border), which saw 1,605,666 crossings in 2013,
amounting to 30% of all border crossings. This is fol-
lowed by Sadakhlo (Armenian border) at 17% and
Tsiteli Khidi (Azerbaijani border) at 16%.

Basic Information

International travel statistics are provided by the
Information-Analytical Department of the Minis-
try of Internal Affairs of Georgia.

Methodology

International travel statistics describe the dy-
namics of inbound travelers registered at 19 bor-
der checkpoints. The list of border checkpoints is
provided below:

Air: Thilisi International Airport, Batumi Interna-
tional Airport, Kutaisi International Airport.

Sea: Poti port, Batumi port, Kulevi port.

Land: Thilisi, Akhkerpi, Guguti, Vale, Vakhtangisi,
Ninotsminda, Sadakhlo (air and railway border
checkpoints), Sarpi, Kazbegi, Tsodna, Tsiteli Khi-
di, Gardabani, Samtatskaro, Kulevi.

Main Published Indicators

International arrivals by nationality, border, and
border type. Visits lasting more and less than 24
hours, transit visits.

International Arrivals by Types

- m m m m Change (2012-2013) o

Total 2,031,717 2,822,363 4,428,221 5,392,303 964,082 22%

24 ":;:’ea“d 1,067,338 1,318,968 1,789,592 2,065,296 275,704 15%
Same-day 695,767 1,011,990 1,883,670 2,138,216 254,546 14%
visitors b M 1903,/ , 150, b o
Transit 268,612 491,405 754,959 1,188,791 433,832 57%

Source: The Ministry of Internal Affairs of Georgia

International Arrivals by Years 5,392,303

4,428,221

2,822,363

2,031,717

1,500,049

2009 2010 2011 2012 2013

Source: The Ministry of Internal Affairs of Georgia

International Arrivals by Regions

"o | a2 | s | e | cen

Europe 4,225,635 5,168,046 942,411 22%

East Asia/Pacific 123,987 121,649 -2,338 -2%

Middle East 17,141 63,063 45,922 268%

Source: The Ministry of Internal Affairs of Georgia
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International Arrivals by Months
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International Arrivals Top 15 Countries

I TR T T T

Armenia 921,929 1,291,838 369,909 40%

Russia 513,930 767,396 253,466 49%

Iran 89,697 85,598 -4,099 -5%

Israel 30,851 39,922 9,071 29%

Germany 26,448 30,815 4,367 17%

Greece 19,777 22,024 2,247 11%

United Kingdom 14,805 16,672 1,867 13%

Source: The Ministry of Internal Affairs of Georgia
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International Arrivals by Borders

e e T T

Total 4,428,221
Sarpi TR 1,550,123
Sadakhlo AM 635,518
Tsiteli Khidi AZ 748,502
Kazbegi RU 401,805
Thilisi Airport ... 378,947
Tsodna AZ 179,623
Ninotsminda AM 195,401
Vale TR 92,568
Kutaisi Airport ... 4,145
Batumi Airport ... 46,272
Sadakhlo Railway AZ 39,015
Vakhtangisi AM 33,543
Guguti AM 34,931
G;;‘i’lm;“i AZ 24,643
BatumiPort = ... 21,483
PotiPort = ... 38,352
KuleviPort .. 2,332
Samtatskaro AZ 382
Akhkerpi AM 636

Def: AM-Armenia, AZ-Azerbaijan, RU-Russia, TR-Turkey

Source: The Ministry of Internal Affairs of Georgia
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5,392,303

1,605,666

922,891

851,202

701,302

462,184

211,333

209,920

129,474

68,568

54,975

36,245

34,489

32,278

26,731

22,712

19,006

2,521

411

395

964,082

55,543

287,373

102,700

299,497

83,237

31,710

14,519

36,906

64,423

8,703

-2,770

946

-2,653

2,088

1,229

-19,346

189

29

-241

22%

4%

45%

14%

75%

22%

18%

7%

40%

1554%

19%

-7%

3%

-8%

8%

6%

-50%

8%

8%

-38%

Travel and tourism is one of the largest and fastest
growing service industries globally. According to the
World Travel and Tourism Council (WTTC), the indus-
try’s direct contribution to world GDP in 2013 was
USD 2.2 trillion (2.9% of GDP) and it supported 101
million jobs. Taking into account its combined direct
and indirect impacts, the WTTC assesses Travel and
Tourism’s total economic contribution to be 9.5% of
world GDP in 2013; it is responsible for 1 in 11 jobs,
4.4% of total economic investment and 5.4% of world
exports (Economic Impact of Travel and Tourism 2014,
Annual Update, WTTC).

The expenditure of foreign guests in Georgia has a
huge effect on the Georgian balance of payments.
Approximately 58% of Georgia’s service export rev-
enues come from tourism. On the asset side, the bal-
ance of payments reports Georgia’s income from trav-
el by foreign visitors in Georgia, and on the liabilities
side, it shows expenditure by the Georgian residents
while abroad.

In 2013, the foreign exchange income from foreign
tourism in Georgia amounted to USD 1.72 billion.
Compared to 2012, this indicator increased by 22%.

Foreign exchange expenditures for foreign tourism in
Georgia amounted to USD 0.29 billion compared to
2012, this indicator also showed an increase of 15%.

In 2013, the balance of foreign tourism in Georgia
amounted to USD 1.43 billion compared to 2012, this
indicator also increased by 23%.

In the fourth quarter of 2013, the total number of per-
sons employed in tourism amounted to 168.8 thou-

sand. The largest share is employed in the transport
sector, which accounts for 57% of all tourism employ-
ment. Other significant contributors are hotels and
restaurants, with 20% of tourism employment. Em-
ployment in hotels and restaurants has increased by
17%, while in transport by 6%. The decrease of total
employment compared to the same period last year
is 6%, due to decrease in employment in other tour-
ism sectors. In 2012 the total contribution of tourism
to employment was 10%.

Between 2012 and 2013, the total value added in the
tourism sector increased by 10% and reached GEL 1.5
billion due to increased demand. As a result, tourism'’s
gross value added, as a proportion of GDP, increased
from 6.1% to 6.5%. The additional value added in the
tourism industry in 2013 was mainly driven by accom-
modation (increase 13%) and passenger traffic (air
transport increase 28%, other transport increase 3%).

Main Published indicators

1. Share of tourism in GDP

2. Share of tourism in total output

3. Number of employed persons in tourism

4. Foreign currency incomes from foreign tourism
5. Foreign currency expenses for foreign tourism
6. Balance of foreign tourism

More detailed information about the contribution
of tourism to the economy, tourism receipts and
employment can be found at the National Statis-
tics Office website http://geostat.ge/, the Nation-
al Bank of Georgia website www.nbg.ge, and the
Georgian National Tourism Administration website
www.gnta.ge
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Share of Tourism in GDP Foreign Currency Revenues from Incoming Tourism 2006-2013
(Thousand USD)

6.9%
6.2%
/ Total 312570.9 383745.8 446646 475889 659245.3 954908.5  1410901.7 1719699.8
6.5%

iy 6.1% 6.0% 6.1% ncuding | % J ¢ ] ¢ | + ] ¢ | + | ¢+ ] +
«O0/0

1.Q 58597.2 63889.6 85434.3 77676.3 100685.8 163989.8 2359304 302817.7
I.Q 82760.9 90174.2 132430.9 114353.3 136565.1 222249.6 330826.5 426524.5
l.Q 101743 129086.9 125883.1 158388.4 2319134 326568.5 487721.4 604201.8
IV.Q 69469.8 100595.1 102897.6 125470.9 190081 242100.6 3564234 386155.8

Source: National Bank of Georgia
2007 2008 2009 2010 2011 2012 2013

Source: National Statistics Office of Georgia

Transportation

32%

International Tourism Receipts

1,719,700
1,410,902
Share of
Other q q
Tourism in

10% cervi
954,909 ervice
Export

659,245
475,889
446,646 b
S Tourism
58%
Source: National Bank of Georgia
2007 2008 2009 2010 2011 2012 2013

Source: National Bank of Georgia
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The aviation market in Georgia has demonstrated
considerable growth in the past few years. Three
international and one domestic airport operate in
Georgia, fully complying with International Civil
Aviation Organization (ICAO) standards. Georgia’s
aviation market is primarily international, with the
majority of flights being served by Thilisi Interna-
tional Airport.

The Thilisi and Batumi International Airports are run
by a Turkish company - TAV Airports Holding Co. They
started operations in February and May 2007, respec-
tively. Mestia Airport (Queen Tamar Airport) was of-
ficially opened in 2011. The capacity of Thilisi and
Batumi International Airports is 2,000 and 300 pas-
sengers/hour respectively. As regards Mestia Airport,
its capacity is 100 passengers/hour. The construction
of Kopitnari International Airport (Kutaisi) was fin-
ished in September 2012. Its opening was marked by
the launch of flights by the low-cost carrier (LCC) Wizz
Air from Kutaisi to Kiev. Wizz Air is the third LCC in the
Georgian market after Pegasus and FlyDubai.

According to the Georgian Civil Aviation Agency
(GCAA), Turkish Airlines is the dominant air company
operating in Georgia and it has the largest number of
passengers. In 2013, it served 327,912 (19%) passen-
gers. Georgian Airways is the second most popular
airline with 208,641 (12%) passengers. It is followed
by Pegasus - 165,244 (9%) passengers; Ukraine In-
ternational Airlines — with 161,168 (9%); Wizz air-
126,038 (7%); Belavia — 95,605 (5%) and Siberia Air-
lines (S7) — 88,283 (5%).

There are two airline companies offering charter flights
to Moscow: Siberia Airlines and Georgian Airways. The
entry of new airlines from Russia to the Georgian avia-
tion market is in the process of negotiations.

In 2013 a new Turkish airline, Atlasjet international,
began daily flights from Istanbul to Thilisi and back.
It will launch direct flights Tbilisi-Antalya-Tbilisi from
summer 2014.

The Iraqi air company Al Naser Airlines also started
to perform regular flights from Thilisi International
Airport in 2013. It began flights to three destinations
from Thilisi. The flights Najaf-Tbilisi, Basra-Tbilisi and
Baghdad-Tbilisi were performed five times per week
during daytime hours.

The first flight from Najaf arrived on July 4 2013, and
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brought the company’s management to Thilisi Inter-
national Airport.

There are 24 foreign and one national airline compa-
nies offering regular flights from Georgia.

This year is going to be quite challenging for Georgia’s
aviation industry. New airlines are entering the mar-
ket, while others are expressing greater interest and
increasing flight frequencies on various routes.

The major airlines operating in Georgia are: Turkish
Airlines, Georgian Airways, Ukraine International Air-
lines, Pegasus, Belavia, S7, Lufthansa, Qatar Airways,
Fly Georgia, Air Astana, Fly Dubai, LOT, Air Baltic, Ata
Airlines, Azerbaijan Airlines, etc.

+18%

+31%

Following airports included: Tbilisi International
Airport, Kutaisi David the Builder International Air-
port, Batumi International Airport, Mestia Queen

Tamar Airport.
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Mestia Passengers

0,050, — by Regular and
Charter Flights
Kutaisi
10,25%

Batumi

11,39%

Source: Georgian Civil Aviation Agency

Domestic Airlines
16%
Thilisi
International
Airport
Passengers

Source: Georgian Civil Aviation Agency
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Thilisi
78,31%

International Airlines

New Routes from Georgia in 2013

I R R

Thilisi -Baghdad

Al Naser Airlines Tbilisi — Basra* Twice A Week
Thilisi — Najaf*

Air Onix Thilisi — Simferopol* Twice A Week

ISRAIR Thilisi - Tel Aviv* Once A Week

Source: Georgian Civil Aviation Agency

Note: *= No flights currently.

Thilisi International Airport: Passengers and Flights

1600000 —@— Passengers —il— Flights ~ 12000
1,436,046
1400000 —
~ 10000
10,187
1200000 7,837
1,219,175
~ 8000
1000000 6,362 1,058,482
800000 | ~ 6000
822,728
600000 | 713,565 702,073
614,516 ~ 4000
400000 |
—~ 2000
200000 |
0 T T T T T T 0
2007 2008 2009 2010 2011 2012 2013

Source: Georgian Civil Aviation Agency
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Batumi International Airport: Passengers and Flights

250000 —@— Passengers =l Flights 2,801 ~ 3000
- 2500
200000 -
208,937
168,510
~ 2000
150000
~ 1500
100000 -
~ 1000
50000 -
~ 500
484 >38
0 I 1 T 0
2007 2008 2009 2010 2011 2012 2013
Source: Georgian Civil Aviation Agency
Kutaisi International Airport: Passengers and Flights
200000 7] —4@— Passengers =M= Flights 949 1000
180000 ~ 900
187,939
160000 ~ 800
140000 - ~ 700
120000 ~ 600
100000 ~ 500
80000 - ~ 400
60000 300
40000 - ~ 200
20000 - 100
15,379 8418 4,527
0 T T 1 0

2007 2008

Source: Georgian Civil Aviation Agency
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Travel Behavior of International Visitors, 2013

A total of 60.3% of visits included at least one over-
night stay and 39.7% were day trips.

Out of a total of visits, 69% were repeat visits and 31%
of trips were for the first time. Thus, Georgia had up
to 1,643,241 new visitors within the period covered.

Most of those visiting from neighboring countries
have traveled to Georgia before. The highest share of
repeat visits was observed among residents of Azer-
baijan (89%). In contrast, a larger share of European
visitors came to Georgia for the first time.

Duration and Purpose of Travel

The average duration of a trip was five nights and var-
ied by country of residence. Visits from neighboring
countries tend to last for shorter periods, except for
visits from Russia, which averaged eight nights.

International visits were mostly undertaken for holi-
day, leisure or recreation purposes (37%). Other fre-
quently observed purposes included visiting friends
or relatives (26%), transit (17%), shopping (9%) and
business/professional trips (4%). Only 7% of visits
were for other purposes.

Accommodation

The most frequently used form of accommodation
were hotels (43%). Slightly more than a third of tour-
ists (34%) resided at a friend’s or relative’s private
apartment. Other types of accommodation were
less utilized by international visitors, 10% stayed in a
guesthouse/hostel.

Travel Destinations
46% of international trips were to the capital city of

A’s 60%

Tourists

Georgia, followed by 41% of trips to Batumi. Other
destinations had a lower number of visits. Among
them Marneuli and Kazbegi were the most popular
(8%), other destinations included: Rustavi (6%), Kobu-
leti (6%), Mtskheta (5%), Kutaisi (5%) and Borjomi 2%.

Basic Information

The Georgian National Tourism Administration
is the ordering party of the inbound tourism
survey to determine the total estimated number
and structure of international visits to Georgia.

Methodology

The survey runs in a face-to-face form and a
printed questionnaire is used. The data was
gathered via a survey using quantitative re-
search techniques based on the recommenda-
tions of the United Nations World Tourism Or-
ganization. Questioning is split up by place and
time in a way that covers all social demographic
groups of foreigners.

Interviews were conducted with international
visitors aged 15 years or older at the moment
of leaving Georgia. The interviews took place at
the checkpoints of each type of border (land, air-
port, railway and port).

A Traveler is a person who moves between differ-
ent geographic locations for any purpose and any
duration.

A Visitor is a traveler taking a trip to a main des-
tination outside his/her usual environment, for
less than a year, for any purpose (business, lei-
sure or personal) other than to be employed by
a resident entity in the country or place visited.

A Tourist is a visitor whose trip includes an over-
night stay or is a same day visitor otherwise.

Main Published Indicators
Place of permanent residence; purpose of visit
and frequency; length of stay; places visited; ac-

ak 40%

Same-day visitors

commodation; source of information; accompa-
nying persons; means of transport; organization
of a trip; popular activities and attractions; satis-
faction levels.

More detailed information is found at
www.gnta.ge
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Main Purpose of Visit

Holiday, Leisure, Recreation

Tourism Types
37%

Nature-based tourism 520,
Visiting friends/relatives
Cultural
Transit on the way to another country
Adventure tourism
Shopping
Wine/Food tourism
Business or Professional
Leisure/Relaxation
Education or training
Sport tourism
Health and Medical Care

Health tourism
Other

Source: Georgian National Tourism Administration Agrotourism

Source: Georgian National Tourism Administration

Accommodation

Hotel 43%

Private Home of a Friend/Relative
Most Visited Destinations

Guesthouse/Hostel

Rented Apartment

B Total

Private Home/Apartment B Holiday, Leisure, Recreation

Campsite or trailer park

7.9%
B 62%

Other Kazbegi

B 46% .
m 738% Kutaisi H 50%

Source: Georgian National Tourism Administration m g2 Mtskheta

I m 458%
= 48% Borjomi s Thilisi

9
12.5% " 39%

Average Length of Stay by Country of Residence

Country of Residence Average Overnights

= %% Rustavi
B 83% Marneuli m27% a
m17%

Batumi

Azerbaijan 4
Turkey 2 Source: Georgian National Tourism Administration

Source: Georgian National Tourism Administration
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Travel Behavior of the Georgian Residential

Population, 2013

25%

Thilisi Most Popular

Destination
8%

......................... : = .. Kutaisi

In 2013, the most domestic trips were made by inhab-
itants of villages, mainly vacations were spent in the
central cities of Georgia.

While women and men make about the same num-
ber of domestic trips, a comparison between differ-
ent age groups shows differences in travel behavior.
Whereas people aged 18 to 24 were the most fre-
quent travelers, taking 2.95 trips per year, people
aged 55-64 took an average of 1.7 trips.

Duration and Purpose of Travel

Visitors' average overnight trip length was three
nights and varied by place of residence. Visitors from
Thilisi tend to stay for longer periods (four nights on
average) while other visitors spent two nights on av-
erage away from their usual environment.

Domestic visitors most often travel for visiting friends
or relatives (VFR) (45%), followed by 15% of trips for
holiday, leisure and recreation. Only 3% traveled for
business or professional purposes. Other frequently ob-
served visiting purposes include shopping (12%), health
and medical care (9%) and visits to second home (4%).

Travel Destinations

The most common destination was Thilisi, 25% of
domestic trips were to the capital city of Georgia, fol-
lowed by 8% of trips to Batumi and Kutaisi. Among
other visited destinations were: Mtskheta (4%), Telavi
(2%), Zugdidi (2%), Gori (2%) and Rustavi (2%).

Between regions most popular places were Imereti,
Ajara and Kakheti with 17%, 12% and 8% respectively.

Accommodation
63% of domestic travelers stayed in a private home of
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their relative or friend. This is partially due to the influ-
ence of the VFR segment. Considerably large number
(14%) of Georgians stayed in their own houses, while
8% stopped in their second summer houses.

Basic Information

Georgian National Tourism Administration is the
ordering party of domestic tourism survey as
well, purpose of which is to determine the struc-
ture of domestic visits in Georgia.

Methodology

The results of this report are based on in-person,
face-to-face interviews with respondents living
in households throughout the territory of Geor-
gia. The survey was designed to collect informa-
tion from a representative sample of the resi-
dent population aged 15 and above who had a
visiting experience in the country within the last
month. The duration of the interview was 15-20
minutes.

Domestic tourism — tourism realized by resi-
dents within Georgia outside of their usual en-
vironment.

In the context of tourism statistics, GNTA uses
two simultaneous methods for classification
of domestic visit: location and regularity. Loca-
tion method takes into consideration municipal
structure of the country. Namely, for defining the
usual environment it is crucial whether domestic
traveler made a visit out of his/her municipality.
Second method defines specific frequency of
visits that is considered as a regular. Particularly,
if a Georgian domestic traveler visits the other
municipality less than one time per two weeks,
itis not considered as regular; therefore it is clas-
sified as a domestic visit.

Main Published Indicators

Place of permanent residence, visit purpose
and frequency, length of stay, places visited,
accommodations, source of information, ac-
companying persons, means of transport, trip
organization, popular activities and attractions,
satisfaction level.

More detailed information is found at
www.gnta.ge

Main Purpose of Visit

Visiting friends/Relatives
Holiday, Leisure, Recreation
Shopping

Health and Medical Care
Visit to Second Home
Business or Professional

Other

Source: Georgian National Tourism Administration

Accommodation

Private Home of a Friend/Relative
Private Apartment/House
Secondary Residence
Guesthouse

Hotel

Rented Rooms/Apartment

Other

Source: Georgian National Tourism Administration

VFR45% ¥

Domestic Visitors Most Often
Travel for Visiting Friends or
Relatives (VFR) Purposes.

45%

63%
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Duration of Stay

Place of Residence Average Duration of Stay

Thilisi 4
Regional Cities 2
Village 2

Source: Georgian National Tourism Administration

Most Visited Destinations

B Total
B Holiday, Leisure, Recreation

‘\ Zugdidi

H 23% " 7.9% =7
m 23% B ogy Kutaisi
) m 2%
A " 0% | 23
’ 3.6% B 16%
Gori 839% Mtskheta 0

|
25.2%
720, Thilisi

B 83% - Batumi B o2y Rustavi

Source: Georgian National Tourism Administration
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The seaside region of Ajara and Samtskhe-Javakheti,
dominate the Georgian hotel market. In Georgia there
are around 1,065 accommodation units with a total
capacity of 37,317 beds. The Adjara region boasts the
largest number of beds.

Hotels account for 64% of the bed capacity, followed
by family houses 17%, and guest houses 13%. With
the increasing number of visitors, medium-term de-
mand is already outstripping current supply. Conse-
quently, it is expected that the supply of accommo-
dation will increase considerably to keep pace with
demand.

Thilisi boasts several international hotel brands:
Radisson Blu Iveria, Tbilisi Marriott, Courtyard Marriot,
Sheraton Metechi Palace, Holiday Inn and Citadines.
Several other international chains are expanding
in the city as well. As regards Batumi, Sheraton and

H

Radisson Blu hotels have recently opened there and
other major hotel projects are under construction,
including: Kempinski, Holiday Inn, Ritz-Carlton, Hilton
and Marriott, to name but a few.

A number of brand hotels are starting operations in
the spa resorts of Georgia as well.

There are currently around 80 planned and ongoing con-
structions of accommodation units in Georgia, including
brand hotels: Radisson, Kempinski, Holiday Inn.

The majority of construction (88%) takes place in Thi-
lisi and the Ajara, Samtskhe-Javakheti, Imereti and

Kakheti regions.

The estimated number of additional rooms being
constructed is 4,000, with more than 7,000 beds.
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Number of Accommodation Units

Ajara

Samtskhe-Javakheti
Kakheti

Thilisi

Samegrelo-Upper Svaneti
Imereti

Mtskheta-Mtianeti

Guria
Racha-Lechkumi
Lower Kartli

Inner Kartli

Source: Georgian National Tourism Administration

Family House

17%

Number of
Bed Places

by Type

Hotel
64%

Guest House

13%

Other
6%

Source: Georgian National Tourism Administration
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Accommodation Units by Types and Regions

Ajara

Samtskhe-Javakheti
Kakheti

Thilisi

Samegrelo-Upper Svaneti
Imereti
Mtskheta-Mtianeti

Guria

Racha-Lechkumi

Lower Kartli

Inner Kartli

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Hotel = Family House Guest house W Other

Source: Georgian National Tourism Administration

Bed Capacity by Regions
Ajara 10,484
Samtskhe-Javakheti
Thilisi
Imereti
Guria

Mtskheta-Mtianeti

Kakheti

Samegrelo-Upper Svaneti
Racha-Lechkumi
Lower Kartli

Inner Kartli

Source: Georgian National Tourism Administration
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Against the backdrop of the global economic crisis,
the Georgian tourism industry continues to grow. The
outlook for the industry is highly optimistic. It is fore-
cast that the industry will create more jobs and gen-
erate more income in the years to come. The number
of arrivals to Georgia is expected to increase substan-
tially thanks to the various steps taken by both the
government in general and the Georgian National
Tourism Administration in particular.

Among the actions taken by the GNTA towards in-
creasing the number of travelers in the country is:
the development of tourism infrastructure, the fa-
cilitation of international travel, the improvement of
service quality, increase of awareness about Georgia,
implementation of marketing activities on domestic
and international markets and tourist product devel-
opment.

The development of tourist infrastructure stands high
amongst the priorities of the government. New tour-
ist information centers are in the process of construc-
tion throughout the country. Significant steps were
taken towards travel facilitation and visa relaxation.
Georgia has a no-visa policy with majority of coun-
tries. Among them are citizens of the United States,
Canada, and European Union member states, who
can enter Georgia solely on the basis of an Identity
Card. Travelers from most other countries are given
visas on arrival.

Another significant issue is service quality enhance-
ment. This is achieved through intensive training for
representatives of the tourism and hospitality indus-
try throughout Georgia. Among the new services
introduced for tourists were 24-hour hotline (#0800
800 909) and a team of mobile guides distributing in-
formation about Georgia.

The GNTA has actively worked to increase awareness
of Georgia internationally. For this purpose, famous
Georgians were appointed as representatives of
Georgian National Tourism Administration in U.K. and
Japan to promote Georgia as a tourism destination.

Marketing undoubtedly plays a vital role in tourism
growth. Activities undertaken by the GNTA cover pro-
motional campaigns on both domestic and interna-
tional markets, press and familiarization trips, partici-
pation in international travel-fairs, production of print
materials, social media marketing, etc.

Choosing the right markets is undoubtedly an inte-
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gral part of marketing. While maintaining existing
markets, the GNTA also concentrates on tapping
into new countries. Seven presentations were held
in Ukraine, Azerbaijan, Lithuania and Latvia in 2013.
Events were attended by more than 600 travel com-
panies and media representatives. GNTA hosted 22
press and FAM trips and organized eight events of dif-
ferent themes throughout the country.

Making the most of Georgia’s rich natural and cultural
resources by offering new tourist products provides
increased possibilities for targeting travelers of dif-
ferent tastes. The GNTA efforts focus on the develop-
ment of different types of tourism such as MICE, wine,
eco, and adventure, to name but a few.

As a result of these projects competitiveness of
Georgian tourism on the world market increased by
seven positions, ranking 66th among 140 nations in
the Travel & Tourism Competitiveness index in 2013
(Score: 4.10), as compared with 2011 (73rd position).
In addition, according to Rough Guides Georgia ranks
5th among the top ten countries to visit in 2014, com-
ing behind Brazil and Turkey.

Georgia was successful in international relations as
well.In 2013, agreements of cooperation in the field of
tourism were signed with six countries ( San Marino,
Hungary, Poland, Serbia, Montenegro and Estonia).

As regards cooperation with international organiza-
tions, Georgia was elected as Vice-Chairman of the
UNWTO Regional Commission for Europe and Vice-
President of the Committee on Statistics and the
Tourism Satellite Account. Georgia became a mem-
ber of ICCA (International Conference and Congress
Association).

womon D) The 39th General Assembly of the

OLYMPIC FESTIVAL

TB|L|S|‘|5 European Olympic Committees
chose the Georgian capital to host

the Youth Olympic Festival in 2015. Over 4,000 ath-
letes from 49 European countries will participate in
the festival taking place in Thilisi. The sporting infra-
structure of the city will be renovated according to

——

Wik il

European standards and an “Athletes’ Village” will be
built. For this event the city of Tbilisi is expected to
host more than 10,000 visitors, most of them will re-
quire middle class hotel accommodation and the rest
will need high class hotel accommodation, all within
Thilisi. Considering the fact that there are only 6,207
bed-places in Thilisi (including guest houses and fam-
ily home stays), there is an immediate need for new
hotel investment to fill the gap in supply. This festi-
val represents a good opportunity for the country to

showcase its rich tourism potential.

The UEFA Executive Committee has given Thilisi the op-
portunity to host a mega sport event, the UEFA Super
Cup. The UEFA Super Cup is an annual football match
between the winners of the Champions League and the
Europa League. The game will be held at the newly reno-
vated Mikheil Meshki Stadium or Dinamo Arena. This
event will gather football fans from all over the world.
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International Arrivals (UNWTO Classification)

| a2 | 203 | changew

Armenia 921,929 1,291,838 40%

Belarus 7,972 12,915 62%

Czech Republic 6,562

Kazakhstan 15,115 21,148 40%

Lithuania 5,319

Poland 20,563 36,946

Russia 513,930 767,396 49%

Uzbekistan 5,852 5,738

Northern Europe 26,211 30,167 15%

Sweden 3,714 4,182 13%

Others 5,456 5,982

Greece 19,777 22,024 11%

Spain 3,758 4,723 26%

Western Europe 56,617 66,661 18%

Belgium 2,795 3,763 35%

Germany 26,448 30,815 17%

Switzerland 3,009 3,695
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East/Med Europe 1,564,489 1,637,910

Turkey 1,533,236 1,597,438

Caribbean

North Amer. 31,697 30,214

United States of America 28,513 26,713 -6%

South Amer. 1,390 1,618

China 9,995 8,830 -12%

Others 2,487 3,289

South Asia 97,925 93,043 -5%

Others 8,228 7,445 -10%

Philippines 6,310 7,255 15%

Middle East 17,141 63,063 268%

Iraq 6,947 41,239 494%

Syria 4,020 3,291 -18%

East Africa 3,789 2,591 -32%

South Africa 1,044

Central Africa -31%

Total 4,428,221 5,392,303 22%
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