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turizmi warmoadgens msoflio ekonomikis erT-erT yvelaze did da  swra-
fad mzard seqtors.  misi mniSvneloba didia saqarTveloSic, sadac  igi 
ganviTarebis aqtiur etapze imyofeba da aqvs potenciali kidev ufro didi 
wvlili Seitanos qveynis Semosavlebis, dasaqmebis da investiciebis zrdaSi. 

saxelmZRvanelo „Semomyvani turizmis biznesis dasagegmad“ miznad isaxavs 
daexmaros turistuli biznesiT dainteresebul pirebs Tu organizaciebs 
Semomyvani turizmis ganviTarebaSi. igi moicavs biznesis dagegmvis etapebs,  
turizmis Tanamedrove tendenciebs, miznobrivi bazrebis Sesaxeb mniS-
vnelovan informacias, rCevebs da rekomendaciebs. 

vimedovnebT, rom aRniSnuli naSromi  xels Seuwyobs TanamSromlobis gaR-
rmavebas  saqarTvelos turizmis erovnul administracias, asociaciebs da 
kerZo seqtors Soris, rac  turizmis seqtoris ganviTarebis ualternativo 
gzaa.

saxelmZRvanelo warmoadgens pirvel gamocemas da yovelwliurad ganaxlde-
ba.  aqedan gamomdinare metad mniSvnelovania Tqveni kontribucia rCevebisa 
da rekomendaciebis saxiT,   naSromis kidev ufro momxmarebelze mosargebad 
da efeqtianobis gasazrdelad.

saukeTeso survilebiT,
g. CogovaZe
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saxelmZRvanelo gankuTvnilia  turoperatorebisa da 
turistuli produqtebis mflobelebisTvis, romlebic 
saerTaSoriso bazrebze gasvlas gegmaven. igi moicavs 
im ZiriTadi saSualebebis Sesaxeb informacias, romelic 
maT biznesSi warmatebis miRwevaSi daexmarebaT. damate-
biT, am Tavis bolos ganxilulia turistuli produqteb-
is registraciis procedurebi.

biznesis momzadeba

Semomyvani mogzaurebis mosazidad muSaobis dawyebam-
de aucilebelia kvlevisa da dagegmvis ganxorcieleba. 
amisTvis saWiroa:
•	 saerTaSoriso bazrebis gamokvlevis Sedegad Tqveni 

produqtis momxmareblebis garkveva;
•	 am bazrebis momxmareblebis saWiroebebis dasakmayo-

fileblad produqtis gadamuSaveba da gaumjobeseba;
•	 konkurentunarianobis gansazRvra bazarze;
•	 saerTaSoriso mogzaurebs Soris sxvadasxva mogzau-

robis stilis arsebobis Sesaxeb informaciis floba;
•	 msoflioSi damkvidrebuli turizmis distribuciis 

sistemis da misi ganakveTebis struqturis Seswavla. 
saqarTveloSi arsebuli realobis gaanalizeba;

•	 miznobrivi saerTaSoriso vizitorebis mozidvaze 
orientirebuli marketinguli gegmis da biujetis 
SemuSaveba; 

•	 Tqveni produqtis regionSi arsebul sxva Semavsebel 
produqtTan erTad paketiT SeTavazebis SesaZle-
blobis gamokvleva;

•	 sagadasaxado SeRavaTebisa da saqarTveloSi arsebu-
li saxelmwifo mastimulirebeli programebis Sesax-
eb informaciis moZieba;

•	 momxmareblebisa da savaWro partniorebisTvis ing-
lisur da sxva enebze sapromocio masalis momzadeba;

•	 aRniSnuli bukletis wakiTxva da turizmis erovnuli 
administraciisa da asociaciebisgan rCevebis miReba.

turizmis erovnuli administracia (GNTA)

2010 wlidan saqarTvelos turizmis erovnuli adminis-
tracia ekonomikisa da mdgradi ganviTarebis saministros 
sajaro samarTlis iuridiuli piria. igi mniSvnelovan 
rols asrulebs saqarTvelos ekonomikur ganviTareba-
sa da turizmis industriis rolis gazrdaSi. adminis-
traciis miznebia saqarTveloSi turizmis ganviTarebis 
saxelmwifo politikis Camoyalibeba, mdgradi turizmis 
ganviTarebis uzrunvelyofa, turizmis ganviTarebis 
safuZvelze qveyanaSi maRali saeqsporto Semosavlebis 
zrdisa da axali samuSao adgilebis xelSewyoba.

mniSvnelovani:

þ ganixileT Tqveni produqti da gegmebi turizmis 
erovnuli administraciis turistuli produq-
tis da mcire infrastruqturis ganviTarebis sam-
marTvelosTan;

þ daregistrirdiT sainformacio momsaxurebis sam-
marTvelos saSualebiT bazebSi, momavalSi sain-
formacio centrebSi Tqveni produqtis Sesaxeb 
informaciis gasavrceleblad da turistebisTvis 
misawodeblad; aseve, bazebSi registracia saSu-
alebas mogcemT yoveli wlis bolos miiRoT tu-
rizmis erovnuli administraciisgan momaval wels 
saqarTveloSi da ucxo qveynebSi dagegmili Ron-
isZiebebisa da saerTaSoriso gamofenebis Sesaxeb in-
formacia. Tanamonawileobis Tanxis gadaxdis SemTx-
vevaSi ki  mogecemaT saSualeba miiRoT monawileoba 
saerTaSoriso gamofenaSi da daamyaroT saerTaSor-
iso kavSirebi;

þ gaesaubreT Tqveni saWiroebebis (problemebis) 
Sesaxeb ukukavSiris analizisa da reagirebis sam-
marTvelos;

þ miiReT informacia turizmis statistikis tenden-
ciebis da ZiriTadi turistuli bazrebis Sesaxeb kv-
levebisa da dagegmvis sammarTvelosgan;

þ miiReT marketinguli rCevebi da broSurebi brendis 
ganviTarebis sammarTvelosgan.

swrafi bmulebi:

turizmis erovnuli administracia statistika da 
kvlevebi
www.gnta.ge/statistics

broSurebi
http://georgia.travel/useful-information/brochures/

aWaris avtonomiuri respublikis turizmisa da 
kurortebis departamenti

departamenti warmoadgens aWaris avtonomiuri respub-
likis turizmisa da kurortebis marTvis saxelmwifo 
organos. mis funqciebSi Sedis:
•	 saxelmwifo politikis warmoeba kurortebis Senax-

visa da turizmis ganviTarebisTvis;
•	 regionis turistuli potencialis popularizacia 

saerTaSoriso doneze;
•	 turizmis sferoSi siaxleebis danergvis xelSewyoba.

departamentis strategiul miznebs warmoadgens:
•	 regionis, rogorc turistuli adgilis cnobadobis 

amaRleba;
•	 regionis turistuli produqtebis ganviTareba da 

momsaxurebis xarisxis amaRleba;
•	 turizmis sferos marTvis efeqtianobis uzrunve-

lyofa.

saqarTvelos turizmis asociacia (GTA)

saqarTvelos turizmis asociacia warmoadgens kerZo 
turistuli kompaniebis, sastumroebis da saojaxo sas-
tumroebis organizacias. igi axorcielebs sxvadasxva 

rogor movamzadoT biznesi saerTaSoriso vizitorebis mosazidad?

vis mivmarToT informaciis da daxmarebis misaRebad?



8

proeqtebs, romlebic xels uwyobs turizmis ganviTare-
bas saqarTveloSi. mis funqciebSi Sedis:
•	 gamyvani, adgilobrivi da Semomyvani turizmis gan-

viTareba;
•	 dainteresebuli mxareebis codnis gazrda turizmis 

saWiroebebsa da servisebze;
•	 saqarTveloSi arsebuli turistuli potencialis 

popularizacia;
•	 xarisxis marTva turizmis seqtorSi;
•	 turistul kompaniebs Soris warmatebuli Tanam-

Sromloba;
•	 profesionali gidebis momzadeba;
•	 saganmanaTleblo seminarebis da treningebis organi-

zeba.

saqarTveloSi Semomyvan turoperatorTa 
asociacia (GITOA)

asociacia cdilobs moizidos motivirebuli wevrebi da xeli 
Seuwyos axali proeqtebis ganxorcielebas qveyanaSi turizmis 
ganviTarebis TvalsazrisiT. mis funqciebSi Sedis:
•	 saqarTvelos, rogorc turistuli qveynis popular-

izacia;
•	 wevri organizaciebis TanamSromloba vizitorebis 

mosazidad;
•	 axali turistuli paketebis SeTavazeba da arsebu-

lis gaumjobeseba;
•	 turistuli informaciis xelmisawvdomobis gazrda.

saqarTvelos sastumro da sarestorno 
federacia

saqarTvelos sastumro da sarestorno federacia 2014 
wlis Tebervlis TveSi dafuZnda. igi aqtiurad muSaobs 
sastumro da sarestorno seqtorSi standartebis proeq-
tis SemuSavebaze. am etapisaTvis federacia saintereso 
momsaxurebasa da SeRavaTebs sTavazobs seqtorSi arse-
bul wevr organizaciebs.

saqarTvelos gidebis asociacia

saqarTvelos gidebis asociacia 2010 wels daarsda da 
turistuli gidebis erovnul gaerTianebas warmoadgens. 
igi miznad isaxavs saqarTveloSi gidis profesiis popu-
larizebas, moqmedi gidebis saqmianobis ganviTarebas da 
Semosavlebis zrdis xelSewyobas. dReisTvis asociacia 
saqarTvelos 80-ze met profesional gids aerTianebs, 
romelTa sainformacio da saswavlo mxardaWera aso-
ciaciis programebis meSveobiT aqtiurad mimdinareobs.

Rvinis turizmis asociacia

Rvinis turizmis asociacia daarsda 2014 wels sainicia-
tivo jgufis mier. mis profils warmoadgens Rvinis tu-
rizmis ganviTarebis xelSewyoba saqarTveloSi, Rvinis 
turizmis proeqtebsa da RonisZiebebSi monawileoba, sax-
elmwifo struqturebTan TanamSromloba, gamocdilebi-
sa da xedvis gaziareba dargis ganviTarebul da sawyis 
etapze myofi obieqtebisTvis.

qarTuli Rvinis asociacia

turizmis ganviTarebis TvalsazrisiT asociacia cdi

lobs xeli Seuwyos Rvinis turizmis popularizacias da 
qarTuli Rvinis unikaluri jiSebis da Rvinis damzadeb-
is tradiciuli teqnologiebis Sesaxeb saerTaSoriso 
cnobadobis amaRlebas.

aWaris gidebis asociacia

organizacia cdilobs xeli Seuwyos turebis dagegmvis 
procesSi gidebis CarTulobas da maT profesiul ganvi-
Tarebas. maT funqciebSi Sedis:
•	 eqskursiamZRolis profesiis popularizacia;
•	 axali gidebis momzadeba;
•	 moqmedi gidebis gadamzadeba;
•	 turizmis seqtoris ganviTarebis interesebis gaT-

valiswinebiT sakanonmdeblo aqtebis momzadebaSi 
monawileoba;

•	 gidebis momsaxurebis standartebis SemuSaveba.

gudauris sastumroebis asociacia

asociacia aqtiurad TanamSromlobs sajaro da kerZo 
struqturebTan gudaurSi sxvadasxva proeqtis gansax-
orcieleblad, rac xels uwyobs saerTaSoriso da Sida 
vizitorebis mozidvas. misi funqciebia:
•	 sastumroebis biznesSi arsebuli problemebis iden-

tificireba;
•	 sastumroebis warmomadgenlebTan TanamSromloba;
•	 gudauris turistuli potencialis popularizacia.

abasTumnis turistuli asociacia

organizaciis areali samcxe-javaxeTis regionia, sa-
dac igi saeqskursio-turistul qsels qmnis da eweva 
sareklamo-sainformacio saqmianobas adgilobrivi tu-
ristuli produqtebis warmoCenis mizniT.

asociacia xels uwyobs informaciis xelmisawvdomobis 
gazrdas abasTumnis turistuli Rirebulebisa da poten-
cialis Sesaxeb.

swrafi bmulebi:

aWaris avtonomiuri respublikis turizmisa da kurorteb-
is departamenti
http://adjara.gov.ge/branches/default.aspx?gid=7

saqarTvelos turizmis asociacia
http://tourism-association.ge/ge/index.php

saqarTveloSi Semomyvan turoperatorTa asociacia
www.gitoa.ge

saqarTvelos gidebis asociacia
http://www.guides.ge/

Rvinis turizmis asociacia
http://www.wine-tourism.org/

qarTuli Rvinis asociacia
http://www.gwa.ge/?lan=ge

aWaris gidebis asociacia
http://www.ajaraguides.com/

abasTumnis turistuli asociacia
http://www.ata.ge
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qvemoT mocemulia turistuli subieqtis (turistuli saagento, ganTavseba, restorani da sxva)  Sez-
Ruduli pasuxismgeblobis sazogadoebad (Sps) an individualur mewarmed daregistrirebis procedurebi. 

cxrilSi ixileT SedarebiTi analizi am ori konkretuli SemTxvevisTvis:

individualuri mewarmis registraciis wesi da pirobebi

individualuri mewarmis registraciis mizniT dainteresebulma pirma unda mimarTos sajaro reestris 
erovnuli saagentos teritoriul samsaxurs, iusticiis saxls an sajaro reestris avtorizebul pirebs.

saregistraciod warsadgeni dokumentebi:

•	 gancxadeba (aRniSnuli ivseba Sesabamis eleqtronul programaSi uSualod dokumentebis mimRebi op-
eratoris mier);

•	 dainteresebuli piris piradobis damadasturebeli dokumentis (piradobis mowmoba, pasporti, binad-
robis mowmoba, piradobis neitraluri mowmoba an neitraluri samgzavro dokumenti) asli;

•	 momsaxurebis safasuris gadaxdis damadasturebeli dokumenti – 20 lari (1 samuSao dRis vadaSi).
damatebiTi informaciisTvis ixileT Semdegi bmuli: http://psh.gov.ge/main/page/2/85

Sps-s registraciis wesi da pirobebi

turistuli  subieqti Sps-s registraciisTvis mimarTavs nebismier iusticiis saxls an sajaro reestris 
erovnuli saagentos nebismier teritoriul samsaxurs. registraciisTvis aucilebelia Semdegi dokumen-
tebis wardgena:

•	 piradobis damadasturebeli dokumenti;
•	 yvela partnioris/damfuZneblis mier xelmowerili da saTanado wesiT damowmebuli SeTanxmeba/wes-

deba;
•	 saTanado wesiT damowmebuli  warmomadgenlobis damadasturebeli dokumenti da piradobis damadas-

turebeli dokumenti (Tu dainteresebuli piris warmomadgeneli xarT);
•	 im SemTxvevaSi, Tu iuridiuli piri registrirdeba partnioris/damfuZneblis, xelmZRvanelis/war-

momadgenlis piradobis damadasturebel dokumentSi miTiTebuli misamarTisgan gansxvavebul mis-
amarTze, romelic ar warmoadgens zemoaRniSnuli pirebis sakuTrebas, damatebiT unda iyos warmodge-
nili aRniSnul misamarTze arsebuli uZravi nivTis mesakuTris Tanxmoba an saTanado wesiT Sedgenili 
da damowmebuli xelSekruleba am nivTiT sargeblobis Sesaxeb (ijaris, qiravnobis, Txovebisa an sxva);

•	 im SemTxvevaSi, Tu iuridiuli piris xelmZRvanelobasa da warmomadgenlobaze uflebamosili piri ima-
vdroulad ar aris sazogadoebis damfuZnebeli, aucilebelia misi Tanxmoba aRniSnul Tanamdebobaze 
daniSvnis Sesaxeb;

•	 aucilebelia el-fostis miTiTeba.
•	 momsaxurebis safasuris gadaxdis damadasturebeli dokumenti – 100 lari (1 samuSao dRis vadaSi).

damatebiTi informaciisTvis ixileT Semdegi bmuli: http://psh.gov.ge/main/page/2/86 

dokumentis „wesdeba/partniorTa SeTanxmeba“ CamotvirTva SesaZlebelia Semdegi bmulidan: 
http://new.napr.gov.ge/p/352

fizikuri piri, romelsac individualuri me-
warmis statusi aqvs da wliuri Semosavali ar 
aRemateba 100 aTas lars, ibegreba  5%-iani saga-
dasaxado ganakveTiT, xolo Tu Semosavali 100 
aTas lars aRemateba aRniSnuli maCvenebeli 20% 
iqneba. sagadasaxado ganakveTi Sps-sTvis yvela 
SemTxvevaSi fiqsirebulia da 15%-s Seadgens.

Sps-s daregistrireba SeuZlia aramarto erTs, 
aramed ramdenime pirs. mewarmis pasuxismgebloba 
misi kreditorebis winaSe Semoifargleba mTeli 
misi qonebiT sazogadoebaSi. rac gulisxmobs, 
rom momavalSi darRvevis aRmoCenis SemTxvevaSi 
mewarme pasuxs agebs mxolod im qonebiT, an im wi-
liT, rac mas Sps-Si aqvs. individualuri mewarme 
ki misi saqmianobidan warmoSobili valdebulebi-
sTvis kreditorebis winaSe pasuxs agebs mTeli 
Tavisi qonebiT, anu yvela im aqtiviT, rac maszea 
daregistrirebuli.

sagadasaxado ganakveTi valdebulebebi
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Semomyvani 

turizmis arsi
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Semomyvani turizmi

Semomyvani turizmi moicavs qveyanaSi ganxorcielebul 
yvela saerTaSoriso  mogzaurobas. is saeqsporto dar-
gia, miuxedavad imisa rom turisti mogzaurobas qveynis 
farglebSi axorcielebs, am servisis misaRebad ucxour 
valutas iyenebs. 2014 wlis monacemebiT saqarTveloSi 
saerTaSoriso turizmidan miRebulma Semosavalma 1.8 
miliardi aSS dolari Seadgina. saerTaSoriso Semosvleb-
is Sesaxeb informacia qveyndeba yovelTviurad Sinagan 
saqmeTa saministros sainformacio - analitikuri  de-
partamentis da turizmis erovnuli administraciis mier. 
rac Seexeba saerTaSoriso mogzaurebis maxasiaTeblebis 
kvlevas, mas statistikis erovnuli samsaxuri kvartalu-
rad aqveynebs. kvleva moicavs 15 wlis da ufrosi asakis 
saerTaSoriso mogzaurebs,  xolo interviu yvela tipis 
sasazRvro gamSveb punqtSi tardeba (aeroporti, porti, 
rkinigza, saxmeleTo sazRvari).

swrafi bmulebi:
 
saerTaSoriso da Sida mogzaurebis kvlevebi 

turizmis erovnuli administracia
http://gnta.ge/statistics/

statistikis erovnuli samsaxuri
www.geostat.ge

saerTaSoriso da Sida mogzaurebi - gansxvaveba

rogorc msoflio gamocdileba gviCvenebs, saerTaSori-
so mogzaurebi ufro xangrZlivad mogzauroben da met 
fuls xarjaven, vidre Sida mogzaurebi. msoflioSi mim-
dinare tendenciebis Tanaxmad, operatorebis umravleso-
ba pirvelad Tavisi turistuli produqtiT adgilobrivi 
bazris aTvisebas cdilobs da mxolod amis Semdeg gadis 
saerTaSoriso bazarze, Tumca aRniSnuli gamocdileba 
SeiZleba gansxvavdebodes konkretuli qveynisTvis. aseve, 
sakmaod mniSvnelovani gansxvavebebi arsebobs marketings 
Soris, romelic Sida da saerTaSoriso bazris asaTvise-
blad gamoiyeneba.

mniSvnelovani:

þ mniSvnelovania im faqtis gaazreba, rom saerTaSori-
so bazari Zalzed konkurentulia. aq Tqven ara mar-
to im kompaniebs gauwevT konkurencias, romlebic 
msgavs produqtebs sTavazoben momxmarebels, aramed 
sxva saerTaSoriso destinaciebsac1. Tqveni regionis 
gayidva da mogzaurebisTvis destinaciis maxasiaTe-
blebis Sesaxeb informaciis miwodeba xSirad pirve-
li nabijia produqtis gayidvis procesSi.

ratom Semomyvani turizmi?

Semomyvani turizmi bazrebis diferencirebis da axali 
bazrebis aTvisebis SesaZleblobas iZleva, rac Sida 
uaryofiTi efeqtebis (Sokebis) daregulirebas uwyobs 
xels. magaliTad, valutis gacvliTi kursis gaufasureba 
SeiZleba uaryofiTad aisaxos Sida vizitorebze, xolo 
saerTaSoriso mogzaurebze dadebiTi an neitraluri 
gavlena iqonios. amas Sedegad turistuli nakadis dar-
egulireba mohyveba. Semomyvani turizmisgan bevri sarge-
belia, maT Soris:
•	 saerTaSoriso mogzaurobis nakadi ar aris koncen-

trirebuli uqme dReebis garSemo da sezonurobis 
daZlevis kargi saSualebaa;

•	 sxvadasxva saerTaSoriso bazrebze riskebis gadan-
awilebis saSualebiT SesaZlebelia uaryofiTi Sede-
gebis Semcireba;

•	 Semomyvani distribuciis qselSi CarTva saSualebas 
iZleva aTvisebul iqnas axali distribuciis formebi 
da Tqveni produqti msoflios garSemo milionobiT 
potenciuri mogzaurisTvis xelmisawvdomi gaxdes;

•	 saerTaSoriso mogzaurebi saSualod ufro mets xar-
javen, vidre Sida mogzaurebi TiToeul vizitze;

•	 winaswari dajavSnis periodi Cveulebriv ufro grZe-
lia da ukeTesi biznes dagegmvis saSualebas iZleva.

mniSvnelovani:

þ Semomyvani turizmis marketingis warmateba drois da 
fulis mniSvnelovan investicias saWiroebs da kargi 
biznes urTierTobebis damyarebasa da SenarCunebazea 
dafuZnebuli;

þ investiciaze amonagebis miRebas SesaZloa xangrZlivi 
periodi dasWirdes.

ra aris Semomyvani turizmi?

ra gansxvavebaa Semomyvan da Sida turizms Soris?

ratom aris Semomyvani turizmi biznesisTvis saintereso?

aris Tu ara Tqveni produqti saeqsportod mzad?

Sida  bazari saerTaSoriso  bazari

mogzaurebma ician saqarTvelos 
Sesaxeb

mogzaurebs SesaZloa SezRuduli 
informacia gaaCndeT saqarTvelos 

Sesaxeb

naklebi marketinguli 
danaxarjebi

meti marketinguli danaxarjebi

mogzaurebis saWiroebebi 
segmentebs Soris msgavsia

mogzaurebis saWiroebebi SeiZleba 
gansxvavdebodes TiToeul bazarze 

da segmentze

distribuciis sistema msgavsia da 
operatorebi xSirad momxmareblebs 

pirispir ekontaqtebian

distribuciis sistemebi 
gansxvavdeba TiToeul bazarze

enobrivi da kulturuli 
barierebis ar arseboba

enobrivi da kulturuli 
gansxvavebebi

bazarze  Sesvla martivia da 
amonagebi investiciaze ufro 

swrafia

grZelvadiani kompensaciebi 
investiciebze, danaxarjebis 

amosaRebad

1  destinacia - turistuli produqtisa da adgilis erToblioba.
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aris Tu ara Tqveni biznesi dafuZnebuli 
Sida bazarze?

msoflioSi mimdinare tendenciebiT 
biznesebis umravlesoba saerTaSoriso 
bazarze mxolod  Sida bazarze 
dafuZnebis Semdeg Sedis

Tqven unda SesTavazoT swrafi dajavSnis 
dadastureba el. fostis an veb-gverdis 
saSualebiT  

gaqvT Tu ara dajavSnis meqanizmi 
saerTaSoriso bazrebisTvis?

SeiswavleT msoflioSi miRebuli 
distribuciis sistemis moTamaSeebis 
funqciebi da gaecaniT saqarTveloSi 
arsebul suraTs

iciT Tu ara saerTaSoriso distribuciis 
sistemis Sesaxeb?

Tqven unda gaiTvaliswinoT sakomisios 
odenoba  SuamavlebisTvis

gaqvT Tu ara informacia sakomisio 
doneebis Sesaxeb?

gaiazreT rogor unda gaavrceloT 
Tqveni produqti onlain 

iciT Tu ara onlain distribuciis arxebis 
Sesaxeb?

gaecaniT momxmareblis mier generirebul 
samogzauro veb-gverdebs da SeiswavleT 
misi gavlena momxmarebelze produqtis 
arCevisas

iciT Tu ara sad unda moiZion 
momxmareblebma Tqveni produqtis Sesaxeb 
informacia? 

gamoiyeneT GNTA-is kvlevis resursebi, 
rom SeiswavloT saqarTveloSi 
saerTaSoriso mogzaurebis mniSvnelovani 
bazrebi

gamoikvlieT saerTaSoriso bazrebi Tqveni 
produqtis Sesabamisi bazris   gasarkvevad?

gaiTvaliswineT saerTaSoriso 
mogzaurebis samogzauro stili, 
motivacia, ena da kulturuli 
gansxvavebebi

gesmiT Tu ara saerTaSoriso bazrebis 
moTxovnilebebi?

saeqsportod mzad

saeqsportod mzad

saeqsportod mzad

saeqsportod mzad

saeqsportod mzad

saeqsportod mzad

saeqsportod mzad

saeqsportod mzad

saeqsportod mzad

am organizacias SeuZlia TanamSromlobis 
SemoTavazeba bevr sferoSi

gsurT Tu ara iTanamSromloT turizmis 
erovnul administraciasTan?

aris Tu ara Tqveni produqti saeqsportod 
mzad?

yvela turistuli produqti ar aris saerTaSoriso baz-
rebisTvis gankuTvnili. zogierTma produqtma saWiroa 
cvlileba ganicados saerTaSoriso bazarze gasatanad, 
an SeiZleba gamosadegi mxolod specifiuri bazrebi-

sTvis iyos. amave dros, zogi produqti SeiZleba ufro 
mimzidveli iyos saerTaSoriso bazrebisTvis. sanam saer-
TaSoriso bazrebze Tqveni fulis da drois investirebas 
ganaxorcielebT, dausviT sakuTar Tavs qvemoT mocemu-
li kiTxvebi. Tu am kiTxvebze Tqveni pasuxi dadebiTia, 
maSin Tqveni miznis misaRwevaT swor gzaze dgaxarT.
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saerTaSoriso 

mogzaurebis 

maxasiaTeblebi
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romelia saerTaSoriso mogzaurebis ZiriTadi 
bazrebi saqarTveloSi?

saqarTveloSi saerTaSoriso mogzaurebis ZiriTad 
bazars mezobeli qveynebi warmoadgens. 2014 wels 
maTze mTliani Semosvlebis 88% modioda. aqedan, 
TurqeTze 26%, somxeTze 24%, azerbaijanze 23%, 
ruseTze ki 15%. vizitorebis warmomavloba rig 
faqtorebze axdens gavlenas, maT Sorisaa:
•	 vizitis xangrZlivoba;
•	 danaxarjebi, sakvebi, sayidlebis rodenoba;
•	 aqtivoba da monaxulebuli RirsSesaniSnaoba;
•	 saqarTveloSi monaxulebuli adgilebi;
•	 ganTavsebis saSualebebis tipi da turebi.

swrafi bmulebi:

saqarTvelos ZiriTadi bazrebi
www.gnta.ge/statistics

ra aris saqarTveloSi Camosvlis motivacia?

adamianebi gansxvavebuli gamocdilebebis misaRebad mog-
zauroben da am gadawyvetilebaze bevr faqtors aqvs gav-
lena, maT Soris: asaks, kulturul identobas, wina mog-
zaurobis gamocdilebas da dasvenebisTvis gankuTvnil 
dros. mniSvnelovania mimdinare politikuri, garemo Tu 
ekonomikuri faqtorebi. dasvenebis dagegmvis mTavari 
motivacia aseve moqmedebs turistis mier destinaciis 
SerCevaze. magaliTad, ruseTidan Taflobis Tveze Camo-
sul wyvils germaneli zurgCanTiT mogzaurisgan gansx-
vavebuli moTxovnebi eqneba.

mgzavrobis dagegmvisas, mogzauri iseT destinacias 
irCevs, sadac misi survilis Sesabamis gamocdile-
bas miiRebs. es gamocdileba dafuZnebulia turistul 
produqtebze. miuxedavad imisa, rom turistuli produq-
ti turistuli gamocdilebis mniSvnelovani nawilia, is 
mainc ar aris destinaciis monaxulebis mTavari mizezi.

mniSvnelovani:

þ   gamoikvlieT saerTaSoriso bazrebi da segmentebi, 
SeqmeniT Sesabamisi produqti; 

þ SeecadeT aiTvisoT konkretuli miznobrivi bazrebi. 
nu ecdebiT mraval bazarze da adamianTa jgufze 

orientacias, aman SeiZleba saboloo jamSi yvelas 
ukmayofileba gamoiwvios;

þ imuSaveT am sferoSi partniorebTan erTad Tqveni 
destinaciis an regionis cnobadobis asamaRleblad.

grZel da mokle distanciaze mogzaurebi

turistebis aRqmaze mraval faqtors aqvs gavlena, maT 
Soris mniSvnelovania: informacia destinaciaze, manZili 
romelic saWiroa lokaciamde misaRwevad, media dafarva, 
reklama, maTTvis gankuTvnili dasvenebis dro da vizitis 
sixSire (viziti pirvelia Tu ganmeorebiTi).

mokle distanciis mogzaurebisTvis (mag. mezobeli 
qveynebi) saqarTvelo sakmaod martivad xelmisawvdomi 
qveyanaa. TurqeTidan saqarTvelos teritoriaze Se-
mosvla piradobis mowmobis safuZvelzea SesaZlebeli, 
xolo danarCeni mezobeli qveynebidan mxolod paspor-
tis wardgenis SemTxvevaSi. mokle distanciis vizitorebi 
ufro xSirad mogzauroben saqarTveloSi da SedarebiT 
mcire droiT Cerdebian qveyanaSi. xSir mgzavrobasTan 
erTad isini gamocdilebasac iZenen, amitom am kategori-
as ufro damoukideblad SeuZlia mogzaurobis dagegmva 
da meti codna gaaCnia saqarTvelos RirsSesaniSnaobebis 
Sesaxeb. grZeli distanciis bazrebisTvis (mag. evropa 
da amerikis SeerTebuli Statebi) saqarTveloSi viziti 
ufro met Zalisxmevas, fuls da dros moiTxovs. bevrad 
ufro rTulia maTTvis qveyanaSi usafrTxo mgzavrobis 
dagegmva da SesaZloa Camosvlamde isini saqarTvelos, 
rogorc cxovrebaSi erTxel sanaxav destinacias moiaz-
rebdnen.

ra gavlena aqvs kulturul identobas 
mogzaurobis Sesaxeb gadawyvetilebis 
miRebaze?

mogzaurobis Sesaxeb gadawyvetilebis miRebisas kul-
turul identobas mniSvnelovani gavlena aqvs. saer-
TaSoriso mogzaurebi, rogorc wesi, erTsa da imave 
RirsSesaniSnaobebs stumroben, magram isini sruliad 
gansxvavebul gamocdilebas iZenen. magaliTad, aziidan 
vizitorma SeiZleba moinaxulos sveticxoveli da mis 
fonze suraTi gadaiRos, xolo amerikeli dainteres-
des misi istoriiT. kulturuli identoba ganapirobebs  
rogorc turebsa da aqtivobebze,  ise sakvebsa da 
ganTavsebis saSualebebze moTxovnas. magaliTad, ger-

romelia saerTaSoriso mogzaurebis ZiriTadi bazrebi saqarTveloSi?

ra aris saqarTveloSi Camosvlis motivacia?

vin arian mokle da grZeli distanciis mogzaurebi? (Long Haul and Short Haul Travellers)

ra gavlena aqvs kulturul identobas mogzaurobis Sesaxeb gadawyvetilebis miRebaze?

vin arian Tavgadasavlebis maZieblebi?

ra ZiriTad turistul gamocdilebas sTavazobs saqarTvelo saerTaSoriso mogzaurebs?

mogzaurobis rogori tipebi arsebobs?
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manelma vizitorma SeiZleba moiTxovos arapopularuli 
destinaciis monaxuleba. amerikelma wyvilma ki komfor-
tuli sastumros oradgiliani oTaxi dajavSnos.

Tavgadasavlebis maZieblebi

Tavgadasavlebis maZieblebi yvela asakobriv jgufSi, 
Semosavlis donesa Tu geografiul adgilebSi gvxdeba. 
fsiqologiurma kvlevam aCvena, ras fiqroben da grZno-
ben am stilis mogzaurebi maTi mogzaurobis dagegmvi-
sas. maTze naklebi efeqti aqvs iseT tradiciul barier-
ebs, rogoricaa: grZel distanciaze mogzauroba, drois 
problemebi da danaxarjebi. isini ufro informirebulni 
da dainteresebulni arian potenciuri mogzaurobis des-
tinaciebiT da rogorc wesi, grZel distanciaze mogzau-
rebis segmentis mTavar kategorias warmoadgenen. es miz-
nobrivi bazari savaraudod ufro xangrZlivi periodis 
ganmavlobaSi gaCerdeba qveyanaSi, daxarjavs met Tanxas 
da met regions moinaxulebs.

Tavgadasavlebis maZieblebs aqvT garkveuli moTxovnebi:
•	 auTenturi personaluri gamocdileba;
•	 Sexvedrebi da urTierTobebis damyareba adgilo-

brivebTan;
•	 yoveldRiurobisgan gansxvavebuli gamocdilebis 

miReba;
•	 sxvadasxva kulturis da cxovrebis stilis gacnoba 

da Seswavla;
•	 cxovrebis wesSi uSualo monawileoba da ara masze 

dakvirveba;
•	 auTenturi destinaciis monaxuleba, romelic Sei-

Zleba turistuli marSrutis nawili arc iyos.

saqarTvelos mniSvnelovani gamocdilebebi

saqarTvelos turizmis erovnuli administraciis erT-
erTi mizania saqarTvelos Tavgadasavlebis maZieblebi-
sTvis mimzidvel adgilad gadaqceva, misTvis damaxasi-
aTebeli mniSvnelovani gamocdilebebis popularizaciis 
gziT. saqarTveloSi gaTvaliswinebulia Tavgadasavleb-
is maZiebelTa segmentis moTxovnebi. qvemoT mocemuli 
gamocdilebebi dafuZnebulia qveyanaSi arsebuli tu-
ristuli resursebis Zlier mxareebsa da mis unikalur 
Tvisebebze. igi moicavs Semdegs:
•	 adgilobrivi wes-Cveulebebi - tradiciuli, adgilo-

brivi wes-Cveulebebis SeswavlasTan erTad maTi Tan-
amedrove interpretaciebis gacnoba;

•	 saqarTvelos buneba da istoriul-kulturuli 
Zeglebi - gansakuTrebuli landSaftis da kulturu-
li Zeglebis aRmoCena da Seswavla;

•	 sakvebi da Rvino - mravalsaukunovani tradiciis 
mqone sakvebis da Rvinis dagemovneba;

•	 Rvinis kultura - qarTuli Rvinis unikaluri jiSeb-
is da damzadebis teqnologiis gacnoba sruliad gan-
sxvavebuli qvevris Rvinis CaTvliT;

•	 saqarTvelos mTavari qalaqebi _ saqarTvelos 
qalaqebis cxovrebis wesiTa da kulturiT siamovneba;

•	 unikaluri stumar-maspinZlobis tradiciebi - re-
gionebis mixedviT gansxvavebuli stumar-maspinZlo-
bis adaTebi;

•	 qarTuli folklori da xalxuri cekvebi _ erovnuli 
simReriTa da cekvebiT siamovneba.

swrafi bmulebi:

 saqarTvelos turizmis erovnuli administraciis 
oficialuri turistuli veb-gverdi:
http://georgia.travel/

mogzaurobis rogori tipebi arsebobs?

turistebi SeiZleba davaxasiaToT mogzaurobis sxva-
dasxva tipis mixedviT, maT Soris: dasveneba, biznesi, 
specialuri interesi an ojaxi. mogzaurobis tips gav-
lena aqvs maT gadawyvetilebebze turebis, aqtivobebis, 
ganTavsebis saSualebebis SerCevisas. am arCevanze aseve 
efeqti eqneba turistis asaks, biujets, kulturul 
identobas da wina mogzaurobis gamocdilebas. Semdegi 
cxrili xazs usvams sxvadasxva mogzaurobis stils. ro-
gorc yvelaferi turizmis sferoSi, es stilic mudmivad 
icvleba da gansazRvreba gansxvavdeba bazrebs Soris.
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jgufuri turebi sruliad damoukidebeli mogzaurebi

mogzaurebi nawilobrivi paketiT megobrebis da naTesavebis monaxuleba

zurgCanTiT mogzaurebi ganaTlebis mizniT mogzaurebi

sxva interesebis mqone mogzaurebibiznes mogzaurebi

Suamavlebis (turistuli kompaniebi, onlain servisi da 
sxv.)  saSualebiT  turebis winaswari Sesyidva

uyvarT sakuTari mogzaurobis damoukideblad dagegmva

Camosvlamde gegmaven  „paketis ConCxs“, romelic 
moicavs mgzavrobis danaxarjebs, transferebs da 
ganTavsebis saSualebebs 

aRniSnaven megobrebis da naTesavebis monaxulebas, 
rogorc mogzaurobis pirvelad mizans

aTeneben minimum erT Rames saojaxo sastumroSi 
(hostelSi, sastumro saxlSi, kotejSi da sxv.) maTi 
mogzaurobis dros

moicavs mokle kursebis monawileebs, grZelvadian 
universitetis studentebs, skolis eqskursiebs da 
gacvliT programebs

Semosavali maRalia, xolo am tipis turistebis 
raodenoba xSirad sakmaod mcire

ganaTlebis garda interesdebian mogzaurobis sxva 
tipebiTac

tradiciulad es segmenti moicavs 18-25  wlis 
mogzaurebs, Tumca 30 wels gadacilebulebic xSirad 
gvxdeba

Zalian damokidebulebi arian internetze da socialur 
mediaze informaciis kuTxiT

mogzauroben specialuri mizniT, rogoricaa: 
agroturizmi, janmrTeloba da frinvelebze dakvirveba

moicavs konferenciis delegatebis an individualur 
biznes mgzavrobebs

javSnian profesionali agentebis saSualebiT, 
romlebsac SeuZliaT specialuri turebis organizeba

xSirad moicavs turebs, romlebic konferenciis win an 
mis Semdeg xorcieldeba

Seisyidian gamzadebul turebsrogorc wesi, biznes mogzaurebis mier gaweuli 
danaxarji sakmaod maRalia

hyavT ojaxebi, romlebmac SeiZleba imogzauron 
saqarTveloSi maTi swavlis periodSi 

urCevniaT arastruqturuli da damoukidebeli 
mogzauroba

xSirad ojaxis sacxovrebeli adgilis garda sxva 
destinaciebisakenac mogzauroben

eZeben konkurentul SeTavazebebs

mogzaurobis dasagegmad rCevebs saqarTveloSi 
mcxovrebi megobrebis da naTesavebisgan iReben 

damatebiTi momsaxurebebis Sesyidva xdeba mogzaurobis  
adgilze

urCevniaT struqturuli marSrutebi gegmaven dasvenebis ZiriTad komponentebs Camosvlamde

organizebuli da winaswar dajavSnuli turebi xSirad marSrutebs gegmaven  Camosvlis Semdeg

iyeneben Suamavlebis SeTavazebul produqtebs mogzaurobis dagegmvisas damokidebulebi arian 
sityvier rCevebze, internetze da socialur mediaze
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msoflio samomxmareblo tendenciebi

•	 momxmareblebi informaciis moZiebas da adgilebis 
dajavSnas internetis saSualebiT axorcieleben. 
mcirdeba winaswari dajavSnis periodi. isini kon-
centracias axdenen ukanaskneli wuTis SeTavazebaze. 
ZiriTadad aqcents TviTmfrinavis bileTebze akeT-
eben;

•	 momxmareblebi sasurvel marSrutebs onlain javS-
nian, Tumca grZeli distanciis bazrebisTvis tu-
ristuli agenti riskis Semcirebis karg saSualebad 
iTvleba;

•	 teqnologiebis ganviTarebis Sedegad, (mag. “Iphone”, 
“Ipad” da sxv.) momxmareblebs nebismier dros Seu-
ZliaT daaTvalieron:

}   frenebis ganrigi;
}   rukebi;
}   virtualurad oTaxebi da lokaciebi;
}   socialuri mediis saitebi.

momxmareblis mier internet resursebis 
gamoyenebis Taviseburebebi

interneti momxmareblebs mniSvnelovani informaciis 
miRebis  da srulyofili mogzaurobis dagegmvis  saSu-
alebas aZlevs. mogzaurebs momxmareblis mier generi-
rebuli kontentis2 (User Generated Content) saitebis da 
blogebis saSualebiT SeuZliaT mravalferovani infor-
maciis miReba da mogzaurobis  dagegmva. amJamad, bevri 
momxmarebeli sakuTari mogzaurobis gadawyvetilebas 
momxmareblebis onlain reitingebze afuZnebs. 

momxmareblebi esaubrebian erTmaneTs internetSi, 
romelic did auditoriaze swrafi wvdomis saSualebaa. 
sityvieri rCevebi informaciis sando wyaroa mogzaureb-
isTvis.

msoflio samomxmareblo tendenciebi

momxmareblebis mier internet resursebis gamoyenebis Taviseburebebi da maTi efeqti Tqvens 
biznesze

turizmis industriis tendenciebi

momxmareblebi 
internetSi saubroben

mogzaurobis mimoxilvis 
saitebi

video-foto gaziarebis 
saitebi

blogebi socialuri mediis 
saitebi

2  momxmareblis mier generirebuli kontenti moicavs blogebs, forumebs, postebs, tvitebs, cifrul videoebs, 
audio failebs da mediis sxva  formebs, romelic Seqmnilia onlain sistemis momxmareblebis mier.



20

qvemoT mocemuli saitebi gamoiyeneba mogzaurobis Sesax-
eb informaciis, rogorc gadasamowmeblad, aseve megob-
rebis da ojaxis wevrebis informirebisTvis. internetis 
saSualebiT ganxorcielebul saubrebs personaluri re-
komendaciebis saxe aqvs. internetis gamoyenebiT momx-
mareblebis mier informaciis gavrcelebas SeiZleba 
ufro didi efeqti hqondes, vidre marketingul kampa-
nias. Sedegad, oficialuri saitebis roli mcirdeba da 
adgils uTmobs forumebs da sxva momxmareblis mier gen-
erirebuli kontentis (User Generated Content) saitebs.

mniSvnelovani:

þ internetma gazarda sityvieri rCevebis roli da 
momxmareblebs sakuTari azris gamoxatvis saSualeba 
misca.

qvemoT mocemulia mogzaurebs Soris 
popularuli saitebi:

>> VirtualTourist www.virtualtourist.com
>> Tripadvisor www.tripadvisor.com
>> Viator www.viator.com
>> Adventure Finder www.adventurefinder.com
>> World66 www.world66.com
>> Wikitravel www.wikitravel.org
>> WAYN www.wayn.com
>>Airbnb https://www.airbnb.com
>> Hostelworld www.hostelworld.com
>> IgoUgo www.igougo.com
>> Expedia www.expedia.com
>> Bookings www.booking.com

saitebi, romlebmac SeiZleba mogzauroba 
moicvas:
>> YouTube www.youtube.com
>> Facebook www.facebook.com
>> Twitter www.twitter.com
>> Vimeo www.vimeo.com
>> Flickr www.flickr.com
>> Pinterest www.pinterest.com
>> Instagram www.instagram.com
>> Google Plus www.plus.google.com
>> Foursquare www.foursquare.com
>> Yelp www.yelp.com
>> Urbanspoon www.urbanspoon.com

ra efeqti SeiZleba hqondes Tanamedrove 
cifrul tendenciebs Tqvens biznesze?

saWiroa Semdegi rekomendaciebis gaTvaliswineba:
•	 darwmundiT, rom potenciuri momxmarebeli Tqvens 

moZebnas internetis saSualebiT SeZlebs;
•	 maqsimalurad gaamartiveT TqvenTan dakavSirebis da 

dajavSnis procedura;
•	 waaxaliseT momxmareblebi, rom gaaziaron Tqveni 

produqtis fotoebi sxvadasxva saitebis meSveobiT. 
gamoikvlieT, Tu ra informacias avrceleben isini 
Tqvens Sesaxeb internet sivrceSi.

mniSvnelovani:

þ gamoiyeneT google Setyobineba www.google.com/alerts 
da www.socialmention.com Tqvens biznesze gamoxmau-
rebis onlain monitoringisTvis.

turizmis industriis tendenciebi

rogorc turizmis industriis erT-erTma mimwodebelma 
unda gaaanalizoT ra tendenciebia seqtorSi da ra gav-
lenas axdens Tqvens biznesze. 

qvemoT mocemulia ramdenime ZiriTadi tendencia, 
romelic msoflio turizmis industriaSi ikveTeba:
•	 onlain distribucia anacvlebs tradiciul sadis-

tribucio sistemas;
•	 momxmareblebi sul ufro xSirad iyeneben onlain 

servisebs maTi mogzaurobis yvela etapis dasageg-
mad;

•	 sacalo gayidvebis agentebi konsolidacias axdenen 
ufro did konsorciumebSi, rom gazardon maTi gay-
idvebis da marketingis Zala;

•	 SeiniSneba gadasvla interesze orientirebul, maRal 
xarjian marSrutebze;

•	 xorcieldeba dabalbiujetiani aviagadamzidavebis 
Semosvla bazarze.
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turizmis distribuciis 

sistema
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ra aris turizmis distribuciis sistema?

turizmis distribuciis sistema warmoadgens damoukide-
beli biznesebis kompleqsur, globalur qsels. aRniSnu-
li qseli moicavs Suamavlebs, romlebic saqarTveloSi 
turistuli gamocdilebis ganviTarebis, sapromocio da 
Sesyidvis procesSi specifikur rols TamaSoben (mag. Se-
momyvani turoperatorebi, ucxouri turoperatorebi da 
a.S.). Suamavali turizmis sferoSi SezRuduli marketin-
guli biujetis pirobebSi momxmarebelTa bazis gafar-
Toebis kargi saSualebaa.

turizmis distribuciis sistema moicavs yvela im arxs, 
romlis saSualebiTac saerTaSoriso mogzauri turis-
tuli produqtis SeZenas axdens. msoflioSi miRebuli 
praqtikiT pirdapiri dakavSirebis nacvlad saerTaSor-
iso mogzaurebs produqtis dajavSna Semdegi saxiT Seu-
ZliaT (ix. diagrama).

mniSvnelovani:

þ ganawilebis arxebi da momxmarebelTa msyidvelobiTi 
qceva sxvadasxva bazrebs Soris gansxvavebulia, ami-
tom samizne bazrisTvis saWiroa specifikuri dis-
tribuciis sistemis struqturis gageba.

ra aris turizmis distribuciis sistema?

rogor muSaobs turizmis distribuciis sistema msoflioSi?

Semomyvani turoperatorebis (Inbound Tour Operators) funqciebi

onlain turistuli agentebis (Onliine Travel Agents) funqciebi

biTumad movaWreebis (Wholesalers) funqciebi

sacalo turistuli agentebis (Retail Travel Agents) funqciebi

Sexvedrebisa da wamaxalisebeli RonisZiebebis mgegmavebis (Meeting and Incentive Planners) 
funqciebi

turizmis distribuciis sistema saqarTveloSi

turistuli 
produqti

Semomyvani 
turoperatori

biTumad movaWre

Sexvedrebis 
organizatori

onlain  an sacalo 
turistuli agenti
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rogor muSaobs turizmis distribuciis sistema
msoflioSi?

turizmis distribuciis sistema tradiciulad Zalian 
struqturizebuli iyo, sadac TiToeul rgols cxadad 
gansazRvruli funqcia hqonda. Tumca, onlain teqnol-
ogiebma da kompaniebis Serwymam distribuciis sistemis 
sxvadasxva seqtorebs Soris funqciebis urTierTSereva 
gamoiwvia.

tradiciuli distribuciis arxebi

distribuciis sistemis tradiciuli struqtura moicavs 
arsebul Semomyvan turoperatorebs (Inboud Tour Op-
erators), sazRvargareT dafuZnebul biTumad movaWreebs 
(Wholesalers) da saerTaSoriso sacalo turistul agen-
tebs (International Retail Travel Agents), romlebic saer-
TaSoriso momxmareblebTan kavSirs uzrunvelyofen. 

aRniSnuli struqtura msoflios sxvadasxva bazrebs So-
ris gansxvavebulia. magaliTad, SesaZlebelia, biTumad 
movaWre (Wholesaler) operirebas uwevdes turistul saa-
gentoebsac (Travel Agencies), romlebic misi paketebis 
gayidvas axorcieleben. 

msoflioSi mimdinare tendenciebis Sedegad internetis 
ganviTarebasTan erTad bevri tradiciuli turistuli 
distributori, maT Soris biTumad movaWre (Wholesaler) 
da turistuli agenti (Travel Agent) onlain midgomas 
aqtiurad iyenebs. aseve, gaizarda im onlain turistuli 
saagentoebis (Online Travel Agencies) raodenobac, rom-
lebic damoukideblad operireben onlain sivrceSi.

Semomyvani turoperatoris
(Inbound Tour Operators) funqciebi

Semomyvani turoperatori (ITO) aris adgilobriv bazarze 
dafuZnebuli biznesi, romelic uzrunvelyofs marSru-
tis dagegmvas da produqtis SerCevas. garda amisa, is 
koordinirebas uwevs rezervaciebs, dadasturebebs da 
gadaxdebs ucxoeli klientebis nacvlad. Semomyvani 
turoperatori momxmarebels sTavazobs ganTavsebis kom-
ponentebs, turebs, transports da sakvebs, rac srulyo-
fili marSrutis Seqmnis SesaZleblobas iZleva. 

msoflioSi miRebuli praqtikiT Semomyvani turopera-
tori (Inbound Tour Operators) warmoadgens damakavSirebel 
rgols qveynis turistul produqtebsa da ucxour tu-
ristul distributorebs Soris. turistuli distribu-
torebi swored maTi saSualebiT yiduloben turistul 
produqtebs. ucxouri turistuli distributorebi moi-
caven: biTumad movaWreebs (Wholesaler), pirdapir gamyid-
velebs (Direct Sellers), Sexvedrebisa da RonisZiebebis or-
ganizatorebs (Meeting Planners and Event Planners).

onlain turistuli agentebis funqciebi 
(Online Travel Agents)

onlain turistuli agentebi specializacias onlain 
distribuciaze  axdenen da ar hyavT Suamavlebi. maT 
pirdapiri kavSiri aqvT momxmareblebTan da turistul 
produqtebTan. momxmarebels maTi saSualebiT SeuZlia 
sasurveli turistuli produqti an sruli dasasven-
ebeli paketi onlain reJimSi Seisyidos. turizmis dis-
tribuciis tradiciuli sistemisgan gansxvavebiT, onlain 
distribucia naklebad struqturizebulia da Sesa-
bamisad gansxvavebulia sakomisioc, romelic saitebis 
muSaobis xarisxzea damokidebuli. 

onlain turistul agentebTan TanamSromlobis dawyebam-
de mniSvnelovania gamoikvlioT, rogor funqcionirebs 
saiti da rogor moxdeba misi daxmarebiT Tqveni produq-
tis popularizacia. turizmis erovnuli administraciis 
kvlevebisa da dagegmvis sammarTvelos mier momzadda 
saxelmZRvanelo „samogzauro saitebze registraciis 
gasavlelad“, romelic megzurobas gagiwevT sxvadasxva 
saerTaSoriso saitze registraciis gavlis procesSi. 

swrafi bmulebi:

mogzaurobis saitebze turistuli produqtis Sesaxeb
informaciis atvirTvis instruqcia:
www.gnta.ge/instructions

biTumad movaWreebis (Wholesalers) funqciebi

biTumad movaWreebi saqmianobas ucxour bazrebze axor-
cieleben da tradiciulad Suamaval rgols warmoadgenen 
turistul agentsa da Semomyvan turoperators an tu-
ristul produqts Soris. isini Seisyidian adgilobri-
vi Semomyvani turoperatorebis mier Seqmnil paketebs 
Semdgom turistul agentebze da momxmarebelze real-
izebisTvis. maT paketebi da marSrutebi SeiZleba Ta-
vadac SeimuSaon. aRniSnuli Cveulebriv moicavs: trans-
portirebas, ganTavsebas, turebs da RirsSesaniSnaobebs.

zog bazarze biTumad movaWreebi “pirdapiri gamyidvele-
bi” arian da turistuli agentebis gverdis avliT ukav-
Sirdebian momxmareblebs. sxva bazrebze biTumad movaW-
reebi tradiciuli gagebiT ar arseboben da turistuli 
agentebi orive funqcias iTviseben. 

tradiciulad turistuli paketebi gamoqveynebulia 
broSurebSi, xolo popularizacia da miwodeba xdeba 
sacalo turistuli qselis saSualebiT. biTumad movaW-
reebi SeiZleba operirebdnen sakuTari sacalo savaWro 
obieqtebis saxiT an muSaobdnen qveyanaSi arsebul tu-
ristuli agentebis qselTan. mraval maTgans onlain wv-

mimwodebeli

Semomyvani 
turoperatori

momxmarebeli

sacalod movaWre

biTumad movaWre
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domac gaaCnia. bevri biTumad movaWre specializdeba 
specifikur segmentze, rogoricaa saTavgadasavlo tu-
rizmi.

sacalo turistuli agentebis (Retail Travel 
Agents) funqciebi

sacalo turistuli agentebi momxmarebelTa warmomav-
lobis qveyanaSi saqmianoben da pirdapiri kavSiri aqvT 
maTTan. isini mogzaurebs farTo arCevans da mosaxerx-
ebel sivrces sTavazoben dasasvenebeli turebis sayid-
lad da SekveTebis gansaxorcieleblad. tradiciulad 
sacalo turistuli agentebi uzrunvelyofdnen kavSirs 
biTumad movaWreebsa da momxmareblebs Soris. Tumca, 
sadistribucio funqciebis integraciis pirobebSi Sesa-
Zlebelia maT pirdapiri kavSiri hqondeT Semomyvan tur-
operatorebTan an adgilobrivi turistuli produqtis 
mflobelebTan.

bevri sacalo agenti warmoadgens turistuli saagen-
toebis farTo qselis an konsorciumis nawils da maTi 
kombinirebuli resursebis gamoyenebiT xdeba turis-
tuli saagentos cnobadobis gazrda. zogierT qveyanaSi 
sacalo agentebi gayidvebs biTumad movaWreebis davale-
biT axdenen an konkretul sabazro segmentebze arian 
koncentrirebuli, rogoricaa: gansakuTrebuli inter-
esebis an saojaxo mogzaurobis segmenti. bevr sacalo 
agents onlain wvdomac aqvs.

Sexvedrebis da waxalisebebis mgegmavebis 
(Meeting and Incentive Planners) funqciebi

Sexvedrebis da waxalisebebis mgegmavebi organizebas uw-
even Sexvedrebis da RonisZiebebis Catarebas, maT Soris: 
konferenciebs, seminarebs, simpoziumebs, gamofenebs da 
sxva specialur RonisZiebebs. wamaxalisebeli turebi 
warmoadgens arafulad bonuss samsaxurSi kargi Sede-
gebisTvis da SeiZleba moicavdes korporatiul Sexve-
dras an korporatiul, gundur aqtivobas. Sexvedrebis 
da waxalisebebis organizatorebis mier xdeba mravali 
turoperatoris, ganTavsebis saSualebebis, restornebis 
da sxva obieqtebis gamoyeneba. Sexvedrebis da waxalise-
bebis mgegmavebi, agreTve cnobilni arian, rogorc:
• profesiuli konferenciebis organizatorebi;
• mimarTulebis marTvis kompaniebi;
• konferenciebis menejerebi;
• RonisZiebebis organizatorebi;
• turistuli momsaxurebis srulyofis kompaniebi;
• specialuri menejerebi;

turizmis distribuciis sistema saqarTveloSi

saqarTveloSi distribuciis sistemis SedarebiT martivi 
forma Camoyalibda. masSi sul sami subieqti monawile-
obs: turistuli produqtis mflobeli, Semomyvani 
da ucxouri turoperatori. adgilobrivi turopera-
tori axdens turebis SemuSavebas turistuli produq-
tis mflobelebTan molaparakebis gziT. Tumca, xSiria 
SemTxvevebi, roca turistuli produqtis mflobele-
bi gamoTqvamen interess turistul paketSi TavianTi 
produqtis Casasmelad, rac damatebiTi vizitorebis 
mozidvis  kargi saSualebaa. adgilobrivi Semomyvani 
turoperatori SemuSavebuli tur-paketis gayidvas sx-

vadasxva qveyanaSi moqmed turoperatorebze axorcie-
lebs, romlebic gamyvan turizmze arian orientirebul-
ni. saqarTvelos bazarze sxva ufro msxvili (biTumad 
movaWre) Suamavlis mniSvnelovani aqtivoba ar dafiq-
sirebula. ucxouri turoperatori am jaWvis bolo 
rgols warmoadgens. igi xSirad moTxovnis Seswavlas 
operirebis qveyanaSi axdens da pirdapiri saxiT akeTebs 
moTxovnili turebis saqarTveloSi dakveTas.

distribuciis arxebi saqarTveloSi 

ucxour turoperatorebTan dakavSirebis mniSvnelovan 
gzas saerTaSoriso gamofenebze daswreba warmoadgens, 
sadac gamgzavrebas turizmis erovnuli administracia 
uwevs organizebas. garda amisa, saqarTvelos turizmis 
erovnuli administracia axorcielebs ucxouri turop-
eratorebis sxvadasxva RonisZiebebze mowvevas, rac kavS-
irebis gaRrmavebis erT-erTi mniSvnelovani gzaa. 

gamokiTxvebma aCvena saqarTvelos turistul bazarze 
internet saSualebebis potencialis gamouyenebloba da 
onlain gayidvebis TiTqmis ararseboba. aseve, aRsaniSna-
via sxvadasxva miznobriv bazarze gasvlis qaoturi xas-
iaTi da marketinguli gegmis uqonloba.

ucxouri turoperatorebi dainteresebulebi arian Se-
momyvan turoperatorebTan TanamSromlobiT, radgan es 
uzrunvelyofs:
•	 adgilobrivi eqspertebis CarTulobas qveyanaSi ar-

sebuli da axali turistuli gamocdilebis kuTxiT;
•	 konsultaciebs marSrutebze da rCevebs produqteb-

is paketebze;
•	 mudmiv wvdomas turistuli produqtebis mraval-

ferovnebaze (individualur mimwodeblebTan dakav-
Sirebis aucilebloba aRar aris);

•	 xarisxis kontrolSi daxmarebas pirvelwyarosTan 
ukukavSiris safuZvelze;

•	 adgilobrivi sakontaqto piris arsebobas ucxoeli 
distributorebisTvis, romlebic stumroben qveyanas. 

turistuli produqtis mflobelebi TanamSromloben 
turoperatorebTan, radgan es uzrunvelyofs:
•	 regularul kavSirs mraval bazarTan;
•	 saerTaSoriso momxmareblebis moTxovnebis Sesaxeb 

gafarToebul codnas;
•	 wvdomas saerTaSoriso turistul partniorebTan, 

rasac distribuciis qselis gafarToeba mohyveba;
•	 komunikaciisa da gadaxdis ganxorcielebis met sima-

rtives;

mimwodebeli

Semomyvani 
turoperatori

ucxouri turoperatori

momxmarebeli
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ZiriTadi rCevebi turistuli produqtebis 
mflobelebs Semomyvan turoperatorebTan 
muSaobisas

bazris simciridan gamomdinare saqarTveloSi Semomyvani 
turoperatorebi Tavad axorcieleben bazris kvlevas 
xarisxiani da kargi safaso politikis mqone turistuli 
produqtebis aRmosaCenad. miuxedavad amisa, swori in-
formaciis miwodebis mizniT mizanSewonilia turistuli 
produqtis mflobelma Tavad ganaxorcielos sakuTari 
produqtis Suamavlis moZieba. Semomyvani turopera-
torebi xSirad specializdebian konkretul Semomyvan 
bazrebsa Tu segmentebze. amitom mniSvnelovania gamoikv-
lioT Semomyvani turoperatorebi, gaaanalizoT maTi 
biznesi da gansazRvroT, Tu rogor moergeba Tqveni 
produqti maT programas. garda amisa:
•	 gamoikvlieT turoperatorebi, maTi samizne bazrebi. 

Seesabameba Tu ara Tqveni produqti aRniSnul baz-
rebs;

•	 awarmoeT komerciuli masalebis kompleqti (pdf 
formatSi), produqtis siaxleebis amsaxveli bro-
Surebi da suraTebi;

•	 uzrunvelyaviT Tqvens saitze informaciis mudmivi 
ganaxleba;

•	 ganaTavseT informacia samizne bazris enaze;
•	 sasurvelia ar moiTxovoT winaswari gadaxdebi an de-

pozitebi;
•	 uzrunvelyaviT turoperatoris personali mudmi-

vad ganaxlebuli informaciiT, CautareT maT trein-
ingebi Tqveni produqtis ukeTesad gasacnobad;

•	 ar moeridoT turoperatorebis sxva klientebTan 
saubars, maTi dadebiTi reputaciis dasadasture-
blad.

ZiriTadi rCevebi Semomyvan turoperatorebs
ucxour turoperatorebTan muSaobisas

mniSvnelovania im ucxour turoperatorebTan kar-
gi urTierTobis damyareba, romlebic Tqvens samizne 
bazarze specializdebian. aRniSnuli SeiZleba miRweul 
iqnas produqtis menejerebTan Sexvedris organizebiT an 
savaWro RonisZiebebSi monawileobiT, romlis organize-
basac saqarTvelos turizmis erovnuli administracia 
periodulad axorcielebs. 

mas Semdeg, rac ganaxorcielebT Tqveni turis distribu-
cias ucxouri turoperatoris saSualebiT, Tqven unda 
uzrunvelyoT is mudmivi informaciuli ganaxlebiT, 
Tqveni produqtis mowinave poziciebis SesanarCuneblad. 
amisTvis SesaZlebelia sainformacio biuletenebis, 
komerciuli winadadebis da fasdaklebebis gamoyeneba. 
garda amisa:
•	 moaxdineT ucxouri turoperatoris informireba 

yvela axal gaumjobesebasa Tu cvlilebaze Tqvens 
produqtSi;

•	 gamoikvlieT ucxouri turoperatorebis samizne 
segmentebi TavianT qveyanaSi da maTi sadistribucio 
partniorebi;

•	 gansazRvreT sakomisios odenoba Tqvens ganakveTebSi 
da CamoayalibeT naTeli wesebi da pirobebi;

•	 gaiTvaliswineT momxmareblis dacvis kanonis ar-
seboba zogierT qveyanaSi;  magaliTad, evropaSi 
da iaponiaSi arsebobs momxmareblis dacvis mkacri 

kanonebi, romlebic kompaniebisgan iTxovs Sepirebu-
li standartis uzrunvelyofas.
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sagadasaxado SeRavaTebi 

da saxelmwifos turizmis 

mastimulirebeli politika
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sagadasaxado SeRavaTebi

saqarTveloSi turizmis xelSewyobis mizniT Semdegi 
sagadasaxado SeRavaTebi arsebobs: 

turoperatorebisTvis: 

•	 saqarTvelos sagadasaxado kodeqsis 168-e muxlis 
me-4 nawilis „J“ qvepunqtis Sesabamisad, saqarTve-
los teritoriaze turistuli momsaxurebis paketis 
miwodeba Tavisufldeba dRg-sgan  CaTvlis uflebiT, 
Tu:
1.	 xdeba turistul obieqtebSi ucxoeli turisteb-

is organizebuli Semoyvana;
2.	 turoperatoris paketi moicavs minimum sam 

momsaxurebas (mag. transfers, sastumros da 
eqskursias).

turistuli sawarmosTvis3:

•	 saqarTvelos sagadasaxado kodeqsis 168-e muxlis 
me-4 nawilis „R“ qvepunqtis Sesabamisad, dRg-isgan 
CaTvlis uflebiT Tavisufldeba turistuli sawar-
mos mier sastumros aqtivebis an maTi nawilis sxva 
pirisaTvis miwodeba am qonebis ukan miRebis miz-
niT. aris SemTxvevebi, roca turistuli sawarmo 
aqtivebs an maT nawils yidis ukan dabrunebis gareSe. 
aseT SemTxvevaSi Tu sastumros aqtivebis mesaku-
Tre ori wlis ganmavlobaSi gaaformebs sasyidlian 
xelSekrulebas da  turistul sawarmos operirebi-
sTvis gadascems sastumros oTaxs, maSin es opera-
ciac gaTavisufldeba dRg-sgan CaTvlis uflebiT da 
moxdeba dasabegri operaciis koreqtireba.

•	 saqarTvelos sagadasaxado kodeqsis 99-e muxlis pi-
rveli nawilis „S“ qvepunqtis Sesabamisad, mogebis 
gadasaxadisgan Tavisufldeba turistuli sawarmos 
mier saxelmwifosgan usasyidlod saqonlis miwodeb-
is an/da momsaxurebis gawevis Sedegad miRebuli 
sargebeli (mag. turistuli sawarmosTvis turizmis 
erovnuli administraciis mier usasyidlod turis-
tuli bukletebis gadacema da treningis Catareba).

•	 saqarTvelos sagadasaxado kodeqsis 99-e muxlis pi-
rveli nawilis „C“ qvepunqtis, 82-e muxlis pirveli 
nawilis „j“ qvepunqtis da  168 muxlis me-4 nawi-
lis „y“ qvepunqtis Sesabamisad, turistuli sawar-
mos mier (an/da mis mier xelSekrulebis safuZvelze 
sastumros funqcionirebisTvis/operirebisTvis 
mowveuli piris/pirebis mier) sastumros nomris me-
sakuTrisTvis kalendaruli wlis ganmavlobaSi ara 
umetes 60 dRis vadiT momsaxurebis (sastumroSi 
cxovrebis) usasyidlod gawevisTvis: 
1.	 mogebis gadasaxadisagan Tavisufldeba am perio-

dis manZilze sastumroSi cxovrebis Sedegad sas-
tumros nomris mesakuTris mier miRebuli sarge-

beli da turistuli sawarmos mier usasyidlod 
gaweuli momsaxurebis  Sedegad warmoSobili Se-
mosavali.

2.	 saSemosavlo gadasaxadisgan Tavisufldeba sas-
tumro nomris mesakuTris mier am periodSi  sas-
tumroSi cxovrebis Sedegad miRebuli sargebe-
li. 

3.	 dRg-sgan Tavisufldeba turistuli sawarmo, 
romelic mocemul periodSi  sastumros nomris 
mesakuTres usasyidlod awvdis momsaxurebas. 

•	 saqarTvelos sagadasaxado kodeqsis 133’’ muxlis pi-
rveli da meore nawilis Sesabamisad turistuli sa-
warmos mier fizikur pirze Sesabamisi xelSekrulebis 
safuZvelze gacemuli anazRaureba ibegreba gadaxdis 
wyarosTan gadasaxdeli Tanxis 5%-ani ganakveTiT. am 
SemTxvevaSi fizikuri piris mier miRebuli Semosav-
ali, romelic daibegreba gadaxdis wyarosTan, ar 
CaiTvleba mimRebi piris erTobliv SemosavalSi da 
Semdgom ar daibegreba.

maRalmTiani regionebisTvis (amoqmeddeba 2016 
wlis 1 ianvridan)4:

•	 saqarTvelos sagadasaxado kodeqsis 82-e muxlis 
pirveli nawilis „h3“ qvepunqtis Sesabamisad, saSe-
mosavlo gadasaxadiT dabegvrisagan Tavisufldeba 
maRalmTiani dasaxlebis sawarmos statusis mqone 
mewarme fizikuri piris mier maRalmTiani dasaxleb-
is sawarmos statusis farglebSi ganxorcielebuli 
saqmianobiT statusis miniWebidan 10 kalendaruli 
wlis ganmavlobaSi (statusis miniWebis kalendaruli 
wlis CaTvliT) miRebuli Semosavali;

•	 saqarTvelos sagadasaxado kodeqsis 82-e muxlis me-
ore nawilis „g“ qvepunqtis Sesabamisad, saSemosavlo 
gadasaxadiT ar ibegreba maRalmTian dasaxlebaSi 
mudmivad mcxovrebi piris statusis mqone piris mier 
amave maRalmTian dasaxlebaSi saqmianobiT kalen-
daruli wlis ganmavlobaSi miRebuli 6000 laramde 
dasabegri Semosavali, garda sabiujeto organizaci-
idan xelfasis saxiT miRebuli Semosavlisa;

•	 saqarTvelos sagadasaxado kodeqsis 99-e muxlis pi-
rveli nawilis „w“ qvepunqtis Sesabamisad, mogebis ga-
dasaxadiT dabegvrisagan Tavisufldeba maRalmTiani 
dasaxlebis sawarmos mier amave maRalmTian dasaxle-
baSi saqmianobiT, Sesabamisi statusis miniWebidan 10 
kalendaruli wlis ganmavlobaSi (statusis miniWebis 
kalendaruli wlis CaTvliT), miRebuli mogeba;

•	 saqarTvelos sagadasaxado kodeqsis 206-e mux-
lis pirveli nawilis „q“ da „h6“  qvepunqtebis Sesa-
bamisad, qonebis gadasaxadisagan gaTavisuflebulia 
maRalmTian dasaxlebaSi mudmivad mcxovrebi piris 
statusis mqone piris sakuTrebaSi arsebuli, amave 
maRalmTiani dasaxlebis teritoriaze mdebare miwis 
nakveTi; aseve maRalmTiani dasaxlebis sawarmos sa-

ra sagadasaxado SeRavaTebi arsebobs saqarTvelos turizmis seqtorSi?

ra saxelmwifo mastimulirebeli politika xorcieldeba saqarTveloSi?

3   sagadasaxado kodeqsSi amJamad warmodgenili turistuli sawarmos ganmarteba xSirad orazrovnebas iwvevs. es ganmarteba Tavisi SinaarsiT 
yvelaze axlos dgas sazRvargareT damkvidrebul sastumros tipTan, “Apart Hotel”-Tan, romelic moicavs sacxovrebeli tipis damoukidebel oTax-
ebs, romelSic aris samzareulo da yvela saWiro piroba dasvenebisTvis da aseve SesaZlebelia sastumros momsaxurebebiT sargebloba. turistuli 
sawarmos ganmarteba da Tu ra pirobebs unda akmayofilebdes is  SegiZliT ixiloT saqarTvelos sagadasaxado kodeqsis 261 muxlSi.
4   maRalmTiani regioni (maRalmTiani dasaxleba) aris saqarTvelos organuli kanonis „adgilobrivi TviTmmarTvelobis kodeqsi“-s me-4 muxlis 
pirveli punqtiT gaTvaliswinebuli dasaxleba, romelic Setanilia saqarTvelos mTavrobis mier damtkicebul maRamlTian dasaxlebaTa nusxaSi.
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kuTrebaSi arsebuli, amave maRalmTiani dasaxlebis 
teritoriaze mdebare qoneba – Sesabamisi statusis 
miniWebidan 10 kalendaruli wlis ganmavlobaSi (sta-
tusis miniWebis kalendaruli wlis CaTvliT).

swrafi bmulebi:

sagadasaxado kodeqsi (muxli 26, 82, 99, 133, 168, 206)
https://matsne.gov.ge/ka/document/view/1043717

saqarTvelos kanoni „maRalmTiani regionebis ganviTare-
bis Sesaxeb“
https://matsne.gov.ge/ka/document/view/2924386

investiciebi

garkveuli SeRavaTebiT sargebloben is pirebic, rom-
lebic turizmis biznesSi axdenen Tanxebis investirebas. 
turizmis sferoSi saxelmwifos iniciativebs Soris aR-
saniSnavia sastumroebSi investirebis iniciativa, romel-
ic investorebs Semdegi pirobebiT sargeblobis uflebas 
aZlevs:
•	 kerZo sakuTrebis xelmisawvdomoba privatizaciis 

saSualebiT;
•	 privatizebuli qonebis Sesyidva pirdapiri Sesyidvis 

saSualebiT;
•	 mniSvnelovani fasdaklebebi privatizirebul qone-

baze;
•	 xelsayreli pirobebi Tbilissa da regionul cen-

trebSi investirebisaTvis.

aRniSnuli SeRavaTebiT sargebloba investors SeuZlia 
Sesabamisi proeqtis wardgenis SemTxvevaSi. investori 
proeqts ekonomikur sabWos warudgens, romelic afasebs 
mas sxvadasxva maxasiaTeblis mixedviT, esenia: dasaqmebis 
xelSewyoba, proeqtis realizaciis SesaZlebloba, proeq-
tis finansuri mdgradoba da perspeqtiuloba. saboloo 
gadawyvetilebis miReba ki xdeba mTavrobis sxdomaze. 
dadebiTi pasuxis SemTxvevaSi xdeba investorisTvis ze-
moT CamoTvlili privilegiebis miniWeba garkveuli sain-
vesticio valdebulebis safuZvelze.

aRniSnuli iniciativis garda sastumros biznesSi in-
vesticiebis waxalisebisTvis Seiqmna Tavisufali tu-
ristuli zonebi. Tavisufali turistuli zonebi fun-
qcionirebs qobuleTSi, anakliasa da ganmuxurSi da 
investorebs sTavazobs mTel rig SeRavaTebs.

investorebi, romlebic ganaxorcieleben sastumros 
mSeneblobaSi erT milion larze met investicias, Sesa-
Zlebloba aqvT miiRon Semdegi SeRavaTebi:
•	 ufaso miwa (simbolur fasad erT larad);
•	 sastumros ufaso proeqti;
•	 kazinos ufaso licenzia 100 oTaxze meti tevadobis 

sastumros mSeneblobisas;
•	 mogebisa da qonebis gadasaxadisgan gaTavisufleba 

15 wlis ganmavlobaSi;
•	 mSeneblobis nebarTvis mosakreblis gadaxdis valde-

bulebisgan gaTavisufleba;
•	 teritoriis sainJinro komunaluri qselebiTa da sa-

Tanado gare infrastruqturiT uzrunvelyofa;
•	 sastumrosTvis saqarTvelos kanonmdeblobiT dadge-

nili gansakuTrebuli mniSvnelobis obieqtis statu-
sis miniWeba da mSeneblobis nebarTvis gamartivebu-
li wesiT miReba.

garda amisa, bazarze Sesvla SesaZlebelia ara mxolod 
rogorc sastumros mflobelis, aseve sastumros op-
eratoris saxiTac. magaliTad, bevri qarTuli sastumro 
dainteresebulia saerTaSoriso operatorebTan Tanam-
SromlobiT, rac saSualebas miscems maT gazardon miRe-
buli Semosavali da datvirTvis koeficientis maCven-
eblebi. 

saqarTvelos sapartnioro fondTan TanamSromlobiT 
SesaZlebelia investiciebis ganxorcieleba sastumros 
biznesSi. fondi kerZo investorebs sTavazobs Tanadafi-
nansebas da Tanamonawileobas. fondi uflebamosilia 
miiRos monawileoba kapitalSi da aseve gasces subor-
dinirebuli/upiratesi sesxebi. sapartnioro fondis Car-
Tuloba sastumro da uZravi qonebis infrastruqturaSi 
Semoifargleba komerciulad sicocxlisunariani sqeme-
biT, romlebic xels Seuwyoben regionul ganviTarebasa 
da dasaqmebas.

sapartnioro fondis TanamonawileobiT ukve ganxor-
cielda ramdenime warmatebuli proeqti:

•	 sastumro „roial batoni“ yvarelSi (dasrulebuli);
•	 sastumro “Gino wellness Spa” (dasrulebuli);
•	 sastumro „redisoni“ winandalSi (mimdinare);
•	 sastumro „Rixos Borjomi” da mineraluri wylebis ku-

rorti likanSi (mimdinare);
•	 dasasvenebeli kompleqsi sairmeSi (mimdinare).

swrafi bmulebi:

sapartnioro fondi
http://www.fund.ge/

saqarTvelos kanoni Tavisufali turistuli zonebis gan-
viTarebis xelSewyobis Sesaxeb
https://matsne.gov.ge/ka/document/view/1073482

erovnuli sainvesticio saagento
http://www.investingeorgia.org/
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marketinguli gegmis 

ganviTareba
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marketingis oTxi elementi: 
produqti, fasi, adgili da promouSeni

saerTaSoriso bazarze Sesvlis kargad dagegmvaSi de-
taluri marketinguli gegma dagexmarebaT. marketingis 
mizania produqti sworad Seusabamos bazars, rac inves-
ticiebidan maqsimalur Semosavlebs uzrunvelyofs. Zir-
iTadad gamoiyofa marketingis oTxi elementi: produqti 
(Product), fasi (Price), adgili (Place) da promouSeni (Pro-
motion). kargi marketinguli gegma am elementebis kombi-
nacias warmoadgens.

marketinguli gegmis dawera erT-erTi yvelaze mniS-
vnelovani etapi da biznesis efeqtianobis gaumjobeseb-
is kargi saSualebaa. gegma moicavs marketingul gad-
awyvetilebebs, rac resursebis efeqtian ganawilebaSi 
dagexmarebaT. masSi gaerTianebulia:
•	 mTlianad biznesis miznebi. risi miRweva surs Tqvens 

organizacias?
•	 marketinguli garemos wvdoma. ra Sinagani da gar-

egani faqtorebi axdens gavlenas Tqvens mier gansaz-
Rvrul bazrebze biznesis warmoebasa da momsaxure-
bis miwodebaze?

•	 bazris gansazRvra. savaraudod romeli specifikuri 
bazrebi da segmentebi gamoiyenebs Tqvens produqts?

•	 marketinguli miznebi. aris Tu ara miznebi TiToeu-
li samizne bazrisTvis gazomvadi, miRwevadi, droSi 
gawerili, naTeli da moqnili?

•	 marketinguli strategia. ra aris marketingis oTxi 
elementis saukeTeso kombinacia TiToeuli samizne 
bazrisTvis?

•	 samoqmedo gegma. ra moqmedebebia saWiro gegmis gan-
saxorcieleblad, vin unda gaakeTos es da rodis?

•	 marketingis biujeti. ramdeni unda daxarjoT da ro-
gor gaanawilebT resursebs?

•	 monitoringi da Sefaseba. rogor gazomavT marketin-
guli Zalisxmevisgan miRebul Sedegs?

mTavari gamowveva turizmis marketingTan dakavSirebiT 
aris is faqti, rom mniSvnelovan produqts gamocdile-
ba warmoadgens. gamocdileba aris aramaterialuri 
produqti da  misi bazarze gatana materialur sagnebTan 
SedarebiT bevrad ufro rTulia. momxmarebels produq-
tis adgilze gamosacdelad mogzauroba sWirdeba.  mate-
rialuri produqtebis SemTxvevaSi ki produqtis gamoy-
eneba adgilzeve aris SesaZlebeli.

mniSvnelovani:

þ marketinguli gzavnili momxmarebelTa gamocdile-
baze unda iyos orientirebuli.

momxmareblisTvis samogzauro gamocdileba ramden-
ime komponentisgan Sedgeba, romelic moicavs: trans-
portirebas, ganTavsebas, sakvebs, sayidlebs, garTobas, 
turebs da RonisZiebebs. mniSvnelovania aRniSnulis gaT-
valiswineba marketinguli gegmis SemuSavebis procesSi.

swrafi bmulebi:

marketinguli gegmis nimuSi: 
www.gnta.ge/marketing-plan

samizne bazrebis identificireba

saerTaSoriso bazarze warmatebis misaRwevad, mniS-
vnelovania biznesi da produqti momxmareblis moTxovnebs 
Seesabamebodes. sanam produqtsa da marketingul 
aqtivobebs dagegmavT, gaarkvieT saerTaSoriso bazarze 
Tqveni produqtis da regionis Sesabamisoba.

samizne samomxmareblo bazrebis SeswavliT SeZlebT 
Tqveni produqtis gaumjobesebas, fasis gansazRvras, gay-
idvis adgilis SerCevas da bazarze misawodebeli formis 
SemuSavebas.

mniSvnelovani:

þ nu ecdebiT yvela bazarze erTdroulad Sesvlas. 
SearCieT bazrebi yuradRebiT da daitoveT dro Tqveni 
midgomis dasagegmad. gadaanawileT Tqveni resursebi 
im bazrebze, romelic yvelaze didi amonagebis momta-
ni iqneba. 

samizne bazris da momxmarebelTa segmentis SerCevisas 
gaiTvaliswineT Semdegi:
•	 ra surs momxmarebels (bazars)?
•	 ra unda SeTavazoT momxmareblebs maTi moTxovnebis 

dasakmayofileblad?
•	 ra aris bazris zoma?
•	 aris Tu ara bazari sakmarisad didi saWiro market-

inguli xarjebis gasawevad? miiRebT Tu ara amonagebs 
investiciaze?

•	 ramdeni xniT Cerdebian saerTaSoriso mogzaurebi, 
imeoreben Tu ara vizits?

•	 ramdens xarjaven, ra sakvebs moixmaren da ras yidu-
loben?

•	 ra tipis da standartis turistul kategoriebs 
(sakvebs, transports, ganTavsebas, turebs, aqtivobebs, 
RirsSesaniSnaobebs) aniWeben upiratesobas mogzaure-
bi?

•	 qveynis romel regionebs stumroben mogzaurebi? 
stumroben Tu ara Tqvens regions?

•	 romeli stilis mogzaurobas arCeven jgufur, zurg-
CanTiT Tu sxva?

•	 Seesabameba Tu ara maTi interesebi Tqvens produqts 
da ratom?

•	 rogor moergeba Tqveni produqti ufro farTo 
marSruts? SegiZliaT Tu ara imuSaoT romelime Se-
mavsebel produqtTan Tqvens regionSi turistuli 
gamocdilebis paketirebis mizniT?

•	 ra saSualebebs gamoiyeneben isini Tqvens regionSi 
mogzaurobisTvis? da ra saxiT eqnebaT wvdoma Tqvens 
produqtze? 

rogor ganvaviTaroT marketinguli gegma?

rogor gansazRvroT samizne bazrebi?
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am kiTxvebze pasuxis gacemaSi turizmis erovnuli ad-
ministraciis kvlevebisa da dagegmvis sammarTvelos an-
gariSebi dagexmarebaT. magaliTis saxiT ganvixiloT rusi 
vizitorebi. isini yvelaze msxvil mxarjvelebs warmoad-
genen saqarTveloSi da vizitze saSualod 1200 lars xar-
javen. danaxarjebis yvelaze didi wili ki Sopingze modis. 
rusi vizitorebi xangrZlivi droiT mogzauroben da pop-
ularul aqtivobebs kulturuli da istoriuli Zeglebis 
daTvaliereba da qarTuli Rvinis dagemovneba warmoad-
gens. 

swrafi bmulebi:

turizmis erovnuli administraciis miznobrivi bazrebi
www.gnta.ge/statistics/

marketingis oTxi elementi

marketingis elementebis produqtis da fasis analizi gan-
sxvavdeba turistuli produqtis mflobelebsa da tur-
operatorebs Soris. Tavdapirvelad  turistuli produq-
tis mflobelebis strategias ganvixilavT, xolo Semdeg 
turoperatorebs SevexebiT. danarCeni ori elementi, ad-
gili da promouSeni ki miesadageba orive maTgans.

produqti

produqti aris saqonlisa da momsaxurebis kombinacia, 
rac qmnis vizitoris gamocdilebas da moicavs infras-
truqturis standartebs, momsaxurebis dones da xarisxs.

individualuri produqti samogzauro gamocdilebis 
mxolod nawilia momxmareblisTvis. sruli samogzauro 
gamocdileba yvela elements moicavs, romelsac tu-
risti saxlis datovebidan dabrunebamde moixmars. masSi 
Sedis: transporti, ganTavseba, sakvebi, RirsSesaniSnao-
bebi da aqtivobebi. is SeiZleba momxmarebelma damouk-
ideblad an turistuli paketebis saxiT Suamavlebisgan 
Seisyidos.

Tqveni produqtis ganviTareba unda iyos nakarnaxevi 
gamocdilebis tipiT, romelsac samizne bazari moiTxovs. 
produqtis ganviTarebisTvis aucilebelia:
•	 yovelTvis SexedoT Tqvens produqts momxmareblis 

TvaliT da aqcenti mis sargebelze gaakeToT;
•	 gaxsovdeT, rom momxmareblis moTxovnebi gansx-

vavdeba sxvadasxva samizne bazris mixedviT. 

saerTaSoriso mogzaurebisTvis gankuTvnili produqtis 
dagegmvisas gaiTvaliswineT:
•	 adgilmdebareoba - aris Tu ara mimdebare teritori-

aze RirSesaniSnaobebi da infrastruqtura, romelic 
Tqvens produqts Seesabameba?

•	 fasi - aris Tu ara produqti konkurentulad Se-
fasebuli da gaTvaliswinebulia Tu ara masSi yvela 
sakomisio?

•	 xelmisawvdomoba - rogor miiReben vizitorebi Tqvens 
produqts? aris Tu ara transporti xelmisawvdomi?

•	 sezonuroba - xarT Tu ara mzad imuSaoT samizne baz-
rebidan Semosvlebis pikur periodebSi?

•	 dro - rogor moergebiT saqarTveloSi arsebul tu-
ristul marSrutebs? sWirdebaT Tu ara vizitorebs 
RamisTeviT darCena Tqveni produqtiT sargeblobi-

sas? eyofaT Tu ara dro sxva dagegmili RirSesaniS-
naobebis sanaxavad, Tu  mxolod Tqveni produqtiT 
isargebleben?

•	 informaciis xelmisawvdomoba - aris Tu ara infor-
macia xelmisawvdomi, rogorc turistebisTvis, aseve 
sadistribucio partniorebisTvis?  

•	 dajavSna - ramdenad advilia momxmareblisTvis 
Tqveni produqtis dajavSna?

produqtis Sekvra

xSirad rTulia saerTaSoriso vizitorebis mozidva cno-
bili daniSnulebis adgilis gareT, radgan maTi codna 
da dro aRniSnul adgilze SezRudulia. Tqveni region-
is xelmZRvanelobasTan TanamSromlobam destinaciis 
popularizaciis mizniT mTlianobaSi vizitorebis meti 
raodenoba unda uzrunvelyos. iTanamSromleT adgilo-
briv operatorebTan paketis Sesaqmnelad, rac Tqvens 
produqts ufro mimzidvels gaxdis.

paketebis saSualebiT SesaZlebelia momxmareblis uni-
kaluri gamocdilebis Seqmna, Tqveni produqtis Semavs-
ebel produqtTan erTad SeTavazebiT. misi daxmarebiT 
SesaZlebelia vizitebis raodenobis da Semosavlebis 
zrda. paketis miwodeba SesaZlebelia mravali mimwodeb-
lis mier Semavsebeli produqtebis saxiT, an erTi mim-
wodeblis saSualebiT, romelic anacvlebs maT ZiriTad 
servisebs. is aseve sadistribucio partniorebisTvis xel-
sayreli sakomisio SeTavazebebis saSualebas iZleva.

realuri magaliTi:

davuSvaT regionSi funqcionirebs sastumro. am sastum-
ros mxolod erTi servisis SeTavazeba SeuZlia - stum-
ris RamisTeviT ganTavseba. sxva operatorebTan Tanam-
SromlobiT ki SesaZlebelia (Rvinis marnebi, restornebi, 
RirSesaniSnaobebi) araCveulebrivi ganTavsebis da Rvinis 
profilis dasvenebis SeTavazeba turistebisTvis.

TanamSromlobis sqemis arsebobis pirobebSi meti 
vizitori gamoxatavs survils estumros daniSnulebis 
adgils, darCes xangrZlivad da daxarjos meti fuli. 
paketis saxiT miwodeba gaafarToebs vizitis mTliani 
gamocdilebis Rirebulebas. aRniSnuli gulisxmobs Se-
mosavlis didi nawilis regionSi darCenas.

mniSvnelovani:

þ produqtebis paketireba gulisxmobs Semavsebeli 
produqtebis SeTavazebas msgavsi gemovnebis mqone 
mogzaurebisTvis. aRniSnuli ar karnaxobs momxmare-
bels ra gamocdileba unda miiRos, aramed awvdis in-
formacias ra SeuZlia Tqvens bizness da regions mas 
SesTavazos. 

paketireba SeiZleba gakeTdes mravali gziT. yvelaze 
martivi gza amisTvis aris organizaciebis veb-gverdebis 
misamarTebis damateba Tqveni veb-gverdis swraf bmuleb-
Si.  is SeiZleba moicavdes erTobliv Zalisxmevas region-
is sxva biznesebTan erTad ufro efeqturi marketinguli 
aqtivobisa da promouSenis Sesaqmnelad. efeqtiani pa-
ketis gasaRebi aris msgavsi Sinaarsis mqone gamocdile-
bebis erToblivi mxardaWera, rac gaamravalferovnebs 
vizitoris saerTo gamocdilebas regionSi.
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turoperatorebis paketi

turistuli paketi aerTianebs sxvadasxva turistul 
produqts da amitom saWiroa kontraqtebis gaform-
eba ZiriTadi turistuli produqtebis mflobelebTan. 
tradiciulad turistuli paketi moicavs transfers, 
ganTavsebas, kvebas, eqskursias (kvebiT an kvebis gareSe), 
gidis momsaxurebas da gasarTob programas. turistis 
saerTaSoriso transportiT uzrunvelyofas xSir SemTx-
vevaSi ucxouri turistuli kompania axorcielebs. 

transferi gulisxmobs turistebis transportiT uz-
runvelyofas aeroportidan ganTavsebis obieqtebamde da 
piriqiT. satransporto saSualebis arCevani damokidebu-
lia turistebis raodenobasa da gasavlel manZilze. 

ganTavsebis obieqtebi mniSvnelovan rols asruleben 
turistuli paketis Seqmnisas. Cveulebriv sastumroebi 
Semomyvan turoperatorebs momsaxurebas arsebul fasze 
saSualod 10%-iT naklebad sTavazoben, radgan Semomyva-
ni turoperatorebi maT stabiluri turistuli nakadiT 
uzrunvelyofen. xSir SemTxvevaSi sastumrosTan kavS-
iris damyarebas ucxouri turoperatori axorcielebs 
da Semomyvan turoperators uwevs mxolod danarCeni 
momsaxurebebis uzrunvelyofa. 

kvebis TvalsazrisiT ZiriTadi moTxovna erovnul kerZe-
bzea, Tumca rig SemTxvevebSi sxva tipis samzareulosac 
iTxoven. amitom, saWiroa kontaqtebis damyareba rogorc 
qarTuli samzareulos mqone restornebTan, aseve sxva 
tipis kvebis obieqtebTanac. 

eqskursiebic gansxvavdeba turizmis tipebis mixedviT da 
SeiZleba gulisxmobdes sxadasxva lokaciisa Tu regionis 
CarTvas paketSi. magaliTad, saTavgadasavlo mizniT Cam-
osulma vizitorma SeiZleba moiTxovos mravali region-
is monaxuleba da mravalferovani gamocdilebis miReba, 
konferenciebze dasaswrebad Camosulma vizitorma ki 
mokle eqskursia. biznes turizmiT mogzaurebi aseve 
xSirad iTxoven sxvadasxva kulturuli RonisZiebebis 
organizebas. 

turistul paketSi mniSvnelovani adgili uWiravs 
gasarTob programas. igi SeiZleba moicavdes muzeume-
bis, botanikuri baRebis monaxulebas, maranSi Rvin-
is dagemovnebas da a.S. saWiroa arsebuli obieqtebis 
monacemTa bazebis qona aramarto im regionisTvis, sadac 
Semomyvani turoperatori funqcionirebs, aramed sxva 
regionebisTvisac.

samizne bazrebze promouSenis mizniT saqarTveloSi arse-
buli Semomyvani turoperatorebi ucxoel partniorebs 
da maTi saSualebiT momxmareblebs sTavazoben sxvadasx-
va tipis (mag. kulturuli, saTavgadasavlo an eko-ture-
bi) ukve gamzadebul paketebs, romelic xSir SemTxvevaSi 
icvleba an emateba axali momsaxurebebi. saqarTveloSi 
turistuli paketi ZiriTadad emsaxureba qveyanaSi ar-
sebuli turistuli produqtebis da gamocdilebebis 
popularizacias da qveyanaze zogadi warmodgenis Seqm-
nas. konkretuli momsaxurebebi ki Semdgom turistebis 
moTxovnebis mixedviT emateba da fasic Sesabamisad icv-
leba. situacia gansxvavebulia sxva qveynebis turistu-
li paketebis SemTxvevaSi (mag. TurqeTi), romlebic ukve 

didi xania damkvidrebulni arian bazarze. isini sTava-
zoben winaswar gansazRvrul momsaxurebebs da paketi iS-
viaTad ganicdis cvlilebas. 

ZiriTadi rCevebi Semomyvan turoperatorebs part-
niorebTan urTierTobisas:
•	 daamyareT grZelvadiani kontaqtebi im turistuli 

produqtebis mflobelebTan, romlis momsaxureba-
sac maRali intensivobiT iyenebT;

•	 uzrunvelyaviT sxva momsaxurebebis mimwodeblebis 
kontaqtebis siis formireba saWiroebis SemTxvevaSi 
maTi produqtebis turistul paketSi asaxvis mizniT;

•	 gqondeT mudmivi informacia specifikuri turis-
tuli produqtebis Sesaxeb (mag. turistebma Sei-
Zleba moiTxovon kateriT an patara TviTmfrinaviT 
eqskursia). gaiTvaliswineT turistebis moTxovnebi 
paketis formirebisas;

•	 ar SeTavazoT momxmarebels sastumros momsaxureba 
am ukanasknelis mier dadgenilze maRal fasad;

•	 kontaqtebis damyarebisas ar SemoifargloT mxolod 
erTi regioniT, radgan SeiZleba saqmiani urTier-
Toba daamyaroT regionuli tipis turizmiT mogzau-
rebTan da maT moiTxovon regionuli turebis mow-
yoba.

dajavSnis programebis mniSvneloba

turoperatorebisTvis dajavSnis programebi muSaobis 
erT-erT mniSvnelovan nawils warmoadgens. programa, 
misi mravalfunqciurobidan gamomdinare, turopera-
torebisTvis fulis nakadis stabilurobas ganapirobebs 
da Semosavlebis diferencirebis kargi saSualebaa. maTi 
saSualebiT kompaniebs sasurveli turistuli produq-
tis msoflio masStabiT dajavSna SeuZliaT. am tipis 
programebs Soris erTi-erTi yvelaze gavrcelebuli 
amadeusia. 

amadeusis programa aqtiurad gamoiyeneba 195 qveyanaSi, 
maT Soris saqarTveloSic. programaSi sxva turistul 
produqtebTan erTad CarTulia 693 aviakompania, 206 
turoperatori da daxloebiT 87,000 ganTavsebis saSu-
aleba.

misi saSualebiT SesaZlebelia:
•	 sastumroebis da aviabileTebis dajavSna;
•	 samogzauro marSrutis Sedgena;
•	 transportirebis sxva saSualebebis dajavSna.

amadeusis saerTaSoriso qseli realur droSi tu-
ristuli produqtis arCevanis mravalferovnebas uz-
runvelyofs (sasurveli produqtis fasis, droisa da 
adgilmdebareobis kuTxiT). programis moxmarebis SemTx-
vevaSi turoperators klientis davalebiT turistuli 
produqtis dajavSnidan garkveuli procenti ericxeba.

 fasi

turistuli produqtis fasi aris momxmareblis danax-
arji distribuciis qselis sxvadasxva etapze. is moicavs 
Tqvengan produqtis yidvisas gaweul xarjs, Suamavlebi-
sTvis SeTavazebul sakomisios, wminda ganakveTebs da 
ganakveTebs bavSvebisa da studentebisTvis. aRniSnuli 
aseve moicavs dajavSnis pirobebsa da wesebs.  warmatebis 
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misaRwevad produqti bazarze Tanmimdevrulad, zustad 
da konkurentulad unda iyos Sefasebuli. amisaTvis 
saWiroa danaxarjis TiToeuli komponentis naTeli 
codna, maT Soris sakomisios misi mTlian fasze efeqtis 
CaTvliT. fasis sworad gansazRvra umTavresi moTxovnaa 
warmatebisTvis.

fasis dadebisas Semdegi principebis gaTvaliswinebaa 
saWiro:
•	 konkurentis faswarmoqmnis meqanizmi;
•	 fasi, romlis gadasaxdeladac Tqveni samizne bazari 

mzad aris;
•	 distribuciis xarji (sakomisioebi), romelic mTlian 

fasSia Sesuli;
•	 fiqsirebuli da cvalebadi xarji;
•	 sezonuroba;
•	 mogebis marJa.

ra tipis ganakveTebi arsebobs?

turizmis distribuciis sistemis saSualebiT produqtis 
gayidvisTvis aucilebelia sakomisioebis fasis struq-
turaSi asaxva. sakomisio aris gadasaxadi, romelsac 
Suamavals uxdiT produqtis realizaciisTvis. aRniS-
nuli warmoadgens maT Semosavals, maT mier gaweuli 
momsaxurebisa da operaciebisTvis. distribuciis sis-
temis TiToeuli done gansxvavebul sakomisios iRebs. 
Tu produqtis fasi ar iTvaliswinebs  sxvadasxva saxis 
sakomisios, rTuli iqneba misi saerTaSoriso bazarze ga-
tana Suamavlebis daxmarebiT.

mniSvnelovani:

þ Suamavlebi uzrunvelyofen distribucias, romel-
sac damoukideblad ver ganaxorcielebT.

þ sakomisios gadaxda, produqtis realizaciis Semdeg, 
mxolod erTxel xdeba 

turizmis distribuciis sistemasTan muSaobisas, saWiroa 
gaigoT gansxvaveba wminda da mTlian (sacalo) ganakveTebs 
Soris da gansazRvroT swori ganakveTebi distribuciis 
TiToeul doneze. mniSvnelovania naTlad iyos gansaz-
Rvruli mTliania ganakveTi Tu wminda. 

mTliani ganakveTi = wminda ganakveTi + Suamavlis sakomisio 

produqtis mTliani an sacalo ganakveTi aris Tanxa, 
romelsac momxmarebeli ixdis da is yvela sadistribu-
cio arxTan Tavsebadi unda iyos. magaliTad, momxmare-
beli unda ixdides erTi da igive fass, roca is javSnis 
pirdapir, saerTaSoriso turistuli agentis Tu inter-
netis saSualebiT. momxmarebeli ar iyidis Suamavlisgan 
winaswar, Tu icis, rom Tqvengan Semcirebul fasad Se-
syidva SeuZlia. agentebi ar moaxdenen Tqveni produq-
tis promouSens da bazarze gatanas, Tu ecodinebaT, rom 
momxmarebeli maTgan ar iyidis.

wminda ganakveTi= mTliani ganakveTi-Suamavlis sakomisio. 

wminda ganakveTebi Suamavlebs miewodebaT da momx-
mareblisTvis miwodebamde fasnamatis gansazRvra xdeba, 
romlis saSualebiT xarjebi da sakomisioebi ifareba. 

Tqvenma wminda ganakveTma unda moicvas yvela xarji da 
mogebis marJa.

rekomendaciebi fasis dadebisas

•	 daadeT swori fasi da SeadareT is konkurentebis 
mier SemoTavazebul fasebs;

•	 aageT srulad Sesabamisi ganakveTebis cxrili;
•	 darwmundiT, rom dadebuli fasi uzrunvelyofs sak-

maris momgebianobas da brunvas;
•	 CamoayalibeT dajavSnis pirobebi; 
•	 moaxdineT yovelgvari sezonurobis identificireba 

Tqvens produqtSi Sesabamisi ganakveTebis cvlile-
bebiT;

•	 awarmoeT miwodebuli tarifebis aRricxva, Semdgom-
Si  mis gansaaxleblad;

•	 ar ecadoT daawesoT sxvadasxva fasi adgilobrivi 
da ucxoeli vizitorebisTvis Tu ar aris gansxvaveba 
SeTavazebebSi.

turoperatorebis faswarmoqmna

turistuli paketis fasma unda asaxos yvela is danaxar-
ji, romlis gawevac uxdeba turoperators turistuli 
produqtebis SesaZenad SemdgomSi maTi paketSi CarTvis 
mizniT. am Tanxas emateba miznobrivi bazrisTvis gansaz-
Rvruli mogebis marJa. msoflioSi miRebuli praqtikiT, 
romelic fasismieri diskriminaciis saxeliT aris cnobi-
li, erTi da igive paketis fasi SeiZleba gansxvavdebodes 
samizne bazrebis mixedviT. magaliTad, turistuli pa-
keti maRalgadaxdisunarian  segments  SeiZleba ufro 
Zvirad SesTavazoT, vidre segments, romelsac dabali 
Semosavlebi aqvs. Sesabamisad am bazrebis SemTxvevaSi sx-
vadasxva mogebis marJa iqneba gaTvaliswinebuli. 

rCevebi turoperatorebs turistuli paketis fasdadeb-
isas:
•	 faswarmoqmnis procesSi gaiTvaliswineT turistuli 

produqtebis SeZenasTan dakavSirebuli yvela dan-
axarji. amasTan, aris Tu ara momsaxurebis mimwode-
beli dRg-s gadamxdeli da moaxdenT Tu ara dRg-s 
CaTvlas;

•	 gansazRvreT fasebi samizne bazrebis mixedviT;
•	 gaiTvaliswineT konkurentebis faswarmoqmna;
•	 fasis dadebis procesSi gaiTvaliswineT yvela tu-

ristul produqtze fasnamatis done. maRali donis 
kompensacia SesaZlebelia sxva romelime produqtze 
fasnamatis dabali donis dawesebiT.

angariSsworebis procesSi gasaTvaliswinebelia uSualod 
momxmarebelze yidiT turistul pakets Tu ucxour part-
nior kompaniaze. ucxouri partniori kompaniebi Cveulebriv 
angariSsworebas axdenen momsaxurebis gawevis Semdeg.

adgili

distribucia aris damakavSirebeli rgoli produqtsa 
da momxmarebels Soris. distribuciis strategia mxed-
velobaSi iRebs “adgils”, sadac Tqveni produqti iyide-
ba. gamomgzavrebamde saerTaSoriso mogzaurebma SeiZle-
ba paketi adgilobrivi turistuli agentisgan SeiZinon, 
an  sastumroSi Camosvlis Semdeg dajavSnon.



37

nakleb damoukidebeli mogzaurebi savaraudod ufro 
metad mogzauroben tradiciuli sadistribucio arxis 
saSualebiT. SedarebiT gamocdili mogzaurebi ki mraval 
aqtivobas qveyanaSi Camosvlis Semdeg uweven organize-
bas. amasTanave ar ugulebelyoT iseTi sadistribucio 
wertilebi, rogoricaa: vizitorTa sainformacio cen-
tri, sastumros konsierJi, romelsac potenciuri momx-
marebeli SeiZleba daukavSirdes.

savaWro marketinguli strategia unda asaxavdes:
•	 rogor Seisyidis Tqveni samizne bazari am tipis 

produqts?
•	 rogor gaigeben produqtis Sesaxeb?
•	 rogor moaxdenT produqtis distribucias savaWro 

wertilebis saSualebiT?
•	 ra xarjebTan aris dakavSirebuli?
•	 dausaxeT Tu ara miznebi Tqveni produqtis distrib-

utorebs?
•	 aqvT Tu ara treningi gavlili Tqveni produqtis 

gasayidad?
•	 rogor ukukavSirs elodebiT? ra sixSiriT?
•	 aqvT Tu ara maT Tqvens pirdapir konkurentebTan 

kavSiri?

mniSvnelovania akontroloT TiToeuli sadistribucio 
partnioris Sedegi, saidan modis SekveTebi da romel 
partniorebs moaqvT yvelaze meti Semosavali. es dagex-
marebaT optimizireba gaukeToT marketingul danaxar-
jebs da SesaZleblobas mogcemT  gaamyaroT urTierTo-
bebi kargi Sedegebis mqone agentebTan da partniorebTan.

promouSeni

produqtis promouSeni moiTxovs samizne bazrisa da mas-
Tan misaRwevi yvelaze efeqtiani gzis codnas.

promouSenisTvis saWiroa Semdegi RonisZiebebi:
•	 reklamireba - beWdva, mauwyebloba, interneti da sxva;
•	 sazogadoebrivi urTierToba - media relizebi, pres 

konferenciebi, interviuebi da prezentaciebi;
•	 personaluri gayidvebi - savaWro da momxmarebel-

Ta RonisZiebebi, komerciuli winadadebebi, Tanam-
SromelTa treningebi;

•	 gayidvebis stimulireba - wamaxalisebeli gayidvebi, 
romelic moicavs fasdaklebebs, aqciebs, savaWro 
warmodgenebs da sxv. 

kargi promouSenis strategia unda moicavdes aqtivobeb-
is kombinacias, romlis daxvewac SesaZlebelia biznesSi 
gamocdilebis zrdasTan erTad. ar SegeSindeT axali 
strategiebis gamocdis, magram darwmundiT, rom maTi 
efeqtianobis gazomvas SeZlebT.

imis miuxedavad, Tu romel mastimulirebel aqtivobas 
gamoiyenebT, Tqveni marketinguli danaxarjebis moni-
toringi Zalzed mniSvnelovania. es dagexmarebaT gansaz-
RvroT romeli kampaniebi gaagrZeloT da romeli maT-
gani saWiroebs gadaxedvas. amisTvis SegiZliaT martivad 
kiTxoT momxmarebels, rogor aRmoaCines Tqveni produq-
ti, rodesac dajavSnis Sesaxeb dagikavSirdnen.

reklamireba

reklamireba Zviria, gansakuTrebiT saerTaSoriso mar-
ketingis warmoebisas. adgilobriv bazarze misi mniS-
vneloba didia, Tumca saerTaSoriso bazarze reklamire-
bis roli SedarebiT mcirea. es ZiriTadad gamowveulia 
savaWro sadistribucio partniorebze damokidebulebiT, 
romlebic  promouSens saerTaSoriso bazarze axdenen. 

imis gageba, Tu rogor iRebs samizne bazari mogzaurobis 
Sesaxeb gadawyvetilebas, saSualebas mogcemT airCioT 
saukeTeso Suamavlebi da auditoria mTavari gzavni-
lis misawodeblad. Tu samizne bazari turistul agen-
tebzea damokidebuli dajavSnis procesSi, ufro efeq-
tiani iqneba reklamireba produqtis bukletebSi. Tu is 
turebis umravlesobas gegmavs internetis saSualebiT, 
gamoiyeneT reklama maRali xarisxisa da profilis mqone 
veb-gverdze.

Tu Tqven momxmareblis mozidva maTi Camosvlis Semdeg 
gsurT, reklamireba turistul megzurSi unda ganaxor-
cieloT, romelic mogzaurebs qalaqis sastumroSi mie-
wodebaT.

sazogadoebrivi urTierTobebi

kargi sazogadoebrivi urTierTobebis damyareba erT-
erTi xarjTefeqtiani gzaa produqtis da gamocdilebis 
stimulirebisTvis.  amis misaRwevad ki saWiroa biznesis 
Sesaxeb informaciis  kargi reputaciis mqone masmediis 
saSualebiT gavrceleba.

sazogadoebrivi urTierTobebi gansxvavdeba reklamisgan, 
romlis drosac proeqtis stimulirebisTvis garkveuli 
safasuris gadaxda xorcieldeba. sazogadoebrivi  ur-
TierTobebis SemTxvevaSi, informacia Tqveni biznesis 
Sesaxeb Jurnal-gazeTebis da beWduri masalis saSuale-
biT vrceldeba. imis gamo, rom masalebis mopoveba da-
moukideblad xdeba, amitom isini SedarebiT sarwmuno 
wyaros warmoadgenen.

sazogadoebrivi urTierTobebis strategiis dagegmvis 
procesSi gamoikvlieT:
• ra tipis informaciis wardgena xdeba maT mier;
• rogor xdeba informaciis wardgena;
• vin aris samizne auditoria, mkiTxveli Tu msmeneli.

warmatebis misaRwevad aucilebelia mediisTvis dasabe-
Wdad „gamzadebuli masalebis“ miwodeba, romelic waax-
alisebs Jurnalists an gamomcemels daweros Tqvens 
produqtze. sazogadoebrivi media yovelTvis eZebs axal, 
gansxvavebul,  sazogadoebrivi interesiTa da emociuri 
vizualiT gamorCeul ambebs.
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saerTaSoriso 

mogzaurebis marketingi
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cifruli marketingi

cifruli marketingi (cnobili aseve, rogorc eleqtronu-
li marketingi, onlain marketingi an internet market-
ingi) aris marketingis tipi, romelic koncentrirebulia 
internet sivrceze. cifrul marketingSi Sedis Semdegi:
•	 onlain reklama;
•	 saZiebo sistemebis marketingi5 da saZiebo sistemebis 

optimizacia6; 
•	 socialuri qselebi da momxmareblis mier generire-

buli kontenti (user generated content);
•	 mobiluri telefonebis gamoyeneba internetSi saZie-

blad;
•	 veb-gverdis promouSeni;
•	 eleqtronuli fostis da virusuli kampania7. 

onlain marketingisgan SesaZlebelia Semdegi sargeblis 
miReba:
 
•	 met saerTaSoriso momxmarebelze wvdoma;
•	 Sesvlis dabali danaxarjebi;
•	 tradiciuli marketingis formebTan (mag. reklama) 

SedarebiT xarjTefeqtianoba;
•	 marketinguli aqtivobebis Sedegebis gazomvisa da 

gaanalizebis SesaZlebloba;
•	 dajavSnisa da SekveTebis avtomatizirebuli pro-

cesi.

rogor  vawarmooT  efeqtiani marketinguli 
kampania veb-gverdis saSualebiT?

veb-gverdma unda asaxos Tqveni biznesis individualuro-
ba produqtis efeqtiani gayidvebis uzrunvelsayofad.

veb-gverdis ganviTarebis procesSi gasaTvaliswinebeli 
sakiTxebi:

•	 uzrunvelyaviT, rom saiti swrafad funqcionireb-
des, iyos advilad gamoyenebadi da aRqmadi nebismie-
ri zomis ekranze, rogoricaa smartfoni da tableti;

•	 airCieT martivad dasamaxsovrebeli „domeini“;
•	 gamoiyeneT Ziebis optimizaciis servisi Tqvens veb-

gverdze wvdomis gasaumjobeseblad;
•	 uzrunvelyaviT momxmareblisTvis relevanturi da 

mosaxerxebeli navigaciis SesaZlebloba veb-gverdze;
•	 momxmarebels miawodeT mowesrigebuli, maRali 

xarisxis da ganaxlebuli informacia;
•	 ganaTavseT bmulebi socialur qselebSi;
•	 gamoiyeneT blogebi momxmareblebTan ormxrivi kavS-

iris gansaviTareblad;
•	 ganaTavseT suraTebi da videoebi Tqvens veb-gver-

dze;
•	 ganaTavseT Tqveni regionis ZiriTadi turistuli 

organizaciebis da Semavsebeli produqtebis saiteb-
is  bmulebi Tqvens gverdze;

•	 gamoiyeneT interaqtiuli gza momxmareblebTan ur-
TierTobisTvis Tqveni produqtis gansaxilvelad da 
Sesafaseblad;

•	 SesTavazeT dajavSnis martivi procedurebi da usa-
frTxo gadaxdis teqnologia,  imisTvis rom momx-
marebeli komfortulad grZnobdes Tavs gadaxdis-
Tvis saWiro detalebis  Seyvanisas.

ra aris socialuri media da rogor 
gamoviyenoT  is biznesSi warmatebisTvis?

socialuri media xels uwyobs interaqtiul process 
da informaciis gacvlas onlain reJimSi. igi xalxis 
urTierTobebze da  adamianTa jgufebis dakavSirebaze 
dafuZnebuli onlain garemoa.

biznesi iyenebs socialur medias, rogorc instruments 
momxmareblebamde misaRwevad da reputaciis Sesaqmnelad 
an SesanarCuneblad. socialuri media ganagrZobs zr-
das da globalurad ufro met momxmareblamde miRwevis 
SesaZleblobac Sesabamisad izrdeba. qvemoT mocemulia 
popularuli saitebi, romelic turistul biznesSi aqti-
urad gamoiyeneba.

Facebook
Facebook msoflio masStabiT erT-erTi yvelaze popu-
laruli socialuri qselia daaxloebiT 1.1 miliardi 
aqtiuri momxmarebliT. Facebook-is swrafad mzardi 
demografiuli kategoria aris 45-54 wlis asakobrivi 
jgufi. ufaso platforma SeiZleba gamoyenebul iqnes 
klientebTan urTierTobis uzrunvelsayofad, aseve maT-
Tan ukukavSiris mizniT. Tu Tqven biznesis mflobeli 
xarT, SesaZlebloba geZlevaT SeqmnaT  Facebook gverdi, 
romelic waradgens Tqvens bizness. aq ganaTavsebT in-
formacias Tqveni kompaniis Sesaxeb, aseve saxaliso da 
yoveldRiur siaxleebs.

Twitter
Twitter aris popularuli socialuri qseli da interaqti-
uli mikro blogingis servisi, romelic mobiluri tele-
fonisa da internetis interfeisis saSualebiT, momxmare-
blebs 140 simbolosgan Semdgari Setyobinebis  dagzavnis 
SesaZleblobas aZlevs. im SemTxvevaSi, Tu romelime momx-

ra aris cifruli marketingi?

rogor  vawarmooT efeqtiani marketinguli kampania veb-gverdis saSualebiT?

ra aris socialuri media da rogor gamoviyenoT  is biznesSi warmatebisTvis?

rogor vawarmooT broSurebi?

5 saZiebo sistemebis marketingi aris internet marketingis erT-erTi forma, romelic moicavs produqtis veb-gverdis promouSens fasiani re-
klamebis saSualebiT, romelsac Sedegad saZiebo Sedegebis veb-gverdebSi saitis xilvadobis raodeobis gazrda mohyveba.
6 saZiebo sistemebis optimizacia  aris procesi, romelic maqsimizacias ukeTebs konkretul veb-gverdze vizitebis raodenobas, rac  saZiebo 
sistemebis Sedegebis siaSi mis maRal adgils uzrunvelyofs.  
7 virusuli kampania aris marketinguli strategia, romelic produqtis an servisis Sesaxeb informaciis da mosazrebebis gavrcelebis saSualebas 
iZleva adamianidan adamianze, gansakuTrebiT iseTi arastandartuli saSualebebiT rogoric aris veb-gverdi an el-fosta.
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mareblis gzavniliT (e.w. tviti) daintereseba moxdeba, 
SesaZlebelia siaxleebis gamowera. turistuli biznesis 
kuTxiT, Twitter  gamoyeneba industriis siaxleebis gasac-
nobad, kontaqtebis dasamyareblad, onlain reputaciis 
monitoringisa da biznesis individualuri faqtebisa da 
siaxleebis martivad gasaziareblad.

YouTube
Youtube msoflioSi meore udides saZiebo sistemas war-
moadgens google-is Semdeg. is video gaziarebis sai-
tia, romelsac yovelTviurad miliardze meti aqtiuri 
momxmarebeli hyavs. Tqven SegiZliaT SeqmnaT xarisxiani 
mokle videoebi Tqvens produqtze an turze, romelic 
gadmoscems im gamocdilebas, romlis miRebac Tqvens 
stumrebs SeeZlebaT. gamoiyeneT sakvanZo sityvebi Tqveni 
videos dasaxelebaSi imisaTvis, rom gauadviloT momx-
marebels saZiebo sistemis meSveobiT misi povna.  

Pinterest
Pinterest aris virtualuri dafa, sadac momxmareblebs 
SesaZlebloba aqvT Seqmnan sakuTari profili da gaazi-
aron maTi sayvareli samogzauro daniSnulebis adgileb-
is fotoebi. Pinterest hyavs daaxloebiT 50 milioni momx-
marebeli, romelTa umravlesobac mdedrobiTi sqesis 
warmomadgenelia. am saitze SesaZlebelia biznes gverdis 
Seqmna Tqveni produqtis an regionis vizualurad war-
sadgenad, maRali xarisxis fotoebis saSualebiT.

Instagram
Instagram aris aplikaciaze dafuZnebuli foto da video 
gaziarebis socialuri qseli. es aris mxiaruli da orig-
inaluri gza, Tqveni biznes SeTavazebebis misawodeblad 
fotoebis da 15 wamiani videoebis saSualebiT. mraval-
ferovani filtrebis gamoyenebiT, SesaZlebelia fotos 
xarisxis gaumjobeseba da Tqveni regionisa Tu produq-
tis suraTebis gaziareba realur droSi. is aris Zalian 
swrafad mzardi socialuri qseli, romelic advili da 
swrafia gamosayeneblad.

Linked In
Linked In aris biznesTa damakavSirebeli socialuri qse-
li 225 milionze meti momxmarebliT. momxmarebeli xsnis 
angariSs, romelic SesaZleblobas aZlevs maT Seqmnan sa-
kuTari profili sruli samuSao gamocdilebis miTiTe-
biT da amasTanave daukavSirdnen sxva profilebs.

Linked In aris kargi SesaZlebloba turizmis sferos war-
momadgenlebTan dasakavSireblad da TanamSromlebis 
dasaqiraveblad.  SesaZlebelia  biznes gverdis Seqmna, 
romelic moicavs yvela ZiriTad informacias Tqveni bi-
znesis Sesaxeb. Tu Tqveni momxmarebeli aqtiurad iyenebs 
Linked In-s, SesaZlebloba geZlevaT, daamyaroT urTier-
Tobebi da kavSirebi maTTan.

Google +
Google+ aris Google-is mier Seqmnili socialuri qseli. 
yvela Google -is angariSis mqone momxmarebeli avtomatu-
rad flobs Google+ -is angariSsac. is sTavazobs mrav-
alferovan maxasiaTeblebs personaluri profilebisa da 
kompaniis gverdebis CaTvliT. Google+ - is angariSis Seqm-
na dagexmarebaT gaaumjobesoT Tqveni saZiebo reitingebi 
da gauadviloT momxmareblebs Tqveni veb-gverdis povna.

Flickr
Flickr aris onlain foto menejmentis saiti, sadac yve-
las SeuZlia atvirTos fotoebi da msoflios gauzia-
ros. Tqveni sakuTrebis an turebis fotoebis ganTavseba 
iseT onlain foto menejmentis saitze, rogoricaa Flickr, 
aamaRlebs produqtis cnobadobas da SesaZleblobas 
mogcemT gaxvideT sxvadasxva bazarze. am saitze aseve 
SesaZlebelia maRali rezoluciisa da xarisxis fotoeb-
is Senaxva, romelsac advilad CamotvirTavs da gamoiyen-
ebs media.

swrafi bmulebi:

socialuri media saitebi
www.facebook.com
www.twitter.com
www.youtube.com
www.pinterest.com
www.instagram.com
www.linkedin.com
www.plus.google.com
www.flickr.com

rogor vawarmooT broSurebi?

broSurebis warmoeba mTavari sapromocio danaxarjia 
mravali turistuli biznesisTvis. dizainis procesSi 
ramdenime ZiriTadi principis gaTvaliswinebiT SesaZle-
belia Tqveni marketinguli Setyobinebis efeqtianobis 
gaumjobeseba. gadasawyvetia broSuras miawodebT momx-
marebels, turistul Suamavals Tu orives. broSuris 
momzadebisas gaiTvaliswineT Semdegi sakiTxebi:
•	 uzrunvelyaviT broSuris iseT formatSi Seqmna, 

romelic Seefereba Tqvens samizne bazars. gansaz-
RvreT sad moxdeba misi distribucia (gamofenebze, 
RonisZiebebze da sxva), radgan es gavlenas moaxdens 
mis zomasa da dizainze. uCveulo formebi, zomebi 
da dizaini lamazia, Tumca SeiZleba SezRudos maTi 
wardgenis da distribuciis SesaZlebloba;

•	 ganaTavseT Tqveni kompaniis saxeli mTavari gverdis 
dasawyisSi da is naTlad aRqmadi gaxdeba gamofen-
ebze;

•	 moaxdineT Tqveni produqtis da misi gasayidi adg-
ilebis mokle, mowesrigebuli aRwera. gamoiyeneT 
mokle winadadebebi da advilad gasagebi ena, romel-
ic advilad aRqmadia da koncentracias axdens 
gamocdilebaze. gaxsovdeT, rom momxmareblebisTvis 
inglisuri SeiZleba  meore ena iyos; 

•	 SeitaneT sakontaqto detaluri informacia, ro-
goricaa: fizikuri misamarTi, el-fostis misamarTi, 
veb-gverdis misamarTi, telefonis da faqsis nomeri 
saerTaSoriso kodebis CaTvliT;

•	 gamoiyeneT xarisxiani fotoebi, romlebic gamoxata-
ven dadebiT emociebs. SegiZliaT gamoiyenoT foto 
arqivi;

•	 gamoiyeneT rukebi Tqveni produqtis adgilmdebare-
obis sailustraciod;

•	 safaso detalebma SeiZleba SezRudos Tqveni bro-
Suris sasicocxlo cikli, misi xSiri cvlilebebis 
gamo. darwmundiT, rom naTlad gaqvT Camoyalibe-
buli pirobebi;

•	 yuradRebiT waikiTxeT SemuSavebuli bukleti, sanam 
dasabeWdad gauSvebT.
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turistuli terminebi

agenti 
piri  an kompania (Semomyvani turoperatori, biTumad 
an sacalod movaWre), romelic yidis Tqvens produqts 
Tqvens nacvlad.

biznes turizmi
aerTianebs vizitorebs, romlebic mogzauroben  yri-
lobebisTvis, konferenciebisTvis, seminarebisTvis, 
vorqSofebisTvis, simpoziumebisTvis, gamofenebisa da 
specialuri RonisZiebebisTvis.

gamyvani turizmi
rezidentis mogzauroba Tavisi qveynidan saerTaSoriso 
destinaciisken.

grZel distanciaze mogzauroba
saerTaSoriso mogzauroba destinaciamde, romlis xangr-
Zlivoba xuT saaTze metia.

destinacia    
turistuli produqtisa da adgilis  erToblioba.     

distribucia
arxebi an adgilebi, romelTa saSualebiTac momxmarebeli 
produqts Seisyidis.

erTdRiani vizitori
vizitori, romlis mogzauroba ar moicavs RamisTevas.

industria
yvela biznesi, romelic CarTulia turizmSi, sadistribu-
cio agentebisa da produqtis mimwodeblebis CaTvliT.  

megobrebis da naTesavebis monaxuleba  (VFR)
vizitorebi, romelTa mogzaurobis ZiriTadi mizania 
megobrebis da naTesavebis monaxuleba.

mokle distanciaze mogzauroba
saerTaSoriso mogzauroba destinaciamde, romlis xangr-
Zlivoba xuT saaTze naklebia.

onlain distribucia
internetisa da veb-gverdebis gamoyeneba  momxmareblam-
de  produqtis miwodebisa da promouSenisTvis.

operatori
turistuli produqtis mflobeli an menejeri.

saerTaSoriso vizitori
saerTaSoriso mogzauri, romelic mogzaurobs erT 
welze naklebi periodiT da mis mizans ar warmoadgens 
daniSnulebis qveyanaSi dasaqmeba.

saerTaSoriso mogzauri 
piri, romelic gadaadgildeba qveynis gareT sxvadasxva 
mizniTa da xangrZlivobiT.

sakomisio
gadasaxadi, romelsac uxdian agents produqtis bazarze 
miwodebisTvis, distribuciis da gayidvis sanacvlod. 

sruliad damoukidebeli mogzaurebi
mogzaurebi, romlebic TviTon gegmaven  TavianT mogzau-
robas.  arsebobs damoukidebeli mogzaurobis sxvadasxva 
tipebi: megobrebisa da naTesavebis monaxuleba, zurg-
CanTiT mogzauroba da nawilobrivi paketiT mogzauroba.

Semomyvani turizmi
saerTaSoriso turistuli nakadebis Semosvla qveyanaSi. 
aseve cnobilia rogorc eqsport-turizmi.

Semomyvani turoperatori (ITO)
damakavSirebeli rgoli turistuli produqtis mflobe-
lebsa da ucxour turistul kompanias Soris. is qmnis 
turistul pakets da yidis mas pirdapir momxmarebelze 
an ucxour kompaniaze.

Sexvedrisa da waxalisebis mgegmavi
(Meeting and Incentive Planner)
organizebas uwevs Sexvedris, waxalisebis da RonisZiebis  
yvela aspeqts.  

Sida turizmi
rezidenti vizitorebis aqtivoba mocemuli qveynis Sig-
niT.

turisti
vizitori, romlis mogzauroba moicavs RamisTevas.

turizmis distribuciis sistema
damoukidebeli biznesebis globaluri qseli, romelic 
saSualebas aZlevs momxmarebels moZebnos da dajavSnos 
mogzauroba.

wamaxalisebeli mogzauroba
wamaxalisebeli mogzauroba aris mgzavroba, romelsac  
prizis an jildos saxiT sTavazoben kargi Sedegebis 
mqone TanamSromlebs an gayidvebis agentebs.
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saxelmZRvanelo momzadda saqarTvelos turizmis erovnuli administraciis kvlevebisa da dagegmvis 
sammarTvelos mier.

sakontaqto informacia:
sammarTvelos ufrosi: giorgi bregaZe
                              el. fosta: g.bregadze@gnta.ge

mTavari specialistebi: qeTevan CafiZe    
                               el. fosta: q.chafidze@gnta.ge

                               nino SukakiZe    
                               el. fosta: n.shukakidze@gnta.ge

specialisti:             ana arabuli        
                              el. fosta: a.arabuli@gnta.ge

tel: +995 322 43 69 99 (30)
el. fosta:  infostatistics@gnta.ge

saxelmZRvanelos  Seqmnis procesSi moxda axali zelandiis da avstraliis analogiuri naSromebis “Planning 
for Inbound Success” adaptireba da saqarTvelos realobaze morgeba. saqarTveloSi turistul bazarze 
arsebuli mdgomareobis aRsawerad gaviareT konsultaciebi turizmis sxvadasxva sferos eqspertebTan. 
madlobas vuxdiT maT TanadgomisTvis.
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