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gamajansaRebeli turizmis 
inovaciuri ganviTareba 

enoTerapiisa da ampeloTerapiis 
magaliTze saqarTveloSi 

 

avtori: naTia goguaZe
iv.javaxiSvilis saxelobis Tbilisis saxelmwifo 

universiteti
xelmZRvaneli: ekonomikis doqtori mamuka xuskivaZe

Sesavali
XXI saukuneSi adamiani gansakuTrebulad stresul 
pirobebSi aRmoCnda - ekologiuri katastrofebi, eT-
nokonfliqtebi, teraqtebi, omebi, cxovrebis daCqare-
buli ritmi. dadga gantvirTvisa da gajansaRebis ino-
vaciuri  formebis gamoyenebis dro, sadac erTmaneTTan 
aris Serwymuli dasveneba, relaqsacia, garToba, fizi-
kuri da sulieri wonasworobis aRdgena, axlis Secnoba, 
mkurnaloba da gajansaReba.

kvlevebiT dadgenilia, rom msoflio masStabiT uka-
naskneli 10-15 wlis manZilze SeimCneva mosaxleobis 
interesis gaZliereba gamajansaRebeli turizmisadmi, 
romlis popularobac wlidan wlamde izrdeba. 2014 wels 
turistebis danaxarjebma gamajansaRebel turizmze 
Seadgina 438.6 mlrd dolari, es maCvenebeli yovelwli-
urad 8.5-9%-iT izrdeba, 2017 wlisTvis ki eqspertebis 
mosazrebebiT miaRwevs 678.5 mlrd dolars. gamajan-
saRebeli turizmis Semosavlebi izrdeba 50%-iT ufro 
swrafad, vidre mTlianad globaluri turizmis Semosav-
lebi.1 mkurnalobis mizniT, yovelwliurad qveynis gareT 
mogzaurobs 6 milioni adamiani, Sida mogzaurebianad ki 
es ricxvi jamSi 10 milions Seadgens.2 

1994 wels havais universitetSi Catarebuli kvlevebiT 
dadgenilia, rom multiplikaciuri efeqti mZlavrad 
aris gamoxatuli gamajansaRebel turizmSi, ZviradRire-
buli samedicino momsaxurebis xarjze (gamajansaRebel 
turizmSi ganxorcielebul investiciaSi yoveli erTi 
dolari generirdeba 2.15 dolarad, maSin roca tipur 
saTavgadasavlo turizmSi generirdeba 1.76 dolarad).3 

ucxoeli eqspertebis azriT da mowinave turistu-
li qveynebis gamocdilebiT, bunebrivi da sakurorto 
faqtorebiT iseT mdidar qveyanaSi, rogoricaa saqarTve-
lo, mizanSewonili da prioritetulia gamajansaRebeli 
turizmis ganviTareba.4 gamajansaRebeli turizmis ganvi-
Tarebis daCqareba, axali bazrebis aTviseba da saqarTve-
los, rogorc turistuli brendis saerTaSoriso 
konkurentunarianobis amaRleba SesaZlebelia iseTi ino-
vaciuri turistuli produqtis formirebiTa da SeTa-
vazebiT, rogoricaa erTmaneTTan Serwymuli Rvinis tu-
rizmi, enoTerapia (RviniT mkurnaloba) da ampeloTerapia 
(yurZniT mkurnaloba). dRevandel industriul garemoSi 
ki aseT egzotikur turistul produqtze moTxovna 
metad didia. 

Tanamedrove gamokvlevebma gviCvena, rom Rvino amaR-
lebs imunitetsa da tonuss, aqvs gamoxatuli antibaqte-
riuli Tvisebebi, xels uwyobs sasicocxlo Zalebis aR-
dgenas. igi amdidrebs organizms mikroelementebiT, A, 
B(B1,B2,B6,B9) vitaminebiT. Rvinos gamoaqvs toqsinebi 
da anormalurebs nivTierebaTa cvlas. aRmoCnda, rom im 
qveynebSi, sadac xSirad svamen yurZnis naturalur Rvi-
nos, gulsisxlZarRvTa daavadebebiT gamowveuli 

sikvdilianoba mniSvnelovnad dabalia. Rvinis Semadgen-
lobaSi arsebuli polifenolebi blokaven Tavisufal 
radikalebs, romlebic momatebuli raodenobiT war-
moiqmneba Tambaqos, ultraiisferi sxivebisa da radi-
aciis zemoqmedebiT. isini xels uwyoben ujredebis da-
berebis procesis Senelebas da xels uSlian onkologiur 
daavadebaTa warmoqmnas.

naSromis ZiriTadi mizania saqarTveloSi enoTerapiisa 
da ampeloTerapiis magaliTze gamajansaRebeli turizmis 
inovaciuri ganviTarebis perspeqtivebis gansazRvra. Zir-
iTadi miznidan gamomdinare, Catarda kvleva inovaciur 
turistul produqtze (Rvinis turizmTan enoTerapiisa 
da ampeloTerapiis Serwyma) moTxovnis gamovlenis miz-
niT rogorc Sida, ise saerTaSoriso bazarze. kvlevis Se-
degebis safuZvelze naSromSi SemoTavazebulia daskvne-
bi, rekomendaciebi da amgvari inovaciuri produqtis 
safuZvelze gamajansaRebeli turizmis ganviTarebis mas-
timulirebel RonisZiebaTa sistema.

enoTerapiis (RviniT mkurnalobis) istoria da 
ampeloTerapia
yurZnis Rvinoebs samkurnalo mizniT jer kidev anti-
kuri xanidan iyenebdnen. Zvel saberZneTSi Rvino moix-
mareboda, rogorc antiseptikuri saSualeba. organizmis 
gawmendis mizniT hipokrate urCevda sami Rvinis Serevas: 
mwaris, tkbilis, mJavis da avadmyofisTvis micemas jer 
ganuzaveblad ylupobiT, didi intervalebiT, Semdeg ki 
ganzavebulad, survilisamebr SezRuduli raodenobiT.5 

ruseTSi RviniT mkurnalobas safuZveli Cauyara impera-
torma ekaterine meorem. ruseT-TurqeTis omis Semdeg, 
misi brZanebiT, yirimSi daiwyes pirveli samkurnalo 
kurortebis Seneba rusuli armiis oficrebisTvis. sam-
kurnalo procesSi CarTuli iyo mkurnaloba gamajan-
saRebeli Tvisebebis mqone yirimuli RvinoebiT.

msoflioSi Rvinis Terapiis pirveli centri gaixsna sa-
frangeTSi, bordos maxloblad, 1999 wels. iq am sasme- 
lis gamoyenebis garda, mimarTaven mkurnalobis sxva 
meTodebsac, romlebic dakavSirebulia yurZenTan. gan-
sakuTrebuli popularobiT sargeblobs yurZnis Tesli 
(wipwa). rogorc irkveva, igi sulac ar aris zedmeti dan-
amati yurZnisa: swored wipwebSia aqtiuri nivTierebebis 
didi raodenoba - polifenolebi. iqve akeTeben masaJs 
yurZnis wipwisagan miRebuli zeTis gamoyenebiT. Sem-
dgomSi safrangeTis magaliTs mibaZes RviniT mdidarma 
sxva qveynebma. Rvinis spa gaixsna espaneTSi, italiaSi, 
amerikaSi, avstraliaSi, avstriaSi, samxreT afrikaSi da 
sxva qveynebSi. 

medicinaSi farTod gamoiyeneba yurZniT mkurnalobis 
teqnika da mas ampeloTerapia ewodeba. ampeloTerapia 
amarcxebs gulis ukmarisobas, sasunTqi gzebis qroni-
kul daavadebebs da organizmSi sisxlis naklebobas.     
yurZeni Seicavs organul mJavebs, rkinas, alumins, A, 
B, C vitaminebs, fermentebsa da fitoncidebs. yurZeni 
aregulirebs arteriul wnevas, aumjobesebs madas da 
awesrigebs Zils. ampeloTerapias sxvanairad dietoTera-
piasac uwodeben, radgan igi erT-erTi saukeTso da efeq-
turi saSualebaa Warbi wonisgan gasaTavisufleblad.6

 
ampeloTerapiiT mkurnalobis meTodi gulisxmobs Sem-
degs: dRiurad 1kg-dan 1,5-2 kg-mde xilis miReba Tes-
lis gareSe samjer dReSi, Wamamde erTi saaTiT adre 1-2 
Tvis ganmavlobaSi. mkurnalobis es sasiamovno da erTi 
SexedviT uvnebeli meTodi SeiZleba gamoyenebul iqnas 
mxolod eqimis daniSnulebis mixedviT, misi meTvalyu-
reobis qveS.

1. SRI International, The Global Wellness Tourism Economy 2013
2. Ian Youngman, Medical Tourism Research: Facts And Figures 2015
3. saakaSvili nikoloz, saqarTvelo-turizmis da kurortebis qveyana, saqarTve-
los macne, Tbilisi 2011, gv 8

4. saakaSvili nikoloz, saqarTvelo-turizmis da kurortebis qveyana,saqarTvelos 
macne, Tbilisi 2011, gv 8
5. toliaSvili iulon, mkurnaloba RviniT, Tbilisi, 2007, gv 3-4
6.  ix. Semdeg internet-misamarTze: goo.gl/wn3nVp > [17-10-2011/15:40 ]
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enoTerapiiT mkurnalobis teqnika SemdegSi mdgomareobs: 
yoveli kursi grZeldeba 10 dRes. Cveulebriv svamen 2-3 
Wiqa 30-50 ml Rvinos. amas emateba is mcenareuli nay-
enebi, romlebic gaTvlilia konkretuli daavadebebis 
winaaRmdeg. magaliTad, mineralur wyalSi ganzavebul 
mSral Rvinoebs emateba amave Rvinoebze dayenebuli sam-
kurnalo mcenareebis nayenebi da es receptebi efuZneba 
praqtikosi eqimebis wlobiT miRebul gamocdilebas. rac 
Seexeba Rvinis abazanebs, mas ZiriTadad atareben Rvinis 
kasrebSi, an specialur varclebSi, romlebic garedan 
naturaluri xis morebiT aris mopirkeTebuli, rac bune-
briv iers matebs maT da aZlierebs relaqsaciis Segr-
Znebas. enoTerapiis rituali moicavs sxeulisa da Tavis 
kanis masaJs yurZnis wipwis zeTiTa da aromaTerapiiT, 
romlis Sedegadac kani nazi da priala xdeba, artiku-
loTerapias, sisxlis mimoqcevis mastimulirebel proce-
durebs, saxis procedurebs da a.S. SPA EGIO, romelic 
mdebareobs redmondSi, erT-erTi saukeTesoa msoflios 
40 qveynis 315 spas Soris.7 

qarTuli vazi da qarTuli Rvino
saqarTvelo iTvleba kulturuli vazis warmoSobis erT-
erT pirvel centrad. Znelia moiZebnos msoflioSi meore 
qveyana, sadac vazis amdeni unikaluri jiSi arsebobs. 
vazi odiTganve qarTveli kacis ekonomikuri siZlieris 
saZirkveli iyo. ucxoeli mematianeebis monacemebiT, 
saqarTvelos didi raodenobiT gahqonda Rvino msofli-
os bazrebze. gamorCeuli maRalxarisxiani qarTuli saR-
vine vazis jiSebia: rqawiTeli, mwvane, xixvi, qisi, Cinuri, 
goruli mwvane, colikouri, cicqa, kraxuna, saferavi, 
Tavkveri, Savkapito, aleqsandrouli, mujureTuli, Zv-
elSavi, usaxelouri, ocxanuri safere, ojaleSi, Cxaveri, 
aladasturi da sxva.8 

naTqvamia, vazi da adamiani erTdroulad daibadnen 
saqarTveloSio. qarTvelTa gamaqristianebeli wmin-
da nino kabadokieli, vazis jvriT xelSi Semovida 
saqarTveloSi. vazis gamosaxuleba aris gamoxatuli 
Cveni qveynis xuroTmoZvrul Zeglebsa da CuqurTmebze.9 

qarTuli Rvinis unikaluri Tvisebebi
Zveli kaxuri wesiT dayenebuli RviniT mkurnalobis me-
Todebi Tavis droze mama-papisagan Seuswavlia qarTvel 
mecniers Tengiz CxeiZes, romelmac mogviTxro Semdegi: 
“ZvelqarTuli wesiT dayenebul kaxur Rvinos mravalmxri-
vi unikaluri samkurnalo Tvisebebi gaaCnia. bolo dros 
dedamiwaze gavrcelda radiaciuli nivTierebebi. araerT 
specialur samecniero literaturaSi kvlevebis safuZv-
elze gadmocemulia daskvnebi imis Sesaxeb, rom adamianis 
organizmis bunebrivi mkurnali da radiaciuli naerTeb-
is, mZime liTonebis „stroncium - 90“-is damSleli swored 
qarTuli tradiciuli wesiT dayenebuli Rvinoebia. isini 
Seicaven „paneoantocianidebis“ did raodenobas. kaxuri 
tradiciuli wesiT damzadebuli TeTri Rvino gansx-
vavdeba yvela saxis sufris Rvinisagan daJangvis xarisx-
iTa da bunebrivi sasargeblo komponentebis Semcvelo-
bis farTo speqtriT. es gamowveulia misi dayenebis 
tradiciuli, Taviseburi wesiT: dawurul yurZens Tavis-
save wipwasa da klertTan erTad aTavseben qvevrSi, an 
muxis kasrSi. aduRebul maWarSi marcvlis kanidan, kler-
tidan da wipwidan bevrad ufro sasargeblo bunebrivi 
naerTebi gadadis, vidre evropuli wesiT damzadebisas. 
daduRebis Semdeg zamTarSi ianvar-Tebervlis mijnaze, 
gadaiReben sxva WurWelSi da macocxlebeli, mkurnali 
Rvinoc mzad aris“.10 gamokvlevebis Sedegad cnobili gax-
da, rom am wesiT damzadebuli Rvinoebi gamoirCeva maRa-
li antioqsidanturi TvisebebiT, romelsac evropuli 
Rvinoebisgan gansxvavebiT, imave aqtiurobiT inarCunebs 
daZvelebis procesSic (Mattivi,Nikolini,2002).

kvlevis Sedegebi
naSromze muSaobis periodSi Catarda kvleva, romliTac 
gamovlinda moTxovna enoTerapiisa da ampeloTerapiis 
ganviTarebaze saqarTveloSi. kvlevam moicva rogorc 
Sida, ise saerTaSoriso bazari, kerZod ruseTisa da ukrai-
nis turistuli bazari. aseve gamoikiTxa saqarTveloSi 
moqmedi 20 turistuli kompania. saerTaSoriso bazrebis 
SerCeva SemTxveviTi ar yofila. saqarTvelos turizmis 
erovnuli administraciis monacemebiT, aRniSnuli qveyne-
bi 2012-2015 wlebSi saerTaSoriso Semosvlebis mixedviT, 
meoTxe da mexuTe adgils inawilebdnen.11 gamiznuli iyo 
aseve saqarTveloSi saerTaSoriso Semosvlebis lideri 
qveynebis - somxeTisa da azerbaijanis turistuli baz-
rebis gamokiTxvac, Tumca aRniSnuli qveynebidan kvlevas 
gamoexmaura turistTa Zalian mcire raodenoba (somxeT-
Si anketa Seavso mxolod 12-ma, xolo azerbaijanSi 8 tu-
ristma), Sesabamisad, ver moxerxda aRniSnuli qveynebis 
mixedviT raime Sedegebze gasvla da daskvnebis gakeTeba. 

gamokiTxuli turistuli saagentoebis 100%-s tu-
ristul paketSi CarTuli aqvs rogorc sufTa Rvinis 
turi, aseve kulturul-istoriuli turi (moTxovnis 
Sesabamisad), romelic gulisxmobs sxva aqtivobebTan 
erTad qarTuli tradiciuli marnebis daTvalierebas, 
qarTuli unikaluri Rvinis degustacias, tradiciuli 
qarTuli mevenaxeoba-meRvineobis gacnobas. turistebs 
saSualeba aqvT, SeiZinon, rogorc tradiciuli te-
qnologiiT dayenebuli, aseve qarxnuli wesiT damzade-
buli Rvino. turistuli saagentoebis menejerebi miiCn-
even, rom saqarTveloSi perspeqtiulia enoTerapiisa da 
ampeloTerapiis ganviTareba da maTi Rvinis turizmTan 
efeqturad Serwyma.

ucxoeli turistebi gamoikiTxnen internetiT, raode-
nobrivi meTodiT, specialurad maTTvis rusul enaze 
Sedgenili kiTxvaris saSualebiT. sul gamoikiTxa 541 
rusi da 325 ukraineli turisti. gamokiTxuli rusi tu-
ristebis 65%-s, xolo ukraineli turistebis 56%-s sme-
nia enoTerapiisa da ampeloTerapiis Sesaxeb, maTgan rusi 
turistebis SeTxvevaSi mxolod 18%-s, xolo ukraineli 
turistebis SemTxvevaSi 9%-s usargeblia enoTerapii-
sa da ampeloTerapiis wamyvani turistuli centrebis 
momsaxurebiT. gamokiTxuli rusi turistebis 20%-s, 
xolo ukraineli turistebis 17%-s smenia saqarTvelos 
enoTerapiuli da ampeloTerapiuli potencialis Sesaxeb. 
gamokiTxuli rusi da ukraineli turistebis, Sesabamisad 
73% da 80% isargeblebda aRniSnuli momsaxurebiT 
saqarTveloSi, xolo is vinc ar isargeblebda, mizezad 
asaxelebs sakuTar finansur mdgomareobas (ruseTi-50%, 
ukraina-62%), maRal fasebs momsaxurebaze, RamisTevaze, 
kvebaze da sxva (ruseTi-38%, ukraina-36%), mouwesrige-
bel infrastruqturas (ruseTi-34%, ukraina-34%), qvey-
nis usafrTxoebis aradamakmayofilebel dones (ruseTi- 
26%, ukraina- 20%) da sxva. rogorc vxedavT, aRniSnulma 
kvlevam, garda miznad dasaxulisa, mogvca saintereso 
Sedegebi zogadad ucxoeli turistebis damokidebule-
basa da Sefasebaze Cvens qveyanaSi turizmis ganviTarebis 
donesa da xarisxTan dakavSirebiT. kidev erTxel gamov-
linda is ZiriTadi problemebi, romlebic dResdReobiT 
warmoadgens saqarTveloSi turizmis seqtoris ganvi-
Tarebis ZiriTad Semaferxebel faqtorebs. gamokiTxuli 
rusi turistebis 36%-s, xolo ukraineli turistebis 
61%-s miuRia monawileoba saqarTvelos Rvinis tureb-
Si. rac Seexeba Tanxas, romelsac isini daxarjavndnen 
enoTerapiuli da ampeloTerapiuli momsaxurebis mis-
aRebad, meryeobs 50-dan 150 dolaramde, 67% rusi tu-
ristebis, xolo 79% ukraineli turistebis SemTxveva-
Si. kiTxvaze, Tu saSualod ramden dRes darCebodnen 
saqarTveloSi, orive SemTxvevaSi es aris 10 dRe da meti 
(ruseTi 69%, ukraina 76%). rac Seexeba ganTavsebis saSu-

7. saakaSvili nikoloz, saqarTvelo-turizmis da kurortebis qveyana, saqarTve-
los macne, Tbilisi 2011, gv 122
8. ix.Semdeg internet misamarTze: goo.gl/jsQrOs > [04-10-2015/17:49]
9. saakaSvili nikoloz, saqarTvelo-turizmis da kurortebis qveyana, saqarTve-
los macne, Tbilisi 2011, gv120-121

10 toliaSvili iulon, mkurnaloba RviniT, Tbilisi, 2007, gv 83-87
11. turizmis erovnuli administracia, saqarTvelos turizmis statistikuri 
mimoxilva: 2013, 2014, 2015
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alebebs, romelTa momsaxurebiTac isargeblebdnen rusi 
da ukraineli turistebi saqarTveloSi yofnis periodSi, 
aris pirvel SemTxvevaSi saojaxo sastumro (64%), xolo 
ukraineli turistebis SemTxvevaSi saSualo klasis sas-
tumro (72%) da saojaxo sastumro (70%).

rac Seexeba Sida turistul bazars, sul gamoikiTxa 600 
Sida turisti. gamokiTxulTa 33%-s miuRia monawileoba 
saqarTveloSi ganxorciebul Rvinis turebSi. is, rom 
Sida turistebis mxridan moTxovna Rvinis turebze 
umniSvneloa, turistuli saagentoebis gamokiTxvis Se-
degadac dadasturda. Tumca, gamokiTxuli turistebis 
76% dainteresebulia RviniT mkurnalobis ganviTare-
biT saqarTveloSi. gamokiTxulTa 75% siamovnebiT mi-
iRebda Rvinis abazanas da isargeblebda enoTerapiisa da 
ampeloTerapiis kursSi Semavali sxva momsaxurebebiT. 
aqedan gamomdinare vaskvniT, rom enoTerapiis CarTva 
turistul paketSi calke Rvinis turTan da kulturul-
istoriul turTan erTad moaxdens rogorc saerTaSori-
so, aseve Sida turistebis moTxovnis stimulirebas. gam-
ovlenili problemebidan aRsaniSnavia reklamis simcire 
da qveynis cnobadobis arasaTanado done saerTaSoriso 
bazarze, maRali fasebi, arakvalificiuri personali, 
qveynis usafrTxoebis aradamakamyofilebeli done da 
sxva.

rekomendaciebi
miznobrivad ganxorcielebuli investiciisa da swo-
rad gaTvlili marketingis SemTxvevaSi, saqarTveloSi 
axlo momavalSi SesaZlebeli iqneba Rvinis turizmis, 
enoTerapiisa da ampeloTerapiis Serwymis Sedegad miRe-
buli produqtis ganviTareba. saqarTveloSi, safrange-
Tis (bordo) gamocdilebis gaTvaliswinebiT, savsebiT 
realuria spa-industriis ganviTareba mTeli qveynis 
masStabiT. dasawyisisTvis, mizanSewonilad migvaCnia, 
Rvinis spa daarsdes siRnaRSi, rac kidev ufro mraval-
ferovans gaxdis qalaqis turistul infrastruqturas 
da SesZens mas sakurorto funqcias. mis warmatebiT amoq-
medebis SemTxvevaSi, Semdegi Rvinis spa SeiZleba gaixsnas 
saqarTvelos sxva turistul qalaqebSic, rac moaxdens 
ama Tu im turistuli daniSnulebis adgilis stimulire-
bas da gamococxlebas. samxreT afrikis dedaqalaqis, 
keip-taunis magaliTze, saqarTveloSi arsebuli tu-
ristuli kompaniebi enoTerapiasa da ampeloTerapias 
CarTaven turistul paketSi, aseve rekomendirebulia 
ialtis (yirimi) gamocdilebis gaTvaliswinebiT enoTera-
piis da ampeloTerapiis kursis CarTva saqarTveloSi mo-
qmed sanatoriumebSi, an am mizniT axali sanatoriumis 
daarseba, sadac Sida Tu saerTaSoriso vizitori das-
venebasTan erTad eqimis meTvalyureobiT gaiumjobesebs 
janmrTelobas, yurZnisa da Rvinis daxmarebiT. aucile-
belia saerTaSoriso vizitorebis cnobadobis amaRleba 
saqarTvelos kulturul-istoriuli RirsSesaniSnaobeb-
is Sesaxeb. saqarTvelos namdvilad aqvs imis potenciali, 
rom turistebs SesTavazos iseTi inovaciuri turis-
tuli produqti, rogoricaa erTmaneTTaan Serwymuli 
Rvinis turizmi, enoTerapia da ampeloTerapia.

daskvna
kvlevis Sedegebsa da zemoxsenebul sxva faqtorebze 
dayrdnobiT, SegviZlia davaskvnaT, rom saqarTveloSi, 
rogorc Rvinisa da vazis udidesi kulturis mqone qveya-
naSi, perspeqtiuli iqneba Rvinis turizmis, enoTerapiisa 
da ampeloTerapiis Serwyma. ramdenadac Rvinis turizmSi 
erTmaneTTan Serwymulia SemecnebiTi, kulturuli, sa-
Tavagdasavlo, rekreaciuli da samkurnalo faqtorebi, 
saqarTveloSi marTlac SesaniSnavi perspeqtiva isaxeba 
enoTerapiisa da ampeloTerapiis ganviTarebisTvis, rac 
mis udides sakurorto potencialTan da kulturul 
tradiciebTan erTad ganumeorebel STabeWdilebebs 

Seuqmnis ucxoel turistebs. Tu gaviTvaliswinebT, rom 
turistul seqtorSi udidesi segmenti mTel msoflioSi 
gamajansaRebel turizms uWiravs, saqarTvelosTvis mniS-
vnelovania am mimarTulebis ganviTareba, misi sakuror-
to-turistuli potencialidan gamomdinare. saqarTve-
los vazis kulturisa da Rvinis warmoebis tradiciebiT 
mdidar iseT regionebSi, rogoric aris kaxeTi, imereTi, 
raWa - aqtualuria Rvinis turizmis ganviTarebis pro-
cesSi ZiriTadi aqcenti gakeTdes qarTuli Rvinoebis 
samkurnalo-gamajansaRebel Tvisebebze, rac xels Seu-
wyobs meti turistis mozidvas, qarTuli meRvineobisa 
da mevenaxeobis ganviTarebis stimulirebas, regionSi 
damatebiTi samuSao adgilebis Seqmnas, Sida turizmis 
stimulirebas, samkurnalo-gamajansaRebeli turizmis 
da sabolood, qveynis turistuli imijis populariza-
cias.

gamoyenebuli literatura:
•	 bliaZe murman, saqarTveloSi sakurorto meurneo-

bisa da turizmis ganviTarebis problemebi da maTi 
gadawyvetis zogierTi sakiTxebi,universali,Tbilisi 
2011;

•	 ramiSvili revaz, qarTuli vazisa da Rvinis isto
ria,Tbilisi 2000;

•	 saakaSvili nikoloz, saqarTvelo-turizmis da ku-
rortebis qveyana, saqarTvelos macne, Tbilisi 2011;

•	 saqarTvelos ekonomikisa da mdgradi ganviTarebis 
saministro, saqarTvelos turizmis erovnuli admin-
istracia, 2015 wlis angariSi.

•	 saqarTvelos turizmis erovnuli administracia, 
saqarTvelos turizmis statistikuri mimoxilva, 
Tbilisi, 2014;

•	 toliaSvili iulon, mkurnaloba RviniT, Tbilisi, 
2007;

•	 www.gnta.ge/wp-content/uploads/2014/08/geo.pdf;
•	 www.goo.gl/506f5Y;
•	 www.goo.gl/cPm4xQ;
•	 www.goo.gl/vJXmWi;
•	 www.goo.gl/wn3nVp;
•	 www.vinograd.info/spravka/slovar/ampeloterapiya.html;
•	 www.vita-jizn.net/sdorovje/enoterapiya-lechenie-vinom;
•	 www.cosmeticsbusiness.com/market_reports/article_pa

ge/spa_products_2014_market_report/102254;
•	 www.globalwellnesssummit.com/images/stories/pdf/well-

ness_tourism_economy_exec_sum_final_10022013.pdf;
•	 www.woman.ru/health/medley7/article/89490/;
•	 yurmino.ru/sanatorium/meduslugi/enoterapiya_v_sana-

torii/.
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turistuli destinaciebis 
kvleva Tanamedrove 

informaciuli teqnologiebis 
gamoyenebiT

avtori: nino cigroSvili
saqarTvelos sapatriarqos wminda andria 

pirvelwodebulis saxelobis qarTuli universiteti
xelmZRvaneli: ekonomikis doqtori konstantine abulaZe

          
saqarTveloSi turizmis ganviTarebis xedva unda iTval-
iswinebdes nebismieri socialur-ekonomikuri sistemis 
sicocxlisunarianobis oTx ZiriTad faqtors: politi-
kurs, ekonomikurs, socialursa da suliers. strate-
giuli xedvisa da misiis realizaciis gzebi ki ramdenime 
sabazo mimarTulebas unda moicavdes:

pirveli - marketingi da win waweva. pirvel etapze turizmis 
ganviTarebis ZiriTad mamoZravebel Zalad unda iqces erTi-
ori regioni, romlebsac Semdgom SeuerTdeba danarCenebi. 

saqarTvelos turizmis industria unda viTardebodes gan-
sazRvruli klasterebis farglebSi - iq, sadac turistuli 
biznesi konkurentunariania, sadac mas warmarTaven dargis 
maRalkvalificiuri kadrebi, romlebic awarmoeben mimzid-
vel turistul produqts Sida da saerTaSoriso turistu-
li bazrebisaTvis. turistul klasterSi unda gaerTiandnen 
gansazRvrul teritoriaze koncentrirebuli sawarmoebi 
da organizaciebi, romlebic dainteresebuli arian tu-
ristuli produqtis SemuSavebiT, warmoebiT, win waweviT, 
realizaciiT da turizmis industriasTan sxva momijnave 
saqmianobiT. 

turistuli klasterebis Seqmna faqtobrivad ganapirobebs 
konkretuli teritoriis pozicionirebas, regionis dadebi-
Ti imijis Camoyalibebas, xels Seuwyobs konkurentunariani 
turistuli produqtebis warmoebas.

meore - produqtis ganviTareba. turistebisaTvis avTentu-
ri gamocdilebis Camoyalibeba mravalferovani da mimzid-
veli erovnuli turistuli produqtis SeTavazebis gziT. 

winamdebare kvlevis procesSi Cem mier aRwerilia kax-
eTis regionSi arsebuli istoriul-kulturuli Zeglebi, 
dadgenilia maTTan misasvleli gzebis optimaluri sv-
lagezi, zusti geografiuli koordinatebi GPS-is gamoyen-
ebiT, Catarda mopovebuli masalis kameraluri damuSaveba, 
klasifikacia, gadayvana GIS formatSi, momzadda aRniS-
nuli marSrutis cifruli ruka. Seiqmna axali turistuli 
produqti - erTdRiani kulturul-religiuri turi „kax-
eTis gulSi“, romelic ganTavsebulia mobilur turistul 
aplikaciaSi TravelGIS.

marSrutis SemuSavebis procesi moicavda Semdeg etapebs:
1. turistuli resursebis kvlevas marSrutis savaraudo 
trasaze;
2. marSrutis tipis gansazRvras;
3. marSrutis eskizuri modelis agebas;
4. marSrutis trasis gansazRvras;
5. marSrutis dakavSirebas turistuli infrastruqturis 
obieqtebTan;
6. sacdel mogzaurobas marSrutze;
7. marSrutis sqemaSi cvlilebebis Setanas;
8. marSrutis ganxilvasa da damtkicebas sazogadoebrivi or-
ganizaciis „turizmis geoinformaciuli centri“ saeqsper-

to-sakonsultacio sabWos mier.

turistul-rekreaciuli momsaxurebis sferos ganviTare-
bisadmi strategiuli midgoma iTvaliswinebs im sameurneo 
subieqtebis sivrcobrivi ganlagebis upiratesobas, rom-
lebic awarmoeben turistul produqts, uzrunvelyofen 
socialur-ekonomikur kavSirebs da amasTan inarCuneben 
turistul-rekreaciuli momsaxurebis sferos mTavar, sis-
temaSemqmnel rols.

aRniSnulis gaTvaliswinebiT, kvlevis procesSi, kaxeTis re-
gioni ganvixile, rogorc momavali turistuli destinacia 
- im kompaniebis, firmebisa da organizaciebis kooperacia, 
integracia da koncentracia, romlebic dainteresebulni 
arian klasteris saxiT funqcionirebad industriul darg-
TaSoris kompleqsSi gaerTianebiT, rac xels Seuwyobs yvela 
urTierTdakavSirebuli kompaniisa da mTlianad regionis 
konkurentunarianobis amaRlebasa da saerTo miznebis ganx-
orcielebas.

amrigad, kaxeTis, rogorc turistuli klasteris miznad 
mimaCnia marTvis struqturebisa da martoxela turistuli 
firmebis Zalisxmevis gaerTianeba regionaluri turistuli 
produqtis formirebis, win wawevisa da realizaciis miz-
niT, rogorc Sida, aseve regionTaSoris an/da saerTaSori-
so turistul bazarze.

regionis efeqtiani CarTva saerTaSoriso turizmSi Sesa-
Zlebelia ara mxolod turistuli resursebiT mdidari 
teritoriis, aramed regionis mTeli potencialis gamoyene-
biT. maSasadame, regionSi turizmis ganviTarebisaTvis saWi-
roa Sida da gare turistul bazarze orientirebuli iseTi 
konkurentunariani klasteris Camoyalibeba, romelSic 
gaTvaliswinebuli iqneba turizmSi monawile yvela jgufis 
interesi da uzrunvelyofili iqneba xelisuflebis, bizne-
sisa da mosaxleobis partnioroba.

kaxeTis turistuli klasteri SeZlebs iseTi amocanebis 
efeqtian gadaWras, rogorebicaa: turistuli resursebis 
inventarizaciis Catareba; Tanamedrove turistuli bazris 
formireba; Sida da SemosvliTi turizmis (inbound tourism) 
prioritetuli ganviTareba; turizmis sxvadasxva saxeobis 
ganviTareba; turizmis sferoSi mcire da saSualo mewarme-
obis mxardaWera; teritoriis integrireba erovnuli da 
saerTaSoriso turizmis sistemaSi; kadrebis momzadebis, 
gadamzadebisa da kvalifikaciis amaRlebis sistemis Seqmna.

Tanamedrove turistuli destinaciebis (klasterebis) 
formirebisas, rogorc wesi, xelmZRvaneloben modeliT, 
romelic iTvaliswinebs turistuli saqmianobis zogad 
specifikasa da klasteruli midgomis Taviseburebebs.

turistuli klasteris modeli urTierTdakavSirebuli 
da urTierTSemavsebeli elementebisgan Sedgeba, rac au-
cilebelia resursebis koordinaciisa da ganawilebisTvis, 
konkurentunariani turistuli momsaxurebis pirobebis Se-
qmnisaTvis. 

turistuli klasteris sqema 

turistuli klasteri

turistuli resursebi

specializebuli turistuli 
momsaxurebis mimwodeblebi

turizmis mxardamWeri
(momsaxure) dargebi

turistuli firmebi
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amrigad, turistuli klasteris yvela monawile dain-
teresebuli iqneba mTeli klasteris ganviTarebiT, 
urTierTSeTanxmebuli gadawyvetilebebis miRebiT, er-
Toblivi wvlilis SetaniT turizmis ganviTarebaSi konk-
retul teritoriaze, arsebuli riskebis SemcirebiT.

mimaCnia, rom klasteruli midgoma Seqnis efeqtiani Tan-
amSromlobis SesaZleblobas regionebs Soris da dar-
gis industriis infrastruqturis formirebis realur 
pirobebs.

kaxeTis turistuli klasteris formirebisa da 
ganviTarebis algoriTmis SemuSavebis meqanizmi
dargis ganviTarebis grZelvadiani perspeqtivis, 
konkurentunariani erovnuli turistuli produqtis 
Seqmnis erT-erT inovaciur mimarTulebad saqarTveloSi 
ramdenime turistuli klasteris Seqmna mimaCnia. 

maTi Camoyalibebis algoriTmi, romlis ZiriTadi amo-
canaa teritoriis donisa da potencialis gansazRvra, 
ganapirobebs turistuli klasteris ganviTarebis opti-
maluri mimarTulebebis SerCevas.

mosamzadebel etapze saWiroa klasteris geografiuli 
sazRvrebis dadgena-dasabuTeba da mis farglebSi tu-
ristTa mimzidvelobis centrebisa da obieqtebis gansaz-
Rvra.

turistuli klasteris sazRvrebis dadgenisaTvis miz-
anSewonilia „turistuli destinaciis“ cnebis gamoyene-
ba, vinaidan destinacia ganisazRvreba, pirvel rigSi, ara 
teritoriuli niSniT, aramed turistTa interesiT. am-
rigad, destinacia aris teritoria, sadac turists Seu-
Zlia isargeblos momsaxurebis iseTi speqtriT, romelic 
srulad daakmayofilebs mis moTxovnas.

destinacia turistuli regionis xarisxobrivi maxasi-
aTebelia, vinaidan igi regionis an misi segmentebisaTvis 
damaxasiaTebeli niSan-Tvisebebis iseTi erTobliobaa, 
romelic turistTa momsaxurebis xarisxs ganapirobebs. 
klasteris sazRvrebis dadgenisas aucilebelia Ziri-
Tadi satransporto komunikaciebis, turistebisaTvis 
saintereso dasaxlebuli punqtebis, turistTa jgufebis 
„mimwodebeli“ qveynebis da/an regionis sivrcobrivi gan-
lagebisa da mgzavrobisaTvis saWiro drois danaxarjebis 
analizis Catareba.

yovelive amis Semdgom unda Catardes klasteris turis-
tuli potencialis identifikacia - arsebuli turistu-
li resursebis (bunebriv-klimaturis, socialur-ekono-
mikurisa da istoriul-kulturulis) analizi.

klasterebis Sefaseba maTi potencialis TvalsazrisiT, 
iZleva ganviTarebis monodargobrivi veqtoridan mul-
tifunqcionalurisaken gadasvlis saSualebas. turis-
tuli resursebis Sefaseba xarisxobrivi maCveneblebis 
mixedviT, iZleva daskvnis safuZvels maTi Tvisebebis, 
unikalurobis, geografiuli ganlagebisa da Sexamebis 
SesaZleblobis Sesaxeb. 

Semdgom saWiroa ganisazRvros turizmis yvelaze 
gavrcelebuli saxeobebi, romlebic SeiZleba ganvixiloT, 
rogorc sabazo, mocemuli klasterisaTvis. kaxeTis, ro-
gorc turistuli klasteris ganviTareba ZiriTadad tu-
rizmis im formebsa da saxeobebs unda emyarebodes, rom-
lebic arsebuli turistuli potencialis maqsimaluri 
da kompleqsuri gamoyenebis saSualebas iZleva.

cnobilia, rom turizmis ganviTarebisaTvis yvelaze 
mniSvnelovani saxeobebi gansazRvraven klasteris spe-

cializacias. kaxeTisTvis es iqneba Rvinis turizmi.

Semdgom etapze unda ganisazRvros klasteris turistu-
li produqtebi. maTi formireba mizanSewonilia multi-
atributuli momsaxurebis saxiT, rac momxmarebelTa 
mravalferovan moTxovnas daakmayofilebs, xels Seuw-
yobs sxvadasxvagvari turistuli produqtis formirebas 
da Sesabamisad, turizmis ZiriTadi da Tanmxlebi dargeb-
is intensiur ganviTarebas. 

turistuli klasteris funqcionireba SeuZlebelia 
ganviTarebuli specializebuli turistuli infras-
truqturis - turistuli firmebis, turizmis mxardam-
Weri (momsaxure) dargebis, specializebuli turistuli 
momsaxurebis mimwodebelTa gareSe.

infrastruqturuli dargebis ganviTarebis maCveneblebi 
asaxaven klasteris mier Sida da ucxoeli turistebis 
miRebis, ganTavsebis, kvebisa da dasvenebis pirobebiT 
uzrunvelyofis SesaZleblobebs, rac turistuli cen-
tris mimzidvelobas ganapirobebs.

klasteris TiToeul Semadgenlis SefasebisaTvis saWi-
roa maCvenebelTa nusxis SemuSaveba. gansakuTrebuli 
yuradReba unda daeTmos transports, satransporto 
komunikaciebsa da infrastruqturas, maT xarisxsa da 
gamtarunarianobas. dasvenebisa da kvebis obieqteb-
is marketinguli kvlevis Sedegad SesaZlebeli iqneba 
moTxovnis dakmayofilebis prognozireba maT momsaxure-
baze, klasteris ganviTarebisa da turistuli nakadebis 
zrdis pirobebSi. 

turizmis mTavari gamsazRvreli faqtoria turistuli 
resursebi, vinaidan swored isini warmoqmnian turistu-
li mogzaurobis ZiriTad motivsa da mizezs.

kaxeTis unikaluri bunebrivi da sociokulturuli 
resursebis arseboba uTuod iZleva konkurentunariani 
turistuli produqtis formirebisa da win wawevis saSu-
alebas.

kvlevis procesSi Sevadgine kaxeTis turistuli ganvi-
Tarebis zogadi SWOT analizi.

regionis Zlieri mxareebia: 
1.	 bunebrivi landSaftebisa da bunebrivi Zeglebis ar 

arseboba;
2.	 mdidari istoriul-kulturuli memkvidreoba;
3.	 xelsayreli bunebriv-klimaturi pirobebi;
4.	 regionis socialur-ekonomikuri ganviTarebis 

dadebiTi tendenciebi.

susti mxareebia:
1.	 saerTaSoriso standartebis Sesabamisi tur-

produqtebisa da turistuli infrastruqturis ara-
rseboba;

2.	 regionis turistuli potencialis gamoyenebis da-
bali done;

3.	 turizmis kvalificiuri specialistebis nakleboba;
4.	 saqarTvelos mosaxleobisa da turistuli indus-

triis muSakTa susti informirebuloba regionis 
mdidari turistuli potencialis Sesaxeb.

SesaZleblobebi:
1.	 maorganizebeli faqtorebis gamoyeneba (qmediTi 

stimulebis Seqmna turizmis ganviTarebisaTvis);
2.	 makoordinirebeli faqtorebis gamoyeneba (bazris 

monawileTa interesebis Tanxvedris uzrunvelyofa);
3.	 makontrolebeli funqciis efeqtiani gamoyeneba 

(resursebis racionaluri gamoyenebis uzrunvelyo-
fa da xarisxiani momsaxurebis miwodeba). 
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zogadi SWOT-analizis ZiriTadi Sedegebi SesaZlebe-
lia gamoyenebul iqnas kaxeTis turistuli klasteris 
formirebisa da ganviTarebis mimarTulebebis gansaz-
Rvris, turizmis ganviTarebis regionTaSorisi gegmebis 
SemuSavebisa da misi ekonomikuri regulirebis mizniT.

Cvens mier Catarebuli kvleva, miznad ar isaxavda kax-
eTis, rogorc turistuli klasteris formirebisaTvis 
aucilebeli sakiTxebis Seswavlas, ris gamoc: 
1.	 ar aris dadasturebuli mravalferovani bunebri-

vi da anTropogenuri turistuli resursebis uni-
kaluroba analogiur teritoriebTan SedarebiT, ar 
aris mkafiod gamokveTili kaxeTis, rogorc turis-
tuli regionis, konkurentuli upiratesobebi.

2.	 ar aris gansazRvruli klasteris turistuli 
produqtis momxmarebelTa ZiriTadi segmentebi, 
romlebmac unda ganapirobon ZiriTadi turistuli 
nakadi.

3.	 klasteris SeqmnisaTvis aucilebelia turizmis im 
formebisa da saxeobebis mkafiod gansazRvra, rom-
lebic sawyis etapze ganapirobeben klasteris ganvi-
Tarebas. 

turistuli klasteri, rogors wesi, yalibdeba 10-15 
wlis ganmavlobaSi. swored amitom unda ganisazRvros 
ganviTarebis Tavdapirveli baza, Semdgom ki - turizmis 
Tavsebadi saxeobebi da maTi Sesabamisi infrastruqtura. 
cxadia, rom turizmis yvela mimarTulebis erTdrouli 
ganviTarebis mcdeloba finansuri saxsrebis, kvalifici-
uri personalis naklebobisa da sxva riskebTanaa dakav-
Sirebuli. turizmis ZiriTadi saxeobebis gansazRvra ki 
xels Seuwyobs kaxeTis turistuli klasteris poten-
ciur momxmarebelTa segmentebis gamovlenasa da Sesa-
bamisad, klasteris turistuli produqtis win wawevas.
swored erT-erT aseT mimarTulebad miviCnie kul-
turul-religiuri turizmi, ramac ganapiroba axali tu-
ristuli produqtis Seqmna Tanamedrove informaciuli 
teqnologiebis gamoyenebiT.

turi „kaxeTis gulSi“ moicavs kulturuli memkvidreo-
bis Zeglebs - iyalTos monastersa da akademias, TeTri 
giorgis eklesias, alaverdis mamaTa monasters, nekresis 
mamaTa monasters, gremis mTavarangelozis saxelobis 
eklesias.

turis arCevis Semdeg, interaqtiul rukaze virtualu-
rad gaivliT marSruts da gaecnobiT masze arsebuli 
obieqtebis geografiul, foto da teqstur informacias, 
maT Soris iseT detalebs, rogoricaa gzebis mdgomareo-
ba, kulturuli memkvidreoba, bunebis Zeglebi, muzeume-
bi, Ramis gasaTevi, kvebis obieqtebi da sxv.

 

turistuli klasterebis Seqmna moiTxovs konkretuli 
teritoriis pozicionirebas, regionis dadebiTi imijis 
Camoyalibebas, ara mxolod erovnul, aramed saerTaSor-
iso turistul bazarze.

swored am mizniT, 2011 wels saqarTveloSi Seiqmna sa-
zogadoebrivi organizacia „turizmis geoinformaciuli 
centri“. mis mier SemuSavebuli Tanamedrove teqnolo-
gia gvaZlevs saSualebas arsebiTad SevcvaloT turizmis 
tradiciuli meTodebiT ganviTarebis koncefcia. 

turizmis geoinformaciuli centris saqmianobis mTa-
vari mimarTulebebia:
• erTiani marketinguli sistemis Seqmna qveynis pozi-

cionirebisaTvis saerTaSoriso turistul bazarze;
• turizmis erovnuli geoinformaciuli sistemis Seqmna 
da misi integracia msoflio geoinformaciul sistemaSi; 
• saqarTvelos mTel teritoriaze turizmis usa-
frTxoebis uwyveti monitoringis uzrunvelyofis 
xelSewyoba GIS da GPS teqnologiebis gamoyenebiT;
• e.w. „gacocxlebuli marSrutebis“ kvleva da dapro-
eqteba, rac nebismier msurvels nebismier qveyanaSi mis-
cems SesaZleblobas ganvlos virtualuri gza konkre-
tul marSrutze, winaswar gaecnos adgils, sastumros, 
sadac dabinavdeba, moinaxulos bunebisa da istoriul-
kulturuli Zeglebi da sxva RirsSesaniSnaobebi.

portalze gamoqveynebuli informacia sam enaze iTargm-
neba (qarTuli, inglisuri, rusuli).

amrigad, turistuli marSrutebis mobiluri aplikacia 
„TravelGIS“ (Android da iOS sistemebisaTvis) da veb-porta-
li www.travelgis.ge, ganuyofeli atributia mogzaurobis 
moyvarulTaTvis. mas msoflios 70-ze met qveyanaSi iyen-
eben, rogorc yvelaze saimedo „eleqtronul gamyols“. 

mimaCnia, rom amgvari turistuli informaciuli resursi 
qarTul sinamdvileSi uprecedentoa.
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turizmi da mcire 
infrastruqturuli obieqtebi

avtori: giorgi evsia
Tbilisis saxelmwifo samxatvro akademia

xelmZRvaneli: profesori medea abulaZe

turizmi erT-erTi yvelaze swrafad mzardi seqtoria 
saqarTveloSi, rac Zalian mniSvnelovania ekonomikis 
ganviTarebisaTvis, amitom saqarTveloSi turizmi erT-
erT prioritetul mimarTulebad iqna gamocxadebuli. 
amasve emsaxureba saerTaSoriso studenturi konferen-
cia, romelic miznad isaxavs axalgazrdebis kreatiuli 
da saintereso mosazrebebis gacnobas, progresis alter-
natiuli gzebis Ziebas da maT CarTvas turizmis samsax-
urSi.

arqiteqturuli obieqtebi da saerTod arqiteqturis 
wvlili turizmSi ganusazRvrelia. mogzaurebs STa-
beWdilebebs uqmnian aramarto turistuli obieqtebi, 
aramed gzebis mimdebared ganlagebuli funqciuri nage-
bobebic: avtobusis raionTaSorisi mosacdelebi, qalaqSi 
Sesasvlelebi, avtobusis gaCerebebi, gadasaxedi moedne-
bi, mcire bazrobebi, mcire samedicino da samarketo qse-
lebi, motelebi da sxva, romlebic TavianTi daniSnuleb-
is gamo xSirad xdebian xalxis TavSeyris adgili. aseTi 
nagebobebi strategiulad mniSvnelovan SesaZleblobas 
iZleva informaciis gacvlisa da gavrcelebisTvis, rac 
amavdroulad did rols asrulebs saqarTveloSi war-
moebuli produqciis reklamirebasa da realizaciaSi. 

mcire bazrobebi gzebis gaswvriv

saqarTveloSi mogzauri turisti siamovnebiT aCerebs 
transports gzis piras gamarTul mcire bazrobebTan, 
sadac glexebs gamoaqvT TavianTi namuSevrebi: Tixis Wur-
Weli da suvenirebi, xisa da wnulis nakeTobebi, Taflis 
da yurZnis produqcia. aseTi adgilebi xSirad xdeba tu-
ristebis TavSeyris adgili.

Cvens mier SemuSavebuli idea mdgomareobs dagegmili da 

axali turistuli marSrutebis trasebze, moTxovnad, 
aucilebel da saintereso adgilebSi, mcire arqiteqtu-
ruli formebisa da nagebobebis mSeneblobis SeTavaze-
baSi, rac uzrunvelyofs racionalur sinTezs turist-
sa da gzas Soris. es obieqtebi unda iyos komfortis, 
usafrTxoebisa da komunikaciis mudmivobis garanti, 
dafuZnebuli Tanamedrove teqnologiebze, romelic 
gamarTulad da srulyofilad moemsaxureba yvelas, tu-
rists Tu ara turists. 

saqalaqo mcire arqiteqturuli obieqtebis ucxouri 
analogebi

mcire zomis, erTi SexedviT martivi arqiteqturuli 
obieqtebi, Cveni azriT, mniSvnelovan elementebs war-
moadgenen. isini didi raodenobis xalxs emsaxurebian da 
maTi gamarTuloba, mowesrigebuloba da Tanamedroveo-
ba, savizito baraTis rols asrulebs turizmis saerTo 
saqmeSi. aseTi mcire arqiteqturuli obieqtebis analoge-
bad warmovadgineT Tssa arqiteqturis fakultetis stu-
denturi namuSevrebi: avtobusis gaCerebebi qalaqSi da 
qalaqgareT, aseve belvederebis eskizebi, qalaqSi Sesasv-
lelis aRmniSvneli nagebobebi da a. S. maTSi Tanamedrove 
teqnologiuri aRWurvis danergvis SesaZleblobiT. 

gadasaxedi moednebi da avtobusis gaCerebebi

aucileblobad migvaCnia saqarTvelos mTian regionebSi, 
dacarielebul soflebSi mcire saojaxo sastumroebis 
mSenebloba, raTa srulad ar ganadgurdes SemorCenili 
kulturuli memkvidreoba. magaliTisTvis movitaneT 
saojaxo sastumro „axali koSkebi“, (studenti q. maR-
raZe), romelic aseve iTavsebs belvederis funqciasac, 
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nomrebis xedi mimarTulia sofel mucoze. nomrebi gan-
Tavsebulia uSualod kldeze da simbolurad mimsgavs-
ebulia koSkebs.

saojaxo sastumro belvederebiT

sofeli muco unikaluri memkvidreobaa, xevsureTis Se-
mosasvlelis istoriuli daraji da damcveli. miuxeda-
vad imisa, rom dRes gaukacrielebulia, popularuli ad-
gilia turistebisa da mTamsvlelebisaTvis.

aseve, saintereso obieqtebia „qalaqSi Sesasvlelebi“, 
romlebic simboluri maxasiaTeblebi arian ama Tu im 
qalaqis RirsSesaniSnaobebisa. 

warmodgenili mcire obieqtebis mravalfunqciuri  daniS-
nuleba, maTSi reklamirebis gamoyeneba, saukeTeso xerxia 
informaciis gavrcelebisaTvis, alternatiuli energiis 
wyaros danergva ki mis ekonomiurobas uzrunvelyofs.

qalaqSi Sesasvlelebi

Cveni mosazrebiT Tema, romelsac SevexeT statiaSi metad 
aqtualuria turistuli infrastruqturis ganviTarebi-
sa da srulyofisaTvis. Cveni proeqtis mizania: racion-
aluroba, ekologia, usafrTxoeba, komunikabeloba da 
sistemuri gamWvirvaloba, rac gulisxmobs informaciis 
yvela msurvelisaTvis xelmisawvdomobas.

mcire obieqtebis sworad da stabilurad funqcionireb-
isTvis, xerxemali aris kargad dagegmarebuli turis-
tuli marSrutebi: kvleviTi, profesiuli Tu ubralod 
gacnobiTi miznisaTvis.

saqarTvelo mravalferovania turistuli monacemebiT. 
aq SeiZleba ganviTardes TiTqmis yvela mimarTulebis 
turizmi. Cven magaliTisTvis avirCieT „Rvinis turizmi“ 
da gadavwyviteT Cveni idea mcire infrastruqturul 
obieqtebze, ganvavrcoT am mimarTulebiT.

Rvinis turizmze imdeni iTqva da CvenTan imdenad pop-
ularulia, Znelia moifiqro kidev raime axali, magram 
popularobas sWirdeba mudmivad xelSewyoba da ganax-
leba. amisaTvis mcire infrastruqturul obieqtebs, 

aRWurvils uaxlesi teqnologiebiT, Zalian didi rolis 
Sesruleba SeuZlia.

saqarTvelos umravles regionebSi xarobs vazi da yvelas 
Tavisi gamorCeuli daxasiaTeba da gamorCeuli Tvisebebi 
aqvs. Cven vfiqrobT, rom unda Seiqmnas mcire arqiteq-
turuli obieqtebis erTiani infrastruqturuli sistema 
mTel „Rvinis marSrutze“, sadac turists SeeZleba winas-
war gaecnos informacias ama Tu im regionis vazis Sesax-
eb. am informacias nebismieri regionis administracia 
Tavad Seadgens da Seusabamebs qveynis mTavar samoZrao 
turistul marSruts. maT interesebSi iqneba mimzidveli 
informaciis moZieba maT soflebSi arsebul obieqtebze 
da sainformacio ekranebze ganTavseba, romelic dain-
teresebul turists ubiZgebs moinaxulos es sofeli. 
amisaTvis SesaZloa gamoyenebul iqnas „saqarTvelos 
Rvinis ruka“, romelic periodulad ganaxldeba moZie-
buli axal-axali informaciiT.

saqarTvelos Rvinis ruka

sainformacio ekranebze ganTavsdeba informacia: „beberi 
vazi“, „uZvelesi marnebi da sawnaxelebi“, „Rvinis etiket-
ebi“, „Rvinis gzamkvlevi“, „Rvinis degustacia“, „Zvirfasi 
Rvinoebi“ da a. S. unda Catardes kvlevebi da gamokiTx-
vebi SemorCenili uZveli vazis Zirebis aRmosaCenad, uZ-
velesi marnebis da sawnaxelebis mosaZebnad da dasafiq-
sireblad. es memkvidreoba nel-nela qreba, RumelebSi 
iwveba Txilis da sxva Zvirfasi xis erTiani merqnisgan 
gamoTlili nimuSebi, isini dRes uazrod yria „mSrali 
xidis“ bazrobaze da wylidan amogdebuli TevzebiviT ar-
ian ucxo garemoSi.

Rvinis uZvelesi kultura

Rvino iseTi produqtia, romelmac msoflio aRiare-
ba moupova saqarTvelos da romelmac xarisxiT didi 
konkurencia gauwia mraval ucxour mwarmoebels. masze 
arsebuli moTxovna iwvevs dainteresebas, rogorc tu-
ristebis, aseve investorebis mxridan da swored amitom, 
rogorc Rvinis mwarmoeblebis, aseve qveynis Sesabamisi 
struqturebis movaleobaa, rom kargad warmoaCinon da 
meti interesi gaaRvivon ucxoel turistebSi. amis saSu-
alebas ki mogvcems swored Cvens mier SemoTavazebuli 
masStaburi, erTiani infrastruqturul - arqiteqtu-
ruli sistema, romelic uzrunvelyofs momsaxurebis 
sferos axal safexurze ayvanas.
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sistema uzrunvelyofs im turistebis informirebu-
lobasa da usafrTxoebas, romlebsac surT damoukide-
blad, gidis gareSe gaecnon qveynis kulturas da RirsS-
esaniSnaobebs.

aseTi sistema gulisxmobs „turistul qveyanas“ qveyanaSi, 
romelic damoukideblad viTardeba da sakuTar Tavs Tvi-
Ton warmarTavs, qmnis samuSao adgilebs da sinTezirdeba 
qveynis mosaxleobasTan nebismieri sasargeblo cvlileb-
is SemTxvevaSi. mcire arqiteqturuli obieqtebi am sis-
temis umniSvnelovanesi nawilia. is koordinirebas uwevs 
mTel qsels, xels uwyobs da amartivebs mgzavrobas, sa-
banko da safinanso operaciebs, komunikacias, samedicino 
momsaxurebas, usafrTxoebas, kvebasa da sxva martivsa Tu 
rTul, magram Cveni epoqisTvis mniSvnelovan operaciebs.

lamazi da originaluri mcire obieqtebi karg STa-
beWdilebas axdenen adamianze, radgan swored umniS-
vnelo detali, romelic SeiZleba meaTe xarisxovnad 
mogveCvenos did gavlenas axdens adamianze. teqnologi-
uri da globaluri progresi met axal standarts aya-
libebs da sicocxlis saimedobis garantias qmnis.

SesaZlebelia pirvel etapze Seiqmnas saCvenebeli turis-
tuli marSruti, Tundac kaxeTis mTels regionSi, kerZod 
ki „vazis gza“, romelic mgzavrs ciklurad gaacnobs yve-
la mniSvnelovan detals saqarTveloSi Rvinis warmoeb-
isa da vazis saxeobebis Sesaxeb. es yovelive uzrunvely-
ofili iqneba mcire obieqtebis sxvadasxva kompleqsiT, 
dabalansebulad da specialuri kvlevis safuZvelze ad-
gilisa da garemo pirobebis Sesabamisad, Sesabamisi spe-
cialistebis erToblivi, gunduri muSaobiT.

geografiulad da istoriulad mniSvnelovani obieqteb-
is swori SekavSirebis safuZvelze unda Seiqmnas xelSem-
wyobi obieqtebi - mcire infrastruqturuli obieqtebi, 
romlebic rogorc Zveli da axali arqiteqturis Serwy-
mas niSnavs, aseve uaxlesi da inovatoruli ideebis dan-
ergvasac moiazrebs.

gamoyenebuli literatura:
•	 sumbaZe l. - qarTuli marnis xuroTmoZRvreba - Zeg-

lis megobari - 1968, N16
•	 www.vinoge.com
•	 www.vinoge.com/istoria/qarTuli-marnis-xuroTmoZRvreba
•	 www.vinoge.com/mevenaxeoba/beberi-vazis-saidumlo
•	 www.legion.ge - 10 ianvari 2014 w.
•	 www.google.com - sawnaxelebi
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media turizmSi, rogorc 
inspiracia mogzaurobisTvis

avtori: arabela korZaxia
ilias saxelmwifo universiteti

Sesavali
sxvadasxva qveynebi turizms ganixilaven, rogorc ekono-
mikis mniSvnelovan berkets. ganviTarebadi qveynebi tu-
rizmze did ekonomikur imedebs amyareben. miuxedavad 
imisa, rom msoflioSi mravali geopolitikuri, ekono-
mikuri, socialuri Tu sxva problemebi da safrTxeebi 
arsebobs, turistebis raodenoba yovelwliurad izrde-
ba. turizmi ZiriTadi Semosavlisa da dasaqmebis wyaroa 
evropis iseTi qveynebisTvis, rogoricaa: avstria da es-
paneTi.

turizmi saqarTvelos ekonomikis erT-erTi mniSvnelova-
ni seqtoria, romelsac didi potenciali aqvs. is, Se-
mosavlebisa da dasaqmebis SesaZleblobebis zrdis erT-
erT mniSvnelovan wyaros warmoadgens.

2015 wels saqarTvelom 5,901,094 saerTaSoriso mogzaurs 
umaspinZla, rac Cveni qveynisTvis istoriul maqsimums 
warmoadgens. mniSvnelovnad gaizarda turizmidan miRe-
buli Semosavalic.

turizmis ganviTarebasTan erTad izrdeba konkuren-
cia turizmis sferoSi. qveynebi, turistebis mozidvis 
mizniT, cdiloben sxvadasxva tradiciuli Tu inovaci-
uri marketinguli piar kampaniebis Catarebas. praqtika 
gviCvenebs, rom kargi piaris saSualebiT Sedegi bevrad 
swrafad miiRweva.

winamdebare naSromSi ganxilulia turizmSi mediis ro-
lis mniSvneloba da idea, romelic xels Seuwyobs ro-
gorc Sida, ise saerTaSoriso turizmis ganviTarebas.

media da Jurnalistika mniSvnelovan rols TamaSobs po-
tenciuri turistebis mozidvis mimarTulebiT. adami-
anebi, megobrebis rekomendaciis garda, destinaciebis 
Sesaxeb mniSvnelovan, konkretul da specifikur infor-
macias swored sxvadasxva mediis saSualebiT iReben.

mniSvnelovania arsebuli media resursebis racionaluri 
gamoyeneba, radgan media adamianebis yoveldRiuri 
cxovrebis ganuyofeli nawilia.

televiziebi uamrav programas gvTavazoben mogzau-
robaze da turistul destinaciebze. msoflio masSta-
biT uamravi Jurnal-gazeTi arsebobs saintereso statie-
biT mogzaurebsa da mogzaurobaze.

mediis roli turizmSi viTardeba cifruli teqnolo-
giebis ganviTarebis kvaldakval. interneti XXI saukuneSi 
informaciis gavrcelebis yvelaze swrafi, popularuli 
da iafi saSualebaa. samogzauro saitebi xelmisawvdo-
mia farTo masebisTvis. samogzauro saiti tripadvisor.com 
(2013) gvaCvenebs, Tu rogori mniSvnelovani da inspiraci-
uli gaxda adamianebisTvis turistebis Sexedulebebi, sa-
jaro komentarebi da rCevebi, gamocdilebis gaziareba 
onlain sivrceSi. gamokiTxvis mixedviT, daaxloebiT 69%-
ma gamoiyena onlain saitebi mogzaurobis dasagegmad. 

cxadia, rom medias ufro meti sandooba aqvs, vidre 
ubralod reklamas, gansakuTrebiT ki, maSin, rodesac 

media gviyveba CvenTvis ucnob da jer kidev ucxo adg-
ilebze.

samogzauro Jurnalistika, tradiciuli mediisgan gansx-
vavebiT, orientirebulia marketingze da ganixilavs sa-
zogadoebas, rogorc momxmarebels (am SemTxvevaSi poten-
ciur turists) da ara rogorc moqalaqes. Sesabamisad, 
es aris araCveulebrivi marketinguli xerxi, moiZio po-
tenciuri turistebi da gauCino maT sxvadasxva desti-
naciis monaxulebis survili. samogzauro Jurnalistikis 
mTavari mizani swored sxvadasxva erebisa da kulturis 
popularizaciaa. faqtobrivad, media turizmis enaa, ri-
Tac is esaubreba potenciur turists. eWvgareSea, rom 
medias SeuZlia gavlenis moxdena sazogadoebrivi azris 
Camoyalibebaze, SeuZlia sazogadoebas Seuqmnas garkveu-
li warmodgena da molodinebi jer kidev armonaxulebul 
adgilebze.

popularuli samogzauro tele-programis mimoxilva
erT-erT yvelaze inspiraciuli meTodi turistebis 
mosazidad swored satelevizio programebia turis-
tul RirSesaniSnaobebze. msoflioSi didi popularobiT 
sargeblobs programebi: Departures, An idiot Abroad, Globe 
Trekker, Travels in Europe with Rick Staves, No Reservations. 
rusulenovani turistebi ki SeiZleba iTqvas TavianT 
mogzaurobas Орёл и Решка-s gareSe ar gegmaven.

es aris ukrainuli tele-programa, romlis farglebSic, 
yovel SabaT - kviras ori wamyvani miemgzavreba msoflios 
sxvadasxva qalaqebSi. wesebis mixedviT, erT-erT maTgans 
uwevs mogzaurobis 100 dolariT gatareba, xolo meores 
ki xvdeba oqros baraTi, romliTac SeuzRudavi raode-
nobis Tanxis daxarjva SeuZlia. imis gasagebad, Tu vis ra 
mdgomareobaSi mouwevs mogzaurobis gatareba, anu vis 
gaumarTla, yoveli mogzaurobis dasawyisSi isvrian mon-
etas da yvelafers swored aversi da reversi anu Орёл 
и Решка wyvets.

Tu moneta motrialda aversis mxares, oqros baraTi 
xvdeba im wamyvans romelmac isrola, xolo Tu reversi 
movida, maSin yvelaferi piriqiT xdeba. sxvaTa Soris, er-
TaderTi SemTxveva, romlis drosac, mogebulma oqros 
baraTi dauTmo Tanawamyvans, iyo TbilisSi, rodesac 
alanma baraTi gadasca Janas.

programis farglebSi, wamyvanebi mayurebels uyvebian sx-
vadasxva RirSesaniSnaobebze, uyvebian sxvadasxva sastum-
roebze da sxvadasxva momsaxureobebis Rirebulebebze.

programis tradiciis Tanaxmad, oqros baraTis mflo-
beli wamyvani, raime adgilas, tovebs boTlSi Camalul 
100 dolars. mpovnelebs sTxoven, rom povnis amsaxveli 
video an foto gamougzavnon gadacemas.

turizmi qarTul mediaSi (mimdinare programebi da 
dasrulebuli proeqtebi)
saqarTveloSi arsebuli tele-arxebi gvTavazoben 
garkveul gadacemebs turizmisa da mogzaurobis Sesaxeb.
sazogadoebrivi mauwyeblis eTerSi gadis gadacema „dRe 
muzeumSi“. gadacema aris saqarTvelos muzeumebSi gan-
Tavsebuli ganZis, koleqciebis, unikaluri eqsponateb-
is Sesaxeb. am unikaluri masalebis umetesobis Sesaxeb 
mayurebelTa umravlesobas albaT, arc ki smenia. ga-
dacemis stumrebi xelovnebaTmcodneebi, istorikosebi, 
filologebi, sazogadoebisTvis cnobili saxeebi arian, 
romlebic ufro Rrmad Cagvaxedeben ama Tu im epoqis 
sulSi. mayurebeli “imogzaurebs” uZvelesi saukunee-
bidan dRemde;

maestros televizia gvTavazobs dokumenturi filme-
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bis serias „profesia mogzauri“. aWaris televiziaze ki 
gadis gadacema „turisti“, romelic saerTaSoriso pro-
eqtia da mas ori qveynis satelevizio arxi amzadebs. ori 
sxvadasxva qveynis moqalaqis erTmaneTTan dakavSireba 
internetiT da molaparakeba binis erTi kviriT gacvlis 
Taobaze dasvenebisa da axali garemos gacnobis mizniT. 
gadacema gaxdeba erTgvari gzamkvlevi mogzaurobis moy-
varulTaTvis. aseve, aWaris televiziazea gadacema „mog-
zauroba folklorSi”. xalxuri simRerebi da cekvebi, 
legendebi da miTebi, leqsebi da Sairebi, Tanamedrove 
yofaSi gacocxlebuli folkloruli tradiciebi - gia 
diasamiZis dokumenturi filmebis ciklSi. garda amisa, 
gadacema „qvevrispiruli“- marnebze, qvevrsa da Rvinis 
dayenebis uZveles qarTul wesze.

aris garkveuli programebi, romelic aseve turizmze da 
mogzaurobaze iyo, magram daixura garkveuli drois Sem-
deg.
-  rusTvis 2-is, programa P.S -is eTerSi, gadioda siu-
Jetebi evroturidan, mogzauroba giorgi gabuniasTan 
erTad.
-  “eqspedicia“- GDS
- “mogzauris dRiuri” - sazogadoebrivi mauwyebeli

saqarTvelos turizmis erovnulma administraciam ukve 
daiwyo garkveuli piar kampaniebi, info turebi da sx-
vadasxva videorgolebi. 2015 wels qveyanam umaspinZla 
400-mde Jurnalistsa da 150-ze met tur operators. 
saqarTvelos Sesaxeb siuJetebi da sareklamo klipebi 
gavida CNN-sa da Euronews-ze. ganxorcielda aqtiuri 
saerTaSoriso marketinguli kampaniebi da moxda qveynis 
turistuli potencialis warmoCena 26 saerTSoriso da 
Sida gamofenaze. rac Seexeba Sida turizms, warmatebiT 
xorcieldeba proeqti „gaicani saqarTvelo“.

mcire biznesis xelSesawyobad da turizmis ganviTare-
bis mizniT iwyeba axali proeqti „vendobi“. proeqtSi 
monawileoba SeuZlia iseT kompaniebs, romlebsac ar 
aqvT imis saSualeba, rom ZviradRirebuli piar kam-
paniebi awarmoon da SeiZinon saeTero dro. proeqti: 
saqarTveloSi, azerbaijansa da belarusSi tardeba.

proeqtis idea - satelevizio programa turizmze da mog-
zaurobaze qarTul mediaSi
msoflio gamocdilebis gaziarebiT, Zalian mniSvnelova-
nia saqarTveloSic Tu gavzrdiT mediis rols turizmis 
popularizaciaSi. zemoT naxsenebidan gamomdinare, mniS-
vnelovani nabijebi gadaidga am mimarTulebiT. Tumca, 
unda aRiniSnos, rom saWiroa bevrad aqtiuri da inovaci-
uri proeqtebi, romlebic aprobirebulia msoflioSi da 
turistebis swrafi tempiT zrdasac iwvevs. SegviZlia 
Tamamad aRvniSnoT, rom satelevizio programebi Sous 
elementebiT udides rols TamaSobs potenciuri tu-
ristebis mogzaurobis dagegmvaSi. kargi iqneba Seiqmnas 
satelevizio programa, romlis wamyvanebi saqarTvelo-
sa da msoflios unikalur turistul destinaciebze 
mogviTxroben, raTa mosaxleobam miiRos informacia da 
rac mTavaria, inspiracia mogzaurobisTvis. gadacemas 
eyoleba ori wamyvani. erTi iqneba qarTveli, meore ki - 
ucxoeli Jurnalisti. meore Tanawamyvani mudmivad Seicv-
leba. radgan, programa emsaxureba sxvadasxva msoflio 
destinaciebis gacnobas, Sesabamisad, sxvadasxva qveynebi 
unda iyvnen CarTulni. programa yovelkvireulad gava 
romelime qarTul tele-arxze. erT kviras iqneba rome-
lime qarTul destinaciaze, meore kviras ki - ucxourze. 
magaliTad, Tu pirveli gadacema iqneba romelime qarTul 
destinaciaze, qarTvels eyoleba poloneli (an nebismie-
ri sxva erovnebis) Tanawamyvani, romelic masTan erTad 
imogzaurebs saqarTveloSi da mogzaurobis ambebs Ta-
visi qveynis mayurebels gaacnobs polonuri televiziiT. 

Semdeg, qarTveli gadamRebi jgufi Cava poloneTSi da 
ukve poloneTze gaakeTebs gadacemas igive principiT. es 
gadacemac, ra Tqma unda, gava qarTul tele-arxze. Sem-
degi gadacema ki - isev saqarTvelos destinaciaze iqneba 
da amjerad sxva erovnebis Jurnalisti eyoleba qarTv-
els Tanawamyvanad. programis farglebSi dabalansebuli 
iqneba orive mxaris interesi. qarTuli destinaciebi 
gava ucxour da qarTul tele-arxebze, xolo ucxouri 
qarTul tele - arxebze. es ki met motivacias gauCens 
ucxour mxares, rom iTanamSromlon qarTul mxaresTan, 
radgan amiT TavianTi qveynis piarsac Seuwyoben xels. am 
yvelafridan gamomdinare, msgavsi programa saqarTvelo-
Si xels Seuwyobs qveynis popularizacias, rogorc Sida 
turizmis, ise saerTaSoriso turizmis ganviTarebasac. 
garda amisa, es proeqti metad xelsayreli iqneba tu-
ristuli seqtoris warmomadgenlebisTvis, turistuli 
saagentoebisTvis, aviakompaniebis, satransporto kom-
paniebisa da kvebis dawesebulebebisTvis. maT SeuZliaT, 
TavianTi resursebidan gamomdinare, garkveuli sponso-
roba gauwion gadacemebs. TavianTi kontribuciiT iz-
runeben rogorc TavianT, ise qveynis piarzec. 

proeqtis kvlevis analizi
nebismieri ideis, proeqtis arsebobis SemTxvevaSi, misi 
relevanturobis dasadgenad mniSvnelovania kvlevis Ca-
tareba. am SemTxvevaSi, kvlevis mizani iyo gagvego:
- ramdenad miiCneven turizmis seqtoris warmomadgenle-
bi satelevizio medias piaris efeqtur meqanizmad.
- ramdenad aqvT survili CaerTon msgavs gadacemaSi 
garkveuli kontribuciiT, ra Tqma unda, Tu maTac eqne-
baT garkveuli sargebeli da maTi kompania ufro farTo 
sazogadoebisTvis gaxdeba cnobili.
- ramdenad aqvs sazogadoebas (potenciur turists) sur-
vili uyuros msgavs gadacemas.

gamokiTxva Catarda rogorc pirispiri intervius, 
ise satelefono da onlain gamokiTxvis meTodiT. 
gamoikiTxnen turizmis erovnuli administracia, tu-
ristuli saagentoebi, ganTavsebiis obieqtebi da sazoga-
doeba.

turizmis erovnuli administraciidan, saubari sazoga-
doebasTan urTierTobis mTavar specialistTan Tea Can-
CibaZesTan Sedga. misi informaciiT, turizmis erovnuli 
administracia aqtiurad axorcielebs sxvadasxva mar-
ketingul kampaniebs sxvadasxva media wyaroebis gamoyen-
ebiT. xSirad maspinZlobs sxvadasxva infoturebs. aseve, 
Sida turizmis gansaviTareblad xorcieldeba proeqti 
„gaicani saqarTvelo“. rac Seexeba gadacemis ideas, misi 
TqmiT, msgavsi gadacemebi namdvilad uwyobs xels qvey-
nis turizmis popularizacias. turizmis erovnuli ad-
ministracia mzadaa mxari dauWiros msgavs iniciativebs, 
Tumca, programis finansuri uzrunvelyofa gauWirdeba, 
radgan msgavsi programebi did xarjebs moiTxovs.

kvlevis farglebSi, satelefono gamokiTxva Catarda ram-
denime turistul kompaniasTan da ganTavsebis obieqt-
Tan. TiToeulma maTganma gamoTqva interesi proeqtis 
Sesaxeb: Hello Georgia, Inter media Travel, Universe Travel, 
TRAVEL RSP, HORIZON TRAVEL , CALYPSO TRAVEL, xolo 
ganTavsebis obieqtebidan ki yazbegi rumsi, alpina gu-
dauri, armazi palasi.

garda turizmis seqtoris warmomadgenlebisa, bunebriv-
ia, mniSvnelovania sazogadoebis, am SemTxvevaSi poten-
ciuri turistebis azri. Catarda onlain gamokiTxva, 
romlis farglebSic monawileoba miiRo 150-ma adamianma. 
am konkretuli kvlevis mizani iyo, dadgeniliyo sazoga-
doebis interesi msgavsi tipis programebis mimarT. 
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150 respodentidan 73.3% mdedrobiTi, xolo 26.7% mam-
robiTi sqesis warmomadgeneli iyo. respodentebi Ziri-
Tadad 18-25 wlamde (76%) da 26-35 wlamde (15.3%) iyvnen. 
aRmoCnda, rom televizors mxolod 14.7% uyurebs xSir-
ad, 60% iSviaTad, xolo 25.3% saerTod ar uyurebs. re-
spodentTa umravlesobam (48.6%) televizoris ugulve-
belyofis mizezad monotonuri da uintereso gadacemebi 
daasaxela. 41.4%-ma ki ganacxada, rom televizoris sayu-
reblad, ubralod dro ar aqvs.

gamokiTxulTa umravlesoba SemecnebiT da gasarTob 
programebs uyurebs yvelaze xSirad, Semdeg ki modis axa-
li ambebi. amasTanave, 72.7% fiqrobs, rom qarTul tele-
arxebSi naklebad gvxvdeba msgavsi Sinaarsis gadace-
mebi. 54.6%-s Zalian moswons gadacemebi mogzaurobaze, 
Tumca bevrs gauWirda konkretuli gadacemis dasaxele-
ba. ZiriTadad pasuxi iyo rom an gadacema ar axsovdaT 
an daasaxeles mogzauroba giorgi gabuniasTan erTad. 
mniSvnelovania, rom 64% siamovnebiT adevnebda Tvaly-
urs samogzauro gadacemas qarTul tele-arxebze, 28% 
ki zogjer mainc dainteresdeboda. 42.5% acxadebs, rom 
samogzauro tele-programidan miRebul rekomendaciebs 
aucileblad gaiTvaliswinebda sakuTari mogzaurobis 
dasagegmad, xolo 54.8% ki garkveul rekomendaciebs 
mainc gaiTvaliswinebda.

21.3% xSirad uyurebs samogzauro programebs ucxour arx-
ebze. aqedan yvelaze popularuli, Tanabari raodenobiT 
„Орёл и Решка“ da Travels in Europe with Rick Staves aRmoC-
nda. Semdegi ki modis An idiot Abroad, Sesabamisad, swored am 
gadacemis analogebs isurvebdnen saqarTveloSi.

respodentTa umravlesoba aRniSnavs rom samogzauro ga-
dacemis yurebas rusTavi 2-ze arCevs, Semdegi iyo GDS 
da imedi.

kvlevidan gamomdinare SegviZlia davaskvnaT, rom idea 
sainteresoa rogorc sazogadoebisaTvis, ise turizmis 
industriis warmomadgenlebisaTvis. Sesabamisad, proeq-
tis ganxorcielebis SemTxvevaSi dainteresebuli mxaree-
bi aqtiurad CaerTvebian.

saqarTvelos turizmis ganviTarebis strategia da 
turistuli prioritetebi
qveynis unikaluri turistuli potencialis srulad 
asaTviseblad SemuSavda dargis ganviTarebisTvis metad 
mniSvnelovani dokumenti - turizmis strategia 2025 
wlamde. proeqti ganxorcielda msoflio bankis dafi-
nansebiTa da saerTaSoriso eqspertebis CarTulobiT. 
strategiis momzadebaSi aqtiuri monawileoba miiRes sa-
jaro, kerZo da arasamTavrobo seqtoris warmomadgen-
lebma saqarTvelos masStabiT.

turizmis erovnuli administraciis xelmZRvanelis 
giorgi CogovaZis gancxadebiT, „2016 weli datvirTuli 
iqneba aqtivobebiTa da RonisZiebebiT, gansakuTrebul 
aRniSvnas imsaxurebs gaeros msoflio turizmis or-
ganizaciis egidiT dagegmili Rvinis turizmis pirveli 
globaluri konferencia. RonisZiebis daxmarebiT moxde-
ba qveynis Rvinis turizmis potencialis warmoCena da 
saqarTvelos, rogorc „Rvinis samSoblos“ populariza-
cia saerTaSoriso asparezze“.
 
turizmis erovnuli administracia, rogorc turistuli 
industriis motivatori
saqarTvelos pirveli erovnuli dajildovebis ceremo-
nia turizmisa da stumarTmoyvareobis industriaSi Tbi-
lisSi, noemberSi gaimarTa - Tanaorganizatori saqarTve-
los turizmis erovnuli administracia gaxldaT.

RonisZiebis farglebSi gamovlindnen 21 sxvadasxva nomi-
naciaSi gamarjvebulebic.

unda aRiniSnos, rom nominaciebi ZiriTadad exeboda 
turistul saagentoebsa da ganTavsebis obieqtebs. sas-
urvelia Semdeg dajildovebis ceremonialze moxdes 
turistuli industriis Semadgeneli yvela segmentis 
waxaliseba, rogorc kvebis obieqtebis, ise satranspor-
to kompaniebis, rogorc saxmeleTo, aseve aviakompanieb-
is. garda amisa, saWiroa meti stimuli damwyebi, bazarze 
axalgamoCenili kompaniebisTvis.

turizmis administracia periodulad amzadebs turis-
tul segmentSi dasaqmebelTa garkveul raodenobas. au-
cilebelia, raime masStaburi gadamzadebis programa, 
raTa daCqardes turistuli servisis xarisxiani miwodeb-
is procesi. mniSvnelovania axalgazrdebis waxaliseba, 
anu axali bakalavrebis, romelTac aranairi gamocdileba 
ar aqvT turizmis sferoSi da xSirad, swored amis gamo 
sruliad sxva sferoSi uwevT muSaobis dawyeba. vfiqrob, 
kargi iqneba raime Start up - ebi axalgazrdebisTvis. Tum-
ca, es finansebTan aris dakavSirebuli, mimaCnia rom tu-
rizmis administracias aqvs imis unari, rom gaumkalvdes 
am gamowvevebs.

daskvna
turistuli informaciis miwodebis arxebis ganviTareba 
da diversificireba turizmis saxelmwifo struqture-
bisa da turizmisa da maspinZlobis seqtorSi CarTuli 
kerZo kompaniebis erT-erTi umniSvnelovanesi sazruna-
via.

sworad gaTvlili marketingisa da miznobrivad ganxor-
cielebuli investirebis SemTxvevaSi, saqarTvelo axlo 
momavalSi namdvilad SeZlebs dadges ganviTarebuli 
turistuli qveynebis gverdiT mowinave poziciebze. tu-
rizmis sferoSi Cadebuli investiciebi mrewvelobasTan 
SedarebiT gacilebiT tevadia da mogebac mokle vadaSi 
moaqvs, rac ase mniSvnelovania qveynis ekonomikis mdgra-
di ganviTarebisaTvis.

Sesabamisad, swori strategiiT, erToblivi ZalebiT, sax-
elmwifo da kerZo seqtorebs Soris aqtiuri TanamSrom-
lobiT, Sedegi male miiRweva.
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ekoturizmis ganviTarebis 
mniSvneloba da perspeqtivebi 

fSav-xevsureTSi

avtori: gaga SeTekauri
ilias saxelmwifo universiteti

xelZRvaneli: nugzar zazanaSvili 

abstraqti
kvlevis farglebSi Sefasda ekoturizmis ganviTarebis 
mniSvneloba da perspeqtivebi fSav-xevsureTSi, romelic 
dgas mZime socialur-ekonomikuri problemebis winaSe. 
soflebi TandaTan icleba mosaxleobisgan, xolo uni-
kaluri eTno-kulturuli memkvidreoba ki dakargvis sa-
SiSroebis winaSea. Temaze muSaobis procesSi gaanalizda 
da mimoixila ekoturizmis sferoSi arsebuli samecniero 
literatura. damuSavda turizmis statistikuri monace-
mebi. Sefasda regionis turistuli resursebi, moxda 
adgilobriv da dainteresebul mxareebTan gasaubreba 
regionis Zlier da sust mxareebze (SWOT analizi). dadg-
inda, rom regions namdvilad gaaCnia ekoturizmis ganvi-
Tarebis potenciali, xolo ekoturizmis swor dagegmvasa 
da ganviTarebas mniSvnelovani sargeblis motana SeuZlia 
fSav-xevsureTisaTvis. regionuli ekoturizmis dagegm-
visas mniSvnelovania kvlevis farglebSi momzadebuli 
daskvnebisa da rekomendaciebis gaTvaliswineba. 

Sesavali 
turizmi erT-erTi yvelaze swrafad mzardi saqmianobaa 
msoflioSi. mravali qveynis ekonomika damokidebulia 
turizmze. 2014 wels, turizmis seqtorSi Seqmnili iyo 
277 milioni samuSao adgili, romelic Seadgenda mTel 
msoflioSi dasaqmebulTa 9.4%-s. 2025 wlisaTvis es 
maCvenebeli 10.7%-s miaRwevs (World Travel & Tourism Coun-
cil, 2015). turistTa raodenobis zrdam SeiZleba iqonios 
rogorc dadebiTi, aseve uaryofiTi gavlena garemoze. 
1980-ian wlebSi, turistTa mxridan garemoze uaryofiTi 
zemoqmedebis Sesamcireblad SemoTavazebul iqna tu-
rizmis axali mimarTuleba, ekoturizmi, romlis mizanic 
garemos dacvasTan erTad aris adgilobrivi mosaxleobis 
socialuri da ekonomikuri mdgomareobis gaumjobeseba 
(Sander, 2010). bolo aTwleulis ganmavlobaSi turizmi 
aqtiurad viTardeba saqarTveloSi da turistTa raode-
nobac izrdeba, maSin roca ekoturizmi ganviTarebis saw-
yis etapzea (gogelia, 2013). 

fSav-xevsureTSi sakmaod maRalia migraciis maCvenebeli, 
rac gamowveulia mZime socialur-ekonomikuri pirobe-
biT. 1873 wlis aRweris mixedviT xevsureTSi cxovrobda 
4,867 adamiani, 1926 wels 3,472, xolo 2002 wlis pirveli 
sayovelTao aRweris SedegebiT mosaxleoba 866 adamians 
Seadgens (makalaTia 1984; saqstati 2016). dRes SeiZleba 
iTqvas, rom xevsureTi im saxiT aRar arsebobs, rogoric 
aTeuli wlebis win iyo. xevsureTSi daicala soflebi: 
andaqi, arWilo, lebaiskari, qmosti, kistani, guro, WeW-
yeTi, wuqio (Ciqava & goiSvili, 2012). mosaxleobisgan 
dacla xSir SemTxvevaSi garkveul zemoqmedebas axdens 
adgilobriv garemoze, aqvs mravalmxrivi, ZiriTadad, 
negatiuri gavlena socialur-ekonomikur mdgomareobaze 
(Khanal & Watanabe, 2006). migraciis ZiriTadi miz-
ezi ekonomikuri siduxWirea. am regionSi ar arsebobs 
dasaqmebis obieqtebi, kerZo meurneobidan miRebuli Se-
mosavali ki arasakmarisia normaluri cxovrebisTvis. 

ekoturizmis ganviTareba fSav-xevsureTSi aris erT-
erTi saSualeba imisa, rom srulad ar moxdes regionis 

dacarieleba mosaxleobisgan, gaumjobesdes adgilobri-
vi mosaxleobis socialur-ekonomikuri mdgomareoba da 
Semcirdes bunebriv garemoze negatiuri anTropogenuri 
zemoqmedeba. 

1. ekoturizmis arsi, principebi da ganviTarebis 
mniSvneloba
ar arsebobs erTi konkretuli ganmarteba an SeTanxmeba 
Tu ras niSnavs ekoturizmi. aRsaniSnavia, rom turizmis 
es forma zrdis mogzaurTa pasuxismgeblobas bunebrivi 
garemos mimarT; xels uwyobs mniSvnelovani veluri habi-
tatebisa da ekosistemebis dacvas; uzrunvelyofs adg-
ilobrivi kulturis, tradiciebisa da cxovrebis stilis 
cnobadobis zrdas, pativiscemas; xels uwyobs damatebi-
Ti Semosavlis wyaros gaCenas TemisTvis, romelic cxov-
robs civilizebuli adgilebidan moSorebiT da mokle-
bulia dasaqmebis SesaZleblobebs (Nepal, 2002). 

ekoturizmis dagegmvisas mniSvnelovania gaviTvaliswin-
oT misi ZiriTadi maxasiaTeblebi:
• ekoturizmi sasurvelia daigegmos ekologiuri da 
kulturuli TvalsazrisiT unikalur adgilebSi.
• ekoturizmma xeli unda Seuwyos bunebis konservacias 
da uzrunvelyos bunebrivi resursebis mdgradi moxmare-
ba.
• ekoturizmma unda Seqmnas/moizidos saWiro finansuri 
saxsrebi, raTa moxdes ekologiuri da socio-kulturu-
li resursebis grZelvadiani dacva.
• adgilobriv mosaxleobas uCndeba ekonomikuri sarge-
belis miRebis damatebiTi SesaZlebloba, rac aseve xels 
uwyobs ekoturizmis proeqtebis warmatebiT ganxor-
cielebas.
• ekoturizmis ganviTareba amaRlebs sazogadoebis gare-
mosdacviT cnobierebas da xels uwyobs adgilobrivi 
kulturis popularizacias.
• ekoturizmi unda daigegmos grZelvadiani, efeqturi 
strategiiT, romelic uzrunvelyofs vizitorTa negati-
uri zemoqmedebis minimizebas maspinZel garemoze.
• ekoturizmma unda uzrunvelyos xarisxiani turistu-
li gamocdileba.

dResdReobiT, mdgradi ganviTareba ekoturizmis meS-
veobiT aris ZiriTadi sazrunavi msoflio masStabiT. 
mravalma qveyanam ekoturizmis koncefcia Cado regionu-
li ganviTarebis gegmaSi (Kiper, 2013). 

2. ekoturizmis praqtikebis analizi 
turizmis mdgradi ganviTareba moiTxovs iseTi sistemis 
formirebas, romelic saSualebas miscems nebismier 
dainteresebul mxares, monawileoba miiRos erovnuli 
turizmis strategiebisa da politikis formirebaSi. sax-
elmwifos am saqmeSi erT-erTi mniSvnelovani roli ak-
isria.

bulgareTis magaliTi
bulgareTi patara qveyanaa, romelsac aqvs mniSvnelovani 
bunebrivi da kulturuli memkvidreoba. ekoturizmis 
dagegmvis mniSvneloba gaazrebul iqna saxelmwifos mier 
90-ian wlebSi. aSkara gaxda saWiroeba, Seqmniliyo Sesa-
Zleblobebi ekonomikuri zrdisa da adgilobrivi mosax-
leobis cxovrebis donis gasaumjobeseblad, rac aseve 
gaaZlierebda mxardaWeras bunebis konservaciisadmi da 
wvlils Seitanda soflis meurneobis mdgrad ganviTare-
baSi.

bulgareTSi ekoturizmis ganviTarebis procesi inicire-
bul iqna sami saministros mier: garemos dacvis saminis-
tro; ekonomikis saministro (es moicavda turizms); sof-
lis meurneobis da satyeo saministro. maT ekoturizmis 
mxardasaWerad xeli moaweres TanamSromlobis memoran-
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dums, riTic valdebuleba aiRes ganeviTarebinaT eko-
turizmis strategia. samoqmedo gegmisa da strategiis 
momzadebis paralelurad moxda mdgradobisTvis saWiro 
mxardamWeri instrumentebis SemuSaveba:
• ekoturistuli produqtebis ganviTarebis megzuri 
saxelmZRvanelo;
• jildoebis da prizebis gadacema saukeTeso ekoturis-
tuli praqtikebisTvis (saqoneli da momsaxureba);
• indikatorebis sistemis SemuSaveba ekoturizmis da 
misi produqtebis warmatebis Sesafaseblad.

saxelmwifos mxridan ekoturizmis ganviTarebis mniS-
vnelobis gaazreba da misi ganviTarebis mxardaWera gaxda 
ekoturizmis ganviTarebis mniSvnelovani safuZveli. 

kosta-rikis magaliTi
kosta-rika, biomravalferovnebiT erT-erTi gamorCeuli 
qveyanaa msoflioSi. mas yovelwliurad milionze meti 
turisti stumrobs. kosta-rikis turistuli organiza-
cia qveynis Zlier mxares ase axasiaTebs: „STambeWdavi si-
lamaze da peizaJebi, erTiani daculi teritoriebis sis-
tema, socialuri da politikuri stabiluroba, maRali 
ganaTlebis done, efeqturi infrastruqtura da servise-
bi“. ZiriTadi politikis Sesavali, romelic mocemulia 
erovnuli turizmis ganviTarebis gegmaSi, iwyeba Semdeg-
nairad: „mdgradobis principi iqneba ZiriTadi sayrdeni 
turistuli aqtivobebisa da miCneuli iqneba erovnuli 
turistuli produqtebis ZiriTad maxasiaTeblad“. 

kosta-rikaSi, pirveli ekoturistuli biznesi da kerZo 
bunebrivi nakrZalebi daarsda biologebisa da garemos 
damcvelebis mier. es wamowyeba Tavidanve imarTeboda maTi 
Zlieri garemosdacviTi da socialuri eTikiT, rac war-
matebuli ekoturistuli saqmianobis safuZveli gaxda. 

ekoturizmis ganviTarebaSi mTavrobas erT-erTi mniS-
vnelovani roli akisria. amasTanave aucilebelia mosax-
leobis CarTuloba, maTi cnobierebis amaRleba da kval-
ificiuri kadrebis arseboba ekoturizmis efeqturi 
ganviTarebisaTvis. kosta-rikis sazogadoeba erTsulov-
nad uWerda mxars ekoturizmis ganviTarebas. es faqtebi 
gaxda ekoturizmis warmatebulad ganviTarebis safuZ-
veli bulgareTsa da kosta-rikaSi. 

saqarTvelos namdvilad gaaCnia sakmarisi resursi da 
potenciali, rom ekoturizmiT seriozuli sargebeli 
miiRos, rogorc socio-ekonomikuri, aseve ekologiuri 
TvalsazrisiT (TJS, 2014).

3. fSav-xevsureTis Sefaseba ekoturizmis konteqstSi
fSav-xevsureTi saqarTvelos erT-erTi ulamazesi kuTx-
ea. misi saerTo farTobi Seadgens 1,600 km2-s, maT Soris 
fSavi - 540 km2, xevsureTi - 1,050 km2 (cincaZe, zazanaS-
vili, & gamyreliZe, 2015). kavkasionis qedi xevsureTs 
or nawilad yofs: samxreT-dasavleT mxare anu piraqe-
Ta xevsureTi da Crdilo aRmosavleTis mxare, piriqiTa 
xevsureTi.

fSav-xevsureTis unikaluri kulturuli memkvidreo-
ba dRemde aocebs msoflios: buneba, tradiciebi, wes-
Cveulebebi, eTnokulturuli yofa, sameurneo saqmiano-
ba, folklori, Cacmuloba da rewvis sxvadasxva saxeobebi 
(qsova, qargva, xeze muSaoba). regionSi arsebobs 550-mde 
kulturuli memkvidreobis Zegli (Http://dataherita.ge/, 
2016). 

daculi teritoriebi
regionSi 2014 wels Seiqmna fSav-xevsureTis gegmarebiTi 
daculi teritoriebi (Matsne.gov.ge, 2016). fSav-xevsure-
Tis daculi teritoriebi saqarTvelos daculi terito-

riebis qselis nawilia da moicavs Semdeg kategoriebs:
1. fSav-xevsureTis erovnuli parki;
2. roSkis bunebis Zegli;
3. asis aRkveTili;
4. fSav-xevsureTis mravalmxrivi gamoyenebis teritoria.

daculi teritoriebis sistema - nakrZalebi, erovnuli 
parkebi da aRkveTilebi saqarTvelos simdidre da siama-
yea. CvenTan jer kidev daculia veluri bunebis xelux-
lebeli monakveTebi, rac ganacvifrebs ucxoel special-
istebsa Tu turistebs (zazanaSvili & sanadiraZe, 2000). 
statistikuri monacemebis mixedviT, saqarTveloSi, 2010-
2013 wlebSi, dacul teritoriebze vizitorTa raodeno-
ba gasammagda, xolo ucxoel vizitorTa raodenoba ki 
gaoTxmagda (TJS, 2014).

biomravalferovneba
floristuli TvalsazrisiT, fSav-xevsureTi erT-erTi 
yvelaze mdidari mxarea saqarTveloSi. am droisTvis Ca-
tarebuli kvlevebis mixedviT, aq gavrcelebulia Wur-
Wlovan mcenareTa 67 ojaxis 600-mde saxeoba, romelic 
Seicavs 212 endemur saxeobas, anu regionSi gavrcelebul 
mcenareTa saxeobebis 35.4% kavkasiis endemebia (cincaZe 
et al., 2015; SeTekauri, 2012).

regioni xasiaTdeba ZuZumwovarTa mravalferovnebiT - 
sul aRwerilia 52 saxeobis msxvili, saSualo zomisa da 
wvrili ZuZumwovari. xevsureTSi gvxvdeba kavkasiis en-
demi - aRmosavleT kavkasiuri jixvi (Capra cylindricornis) 
(nakresi, 2014).

arsebuli monacemebiT fSav-xevsureTSi gavrcelebulia 
frinvelTa 83 saxeoba. orniTofaunidan aRsaniSnavia 
kavkasiis endemebi: kavkasiuri roWo (Tetrao mlokosiewiczi) 
da kavkasiuri SurTxi (Tetraogallus Caucasicus). fSav-xevs-
ureTSi gvxvdeba saqarTvelos wiTel nusxaSi Setanil 
frinvelTa 5 saxeoba. maTgan svavi (Aegypius monachus) 
Sesulia IUCN-is wiTel nusxaSi (nakresi, 2014).

rogorc vxedavT fSav-xevsureTi gamorCeulia sak-
maod mdidari biomravalferovnebiT, rac mniSvnelova-
ni faqtoria samecniero eqspediciebis da sazafxulo 
savele-praqtikebis Casatareblad.

salaSqro-turistuli marSrutebi da saojaxo 
sastumroebi
fSav-xevsureTSi mravali salaSqro, sacxenosno da 
safexmavlo turistuli marSruti arsebobs mezobeli 
regionebis mimarTulebiT: xevi, mTiuleTi, gudamayari, 
TianeTi da TuSeTi. aRniSnuli marSrutebis simravle 
SeiZleba CaiTvalos erT-erT upiratesobad eko-tu-
rizmis dagegmvasa da ganviTarebaSi. regionSi funqcion-
irebs 19 saojaxo sastumro, 241 sawoli adgiliT, rac 
warmoadgens sakmaris bazas stumarTa gasaCereblad. sas-
tumro saxlebSi ZiriTadad aris 4-8 oTaxi stumarTaTvis 
(xartiSvili, 2013).

fSav-xevsureTi SegviZlia ganvixiloT rogorc aRmosav-
leT saqarTvelos mTianeTis centri, saidanac SesaZle-
belia mravalferovani turistuli marSrutebis dagegmva 
da organizeba TuSeTis, yazbegis da mTiuleTis mima-
rTulebiT. sakmarisi raodenobiTaa warmodgenili sao-
jaxo sastumroebi, Tumca unda aRiniSnos xSirad fasebi 
ar Seesabameba realurad mowodebul momsaxurebas. gan-
saviTarebelia sastumroebis biznesi momsaxurebis da 
servisebis gaumjobesebis mizniT (TJS, 2014). 

5. SWOT analizi
SWOT analizi erT-erTi yvelaze xSirad gamoyenebadi 
meTodia strategiuli menejmentis SemuSavebisas (Goranc-
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zewski & Puciato, 2010). igi warmoadgens sakvlevi obieqtis 
mravalmxrivi Sefasebis erT-erT mniSvnelovan instru-
ments, romlis mixedviTac fasdeba obieqtis Zlieri da 
susti mxareebi, aseve SesaZleblobebi da mosalodneli 
safrTxebi. 

fSav-xevsureTis SWOT analizis Sedegebi warmodgenil-
ia qvemoT mocemul cxrilSi:

daskvnebi da rekomendaciebi
ekoturizmi uzrunvelyofs adgilobrivi kulturis, 
tradiciebisa da cxovrebis stilis cnobadobis zrdas. 
aseve damatebiTi Semosavlis wyaros gaCenas TemisaTvis, 
romelic cxovrobs civilizebuli adgilebidan moSore-
biT da moklebulia dasaqmebis SesaZleblobebs. fSav-
xevsureTis dRevandeli mdgomareobis gaTvaliswinebiT, 
ekoturizmis swor dagegmvasa da ganviTarebas mniS-
vnelovani sargeblis motana SeuZlia regionisTvis.

geografiuli mdebareoba, mdidari biomravalferovneba 
da eTno-kulturuli memkvidreoba aris regionis erT-
erTi mTavari Zlieri mxare ekoturizmis ganviTarebi-
sTvis. axlad daarsebuli fSav-xevsureTis daculi 
teritoriebi qmnis damatebiT SesaZleblobas potenci-
uri ekoturistebis mosazidad, romelTa dainteresebac 
aseTi adgilebis mimarT yovelwliurad izrdeba. Tumca 
turistuli infrastruqturis nakleboba, mouwesrige-
beli saavtomobilo gza, sazogadoebrivi transportis 
da marketinguli berketebis nakleboba mniSvnelovnad 
aferxebs regionSi turizmis ganviTarebas. 

rogorc ganxilulma bulgareTisa da kosta-rikis 
praqtikebma gviCvena, fSav-xevsureTSi ekoturizmis gan-
viTarebisaTvis, sxva mraval faqtorTan, erTad aucile-
belia:
•ekoturizmis ganviTarebis mniSvnelobis gaazreba sax-
elmwifos mier;
•mzardi politikuri mxardaWera biomravalferovnebis 
dacvis, daculi teritoriebisa da ekoturizmis ganvi-
Tarebis mimarT;
•ekoturizmis erovnuli strategiis SemuSaveba da Sesa-
bamisi sakanonmdeblo bazis momzadeba;
•fSav-xevsureTis ekoturizmis ganviTarebis strategiis 
SemuSaveba uSualod am sferos specialistebis mier;
•adgilobrivi mosaxleobis informireba, cnobierebis 
amaRleba da maTi uSualo monawileoba strategiis Se-
muSavebaSi;
•turistuli infrastruqturis gaumjobeseba.
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tradiciuli festivalis roli 
turizmis ganviTarebaSi
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 xelmZRvaneli: profesori giorgi mWedliSvili

abstraqti
naSromi Seiswavlis saqarTveloSi safestivalo turizmis 
ganviTarebis perspeqtivebs. Catarda raodenobrivi da 
Tvisobrivi kvleva, romelTa saSualebiTac dadginda 
Tu ramdenad moTxovnadia tradiciuli RonisZiebebi 
adgilobrivi mosaxleobisa da turistebis mxridan, ra 
problemebs warmoSobs festivalebis simcire, da ra so-
cio-ekonomikuri Sedegebis motana SeuZlia safestiva-
lo turizmis ganviTarebas saqarTvelosTvis. naSromSi, 
msoflio gamocdilebis magaliTze ganixileba saqarTve-
los unikaluri istoriul-kulturuli memkvidreobis 
SesaZleblobebi safestivalo industriaSi da saxelmwi-
fos roli safestivalo turizmis ganviTarebaSi.  

Sesavali
Tanamedrove msoflioSi, festivali warmoadgens tu-
rizmis erT-erT umniSvnelovanes mimarTulebas romlis 
meSveobiTac xdeba sazogadoebisTvis damaxasiaTebeli 
socio-kulturuli aspeqtebis, tradiciebisa da isto-
riuli gamocdilebis demonstrireba. RonisZiebis kvlev-
ebi, rogorc turizmis menejmentis mTavari komponenti 
1970-iani wlebis meore naxevridan daiwyo, rac gamowveu-
li iyo RonisZiebisa da festivalis rolis zrdaze  tu-
ristuli daniSnulebis adgilis promouSenSi. 

droTa ganmavlobaSi gaizarda adgilobrivi mosaxleo-
bis CarTuloba calkeul RonisZiebebSi. 2012 wels meqsi-
kaSi Catarebul kulturul RonisZiebebSi monawileobis 
kvlevebiT dadginda, rom mosaxleobis 60% eswreboda 
tradiciul festivals. 

miuxedavad safestivalo aqtivobebis mravalnairi form-
isa, naSromSi ZiriTadi aqcenti gakeTdeba tradiciul-
kulturuli festivalebis mniSvnelobasa da maTi ganvi-
Tarebis perspeqtivebze saqarTveloSi.

safestivalo industriis tendenciebi da 
SesaZleblobebi
safestivalo industriam ganviTarebis grZeli gza gan-
vlo. jer kidev Zv.w XV saukuneSi, pirvelad kacobri-
obis istoriaSi, egvipteSi gaimarTa opetis festivali, 
romelic aTi dRis ganmavlobaSi uamravi sanaxaobrivi 
elementiT iyo datvirTuli. 

sazogadoebis ganviTarebisa da kulturuli mraval-
ferovnebis zrdis kvaldakval festivalma religiur 
faqtorebTan erTad sxva maxasiaTeblebic SeiZina. droTa 
ganmavlobaSi, tradiciul sanaxaobriv mxares Tanamed-
rove elementebic daemata, ramac Tavis mxriv xeli Seu-
wyo festivalis komerciuli interesebis gaCenas. 

XX saukuneSi gansakuTrebiT didi cvlilebebi ganicada 
safestivalo industriam. 1930-iani wlebis miwurulSi 
nacisturi aqciebi, niurbergSi, germaniaSi, gasaocari 
specefeqtebiT, kulturuli RonisZiebebiTa da mniS-
vnelovani gzavnilebiT xasiaTdeboda1. xolo mogviane-
biT, 1969 wels, vudstokis musikalurma festivalma ga-
datrialeba moaxdina, rogorc musikalur samyaroSi, ise 
safestivalo industriaSi.

miuxedavad festivalis mniSvnelobis mravali gansaz-
Rvrebisa, kanadis universitetis profesori donald 
geTzi mas yvelaze praqtikuli midgomiT ganmartavs, ro-
gorc `Tematuri saxalxo dResaswauli~.

dResdReisobiT festivali turizmis is ganuyofeli 
nawilia, romelsac gansakuTrebiT did yuradRebas uT-
moben akademiur wreebSi, turizmis politikasa da mene-
jmentSi. 

festivali maqsimaluri sizustiT gadmoscems ama Tu im 
qveynis tradiciebs, yofa-cxovrebis niSan-Tvisebebsa da 
maxasiaTeblebs. misi saSualebiT SesaZlebelia, rogorc 
maspinZeli Temebis tradiciebis SenarCunebis waxaliseba, 
aseve mniSvnelovani ekonomikuri Semosavlebis generi-
reba saxelmwifos biujetSi.

iuneskos mier, 2009 wels Catarebuli festivalis 
statistikuri kvlevebiT dadginda, rom saxalxo fondiT 
yovelwliurad bulgareTSi finansdeba 85 festivali, sa-
frangeTSi 1000, germaniaSi 240, italiaSi 200, ungreTSi 
89, poloneTSi 163, espaneTSi 700.

festivalebi farTod klasificirdeba maTi maxasiaTe-
blebis, xangrZlivobisa da sivrculobis mixedviT. Ziri-
Tad SemTxvevaSi igi xels uwyobs uaryofiTi ekonomikuri 
da socio-kulturuli gavlenebis minimizacias, ekonomi-
kuri sargeblis generirebas maspinZel sazogadoebaSi da 
rac mTavaria, mravalferovani bunebrivi-kulturuli 
memkvidreobis dacvasa da kontribucias. 

zemoT aRniSnuli faqtorebidan gamomdinare, sa
qarTveloSi safestivalo turizmis ganviTareba aris 
calsaxad mniSvnelovani. misi saSualebiT SesaZlebelia 
rogorc Sida, ise saerTaSoriso turizmis ganviTareba. 

safestivalo turizmis mdgomareoba da ganviTarebis 
perspeqtivebi saqarTveloSi
Cveni qveynis mravalferovani kulturuli memkvidreoba 
safestivalo turizmis ganviTarebis winapirobas qmnis. 
yofiTi elementebi, xalxuri folklori, cekvebi da 
mdidar istoriul gamocdilebaze dafuZnebuli tradic-
iebi festivalis ZiriTad komponentebad unda gamovi-
yenoT.

saqarTveloSi safestivalo turizmis dRevandeli 
mdgomareobis Sefasebisa da misi SesaZleblobebis gan-
sazRvris mizniT Cavatare kvleva, romlis mTavari mizani 
iyo damedgina:
1.	 ramdenad moTxovnadia adgilobrivi mosaxleobis 

mxridan tradiciuli safestivalo RonisZiebebi;
2.	 ramdenad xSiria safestivalo/sanaxaobriv mxareze 

moTxovna turistebis mxridan;
3.	 ra sirTuleebs qmnis tradiciuli festivalebis sim-

cire qveyanaSi da ra gavlenas axdens igi turis Ri-
rebulebaze;

4.	 ramdenad gazrdis turistebis raodenobasa da maTi 
kmayofilebis dones qarTuli kulturuli elemen-
tebis, maT Soris folklorisa da istoriuli peri-
odebis Teatralizebis demonstrireba safestivalo 
saxiT;

5.	 ra mniSvneloba eniWeba saxelmwifos mxridan safes-
tivalo turizmis ganviTarebis strategiis SemuSave-
bas. 

kvlevisTvis gamoviyeneT raodenobrivi da Tvisobrivi 
meTodebi. anketuri formiT kiTxvari eleqtronulad 
daegzavnaT gidebs. sul SerCeuli 40 gididan gamokiTx-
vaSi survilisamebr monawileoba miiRo 24-ma.

 1. “THE ANALYSIS OF HISTORICAL SPECTACLE AND  ITS POTENTIAL IMPACT ON 
EVENT STUDIES’’ International Journal of Event Management Research Volume 7, Num-
ber 1/2, 2012, Page 3
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kvlevis kiTxvaze Tu ramdenad rTulia turistebisTvis 
tradiciuli festivalis an sxva sanaxaobrivi elemen-
tebis SeTavazeba, gamokiTxulTa pasuxebi Semdegnairad 
gadanawilda:
 

gamokiTxul gidTa 58.3% miiCnevs, rom tradiciul fes-
tivalsa da kulturul-sanaxaobriv mxareze moTxovna 
aris xSiri, xolo 41.7% Tvlis, rom aRniSnuli mima-
rTulebiT moTxovna naklebi sixSirisaa. 

respodentTa 87.5% miiCnevs, rom festivalis erTian 
sivrceSi kulturuli elementebis demonstrireba gaz-
rdis turistTa raodenobasa da maTi kmayofilebis dones, 
12.5%-s ki aRniSnul kiTxvaze uWirs pasuxis gacema.

kvlevis erT-erTi mizani iyo damedgina, Tu ramdenad 
axdenda tradiciuli festivalebis simcire gavlenas 
turistebis xarjviT nawilze. kiTxvaze, Tu ra gavle-
nas axdens festivalebis simcire turis Rirebulebaze, 
pasuxebi Semdegi TanafardobiT gadanawilda: 
 

aRniSnulma mcire kvlevam gvaCvena, Tu raoden mniS-
vnelovania saqarTveloSi safestivalo turizmis ganvi-
Tareba. imisaTvis, rom naTlad davinaxoT festivalisgan 
miRebuli socio-ekonomikuri sargebeli, aucilebelia 
yuradReba gavamaxviloT mis mTavar Semadgenel kompo-
nentebze. tradiciuli festivalis ZiriTadi elementi 
erovnuli samosia. igi erovnuli kulturis ZiriTadi 
nawilia da iqmneba cxovrebis wesisa da biogeografiuli 
garemo pirobebis safuZvelze. evropis qveynebSi nacion-
aluri samosi safestivalo/sanaxaobrivi mxaris ganuy-
ofeli nawilia.

kvlevis farglebSi gavesaubre saqarTveloSi erovnuli 
samosis dRis dawesebasTan dakavSirebul sainiciativo 
jgufis warmomadgenels. mTavari mizani iyo imis dadge-
na, Tu ramdenad moTxovnadia sazogadoebis mxridan 
tradiciuli RonisZiebebi. rogorc aRmoCnda, aTasobiT 
adamiani gamoTqvams  erovnuli samosis dRis dawesebisa 

da sxvadasxva kulturul aqtivobebSi monawileobis sur-
vils.

tradiciuli festivalis ganviTarebis mTavari el-
ementi sanaxaobrivi mxarea. saqarTvelos istoriuli 
memkvidreoba iZleva saSualebas, rom gavacocxloT 
garkveuli istoriuli periodebi da movaxdinoT maTi 
Teatralizeba. belgiaSi, briuselis omegengis festival-
Si adgilobrivi mosaxleoba da evropis qveynebidan Casu-
li stumrebi Tvals adevneben Sua saukuneebis istoriis 
Teatralizirebul warmodgenebs, romelTa msvleloba-
Sic monawileobs 600 kaciani korteJi, 1400-ze meti Sem-
srulebeli da aTasobiT mayurebeli. romis daarsebasTan 
dakavSirebiT yovelwliurma kostumirebulma paradma 
2014 wels 300,000 vizitori miizida2. maT Soris, didi 
nawili iyo ucxoeli turistebi. aRniSnuli sanaxaoba 
italiis turistul aqtivobas gansakuTrebiT zrdis.

imis dasadgenad, Tu ramdenad realuria qarTuli sa-
brZolo xelovnebisa da istoriis epizodebis Tea-
tralizebis masobrivi CarTva tradiciul festivalSi, 
gavesaubre qarTuli sabrZolo xelovnebis federacia 
„Savfarosnebi“-s prezident irakli qoqosaZes, romel-
mac ganacxada, rom dafinansebis wyaroebis arsebobis 
SemTxvevaSi SesaZlebelia masobrivi saxe mieces qarTul 
sabrZolo xelovnebis demonstrirebas da daitvirTos 
ufro meti sanaxaobrivi elementebiT. qarTuli sabr-
Zolo Tematikis safestivalo sanaxaobad gardaqmnisas 
SesaZlebelia tradiciuli xalxuri TamaSebis „yabaxis“ 
da „TarCias“ gamoyeneba, romelic Zalian waagavs Sua 
saukuneebis evropel raindTa turnirebs. 

tradiciuli festivalis ganviTarebiT saqarTveloSi 
SesaZlebeli gaxdeba folkloris, xalxuri rewvis, gas-
tronomiuli kulturisa da sxva mimarTulebis popular-
izacia. 

saxelmwifos roli tradiciuli festivalis 
ganviTarebaSi
saqarTveloSi safestivalo turizmis ganviTarebisTvis 
aucilebelia turizmis erovnuli administraciisa da 
kulturis saministros TanamSromlobis safuZvelze Se-
muSavdes safestivalo politika da detalurad daigeg-
mos igi. 

safestivalo turizmi prioritetul mimarTulebad 
dasaxelda evropis bevr qveyanaSi. ungreTis kulturu-
li turizmis strategiaSi, romelic 2006 wlidan 2010 
wlamde daigegma, gansakuTrebuli yuradReba kul-
turul ivenTebs daeTmo. ramdenime festivali ungreTis 
erovnuli kulturuli fondis uSualo dafinansebiTa 
da patronaJiT Catarda. 2008 wels 45 ivenTi dafinans-
da 1,274,780 evroTi. mcire zomis festivalebs region-
aluri proeqtebis CaTvliT dafinansebis saxiT gamoeyoT 
2,549,561 evro. safestivalo turizmis ganviTarebisTvis 
ungreTis axali ganviTarebis gegmis mixedviT tokais 
Rvinis regionSi scenis damontaJebisa da sxvadasxva saf-
estivalo aqtivobebis zrdis mizniT gamoiyo 2 mlrd. 
ungruli forinti, rac 6,373,903 evros tolfasia. aRniS-
nulma safestivalo aqtivobebma gamoiwvia Sida turizmis 
ganviTareba da turistebis mxridan xarjviTi nawilis 
zrda. 2004-2009 wlebSi vizitorTa raodenoba 34 mil-
ionidan 41 milionamde gaizarda, xolo turistebis mier 
gaweulma xarjebma 2 miliard evros gadaaWarba. dRes-
dReisobiT ungreTSi registrirebulia 3,000 Sida fes-
tivali. 

kvlevis Sedegebi
- Catarebuli kvleviT dadginda, rom gamokiTxuli 24 
gididan 79.2% safestivalo sanaxaobis SeTavazebas ver 

8.3%

12.5%

79.2%

62.5%

rTulia 
festivalebis 
simciris gamo

zrdis turis 
Rirebulebas, 
radgan gviwevs 
alternatiuli 
gzebis gamonaxva

miWirs pasuxis 
gacema

amcirebs turis 
Rirebulebas

ar warmoadgens 
sirTules

ar moqmedebs Ri-
rebulebaze

12.5%
25%

 2. www.wantedinrome.com/news/rome-to-celebrate-2768th-birthday/
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axerxebs turistebisTvis festivalebis simciris gamo;
- festivalebis simcire zrdis turis Rirebulebas, rad-
gan moTxovnis Sesabamisad aucilebeli xdeba alterna-
tiuli gzebis gamoZebna;
- sazogadoebis mxridan aris sakmaod didi moTxovna 
tradiciuli festivalze;
- saqarTvelos mdidari istoriul-kulturuli memkv-
idreoba, maT Soris sabrZolo xelovnebis istoria iZle-
va Teatralizirebuli elementebis tradiciul festi-
valSi CarTvis SesaZleblobas;
- safestivalo turizmis ganviTarebisaTvis aucilebelia 
saxelmwifos mxardaWera da swori safestivalo poli-
tikis SemuSaveba.

daskvna
kvlevis Sedegebidan gamomdinare, SegviZlia davaskvnaT, 
rom saqarTveloSi namdvilad dgas safestivalo tu-
rizmis ganviTarebis problema. tradiciuli festivalis 
ganviTareba SesaZeblobas mogvcems  yofiTi elemente-
bi, xalxuri folklori, cekvebi da mdidar istoriul 
gamocdilebaze dafuZnebuli tradiciebi festivalis 
mTavar komponentebad vaqcioT. 

imisTvis, rom moxdes turizmis am specifikuri mima-
rTulebis ganviTareba, aucilebelia saxelmwifom Sei-
muSaos turizmis politika, sadac safestivalo turizmi 
erT-erT prioritetul mimarTulebad gamocxaddeba. ev-
ropis qveynebis magaliTma gvaCvena, rom festivals Seu-
Zlia ormagi efeqti moaxdinos turizmis ganviTarebaze. 
erTis mxriv igi xels uwyobs Sida turizmis zrdas, me-
ore mxriv ki saerTaSoriso turizmis ganviTarebis mTa-
var faqtorad miiCneva. 
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kreatiuli turizmi - axali 
mimarTuleba saqarTvelos 

turizmis ganviTarebisTvis

avtori: TaTia mamrikiSvili 
Savi zRvis saerTaSoriso universiteti

xelmZRvaneli: nino jinjolava

abstraqti
saqarTvelos turistuli potencialis ganxilvisas Ziri-
Tadi yuradReba Cveni qveynis Tvalwarmtac bunebas, mrav-
alferovan landSaftsa da istoriul - kulturul nage-
bobebs eqceva, aramaterialuri kulturuli memkvidreoba 
ki jerjerobiT turistul resursad naklebad moiazreba. 
winamdebare proeqti miznad isaxavs kreatiuli turizmis, 
rogorc axali mimarTulebis ganviTarebas saqarTveloSi, 
kreatiuli turizmi turistul kompaniebs saSualebas mis-
cems maqsimalurad gamoiyenon is materialuri, Tu arama-
terialuri kulturuli resursi, romelic Cvens qveyanas 
gaaCnia da momxmarebels SesTavazon axali, gamorCeuli 
produqti, rac vfiqrob mniSvnelovad Seuwyobs xels tu-
ristebis nakadis zrdas saqarTveloSi.
 
Tanamedrove tendenciebma kreatiuloba ganviTarebis da 
warmatebis sawindrad aqcia, gansakuTrebiT mniSvnelovani 
gaxda misi roli globaluri ekonomikis ganviTarebaSi. 
amavdroulad gamoikveTa kulturis seqtoris mWidro 
kavSiri ara mxolod socialur, aramed ekonomikur sfer-
oebTanac, ramac kulturas axali, ekonomikuri ganviTare-
bis funqcia Semata.

kulturis ekonomikuri potencialisa da kreativis mimarT 
gazrdilma interesma ganapiroba kreatiuli ekonomikisa 
da kreatiuli mrewvelobis cnebebis warmoSoba. iuneskos 
ganmartebiT, kreatiuli mrewveloba moicavs seqtorebs 
(mag: reklamireba, arqiteqtura, xelovnebis nimuSebisa da 
antikvariatis bazari, xelobebi, dizaini, dizaineruli 
moda, kino, videoTamaSebi, musika, Teatraluri xelovne-
ba, gamomcemloba da a.S), romelTa mTavari mizani aris 
xelovnebasTan da kulturul memkvidreobasTan dakavS-
irebuli produqtebis warmoeba, maTi popularizacia da 
komercializacia. kreatiuli ekonomikis koncefcia 2001 
wels Camoyalibda da misi mTavari arsi mdgomareobs Sem-
degSi: es aris kulturuli potenciali, romelic qveyanas 
SeuZlia gadaaqcios misTvis ekonomikuri zrdis wyarod. 
kreatiulma ekonomikam da kreatiulma mrewvelobam ukve 
daamtkices TavianTi mniSvneloba msoflio ekonomikis gan-
viTarebaSi, ramac kidev ufro gazarda maT mimarT inter-
esi da Sesabamisad, gaaCina maTgan maqsimaluri sargeblis 
miRebis survili. kreatiuli mrewvelobis kulturasTan 
da Tavis mxriv kulturis turizmTan mWidro kavSirma da-
sabami misca kreatiuli turizmis Camoyalibebas, romelic 
aseve miznad isaxavs arsebuli kulturuli resursis sru-
lad gamoyenebas ekonomikuri ganviTarebisTvis.
 
kreatiuli turizmi kulturuli turizmis nairsaxeobaa, 
Tumca maT Soris mTavari gansxvaveba aris is, rom standar-
tuli kulturuli turebisgan gansxvavebiT, igi turis-
tebs ara mxolod adgilobrivi kulturis dakvirvebas, 
aramed masSi CarTvas da dauviwyari gamocdilebis miRebas 
sTavazobs. kulturuli turizmis mimdevrebi xSir SemTx-
vevaSi turis procesis pasiuri damkvirveblebi ufro ar-
ian, vidre misi Tanamonawileebi, kreatiuli turebi ki maT 
aqtiuri Tanamonawileobis gziT sakuTar TavSi axali un-
arebis aRmoCenis, kreatiuli potencialis ganviTarebisa 
da TviTrealizaciis saSualebas aZlevs.

kreatiuli turebi saqarTveloSi gulisxmobs turistebis 
tradiciul rewvaSi Cabmas, iqneba es xeze kveTa, kerami-
kaze moxatva, qargva, qsova Tu sxva, Teqis damuSaveba, Tix-
isagan sxvadasxva nivTis gamoZerwva, qarTuli tradiciu-
li qudebis damzadeba (iqneba es: kaxuri (TuSuri) nabdis 
qudi, imeruli fafanaki, svanuri, xevsuruli da moxevuri 
qudebi Tu sxva), soflis meurneobaSi Cabma, tradiciu-
lad Rvinis damzadebis procesSi monawileoba, sxvadasxva 
kuTxisTvis damaxasiaTebeli sufris gaSla, moxaliseo-
brivi arqeologiuri mogzauroba, qarTuli tradiciuli 
cekvis, musikis, simReris Seswavla, Zafis damuSavebis, Re-
bvis da xaliCa-fardagebis qsovis tradiciebis Seswavla, 
tradiciuli (xalxuri) medicinis Seswavla, qarTuli sa-
brZolo xelovnebis Seswavla (mag. xevsuruli farikaoba, 
TuSuri farikaoba, xanjlaoba, calxela Widaoba, majura 
Widaoba) da a.S

msgavsi gamocdileba turistebisTvis qveyanas ormagad 
dasamaxsovrebelsa da sasiamovno grZnobebTan asocire-
buls gaxdis, rac ra Tqma unda dadebiTad imoqmedebs 
qveynis turizmis ganviTarebaze.
 
kreatiuli turizmis dadebiTi maxasiaTeblebi:
•  kulturuli memkvidreobis popularizacia;
• kulturuli faseulobebis gadafaseba, ganaxleba da 
SenarCuneba;
• xalxuri rewvisa da xelobis cocxali tradiciebis Sen-
arCuneba;
•  turistuli produqtis diferenciacia;
•  bazarze qveynis, rogorc unikaluri turistuli mima-
rTulebis pozicionireba;
•  samuSao adgilebis Seqmna;
•  adgilobrivi mosaxleobis keTildReoba;
•  mdgradi ganviTarebis uzrunvelyofa;
•  Semosavlebis ekonomikidan naklebi gadineba.

kreatiuli turizmi mxatvrebs, xelosnebsa da sxva pro-
fesiul jgufebs uqmnis dasaqmebis SesaZleblobas, iqceva 
damatebiTi Semosavlis wyarod adgilobrivi mosaxle-
obisTvis da uzrunvelyofs mis keTildReobas. amasTan, 
masobrivi kulturuli turizmi ukve did safrTxes uqmnis 
mravali kulturuli memkvidreobis Zeglis SenarCunebas, 
kreatiuli turizmi ki mdgradi turizmis ganviTarebi-
sTvis erT-erTi saukeTeso saSualebaa. da bolos, krea-
tiuli turizmis yvela produqti iqmneba adgilobrivi 
mosaxleobis mier adgilobrivi resursebiT, aqedan gamom-
dinare, misgan miRebuli Semosavali ZiriTadad ekono-
mikidan ar gaedineba. 

kreatiuli turizmis msoflio magaliTebi:

nelsoni, axali zelandia
samxreT kunZulis qalaq nelsonSi turistebs sTavazo-
ben SemoqmedebiT seminarebs, romlebic moicavs xisgan, 
Zvlisgan, Tixisgan nakeTobebis damzadebas, vercxlisgan 
an mwvane qvisgan samkaulebis gakeTebas, seliT qsovas da 
mraval sxva kulturul aqtivobaSi monawileobas. turis-
tebs gansakuTrebulad TavianTi xeliT Zvlisgan damzade-
buli samkaulis tareba xiblavT.

avstria
miiRe monawileoba xalxuri rewvis, xelovnebis gakveTi-
lebSi, Seqmeni kulturuli suvenirebi qeCisagan, Tixisa-
gan, qvisgan, daamSvene suvenirebi ornamentebiT, iswavle 
moqandakeba, Seiswavle adgilobrivi kerZebis damzadeba, 
es da mravali sxva aqtivobebi aris is, rasac moicavs krea-
tiuli turebi avstriis regionebSi.

tailandi
gamoscade adgilobrivi meTevzis cxovreba, daamzade qo-
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qosis palmis Saqari, iswavle bambisagan sabnebis damzade-
ba, qaRaldze ornamentebis gakeTeba, gaecani adgilobriv 
samkurnalo mcenareebs da tradiciul medicinas, tai-
landur masaJs, Seqmeni da moxate xuTferovani faifuris 
Wiqebi, TefSebi, Tasebi da larnakebi, daamzade bambukis-
gan suvenirebi. es mcire CamonaTvalia im aqtivobebisgan, 
romlebsac tailandi kreatiul turistebs sTavazobs.

2012 wels tailandis turizmis saxelmwifo organom 
wamoiwyo onlain kampania - Discover the Other You, romelic 
miznad isaxavda tailandis brendings, rogorc kreatiuli 
turizmis pirvel mimarTulebas aziaSi. onlain kampania 
imdenad warmatebuli aRmoCnda, rom ori Tvis ganmavlo-
baSi 24,008,170 naxva daagrova.

garda zemoT CamoTvlili magaliTebisa, kreatiuli tu-
rizmis ganviTarebas didi yuradReba eqceva: safrangeTSi, 
espaneTSi, kanadaSi, braziliaSi, meqsikasa da uamrav sxva 
qveyanaSi.

The Creative Tourism Network - aris saerTaSoriso qse-
li, romelic daarsda barselonaSi 2010 wels da miznad 
isaxavs kreatiuli turizmis ganviTarebas da misi wevri 
qveynebis am mimarTulebiT popularizacias.

kreatiuli mrewvelobisa da kreatiuli turizmis roli 
msoflio ekonomikaSi
internetis meSveobiT mopovebul yvela naSromSi, romel-
ic kreatiul turizmTan aris dakavSirebuli, saubaria 
misi ganviTarebis aucileblobaze qveynis ekonomikuri 
ganviTarebisTvis. qvemoT moyvanili statistika adas-
turebs kreatiuli industriebis rolsa da mniSvnelobas 
msoflio ekonomikis ganviTarebaSi.

UNCTAD-is (gaeros vaWrobisa da ganviTarebis konferen-
cia) mier gamoqveynebuli 2013 wlis maisis monacemebiT, 2011 
wels kreatiuli mrewvelobis mier warmoebul produqte-
bze vaWrobis Rirebulebam 624 miliardi aSS dolari Sead-
gina da 2002-11 wlebis ganmavlobaSi wliurad saSualod 
8.8% zrda aCvena, rac gacilebiT metia amave wlebis msof-
lio ekonomikis zrdis procentul maCvenebelze.

bolo wlebis ganmavlobaSi, Zalian bevri qveyana did 
yuradRebas aqcevs kreatiuli industriebis ganviTare-
bas, gamomdinare iqidan, rom maT qveynis mTliani Sida 
produqtisa da dasaqmebis sakmaod didi wili uWiravT.

OECD - Studies on Tourism and the Creative Economy

wyaro: OECD 2014 (The Organisation for Economic Co-operation and Development)

kreatiuli turizmis praqtika saqarTveloSi da misi 
ganviTarebis perspeqtivebi
imisaTvis, rom gamerkvia ramdenad arsebobs msgavsi 
praqtika saqarTveloSi da ganviTarebis ra etapzea igi, 
Cavatare mcire kvleva saqarTvelos bazarze moqmed 
yvelaze warmatebul turistul kompaniaTagan xuT kom-
paniaSi. kvleva Catarda interviuebis saxiT, Cems mier 
Sedgenili rva ZiriTadi kiTxvisagan Semdgari kiTxvaris 
meSveobiT. kiTxvari miznad isaxavda imis garkvevas, Tu 
ra moTxovna da miwodebaa dResdReobiT am mimarTule-
biT qarTul bazarze, ra sxvaobaa kreatiuli turisa da 
standartuli turis paketebis fasebSi, ramdenad aisax-
eba fasnamati moTxovnaze da zogadad, ra perspeqtivebi 
aqvs kreatiuli turizmis ganviTarebas saqarTveloSi.

kvlevis Sedegebi:
1. kompaniebis umravlesobam uSualod kulturuli tu-
rizmi daasaxela yvelaze moTxovnad mimarTulebad, 
mxolod erTma kompaniam - klasikuri, kombinirebuli 
turebi.

2. xuTive kompanias nebismieri mimarTulebiT mihyavs tu-
ristebi, Tumca marSruti ra Tqma unda damokidebulia 
turis xangrZlivobaze, momxmareblis interesebsa da 
sxva msgavs faqtorebze. rac Seexeba turSi Semaval el-
ementebs, pasuxebi Semdegnairad gadanawilda:
erTma kompaniam ganacxada, rom turebi ZiriTadad moi-
cavs kulturuli adgilebis monaxulebas, orma kompaniam 
- kulturuli adgilebi, Rvinis degustacia, rTvelSi 
monawileoba da kulinariuli masterklasebi daasaxela, 
erTma kompaniam - zemoT CamoTvlil elementebs gasar-
Tobi RonisZiebebi daumata qarTuli cekvebis Cvenebisa 
da cekvis masterklasebis magaliTiT (Tumca iSviaTad), 
mxolod darCenilma erTma kompaniam gamoyo Teqis, kera-
mikisa da xaliCebis elementebad CarTva turebSi. 

3. xuTive kompaniam ganacxada, rom maqsimalurad aqti-
uroben turistebi adgilobriv kulturaSi CarTvasTan 
dakavSirebiT da TviTonac maqsimalurad cdiloben maT 
garkveuli doziT mainc miaRebinon is elementebi, rom-
lebic qarTuli tradiciebisTvis aris damaxasiaTebeli.

4. kompaniaTagan erTma yoveli aTi turistidan daaxloe-
biT oTxi daasaxela dainteresebulad, erTma ganacxada, 
rom interesi da survili yvelas aqvs, Tumca monawileo-
ba damokidebulia momxmareblis biujetze, erTma daax-
loebiT 7 daasaxela, orma ki - 8.

5. ZiriTadi moTxovna modis samzareuloze (igulisxmeba 
puris gamocxobac), Rvinosa (rTvelSi monawileoba, Rvin-
is dawurva, CurCxelebis amovleba) da cekvis masterk-
lasebze.

6. orma kompaniam ganacxada, rom saqarTveloSi Camosul 
kulturul turistebs ZiriTadad axasiaTebT Semosav-
lis saSualo da maRali done, orma kompaniam ZiriTadad 
saSualo done daasaxela, darCenili erTi kompaniisgan 
miviRe pasuxi - kombinirebuli.

7. kompaniebis umravlesobam fasnamati minimum 20% 
daasaxela, maqsimum - 30%, darCenili 1 kompaniisgan konk-
retuli pasuxi ver miviRe. (kompaniebma aRniSnes, rom 
fasis sxvaoba xSir SemTxvevaSi turistebisTvis absolu-
turad misaRebia).

8. umravlesobis ganacxadiT, kulturuli turis ganx-
orcieleba weliwadis nebismier drosaa SesaZlebeli 
da naklebad axasiaTebs sezonuroba, erTma kompaniam 
ki sapirispiro pasuxi gamca, Tumca es imiT axsna, rom 

avstralia 2009

weli

6.9

mSp

4.4

dasaqmeba

avstria 2010 10.4 4.0

brazilia 2011 2.7 1.7

kanada 2007 7.4 7.1

Cile 2010 1.6 6

dania 2010 6.5 6.5

estoneTi 2007 2.9 4.3

fineTi 2008 3.2 4.3

germania 2009 7.4 3.1

islandia 2009 6.4 5.2

indonezia 2012 7.2 8.2

irlandia 2008 2.7 8.7

italia 2009 5.8 5.7

korea 2012 2.4 2.6

portugalia 2006 2.8 2.6

espaneTi 2007 3.8 2.8

gaerTianebuli samefo 2012 5.2 8.5

kreatiuli turizmis mSp-sa da dasaqmebis 
kontributorebi %
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zogadad turizms axasiaTebs sezonuroba, turisti mog-
zaurobs maSin, roca sasiamovno amindia da siamovnebs es 
procesi.
 
daskvna
qarTul turizmSi yvelaze didi wili kulturul tu-
rizms uWiravs, rasac ara mxolod Cemi kvleva, aramed 
oficialuri statistikuri monacemebic adasturebs. Se-
sabamisad, gvaqvs uzarmazari baza da potenciali kreati-
uli turizmis, rogorc calke mimarTulebis ganviTareb-
isTvis. ra Tqma unda msgavsi praqtika, rogorc velodi, 
ukve arsebobs saqarTveloSi, im martivi logikidan gamom-
dinare, rom TviTon turistebis ganviTarebam warmoSva 
maTi mxridan axali moTxovnilebebi. turistebs aRar 
akmayofilebT mxolod kulturuli Tu istoriuli Ze-
glebis dakvirveba, aramed iTxoven kulturaSi uSualod 
Cabmis safuZvelze mis Seswavlas, Sesabamisad moTxovnam 
ganapiroba msgavsi produqtis miwodebis aucilebloba.

kreatiuli turizmi arsebobs saqarTveloSi, Tumca co-
tam Tu icis misi arsebobis da mniSvnelobis Sesaxeb, 
aqedan gamomdinare igi ganviTarebis mxolod sawyis 
etapze imyofeba. turistuli kompaniebi qarTuli kul-
turis ekonomikuri potencialis mxolod mcire nawils 
Tu iyeneben, momxmarebels ZiriTadad RvinosTan, samza-
reulosTan da cekvasTan dakavSirebul aqtivobebs 
sTavazoben, kiTxvaze Tu ra ganapirobebs, vTqvaT, qar-
Tul tradiciul rewvaSi turistebis CarTulobis na-
klebobas, Semdegi pasuxi miviRe: Tu turistis mxridan 
iqneba moTxovna, ra Tqma unda, SegviZlia msgavsi turis 
gakeTeba. Tumca aseTi pirdapiri moTxovna maTi mxri-
dan xSir SemTxvevaSi ar yofila. Cemi azriT, es ar aris 
swori midgoma, turistis mxridan arc iqneba msgavsi 
moTxovna im martivi mizezis gamo, rom umravlesobam 
SeiZleba arc icodes qarTul kulturaSi msgavsi kompo-
nentis arsebobis Sesaxeb, turistebi iTxoven imas, riTac 
saqarTvelo metnaklebad cnobilia msoflioSi (Rvino, 
kulinaria, qarTuli cekva). Tumca qarTuli kultura 
mxolod amiT ar Semoifargleba, Cven gvaqvs uzarmazari 
kulturuli resursi, romlis popularizacia Cven Tvi-
Tonve unda movaxdinoT da TviTonve aRvuZraT turists 
masSi sxvadasxva gziT monawileobis survili. CvenTvis 
mTavari xelCasaWidi aris is faqti, rom turistebis 
mxridan Cvens kulturaSi Cabmis uzarmazari moTxovnaa. 
Zalian momewona kompania Turi.ge-s pasuxi amasTan dakav-
SirebiT, rogorc miTxres, kulturuli turistebidan 
ufro mets amis survili ufro aqvs, vidre kulturuli 
Zeglebis naxvis survili, amboben, rom ainteresebT ara 
istoriuli memkvidreoba, aramed dRevandeli xelobebi 
da saxelosnoebi. Sesabamisad, aucilebelia kreatiuli 
turizmis diversificirebuli produqtebis SeTavaze-
ba momxmareblebisTvis da aucilebelia msgavsi turis 
gamoyofa Cveulebrivi kulturuli turisagan. es saSu-
alebas mogvcems maqsimaluri ekonomikuri da social-
uri sargebeli miviRoT qarTuli kulturisgan, radgan 
qarTul tradiciul rewvaSi, soflis meurneobaSi, Tu 
sabrZolo xelovnebaSi turistebis CarTva adgilobriv 
mosaxleobas aZlevs dasaqmebis saSualebas da umaRlebs 
sakuTari kulturis mimarT pativiscemas. kreatiuli tu-
rizmis produqtebi, ara mxolod saqarTveloSi Camomsv-
leli, aramed adgilobrivi turistebisTvisac aranakleb 
saintereso iqneba, miT umetes maSin, roca kompaniebma 
damidastures qarTveli turistebis mxridan interesis 
mniSvnelovani zrda kulturuli turizmis mimarTule-
biT.

saqarTvelos namdvilad aqvs potenciali, imisa, rom 
bazarze Tavi daimkvidros, rogorc unikalurma turis-
tulma mimarTulebam, me vfiqrob, aucilebelia am sak-
iTxs meti yuradReba daeTmos da maqsimalurad, mini-

maluri xarjebiT, gamoyenebuli iqnes is potenciali, 
rac gagvaCnia. 
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kempingebis sofeli Sida 
turizmis gansaviTareblad

avtori: salome kostava
saqarTvelos SoTa rusTavelis Teatrisa da kinos 

saxelmwifo universiteti
   xelmZRvaneli: sruli profesori malxaz Rvinjilia 

qveynis regionebSi Sida turizmis ganviTareba Zalze 
mniSvnelovania qveyanaSi saerTaSoriso turimzis gan-
viTarebisaTvis, vinaidan saerTaSoriso bazarze qvey-
nis turizmis wilis zrda didadaa damokidebuli adg-
ilobrivi moTxovnis zrdaze. Sida turizmze maRali 
moTxovnis mqone qveynebs unari SeswevT daakmayofilon 
saerTaSoriso moTxovnac. aRsaniSnavia, rom ganviTare-
bul qveynebSi Sida turizmi mTliani turistuli nakadis 
80%-s Seadgens, rac xels uwyobs samuSao adgilebis zr-
dasa da biznesis ganviTarebas. mosaxleobas saSualeba 
eZleva sazRvargareT wasvlamde ukeT gaecnos Tavis 
bunebas, kulturasa da istorias da sakuTar qveyanaSi 
daxarjos im Tanxis nawili, risi daxarjvac ganzraxuli 
hqonda sazRvargareT. Sida turizmis[5] mniSvnelovani 
ekonomikuri upiratesobaa sagadamxdelo balansis gaum-
jobeseba, radganac mosaxleobis mier sakuTari saxsre-
bis xarjva maTsave qveyanaSi amcirebs qveynidan gasuli 
valutis odenobas. 

saqarTveloSi uamravi adgilia, sadac sasiamovno da 
emociebiT datvirTuli laSqrobebis mowyobaa SesaZle-
beli. amave dros, minimaluri xarjebiT SeiZleba TiTqmis 
mTeli saqarTvelo Semoiaro. es swored is qveyanaa, sa-
dac SesaZloa kargad ganviTardes saTavgadasavlo, eqs-
tremaluri da ekoturizmi, romelic gulisxmobs egzo-
tikur adgilebSi mogzaurobas, axali STabeWdilebebis 
SeZenas da turistis maqsimalur CarTulobas nebismier 
aqtivobaSi. eqstremaluri da saTavgadasavlo turizmi-
saTvis saWiroa mcirericxovani sagangebo obieqtebi. aq 
rogorc wesi, kvalificiuri gidebi muSaoben da gar-
antirebulia usafrTxoebis maRali done. ekologiurad 
mdgrad raionebSi aseTi saxis dasvenebis organizebisas 
mkacri ekologiuri kontroli unda dawesdes. saTavga-
dasavlo da eqstremaluri turis ZiriTadi Semadgeneli 
komponentebi unda iyos turistis fizikur aqtivobasTan 
erTad kulturuli Semecneba da bunebis CarTuloba. 
aqedan gamomdinare moTxovnilebebic gaizarda im xalxSi, 
romlebsac xiblavT dauviwyari da mZafri SegrZnebebi. 
aRsaniSnavia, isic rom saTavgadasavlo turebi dakavS-
irebulia garkveul riskTan da seriozul fizikur dat-
virTvasTan, rac gambedaobasa da codnas moiTxovs. 

sportuli produqciis erovnuli asociacia aSS-Si (Na-
tional Sporting Goods Association  -NSGA)[1] yovelwliurad 
Seiswavlis 7 wlisa da meti asakis amerikelTa CarTu-
lobas sportSi. sportuli produqciis erovnuli aso-
ciaciis angariSebis Tanaxmad yvelaze popularuli gare 
rekreaciuli saTavgadasavlo aqtivobaa RamisTeviTi 
kempingi (50.9 mln. monawile) velosipediT seirnoba (38.1 
mln. monawile), Tevzaoba, fexiT siaruli, wyalze sria-
li, snoubordi da a.S. jorj vaSingtonis universitetis, 

saTavgadasavlo mogzaurobis savaWro asociaciis da Xola 
Consulting-is erToblivi kvlevis Tanaxmad[1] ki 2009 wl-
isTvis vizitorebma 89 mln-ze meti dolari daxarjes sa-
Tavgadasavlo mogzaurobaSi msoflio masStabiT. kvleva 
cxadyofs, rom saTavgadasavlo turizmi warmoadgens 
ekonomikuri zrdis potencialis mqone bazars. kvlevi-
dan aseve Cans, rom saTavgadasavlo mogzaurebi arian ga-
naTlebulebi da ufrTxildebian garemos. 

mniSvnelovani roli ekisreba ekoturizms da ekoturis-
tebs, radgan maT ainteresebT veluri garemo, ar gaaC-
niaT pretenzia maRali xarisxis komfortze. aRsaniSnavia 
is, rom ekoturizmi uzrunvelyofs ekonomikis sxvadasx-
va seqtoris ganviTarebas da qmnis damatebiT samuSaos 
im adgilebSi, sadac mogzauroben ekoturistebi. eko-
turizmi[2] ar axdens resursebis degradacias da zians ar 
ayenebs bunebas, gamomdinare iqidan, rom ekoturistebs 
ainteresebT esa Tu is bunebrivi garemo im saxiT, rogo-
riTac is arsebobs da ar moelian cvlilebas.

sofeli buknari, romelic mdebareobs aWaraSi,[8] qobule-
Tis municipalitetSi, Savi zRvis piras, vfiqrobT, rom 
Sesabamisi adgilia kemperebisTvis, Tumca sofel buknars 
ar gaaCnia turizmis formaluri politika. miuxedavad 
amisa, Cven SegviZlia sofel buknarSi turizmis dagegmva 
da ganviTareba. kempinguri sofeli ki uzrunvelyofs, 
rom Camoyalibdes warmatebuli, mdgradi da ekonomi-
kurad Zlieri regioni, rac xels Seuwyobs sofel buknar-
is mosaxleobis ekonomikur stabilurobas da gazrdis 
adgilobrivebis CarTulobas turistul saqmianobaSi. 
aRsaniSnavia, rom saqarTveloSi turistuli kempingebis 
arsebobas arc Tu ise didi istoria aqvs. pirveli turis-
tuli kempingi `zeTa kempingi“[9] yazbegis raionis sofel 
juTaSia da didi popularobiT sargeblobs, 2013 wels 
banaks 5,000 turisti stumrobda.

aucilebelia kempinguri soflis swori dagegmva, romel-
ic unda eyrdnobodes Semdegi faqtorebis gacnobierebas:
• ZiriTadi resursebi da adgilis mimzidveloba: Tu 
ratom irCeven potenciuri vizitorebi konkretul 
daniSnulebis adgils da ara sxvas. es faqtorebi Svid 
kategoriad iyofa: fiziografia da klimati, kultura 
da istoria, sabazro kavSirebi, specialuri RonisZie-
bebi, aqtivobebis erToblioba, garToba da turistuli 
obieqtebi.
• mxardamWeri faqtorebi da resursebi: daniSnulebis 
adgilis ZiriTadi resursebi da mizidulobis wertile-
bi warmoadgenen pirvelad motivacias SemosvliTi tu-
rizmisaTvis. es faqtorebia: fizikuri infrastruqtura, 
xelmisawvdomoba, moqalaqeebis, dargis maspinZloba, tu-
rizmis politikuri mxardaWera da iseTi resursebis ar-
seboba, rogorebicaa kvalificiuri da keTilganwyobili 
sabaJos, saimigracios TanamSromlebi.  

rogorc ukve aRvniSneT, kempingi Tavisuflebis, eqs-
tremis, Tavgadasavlebis moyvaruli adamianebis stiqiaa. 
sofel buknars ki aqvs garkveuli upiratesobebi zafxu-
lis sezonze aWaris regionSi xeli Seuwyos saTavgadasav-
lo turizmis ganviTarebas, kerZod, kempingis soflis 
daarsebas. 

turizmis bazarze kempinguri soflis saqmianobis war-
mateba pirvel rigSi ganisazRvreba mimzidveli tu-
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ristuli produqtiT,[3] romlis daproeqtebac sakmaod 
rTuli da mravalmxrivi procesia, is turists gadaecema 
„paketiT“. axali turistuli produqtis daproeqteba 
iwyeba marketinguli gamokvlevis safuZvelze verbal-
uri modelis SeqmniT. praqtikaSi amis ganxorcieleba 
iTvaliswinebs Semdeg oTx etaps: kvlevas, eqsperiments, 
teqnologiur - sawarmoo process, danergvas da reali-
zacias. 

axali turistuli produqtis kempinguri soflis dapro-
eqtebis pirvel etapze xdeba bazris marketinguli 
gamokvleva, Semdeg xdeba dasmuli sakiTxis maRal pro-
fesiul doneze gadawyveta. unda gakeTdes kempinguri 
soflis SesaZleblobaTa analizi, rogoria misi mate-
rialuri baza, infrastruqtura, stumarTmoyvareoba, 
momwodeblebis momsaxureba, ramdenad realuria axali 
turproduqtis gamoSveba, rogoria moTxovna axal tur-
produqtze bazris saerTo moTxovnilebebidan gamom-
dinare. sofel buknarSi am proeqtis efeqturi organ-
izebisTvis erT-erTi aucilebeli faqtoria adgilis 
marketingi, potenciuri momxmareblis interesebis gan-
sazRvra da am informaciis saSualebiT kempinguri sof-
lis strategiis sworad dasaxva. Semdegi mniSvnelovani 
faqtori finansuri kapitalis mozidvaa. 

aucilebelia gaTvaliswinebuli iyos turistuli 
produqtis mimzidveloba, cnobadoba da usafrTxoeba. 
erT-erTi gansakuTrebiT mniSvnelovani faqtori, romel-
ic zrdis buknaris SesaZleblobas ibrZolos konkuren-
tebTan aris usafrTxoebis done. sofeli buknari rom 
vaqcioT kempingebis soflad, aucilebelia pirvel rigSi, 
yuradReba mivaqcioT infrastruqturis ganviTarebas da 
gamoviyenoT is upiratesobebi rac gaaCnia mas. sofel 
buknaris upiratesobebia:
• zRvasTan axlos mdebareoba;
• landSafturi mravalferovneba;
• teritoriuli upiratesoba (sofelSi gadis saerTaSor-
iso magistrali);
• turistulad aqtiuri raionebis qobuleTisa da ba-
Tumis gzagasayarze mdebareoba. 
• aWaris regionSi kempingis soflis daarseba;
• sanapiroze arsebuli samkurnalo qviSisa da qvebis ar-
seboba;
• damatebiTi momsaxurebis realizeba (daiv-turebi, 
sacxenosno turebi, kulturuli da safexmavlo turebi);

rac yvelaze mniSvnelovania turists sofel buknaris 
kempingis sofelSi SeiZleba SevTavzoT manqaniTa da 
karviT kempingi, misTvis movawyoT velur pirobebSi 
minimaluri danaxarjebiT Tanamedrove da komfortuli 
garemo, rac gulisxmobs sveli wertilebis (sapirfare-
Soebisa da saSxape kabinebis) mowyobas, kvebas, Ramis gaT-
evas karvebSi (saZile tomrebiT), saRamos kocons, aseve 
saRamoobiT SesaZlebeli iqneba filmebis Cveneba Ria 
cis qveS, ra Tqma unda komfortul pufebSi. rogorc 
aRvniSneT, iqneba damatebiTi momsaxurebebi, daiv-turi, 
kulturuli turi, safexmavlo, sacxenosno Tu velo 
turebi, risi potencialic realurad arsebobs da rac 
mTavaria, sufTa Savi zRva, sadac turistebs SeeZlebaT 
garujva, banaoba da Zalebis aRdgena. amitom aucilebe-
lia, adgilis popularizeba saqarTvelosa Tu mis saz-
Rvrebs gareT. kempinguri soflis momxmarebelTa segmen-
ti SeiZleba ganvsazRvroT Semdegnairad: Sua xnis asakis 

adamianebi, romlebsac uyvarT Tavgadasavali, eqstremi, 
zRva da velur bunebasTan urTierToba. axalgazrdebi 
(ufro studentebi), romlebic siamovnebiT gaatareben 
sezonze drois garkveul nawils karvebSi megobrebTan 
erTad. gamomdinare iqidan, rom sofelSi gadis saer-
TaSoriso magistrali da moZraoben satranzito avtomo-
bilebi, SeiZleba maT SevTavazoT Cvens sofelSi dasven-
eba Tundac erTi RamiT. 

gasaTvaliswinebelia is, rom banaki imuSavebs gazafxuli-
dan Semodgomis CaTvliT (sezonuri iqneba), maisSi gaixs-
neba da seqtembris bolomde vumaspinZlebT vizitorebs. 

aucilebelia msgavsi proeqtebis mxardaWera saxelm-
wifos mxridan, erT - erTi magaliTia „eko grin siTis 
proeqti.“[7] 2015 wels “jino feredaisis” damfuZnebelma 
nodar giorgaZem premier-ministrs akvaparkis teritoria 
daaTvalierebina da “eko grin siTis” proeqti warudgina, 
romelic exeba Tbilisis zRvis teritoriis ganaSeni-
anebas. saubaria daaxloebiT 100 milioni dolaris in-
vesticiaze pirvel etapze. jamSi miliard dolaramde 
investicia SeiZleba ganxorcieldes. amasTan erTad, pre-
mierma aRniSna, rom `ganixileba kempingebis saxelmwifo 
programa. programa Zalian sainteresoa, Tavdapirvelad 
10 kempingis adgili gakeTdeba, es nodar giorgaZis ini-
ciativaa da Cven maqsimalurad SevuwyobT xels proeqtis 
ganxorcielebas!“ 

sofel buknarSi bunebriv - rekreaciuli resursebis po-
tencials gansazRvravs misi geografiuli mdebareoba, 
aq arsebuli bunebriv - klimaturi resursebi da isto-
riul - kulturuli memkvidreoba. Savi zRvis sanapiro 
resursi, romlis sigrZe qveynis masStabiT 318 kilome-
tria,[5] igi warmoadgens aramarto Sida, aramed masobrivi 
turizmis ganviTarebis ZiriTad safuZvels. swored am 
resursebis arseboba da xarisxi gansazRvravs turistu-
li saqmianobis mdgradobas da mis popularizebas.

Sida turizmze moTxovnis zrda xelsayrel pirobebs uqm-
nis saerTaSoriso turizmis ganviTarebas, viTardeba Zve-
li da iqmneba axali turistuli centrebi. es yvelaferi 
ki ganapirobebs ekonomikur zrdas, misi umniSvnelovane-
si faqtoria, iseTi garemos Seqmna, romelic uzrunve-
lyofs saxelmwifos da regionis inovaciur ganviTare-
bas. inovaciebisadmi saxelmwifo mxardaWeris pirdapiri 
zomebi gulisxmobs inovaciuri procesebis regulirebas.
[4] maT SeiZleba mivakuTvnoT inovaciis sferoSi sawar-
moTa da proeqtebis uSualo dafinanseba, aseve inovaci-
uri infrastruqturis Seqmna. ekonomikuri ganviTareba 
mniSvnelovnadaa damokidebuli inovaciebis ganviTarebis 
mimarTulebazec. 
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velnes (Wellness) turizmi da 
saqarTvelo

 avtori: naTia jalaRonia
a(a)ip profesiuli koleji „ikarosi“

xelmZRvaneli: lali miqelaZe

„velnesi - es imisTvis daxarjuli fulia, rom ufro 
janmrTelad igrZnoT Tavi, miuxedavad imisa, rom Tqven 
Cveulebrivi samedicino parametrebiT „avad“ ar xarT. 
dRes adamianebis umravlesobas fulze metad, janm-
rTelobis moTxovna aqvs“- (pol pilzneri, ekonomisti da 
analitikosi, aSS prezidentis ekonomikuri mrCeveli).

saqarTvelos vizitorebis mier qveyanasTan dakavSire-
bul erT-erT mTavar molodinad, istoriul-kulturul 
Tu bunebriv RirSesaniSnaobebTan erTad, ra Tqma unda 
qarTuli Rvinoc saxeldeba.

TiTqmis yvela turistisTvis cnobilia, romelic qveya-
nas stumrobs, rom Rvino saqarTvelos savizito baraTia, 
radgan msoflio am qveyanas ukve Tamamad moixseniebs 
„Rvinis samSoblos“ statusiT. aqedan gamomdinare, 
ucxoeli turistebisTvis gansakuTrebiT mimzidvelia 
is gamocdilebebi, rasac saqarTvelo maT Rvinis Temaze 
sTavazobs.

saqarTveloSi, Rvinis samkurnalod gamoyenebis tradi-
cias saukunovani fesvebi gaaCnia, rasac eTnografiuli 
masala da werilobiTi wyaroebi adastureben. qarTul 
xalxur medicinaSi Rvinos mravalmxrivi daniSnuleba 
hqonda. igi gamoiyeneboda rogorc profilaqtikuri, 
mastimulirebeli da sxvadasxva saxis daavadebaTa sam-
kurnalod. Rvinos iyenebdnen rogorc calke, ise sxva 
ingredientebTan (rTuli Semadgenlobis wamlebSi) er-
Tad. mravalferovania RviniT mkurnalobis speqtri 
Zveli qarTuli samedicino xelnawerebis mixedviTac. 
saqarTveloSi biologiuri (samkurnalo) Rvinis warmoeba 

ekologiurad sufTa yurZnisagan ukve qarTuli vazis 
nergis saerTaSoriso sertificirebiT aris uzrunvely-
ofili. RviniT mkurnalobas enoTerapia ewodeba.

ZiriTadi faseulobebi mTeli msoflios masStabiT-es 
janmrTeloba da keTildReobaa, aucilebeli faqtorebi 
adamianTa yoveldRiur cxovrebaSi da „velnes“ indus-
tria aris is, rac maT am moTxovnilebebs akmayofilebs.

Wellness - pirvelad amerikelma eqimma helbert danma, jer 
kidev Soreul 1959 wels gamoiyena da inglisuridan pir-
dapir TargmanSi niSnavs karg janmrTelobas (gansakuTre-
biT rogorc janmrTeli cxovrebis wesis Sedegs). 

dRes msoflioSi uamravi adamiani cdilobs „velnes“ (Well-
ness) industriis produqtebisa da momsaxurebis gamoyen-
ebas. „velnesis“ koncefciaa - kargi fizikuri da sulieri 
mdgomareobis SenarCuneba sasiamovno meTodebiT.

dRes sityva „velnesi“ niSnavs Semdegs: aqtiuri, sru-
lyofili cxovrebis wess; sasicocxlo Zalebis swraf 
da xarisxian aRdgenas; kvebas individualuri racion-
iT; yvela adamianis fiziologiaze moqmedi faqtoris 
gamoyenebas: klimatoTerapias, mineralur wylebs, sam-
kurnalo balaxebs da abazanebs, RvinoTerapias, tal-
axiT mkurnalobas, magnitur qviSas, zRvis abazanebs, 
mcenareul flvonoidebs (antioqsidantebs) da wyalm-
cenareebs; individualurad SerCeul fizikur datvirT-
vas: curvas, samTosaTxilamuro sports, samkurnalo 
fizkulturas, masaJs, cxeniT seirnobas da a.S. „velne-
si“ SesaZleblobas iZleva Tavidan iqnes acilebuli an 
maqsimalurad Semcirdes civilizaciis saukunis mravali 
daavadeba: infarqti, Saqriani diabeti, wneva, gul-sisx-
lZarRvTa sistemis daavadebebi da a.S.

„velnesi“ samedicino, fizikuri, fsiqologiuri da so-
cialuri RonisZiebebis urTierTkavSiris moqnili sis-
temaa, romelic mimarTulia adamianis ara mxolod 
profilaqtikaze, aramed aseve sasicocxlo Zalebis aR-
dgenasa da mkurnalobaze. „velnes“ momsaxureba unda 
ganxorcieldes erT kompleqsSi da misi mizania adamians 
SesTavazos da ganuviTaros jansaRi cxovrebis Cvevebi.
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standartizebuli kvalifikaciiT
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jandacvis sferos warmomadgenlebi. 
isini arian sxvadasxva kvalifikaciis 
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diagnostikuri procedurebisgan
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samkurnalo da gamajansaRebeli turizmi msoflio tu-
rizmis erT-erTi yvelaze swrafad mzardi da perspeqti-
uli mimarTulebaa, romelsac qveynebis ekonomikis ganvi-
TarebaSi mniSvnelovani wvlilis Setana SeuZlia.

„velnes“ turizmTan dakavSirebuli Semdegi faqtorebi 
aris mizezebi, ris gamoc turizmis msoflio eqspertebi 
da profesionalebi seqtors wliur 6- 8%- ian zrdas uwi-
naswarmetyveleben, rac gamowveulia Semdegi faqtore-
biT:
- cxovrebis swrafi tempebi;
- Semosavlis zrda da ukeTesi cxovrebis xarisxis sur-
vili;
- alternatiul mkurnalobaze da Terapiebze mzardi 
interesi, romelic bunebriv produqtebs iyenebs sam-
kurnalod, romlebic Tavis mxriv xazs usvamen sulier 
komponents.

gamajansaRebeli turizmis popularobam ganapiroba mTe-
li rigi servisebisa da ekonomikis dargebis ganviTare-
ba, romelic exmareba pacientebs amgvari mogzaurobis 
dagegmvasa da ganxorcielebaSi.

gamajansaRebeli da velnes mogzaurobebis prognozi 
2011- 2020 wlebSi
(milioni)

 

wyaro: THR- is Sefaseba

„velnes“ turizmis erTi nawili gansakuTrebiT swra-
fad izrdeba da es aris ZiriTadad kerZo bazarze jan-
mrTelobis produqtisa da Sesabamisi momsaxurebebis 
kompleqti, romelsac xSirad moixsenieben velnes indus-
triis saxeliT (Kickbusch and Payne 2003; Pilzer 2007). 
mkvlevarebi prognozireben, rom velnes industria erT-
erT mniSvnelovan adgils daikavebs mTels msoflioSi. 
eqspertis (Pilzer) daskvniT jer kidev 2007 wels gayidvebi 
„velnes“ turizmSi 500 miliardi dolariT gaizarda da 
aqve aRniSnavs, rom es mimarTuleba jer kidev adreuli 
Camoyalibebis procesSia. is specialurad ganasxvavebs 
velnes turizms tradiciuli jandacvis sferosgan, 
romelic ufro avadmyofobis da avadmyofebis movlis 
sferod aRiqmeba. Yeoman (2008: 91) (es aris sistema, 
romelic exmareba adamianebs Seqmnan veb aplikaciebi) - 
exeba jandacvis msoflio organizaciis (WHO) prognozs, 
rom velnesi iqneba msoflioSi yvelaze didi industria 
2022 wlisTvis da amtkicebs, rom velnesi da turizmi er-
Tad Seqmnian globalur, “daumarcxebel samomxmareblo 
Zalas”.
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es prognozebi „velnes“ turizmis popularobas Tval-
naTliv gvixatavs da amitomac, araerTxel aris miTiTe-
buli, rogorc erT-erTi yvelaze swrafad mzardi turis-
tuli niSa bazrebze. amiT mniSvnelovania, xazi gaesvas, 
rom mecnierebi miiCneven, rom diferencirebuli „vel-
nesi“ da samedicino turizmi janmrTelobis turizmis 
fundamenturad gansxvavebul segmentebs warmoadgenen. 
(mag. Connell 2011; Müller da Lanz Kaufmann 2001; Puc-
zkó da Bachvarov 2006). es gansxvavebebi warmoiqmneba 
imitom, rom samedicino turizmi amyarebs janmrTelo-
bis biosamedicino paradigmas, sadac aqcenti ekisreba 
mkurnalobas an daavadebebis gankurnebas, xolo „velnes“ 
turizmi xelmZRvanelobs alternatiuli midgomiT, sa-
dac yuradReba gamaxvilebulia janmrTelobis xelSewyo-
basa da keTildReobaze.

aRsaniSnavia, rom Rvinis turizms didi mniSvneloba eni-
Weba qveynis popularizaciisa da dargis ganviTarebi-
sTvis, Tumca mniSvnelovania msoflio turistuli 
industriis axali mimarTulebis, Rvinis „velnes“ tu-
rizmis gamocdileba. msoflioSi arsebobs momxmarebel-
Ta garkveuli segmenti (LOHAS - Lifestyles of Health and 
Sustainability), romelTa cxovrebis stili maqsimalurad 
janmrTelia, isini upiratesobas aniWeben „mwvane“, or-
ganul produqts. swored aseTi biologiurad sufTa 
parfiumeruli da sarelaqsacio saSualebebi gamoiyeneba 
Rvinis „velnes“ turizmis servisebSi. es termini 1999 
wels gamoCnda pirvelad da dRes ukve Zalian bevri mim-
devari hyavs.

„velnes“ industriis ganviTarebis mxriv favoriti 
qveynebia italia, safrangeTi, espaneTi, ungreTi, aSS 
da TurqeTi. es qveynebi turistebs „velnes“ momsaxure-
bis farTo speqtrs sTavazoben. gansakuTrebiT popu-
larulia enoTerapia da ampeloTerapia.

mas Semdeg rac msoflioSi pirveli oficialuri Rvin-
is spa gaixsna, 1999 wels safrangeTis regionSi, Rvino, 
rogorc gamajansaRebeli da sarelaqsacio produqti 
mTels msoflioSi gaxda popularuli.

safrangeTSi, sastumro „Les Sources de Caudalie“ gansa-
kuTrebulad izidavs stumrebs, safrangeTi xom SesaniS-
navi, daxvewili Rvinis qveyanaa. Tumca mxolod es rodia 
mizezi, stumrebs degustaciasTan erTad sxvadasxva saxis 
paketebs sTavazoben, romelic moicavs enoTerapias, am-
peloTerapias, yurZnis wipwebis zeTiT masaJs.

espaneTSi „Caudalie Marqués de Riscal“ es aris sastumro-
Ta kompleqsi, sadac Rvinis „velnesi“ maRal xarisxzea ay-
vanili. aq inovaciuri enoTerapiis eqspertebi stumrebs 
sTavazoben kanis movlis saSualebebs, Rvinis abazanebs, 
aseve masaJebs, romlebic aumjobesebs sisxlis mimoqce-
vas da amaRlebs kunTebis tonuss. sastumro mdebareobs 
Sua saukunebis qalaqSi da RirSesaniSnaobebiT gamoirCe-
va, mag. rogoricaa Rvinis kulturis muzeumi, evropis 
mniSvnelovani Rvinis muzeumebi, aseve sastumros meRvi-
neoba da Rvinis sardafi, romelic 1858 wels aSenda. es 
yvelaferi ki stumrisTvis Zalian mimzidvelia.

CexeTSi “Hotel Centro“ stumrebs sasiamovno garemosTan 
erTad Rvinis turebs sTavazobs. didi popularobiT 
sargeblobs Rvinis „velnesi“, romelic moicavs: am-
peloTerapia, yurZnis masaJebi mTels tanze, sarelaqsa-
cio, gamajansaRebeli masaJebi RviniT, Rvinis abazanebi. 
stumrebs didi arCevani aqvT da isini irCeven sasurvel 
procedurebs.

italiaSi erT-erT ZviradRirebul sastumroSi „ADLER” 

iyeneben Rvinos, rogorc adamianis relaqsaciis da to-
nusis amaRlebis unikalur saSualebas. „velnes“ centri 
momxmarebels sTavazobs enoTerapias, Rvinis abazanebs, 
yurZniT saxis kanis mkurnalobas da daberebis sawi-
naaRmdego sxeulis masaJebs yurZnis wipwebiT. sastum-
roSi Rvinis „velnesi“ didi popularobiT sargeblobs 
da momxmareblebs SeTavazebuli paketebiT SeuZliaT 
ganitvirTon, daisvenon da Zalebi aRidginon. stumre-
bis dadebiTi Sefasebebi da STabeWdilebebi asaxavs maT 
kmayofilebas da SefasebaTa reitingis mixedviT 10-dan 
9.8 quliT sastumros „velnes“ momsaxureba pirvel adg-
ilzea.

samxreT afrikis erT-erT sastumroSi „Santé“, romelsac 
gars sakuTari venaxebi akravs, enoTerapia Zalian popu-
larulia. Rvinis abazanebi, ampeloTerapia, masaJebi sxva-
dasxva gamajansaRebeli efeqtebiT, es is momsaxurebebia, 
romelsac sastumro sTavazobs momxmarebels.

TurqeTSi, qalaq stambolSi, sastumro „Les Ottomans“ 
momxmarebels Rvinis „velnesis“ mraval momsaxurebas 
sTavazobs, romelic orientireulia maRal xarisxze. 
stumars saSualeba aqvs Taflis da Rvinis saocari sin-
TeziT sxeuli gaiaxalgazrdaos, aseve mocemulia saxis 
kanis mkvebavi niRbebi, daWyletili yurZnis eqstraqtis 
da yurZnis wipwebis zeTis masaJebi. mravalferovani pa-
ketebis arCevisas stumari detalurad ecnoba informa-
cias da amis Semdeg iRebs gadawyvetilebas.

avstraliaSi „Balgownie Estate“ aris adgili, sadac stum-
rebs SeuZliaT daaTvalieron sastumros teritoriaze 
arsebuli kerZo venaxebi, aseve maT sTavazoben enoTera-
piis saritualo pakets, romelic moicavs yurZnis wipwe-
biT sxeulis masaJs, wiTeli Rvinis niRabs saxis kanisTvis 
da Tavis, zurgis masaJebs. stumrebisTvis gaTvaliwineb-
ulia mcire Rvinis turebi da Semdeg spa momsaxurebebi, 
rac kargad aisaxeba momxmarebelTa Sefasebebze.

avstriaSi “LOISIUM“, qalaq venidan erTi sT-is manZilze 
mdebareobs. es aris komleqsi, sakuTari venaxebiT. aq 
didi mniSvneloba eniWeba Rvinis „velness“, funqcion-
irebs 10 sxvadasxva tipis Rvinis oTaxi sadac stumrebs 
sTavazoben gamajansaRebel masaJebs yurZnis wipwebis 
zeTiT, aseve ori sxvadasxva saxeobis yurZniT mTeli sx-
eulis masaJs, dasasvenebel da sarelaqsacio Tavis, saxis 
kanis da zurgis masaJebs. sastumros adgilmdebareoba, 
venaxebi, mSvidi garemo stumrebs saSualebas aZlevs 
gaecnon Rvinos, daagemovnon da amasTanave igrZnon Rvin-
is jadosnuri SesaZleblobebi.

ungreTSi “Crocus Gere Bor Hotel“, namdvilad is adg-
ilia, sadac tradiciebi, Rvinis dayenebis teqnologia 
da „velnesi“ erTmaneTs erwymis. gerebis ojaxs Rvinis 
damzadebis mravalwliani tradicia aqvs da isini Rvinos 
„velnesisTvisac“ iyeneben. aq enoTerapiiT mkurnalobis 
mravalferovani momsaxurebebia: saxis kanis datenianeba, 
xelebisa da fexebis masaJi sisxlis mimoqcevis gasaum-
jobeseblad, aromaTerapia-Rvinis abazanebi, kunTebis 
masaJi. amasTanave, Rvinisgan amzadeben sacxebs, romlebic 
gamoiyeneba saxis movlisa da danotivebisTvis. Rvinis 
„velnesis“ maRal doneze ganviTareba ojaxur tradiciad 
iqca da ra Tqma unda, stumrebs Rvinis degustaciasac 
sTavazoben.

aSS, “Kenwood Inn and Spa“ es aris Rvinis patara samyaro, 
sadac stumrebs izidavT Rvino ara mxolod rogorc sas-
meli, aramed rogorc relaqsaciis erT-erTi saSualeba. 
stumrebs sTavazoben „kabernes“ masaJs, romelic ukve 
dawuruli Rvinisgan darCenili yurZnis wipwebiT keT-
deba, aseve wipwebis zeTis masaJs, Rvinisa da Taflis sax-
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vevebiT masaJi sisxlis mimoqcevis gasaumjobeseblad.

aRsaniSnavia, rom saqarTveloSi mxolod ramdenime tu-
ristuli sawarmo (sastumro) gvTavazobs Rvinis „velnes“ 
momsaxurebas.

1. Rvinis spa yvarlis regionSi, sastumro „yvareli ede-
mi“ turizmis ganviTarebis waxalisebisTvis da kaxuri 
Rvinisa da yurZnis unikaluri Tvisebebis saerTaSoriso 
doneze warmoCenis mizniTaa Seqmnili, romelic Semdeg 
servisebs sTavazobs momxmarebels: Rvinis ritualebi, 
aromaTerapia, sxvadasxva saxis masaJebi yurZnis wipwis 
zeTiT, RvinoTerapia kasrSi, kasris abazanebi saferaviT 
da winandliT.

2. Rvinis mwarmoebeli kompania „Suxman vains jor-
jia” „velnes“ turizmis ganviTarebas iwyebs. es iqneba 
sarelaqsacio, samkurnalo, gamajansaRebeli proce-
durebi. Seiqmneba adgilobrivi brendi, gamajansaRebeli 
turizmis mimarTulebiT.

3. kojorSi „biolis“ teritoriaze xorcieldeba „velnes“ 
turizmis mimarTulebiT axali proeqti. es iqneba eli-
turi kompleqsi, romelic aerTianebs sxvadasxva gamajan-
saRebel obieqts. maT Sorisaa - Tormeti velnes - kote-
ji, spa-centri, oranJerea, sakoncerto da sagamofeno 
darbazi.

4. sastumro „jino velnes rabaTi“ Wellness & Spa sas-
tumroa, romelic ganTavsebulia istoriuli rabaTis 
cixis galavnis SigniT, cixis qveda nawilSi. sastumros 
„velnes“ spa centri gvTavazobs ramodenime saxis saunas.

5. „jino feredaisi“ mravalfunqciuri kompleqsia, 
romelic aerTianebs akvaparksa da sarelaqsacio „velnes“ 
spa centrs. aRniSnul obieqtebTan kvlevis safuZvelze 
dafiqsirda Semdegi Sedegi.
• sastumro „yvarlis edemi“ SemoTavazebul servisebSi 
Rvinis “velnesis“ mimarTulebiT iyenebs espanuri war-
moebis Rvinis sarelaqsacio-gamajansaRebel saSuale-
bebs.
• kompania „Suxman vains jorjia“ jerjerobiT ar fun-
qcionirebs.
• kojris „bioli“ jerjerobiT ar funqcionirebs.
• „jino velnes rabaTi“ (samcxe-javaxeTi) SemoTavazebul 
servisebSi Rvinis komponentebiT ar sargeblobs.
• „jino feredaisi“ (Tbilisi) SemoTavazebul servisebSi 
Rvinis velnes mimarTulebas ar iyenebs.
 
mniSvnelovania sastumro „yvarlis edemSi“kvlevis Sede-
gad dadgenili informacia (mxolod es sawarmo sTava-
zobs momxmarebels Rvinis „velnes“ turizmis servisebs).

daskvna - rekomendaciebi
„saqarTvelos turizmis strategia 2015-2025“ qveynisTvis 

nomerTa da sawolTa raodenoba
47 nomeri 
94 sawoli

50%/50%

60%

90%

1. ruseTi
2. ukraina
3. azerbaijani

3-4 dRe

qarTveli da ucxoeli vizitorebi

datvirTuloba wlis manZilze

datvirTuloba sezonuri (gazafxuli-Semodgoma)

favoriti qveynebi mogzaurTa raodenobis mixedviT

dayovnebis saSualo dReTa raodenoba
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erT-erT yvelaze mniSvnelovan proeqts warmoadgens, 
romelic momzadebulia turizmis erovnuli adminis-
traciis, msoflio bankisa da sxva wyaroebidan miRebuli 
kvlevebisa da monacemebis analizis safuZvelze.

strategiis pirvel nawilSi mocemulia detaluri ana-
lizis mixedviT, dasaxuli miznebis misaRwevad saWiro, 
mogzaurTaTvis maRali xarisxis mravaferovani turis-
tuli produqtisa da STabeWdilebebis SeTavazebis Sesa-
Zleblobebi: maT Soris saxeldeba qveynis meRvineobis 
tradiciebi da istoria - „Rvinis samSoblos“ statusi, 
swored amitom, Rvinis „velnes“ turizmis ganviTareba 
strategiis ganviTarebis gegmis erT-erTi mniSvnelovan 
faqtorad SeiZleba CavTvaloT, romelic:
• gazrdis turizmidan miRebul Semosavlebs;
• gazrdis TiTo vizitoris mier saSualo danaxarjs;
• gazrdis turizmSi dasaqmebul pirTa raodenobas;
• gaizrdeba vizitis saSualo xangrZlivoba;
• gaizrdeba turizmis sferoSi pirdapiri ucxouri in-
vesticiebi;
• gaizrdeba dasavleT evropis, aziisa da CrdiloeT 
amerikis maRalgadaxdisunariani bazrebidan vizitorTa 
raodenoba;
• gamravalferovndeba turistuli paketebi.

„saqarTvelos turizmis strategia 2015-2025“ ganxor-
cielebisTvis saWiroa mTavrobis da kerZo struqturis 
TanamSromloba (Public Private Partnership). mizanSewoni-
lad  migvaCnia, saxelmwifos  iniciativiT Seiqmnas yur-
Znis gadamuSavebis Sedegad miRebuli meoradi nedleu-
lis sawarmo, romlisganac kompleqsurad SesaZlebelia 
miviRoT mniSvnelovani Rirebulebis eTilis spirti, 
enantis eTeri, yurZnis zeTi, Rvinis qvis mJava, tanini, 
enosaRebari, furfuroli, sakvebi safuari da mravali 
sxva faseuli produqti. meRvineobis meoradi nedleu-
lis utilizaciis problema aqtualuria yvela Rvinis 
mwarmoebel qveyanaSi. am mxriv saqarTveloSi savalalo 
mdgomareobaa. bulgareli specialistebis mier SemuSav-
da wipwis - faseuli bunebrivi nedleulis kompleqsuri 
gadamuSavebis teqnologia, romelic iTvaliswinebda 
yurZnis zeTis, enotaninis, eTanoligninis, tanino lign-
inuri narevis, sakvebi eqstraqtebis samrewvelo warmoe-
bas liqiorebisaTvis, Rvinis daZvelebis dasaCqareblad, 
sakvebi danamatebis, kosmetikur - saparfiumerio saSu-
alebebisaTvis. praqtikaSi yurZnis wipwa gamoiyeneba ar-
asrulad da araracionalurad. es gansakuTrebiT Cveni 
qveynis meRvineobas  exeba.  WaWis  80%,  sadac  25-27%  
wipwaa,  ukeTes  SemTxvevaSi gamoiyeneba mecxoveleobis 
sakvebSi, danarCeni masa ubralod iyreba. yurZnis wip-
wa warmoadgens Zvirfas meorad nedleuls da misi kom-
pleqsuri gadamuSaveba, misgan yvela faseuli komponen-
tis srulad miReba, narCenebis racionaluri gamoyeneba 
da asortimentis gafarToeba dargis rentabelurobis 
gazrdis erT-erTi gzaa.

aRniSnuli rekomedaciis Sedegad warmoebuli Rvinis 
sarelaqsacio da parfiumeruli produqti „velnes“ tu-
rizmis ganviTarebis aucilebeli komponentia. saWiroa 
Seiqmnas qarTuli Rvinis bazaze warmoebuli brenduli- 
parfiumeruli xazi, romelic gazrdis qarTuli Rvin-
is, rogorc ara marto sasmelis, aramed janmrTelobis 
sawindaris mniSvnelobas, aseve saqarTvelos cnobadobas.

„saqarTvelos turizmis strategia 2015-2025“ meore 
nawili aerTianebs samuSao jgufis rekomendaciebsa da 
strategiis ganxorcielebis samoqmedo gegmas, romelic 
aseve gansazRvravs sxvadasxva aqtivobaze pasuxismgebel 
uwyebebs, ganxorcielebis vadebs, miznobriv maCveneblebs, 
saWiro dafinansebis wyaroebsa da Sedegebis sazom indi-
katorebs, romelTagan moxda 50 prioritetuli aqtivo-

bis Camoyalibeba. mizanSewonilad migvaCnia, maT Soris 
ganixilebodes msoflio tendenciebis gaTvaliswinebiT 
erT-erTi yvelaze popularuli mimarTulebis Rvinis 
„velnes turizmis“ danergva-ganviTareba. es ki qveyanas 
popularobis garda seriozul Semosavlebs moutans.
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Sida turizmis ganviTarebis 
programa

avtori: cici cackrialaSvili
kavkasiis saerTaSoriso universiteti

saqarTveloSi turizmis industria mTavrobis mier erT-
erT prioritetul dargad aris aRiarebuli. igi dasaqme-
bisa da ucxouri valutis Semodinebis mniSvnelovani 
wyaroa da mis mimarT interesi yovelwliurad izrdeba. 
Tumca rodesac turizmis ganviTarebaze saubroben yo-
velTvis saerTaSoriso mogzaurebze keTdeba aqcenti, 
Sida turizmis ganviTareba ki ugulvebelyofilia. amis 
dasturad SegviZlia moviyvanoT turizmis strategia 
2025, sadac Sida turizmis ganviTarebas aSkarad meorex-
arisxovani roli aqvs miniWebuli. msoflio gamocdile-
ba gviCvenebs, rom turistuli vizitebis umravlesoba 
swored Sida turistul vizitebs warmoadgens. mkvlevar-
Ta mier daangariSebuli iqna Sida turistebis danaxar-
jebi, romelic saerTaSoriso mogzaurebis danaxarjebze 
aTjer ufro metia.1 Sida turizmi saqarTveloSic mniS-
vnelovan rols asrulebs. 2015 wels Sida vizitorebis 
danaxarjebma 1,5 miliardi lari Seadgina.

ra aris Sida turizmi?
msoflioSi Sida turizmis gazomvis sxvadasxva meTodi 
arsebobs. saqarTveloSi imisaTvis, rom vizits mieniWos 
Sida vizitis klasifikacia, erTdroulad ori lokaciisa 
da regularobis meTodi gamoiyeneba. kerZod, bunebrivi 
garemos ukeT warmosaCenad mniSvnelovani faqtia Sida 
viziti ganxorcielda Tu ara municipalitetis gareT. 
meore meTodi gansazRvravs konkretulad vizitis six-
Sires. Tu Sida vizitori stumrobs, sxva municipalitets 
ufro iSviaTad vidre or kviraSi erTxel, es viziti ar 
ganixileba, rogorc regularuli.

ratom aris mniSvnelovani Sida turizmis ganviTareba?
istoriulad Sida turizmi aris faqtobrivad turizmis 
pirveli forma, romelic dResdReobiT iTvlis turizmis 
seqtorSi ganxorcielebuli aqtivobebis umravlesobas.2 
Sida turizmis dadebiTi mxareebis analizi mocemulia 
cxrilSi:

bolo periodSi saqarTvelos Sida vizitebis komponentSi 
aRiniSneba Semcireba. 2015 wlis meore kvartalSi Sida 

vizitebis raodenoba wina wlis analogiur periodTan 
SedarebiT Semcirda 10%-iT, mesame kvartalSi Semcire-
bam Seadgina 13%, xolo meoTxe kvartalSi 2%. Semcire-
bis tendenciis gagrZelebis Tavidan asacileblad saWi-
roa Sida turizmis bazris analizi da klebis mizezebis 
gamokvleva. xelisSemSleli faqtorebis dadgenis Sem-
degi nabiji maTi aRmofxvra da waxalisebis iseTi siste-
mebis danergvaa, romlebic maqsimalurad iqneba morge-
buli saqarTvelos Sida turizmis bazris saWiroebebsa 
da Taviseburebebze.

Sida turizmis ganviTarebis programa veb-saitis 
saSualebiT
Sida turizmis ganviTarebas mniSvnelovnad abrkolebs 
regularuli Sida turebis mcire raodenobiT arseboba, 
romlis erT-erTi mniSvnelovani mizezi mosaxleobaSi 
turebis SeZenis kulturis ar arseboba, informaciis 
simcire da turoperatorebis mimarT dabali ndobaa. ar-
sebuli dabrkolebebis daZlevis mizniT, mizanSewonilad 
mimaCnia vebsaitis Seqmna, romelic moTxovnasa da mi-
wodebis erTmaneTTan dakavSirebiT gazrdis informaciis 
xelmisawvdomobas, xels Seuwyobs mosaxleobaSi turebis 
SeZenis kulturis Camoyalibebas, gazrdis turopera-
torebis mimarT ndobas. vebsaitis saSualebiT turoper-
atorebi sakuTari regularuli turebis Sesaxeb infor-
macias mosaxleobas miawodeben, turizmis administracia 
ki vebsaitis promouSens moaxdens.

proeqtis ganxorcielebis mizanSewonilobis dadgenis miz-
niT Catarda winaswari kvleva. kvleva moicavda rogorc 
moTxovnis, aseve miwodebis Seswavlas. moTxovnis kompo-
nentis Seswavlis mTavari mizani iyo yvela im faqtoris 
identificireba, romelic Sida turizmis damabrkoleblad 
moiazreboda mosaxleobaSi. moTxovnis kvlevam3 daadastu-
ra varaudi zemoT aRniSnuli faqtorebis mniSvnelovani 
uaryofiTi gavlenis (turebis SeZenis kulturis ar arse-
boba, informaciis simcire da turoperatorebis mimarT 
dabali ndoba) Sesaxeb. internet kvlevam sxva problemebis 
arsebobac aCvena: gadatvirTuli samuSao grafiki, ekono-
mikuri mdgomareobis gauareseba, turoperatorebis mier 
SemoTavazebuli turebis maRali fasi da sxv.

rac Seexeba miwodebis kvlevis mizans, am SemTxvevaSi saWi-
ro iyo gansazRvra saitis Seqmnis SemTxvevaSi Tu iarse-
bebda Sesabamisi regularuli turebis3 miwodeba. aseTi 
kompaniebis Tundac mcire raodenobiT arseboba proeq-
tis dawyebas SesaZlebels gaxdida, radgan es iqneboda 
SemdgomSi damatebiTi turoperatorebis dainteresebis 
safuZveli. kvlevis procesSi moxda ramdenime turop-
eratorTan gasaubreba, romlebmac survili gamoTqves 
turebi ganeTavsebinaT aseTi saitis arsebobis pirobeb-
Si. turoperatorebma sxvadasxva problemac daasaxeles: 
dRg-s gadasaxadis arseboba araorganizebul turiste-
bze, araregistrirebuli dabali xarisxis servisis mqone 
subieqtebis aqtivoba, Sida vizitorebis mogzaurobis 
dabali kultura, gidebis nakleboba.

saitis maxasiaTeblebi
saiti unda iyos maqsimalurad momxmarebelze morge-
buli, martivi funqciurad da unda moicavdes ZiriTad 
kategoriebs: siaxleebis gverdi, Wrilebi, specialuri 
SeTavazebebi, onlain Sefaseba, video rgolebi, amindis 
prognozi, saqarTvelos ruka.

siaxleebis gverdi - siaxleebis gverdze unda ganTavsdes 
yvela damatebuli turis Sesaxeb informacia, memoran-
dumebis Tu Sida turizmis statistikis Sesaxeb informa-
cia. aseve informacia sxvadasxva destinaciebze da zoga-
dad saintereso siaxleebi.

rezidentebi iReben  
socialur da kulturul 

sargebels sakuTari 
qveynis simdidreebisgan

kargad  dagegmili  da  
sworad  miwodebuli

Sida turistuli 
RonisZiebebi amaRlebs 

cxovrebis dones qveyanaSi

mogzaurebi erTmaneTSi 
cvlian ideebs da 

gamocdilebebs, rac 
xels uwyobs turistuli 

eTikis Camoyalibebas

Sida turizmi aris 
saSualeba valutis gadinebis  

Sesamcireblad,  romelic 
winaaRmdeg SemTxvevaSi 
daixarjeboda gamyvan 

turizmze

Sida turizmi axdens 
simdidris gadanawilebas 
qveynis SigniT SedarebiT 

mdidari regionidan 
naklebad mdidari 

turistuli adgilebisken

Semomyvani turizmis 
sezonuri arastabilurobis 
dabalanseba  SesaZlebelia 
Sida turizmis waxalisebiT, 

SedarebiT arasezonur 
periodSi

1. Cooper, C., Fletcher, J., Fyall, A., Gilbert, D. and Wanhill, S. (2005), Tourism: Principles 
and Practice, 3rd edition, Pearson.
2. UNWTO Some points on Domestic Tourism
3. gTxovT ixiloT danarTi
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Wrilebi/sarCevi - pirvel etapze unda arsebobdes mcire 
raodenobis Wrilebi. SesaZlebelia iyos Tundac erTi 
Wrili „mimarTuleba“. mimarTulebis arCevisas momxmare-
bels SesaZlebloba eqneba airCios konkretuli desti-
nacia, sadac gamgzavreba surs. destinaciis moniSvnis 
Semdeg gamoCndeba yvela is turoperatorebis Sedgenili 
turebi Sesabamisi fasebiT, romelic aRniSnul destina-
cias moicavs. momavalSi turebis raodenobis gazrdiT 
SeiZleba gaCndes axali Wrilebi: turis tipi, fasis kat-
egoria, aqtivoba da a.S.

specialuri SeTavazebebi - specialur SeTavazebebSi 
unda ganTavsdes yvela informacia, romelic fasdakle-
bas exeba. es fasdaklebebi SeiZleba moxdes konkretul 
dResaswaulebze an dabali sezonis periodSi.

onlain Sefaseba - momxmareblebs turebis Sefasebis da 
komentaris daweris SesaZlebloba unda hqondeT, rac 
iqneba motivacia turebis organizatorebisTvis, rom 
maRali xarisxi SeinarCunon.

video rgolebi - saitze ganTavsebuli iqneba patara 
video rgolebi saqarTvelos im adgilebis Sesaxeb, rom-
lebic naklebad popularulia an warmoadgens axal tu-
ristul produqts, romelsac esaWiroeba reklamireba.

operatori - saits eyoleba operatori, romelic Tqvens 
yvela dasmul SekiTxvas amomwurav pasuxs gascems.

saitis ena - saiti aucilebelia qarTulTan erTad ru-
sul da inglisur enovanic iyos, radgan SesaZlebelia 
saqarTveloSi vizitis dros am saitiT ucxoelma turis-
tebmac isargeblon.

slogani - saWiroa sloganis SemuSaveba. es SeiZleba iyos 
„rasac ar unda eZebde is aq aris, saqarTveloSi“ an mrav-
ali sxva, romelic ganTavsdeba saitze.

saitis promouSeni/sareklamo kampania
reklama - saitis reklama unda moxdes eleqtronuli da 
beWdviTi mediis saSualebiT, qalaqSi ganTavsdes baner-
ebi, yvela RirSesaniSnaobasTan unda darigdes flaerebi.

aCuqe Sida turi - mosaxleobaSi turebis SeZenis kul-
turis CamoyalibebisTvis mniSvnelovani faqtori iqneba 
kampania, romelic Camoayalibebs turistuli turebis 
dabadebis dReze saCuqrad Cuqebis praqtikas. turebis 
garda SesaZlebelia momavalSi konkretuli aqtivobebis 
Cuqebac, rogoricaa: sahaero burTiT gaseirneba, paraS-
utiT gadmoxtoma da a.S.

saxelmwifo Sesyidva - saxelmwifom SeiZleba Sida tu-
rizms stimulireba gauwios pirdapiri Sesyidvis gziT. 
saxelmwifo organizaciebSi TanamSromelTa premias 
unda daematos Sida turiT stimulirebis meqanizmi. Ti-
Toeul saxelmwifo organizacias unda daevalos premiis 
garkveuli moculobis aRniSnuli meqanizmiT Canacvle-
ba, rac yvela monawile mxarisTvis sasargeblo iqneba. 
saxelmwifom SeiZleba Tavad SeiZinos turebi iZulebiT 
gadaadgilebuli pirebis, ruseT-saqarTvelosa da sxva 
omebSi daRupuli, aseve socialurad daucveli pirebis 
SvilebisTvis. mogebuli darCeba rogorc saxelmwifo, 
aseve TanamSromlebi da Sida turizmis ganviTebisTvis 
iqneba win gadadgmuli didi nabiji.

saskolo Sida turizmis programa - saswavlo dawese-
bulebebTan molaparakeba da maTTvis aRniSnuli ture-
bis ufro dabal fasad SeTavazeba. aRniSnuli sxvaoba 
saxelmwifo subsidiiT daifareba. sasurvelia Seiqmnas 
saskolo Sida turizmis programa, sadac saqarTvelos 
skolebi Caebmebian da moicavs ZiriTadad erTdRian 
eqskursiebs dabal fasad.

am programis kargi magaliTia peru, sadac Sida (adgilobri-
vi) turizmis analogiuri saiti ukve funqcionirebs. 2015 
wels UNWTO-s dajildoebis ceremonialze perum am pro-
eqtiT gamarjveba moipova nominaciaSi - inovaciebi saxelm-
wifo politikasa da mmarTvelobiT struqturaSi. aRniSnu-
li proeqtis ganxorcielebamde peruSi ar arsebobda Sida 
turebis yidvis kultura, problemebi iyo informaciis 
xelmisawvdomobis kuTxiT, am programis amuSavebis Sedegad 
ki Sida turizmis zrdis mniSvnelovani mateba moxda.

daskvna
saboloo jamSi, es iqneba axali produqti saqarTve-
los turistul bazarze, rac saqarTvelos moqalaqeebs 
saSualebas miscems gaigon sakuTari qveynis RirsSesan-
iSnaobebis Sesaxeb ufro meti da eziaron maTTvis aqam-
de ucnob STambeWdav adgilebs. swored es saiti iqne-
ba damakavSirebeli rgoli saxelmwifos, mosaxleobasa 
da kerZo struqturas Soris, romelic xels Seuwyobs 
saqarTvelos Sida turizmis stimulirebas, eqskursiebis, 
laSqrobebis, RonisZiebebis Catarebas. SesaZlebeli iqne-
ba ara marto qarTvelebs gavuwioT momsaxureba, aramed 
ucxo qveynidan Camosul turistebsac.

aRniSnuli programis ganxorcieleba ufro popularuls 
gaxdis Sida turebs da dadebiTad aisaxeba Sida turizmis 
maCvenebelze. es programa daexmareba turistul kom-
paniebs SeimuSaon arasezonur periodebSi fasdakleba. 
gaRrmavdeba TanamSromloba regionebTan. SesaZlebelia 
Seiqmnas Sida turistebisaTvis eTikis kodeqsi4 da gad-
amzaddes gidebi am programis farglebSi. ukeTesi in-
frastruqtura da ufro metad diferencirebuli ser-
visi saSualebas miscems turistebs martivad SearCion 
maTTvis sasurveli adgili Tu RonisZieba. marketingu-
li kampania ki daexmareba maT srulyofili informacia 
hqondeT arsebul mdgomareobaze.

danarTi
proeqtis mizanSewonilobis dasadgenad Catarda winas-
wari kvleva. kvlevis mizani iyo Semaferxebeli faqtore-
bis da dabrkolebebis idenTifikacia, romelic arsebobs 
saqarTvelos teritoriaze Sida vizitis ganxorcielebis 
procesSi.

meTodologia
kvleva Catarda onlain gamokiTxvis meTodiT sadac 269 
adamianma miiRo monawileoba. kvlevaSi monawileoba iyo 
nebayoflobiTi.

qvemoT mocemulia diagrama, romelic aRwers yvela im 
dabrkolebas, rac respondentebis azriT, xels uSlis 
Sida turizmis ganviTarebas. respondentebs sami pasuxis 
SesaZlebloba qondaT prioritetebis mixedviT. pirvel 
adgilze, rogorc mTliani raodenobis aseve pirveli 
prioritetis mixedviT dasaxelda gadatvirTuli samuSao 
grafiki (drois deficiti) da moklevadiani Svebulebis 
periodi. mas mosdevs informaciis nakleboba Sida daniS-
nulebis adgilebis (destinaciebis) Sesaxeb. gamokiTx-
ulTagan 36 adamiani aRniSnul problemas pirvel adg-
ilze ayenebs, 15 meoreze da 18 mesameze. informaciis 
nakleboba mTlianobaSi 69 (26%) adamianma daasaxela dab-
rkolebad Sida vizitebisaTvis. vfiqrob, es problema 
ZiriTads warmoadgens Sida turizmis ganviTarebisTvis. 
Cem mier SemuSavebuli Sida turizmis ganviTarebis pro-
grama saitis saSualebiT daexmareba Sida mogzaurebs 
ufro metad informirebulebi iyvnen Sida daniSnulebis 
adgilebis Sesaxeb. turistuli saagentoebis mier Semo-
Tavazebuli turebis maRal fass asaxelebs Semaferxebel 
faqtorad jamSi 61 adamiani (23%). maT Soris 25 aRniS-
nul faqtors ayenebs pirvel adgilze, 18 meoreze da 18 
mesameze. saiti am problemis mogvarebis gzad SeiZleba 

4 moewyos saganmanaTleblo seminarebi turistuli eTikis ganviTarebisaTvis 
saswavlo dawesebulebebSi.
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miviCnioT, radgan is moaxdens konkurenciis gazrdas, 
rac fasis Semcirebis safuZveli gaxdeba.

vizitisas dabrkolebebi

kiTxvaze, Tu ra RonisZiebebs unda mimarTos saxelmwifom 
Sida turizmis ganviTarebisTvis? gamokiTxulTa yvelaze 
met adamians miaCnia, rom saxelmwifom unda Caataros saer-
TaSoriso da Sida festivalebi, aseve uzrunvelyos regu-
laruli, xarisxiani, standartuli turebis stimulireba, 
ganTavsebis obieqtebis da transportis fasdaklebebis 
meqanizmis gamoyeneba, saganmanaTleblo dawesebulebebSi 
xSiri gacnobiTi turebis organizeba, ardadegebis Tari-
Rebis morgeba turistul sezonze da sxva.

saxelmwifos mier Sida turizmis mastimulirebeli 
RonisZiebebi

kiTxvaze, Tqven mier saqarTvelos teritoriaze ganx-
orcielebuli romelime vizitisas mimarTeT Tu ara tu-
ristul saagentos? gamokiTxulTa 89% ar sargeblobs 

turistuli saagentoTi. swored am naSromis erT-erT mi-
zans warmoadgens am procentis Semcireba, romelic Sida 
turizmis ganviTarebas Seuwyobs xels.
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miTebisa da legendebis roli 
saqarTvelos turizmis 

ganviTarebaSi 

avtori: mariam WaRiaSvili 
ilias saxelmwifo universiteti

abstraqti
naSromi Seexeba saqarTvelos turizmis sferos ganvi-
TarebaSi miTebisa da legendebis, rogorc turistuli 
resursis gamoyenebis perspeqtivebs. naSromis mizania 
kidev erTxel gavamaxvilo yuradReba am mxriv turizmis 
ganviTarebis SesaZleblobebze. msoflio gamocdileba 
da fsiqologiuri kvlevebi adasturebs, rom miTebisa 
da legendebis, rogorc turistuli resursis, gamoy-
eneba zrdis rogorc saerTaSoriso, aseve Sida turis-
tebis dainteresebasa da motivacias estumron destina-
cias. cnobilia, rom saqarTvelo bunebriv, kulturul, 
istoriul resursebTan erTad, gansakuTrebiT mdidaria 
miTebisa da legendebis mravalferovnebiT, romlis aT-
visebac, vfiqrob, saSualebas mogvcems Cveni qveyana tu-
ristebisaTvis ufro mimzidveli da saintereso gavxad-
oT. 

naSromSi naCvenebia rogorc ucxouri gamocdileba 
am sferoSi, aseve saqarTvelos potenciali. daskvniT 
nawilSi ki SexvdebiT rekomendaciebs Tu rogor SeiZle-
ba arsebuli resursebis aqtiurad gamoyeneba turizmis 
sferos metad ganviTarebisaTvis.

Sesavali
turistuli destinaciebi mudmivad cdiloben sxvadasx-
va gziT miipyron potenciuri turistebis yuradReba 
da destinaciis monaxulebis motivacia gauCinon maT. 
yuradRebis misapyrobad isini xSirad sxvadasxva gzas 
iyeneben, magaliTad, cdiloben sakuTar bunebriv 
resursebsa da kulturul memkvidreobas gausvan xazi 
bazarze pozicionirebisas. vfiqrob, rom am Temaze sau-
brisas saintereso iqneba imis ganxilvac Tu ra rolis 
TamaSi SeuZlia miTebsa da legendebs turistuli des-
tinaciis cnobadobis gazrdasa da potenciuri turis-
tebis mozidvaSi. sxvadasxva literaturuli wyaroebi, 
mravali qveynis gamocdileba da Cems mier Catarebuli 
mcire kvlevac, gviCvenebs, rom miTebi da legendebi Sesa-
Zloa iyos is erT-erTi sakvanZo faqtori, romelic gana-
pirobebs saqarTveloSi, rogorc Sida, aseve saerTaSor-
iso turizmis zrdas.

miTebisa da legendebis gamoyenebis msoflio 
gamocdileba
miTebi1 da legendebi2 odiTganve iwvevda da dResac 
iwvevs interess sazogadoebaSi. es interesi ganpirobe-
bulia imiT, rom adamianebs gagvaCnia qvecnobieri sur-
vili gavecnoT raime unikalurs, sainteresos, axalsa da 
ucnaurs. swored amitom, msoflios mravalma qveyanam 
daiwyo am interesis gamoyeneba da turistebs SesTa-
vaza aramaterialuri turistuli resursi miTebisa da 
legendebis saxiT. magaliTisaTvis ganvixilav ramdenime 
maTgans. pirvel rigSi, Zalian cnobili da saintereso 
magaliTia SotlandiaSi arsebuli loxnesis tba, romel-
ic lox nesis urCxulis legendis wyalobiT, erT-erTi 
yvelaze cnobadi da monaxulebadi turistuli destina-
ciaa. legendam nesis urCxulze Zalian didi gamoxmaureba 
gamoiwvia mecnierebSi, JurnalistebSi, kinoreJisorebSic 
ki, ramac Tavis mxriv informaciis gavrcelebasa da tu-
ristebis dainteresebas Seuwyo xeli. gazrdilma turis-

tulma nakadebma ki adgilis cnobadobis gazrdas, aseve 
tbis SemogarenSi sxvadasxva biznesis ganviTarebas, in-
frastruqturis gaumjobesebasa da ekonomikuri Semosav-
lebis zrdas. lox nesis tbis stumrebi weliwadSi daax-
loebiT 50 milions xarjaven iseT turistul servisebSi, 
rogoricaa: naviT gaseirneba, ganTavseba, kveba da sxva.

saintereso magaliTia, aseve, inglisSi mdebare uZvelesi 
turistuli destinacia „Stonehenge”, romelic ara mx-
olod sakuTari uZvelesi istoriiTa da Tanamedrove 
silamaziT izidavs turistebs, aramed legendebiTa da 
miTebiT, romelic am adgilis Sesaxeb arsebobs. erT-er-
Ti maTganis Tanaxmad, „Stonehenge”-is qvebi gigantebis 
gaqvavebul cekvas warmoadgens da swored cekviT aixs-
neba qvebis wreze ganlagebac. es legenda gansakuTrebiT 
bevr turistze axdens gavlenas da bevr maTgans sjera 
kidec, savaraudod qvebis ganlagebis gamo, romelic 
marTlac cekvas waagavs. sainteresoa, rom „Stonehenge”-
s weliwadSi daaxloebiT milioni turisti stumrobs da 
miRebuli Semosavlebi weliwadSi saSualod 10 milion 
dolars Seadgens.

rumineTis qalaq sibiuSi, romelic Zalian bevr turists 
izidavs, aris patara lamazi xidi, romelsac „tyuilebis 
xids“ uwodeben. legendis Tanaxmad, Tu adamiani tyuils 
ityvis xidze, xidi axmaurdeba da tyuilis mTqmeli ada-
miani daisjeba. es legenda rumineTis turistebs gan-
sakuTrebiT izidavs da yvela cdilobs estumros mas. 
turistebis simravlem xidis siaxloves sxvadasxva saxis 
biznesis ganviTarebasac Seuwyo xeli. simboluria isic, 
rom qalaqis warmomadgenlebi mniSvnelovan gamosvlebs 
xididan marTaven niSnad imisa, rom isini ar amboben ty-
uils. msoflio gamocdileba sakmaod mravalferovania 
da amasTanave STambeWdavia miRebuli Sedegebic. 

miTebi da legendebi, rogorc saqarTvelos turistuli 
resursi
rac Seexeba Cvens qveyanas, rogorc ukve aRvniSneT, 
saqarTvelo gamoirCeva miTebisa da legendebis mraval-
ferovnebiT. maxsendeba ioseb noneSvilis leqsi „Rmer-
Ti da xelebi“, romelSic moTxrobilia lamazi legenda 
dedamiwis teritoriebis ganawilebisa da saqarTvelos 
Sesaxeb, aseve Zalian cnobili legenda gvaqvs Tbilisis 
daarsebaze, Tamar mefis mier varZiis daarsebis Sesaxeb. 
es is legendebia, romlis Sesaxebac aucileblad gsmeni-
aT da turistebsac Zalian uyvarT, Tumca arsebobs sxva 
uamravi miTi Tu legenda, romelic jer kidev elodeba 
gacocxlebas. 

ratom miTebi da legendebi? imitom, rom isini gvexmare-
bian Cvens ZiriTad produqtebs, am SemTxvevaSi turistul 
destinaciebs, SevZinoT damatebiTi faseuloba da gavx-
adoT isini unikaluri da gamorCeuli Cveni konkuren-
tebisagan. Tanamedrove turistebs surT maTi mogzau-
roba iyos datvirTuli saintereso da dasamaxsovrebeli 
momentebiT. miTebisa da legendebis gacocxleba ki am 
yvelafris SeTavazebis erT-erTi martivi, xelmisawvdomi 
da saintereso saSualebaa. 

albaT xSirad ginaxavT, adgilobriv mosaxleobasTan, 
gansakuTrebiT ki asakovan adamianebTan, TavSeyrili tu-
ristebi, romlebic enis barieris miuxedavad cdiloben 
Seityon ucnauri, saintereso ambavi, samogzauro adgil-
Tan dakavSirebiT. es yvelaferi kidev erTi magaliTia 
imis, rom turistebs sWirdebaT mokle, dasamaxsovrebe-
li, saintereso, Tundac cota ucnauri istoriebic ki. 
xSir SemTxvevaSi, es yvelaferi maT exmareba emociuri 
kavSiris danaxvasa da damyarebaSi samogzauro adgilTan. 

miTebisa da legendebis gamoyenebas turizmis sferoSi 

1. miTi (miTisa) [berZ. mythos gadmocema, Tqmuleba] ist. lit. Zveli xalxuri 
Tqmuleba qveynis warmoSobaze, RmerTebze da legendarul gmirebze. gadat. fan-
tastikuri, legendaruli, zRapruli ram.

     2. legenda (legendisa) [laT. legenda wasakiTxi] xalxuri gadmocema, 
        Tqmuleba, araCveulebrivi ambavi visi mecxovrebis an raime SemTxvevis  
        Sesaxeb.
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kidev erTi saintereso aspeqti gaaCnia. fsiqologebi 
amtkiceben, rom adamiani martivad imaxsovrebs ucnaur, 
gamorCeul ambavs, romelic iwvevs maTSi emociebs da aqvs 
survili is sxvebsac gauziaros. amitom Tu Cven SevZlebT 
miTebisa da legendebis turistebamde sainteresod mi-
tanas, isini amas ufro martivad daimaxsovreben da ecde-
bian is samegobro an sanacnobo wres gauziaron. amrigad 
miTebisa da legendebis gamoyenebis saSualebiT, Cven tu-
ristebis mogzaurobas saqarTveloSi metad sainteresos 
gavxdiT da Cveni qveynis Sesaxeb informaciis gavrcele-
basac metad SevuwyobT xels.

imisaTvis, rom meCvenebina saqarTvelos resursebi, ga-
davwyvite ramdenime miTisa Tu legendis Sesaxeb momeZie-
bina informacia. albaT gsmeniaT „CiTaxevis wminda 
giorgis monasteris“ Sesaxeb, adgilobrivebi mas „mwvane 
monastersac“ uwodeben, istoriuli cnobebiT, taZari me-
9-10 saukuneebSia agebuli, me-16 saukuneSi ki Sah-Tamazis 
Semosevebis dros, es monasteri daurbeviaT, swored 
maSin dauxocavT da uwamebiaT aTobiT beri, romelTa 
sisxliT dafaruli qvebic, gadmocemis Tanaxmad, axlom-
debare mdinareSi CauyriaT da imis magivrad, rom wyals 
sisxli gadaerecxa, is SemorCenila. dResac Tu estum-
rebiT am monasters, namdvilad naxavT mdinareSi qvebs 
wiTeli laqebiT, romlebsac Tavis mxriv, kidev bevri 
saintereso da ucnauri ambavi ukavSirdeba.

saintereso legenda gvaqvs „suramis cixis“ Sesaxeb. 
TiTqos da cixis aSeneba verafriT SeZles iqamde, sanam 
misi kedlebis Senebisas cocxalad ar Caayoles dediser-
Ta biWi zurabi. adgilobrivi mosaxleoba aRniSnavs, rom 
im mxares sadac zurabia Cayolebuli dResac SeiniSneba 
kedelze sisvele, imasac amboben, rom yovel mTvarian 
Rames „suramis cixesTan“ gamodis SavebSi gaxveuli qali 
da dastiris Svils.

saqarTveloSi uamravi legenda ukavSirdeba Tamar mefis 
saxels. erT-erTi maTgani „wundis tbas“ Seexeba. legen-
dis Tanaxmad, am tbis napiras Tamari xSirad xvdeboda 
da tbis anarekliT Tmasac ki isworebda, amitom am tbas 
„Tamaris sarkesac“ uwodeben xolme. 

Zalian lamazi legenda yofila tobavarCxilis tbis 
Sesaxebac, romelsac baton zurab samuSias facebook-
gverdze gadavawydi. Turme, uxsovar droSi yaraCidan 
gadmodioda da lakadel qalwulebs itacebda boroti 
goliaTi-oCokoCi, Tumca adgilobrivebi verafers ux-
erxebdnen sanam keTili goliaTi-aramxatu ar gamoCnda. 
goliaTebi SebrZolebian erTmaneTs uzarmazari lodeb-
iT, romlebic srolisas Rrmulebs aCendnen, droTa gan-
mavlobaSi am Rrmulebs Zabris forma miuRiaT da dRes 
iq CarCenil Tovls mwyemsebi macivradac ki iyeneben. rac 
Seexeba goliaTis brZolis ambis dasasruls, keTilma go-
liaTma sasikvdilod daWra boroti goliaTi, Tumca man 
Zala moikriba da Semoabruna uzarmazari lodi, romli-
Tac keTil goliaTs gauWra mklavi TviTonac daiWra br-
ZolaSi. swored es lodia cnobili “quaoqancalaia” (“qva-
cancara”). rac Seexeba sisxlian mklavs, sisxliani mklavi 
aramxutum tobavarCxilSi daibana da swored amis Semdeg 
gaxda am tbis wyali wminda. amitomac aris, rom amboben 
am tbis wyalSi xelis dabanac ki Weqa-quxils da Tavsxma 
wvimas moaswavebso.

uamravi saintereso miTi da legenda ukavSirdeba „xvam-
lis mTas“. amboben, rom „xvamlis mTa“ aris mefeTa uZ-
velesi ganZTsacavi. aseve, mTis saxels ukavSireben ar-
gonavtebis mogzaurobas da promeTesac. rac Seexeba 
adilobriv mosaxleobas, isini xvamlis mTis mixedviT 
gansazRvraven aminds da pativs scemen, rogorc amindisa 
da Weqa quxilis RmerTis samyofels. 

marTalia, warmodgenili miTebi da legendebi Zalian 
mcire nawilia im didi simdidrisa rac gagvaCnia, magram 
vfiqrob, sakmarisia imisaTvis, rom davinaxoT Tu ramx-
ela ganviTarebis potenciali gagvaCnia am mxriv.

kvleva da Sedegebi
rac Seexeba kvlevis nawils, pirvel rigSi msurda 
gamerkvia moaxdenda Tu ara miTebi da legendebi gavlenas 
potenciuri turistebis arCevanze destinaciis SerCevi-
sas. amitom Sevadgine kiTxvari da Cavatare raodenobrivi 
kvleva pirdapiri interviusa da internet gamokiTxvis 
meTodiT. kvlevaSi monawileobda sul samocdaSvidi ada-
miani. kiTxvebis formulireba ZiriTadad iyo Semdegi: 
„arCevanis SemTxvevaSi romel turistul destinacias es-
tumrebodiT?“ magaliTisTvis, wundis tbas Tu legendis 
Tanaxmad „Tamaris sarked“ wodebul tbas? realurad, 
saubari iyo erTi da igive destinaciaze, romelic pi-
rvel SemTxvevaSi dasaxelebiT, xolo meore SemTxvevaSi 
legendis mixedviT iyo moxseniebuli kvlevis monawi-
leebs ki unda gaekeTebinaT arCevani maT Soris. (sruli 
kiTxvari ix. danarTi 1)
• mokled rom SevajamoT, Sedegebi iyo Zalian sain-
tereso. kvlevis monawileebis didi nawili upiratesobas 
aniWebda pasuxs, romelSic legendisa Tu miTis mokle 
aRwera iyo. rac, Cemi azriT, miuTiTebs imaze, rom po-
tenciur turistebs marTlac ainteresebT adgilebi, 
romelic aRmoCenebs, Tavgadasavlebs ukavSirdeba. 
•  saintereso iyo kidev erTi faqtori, kvlevisas gamoy-
enebuli mqonda saqarTvelos farglebs gareT mdebare 
teritoriebic da aq kvlevaSi monawile adamianebi sxva-
dasxva qcevas avlendnen didi nawili irCevda did bri-
taneTSi mdebare „Stonehenge”-s da aq gadawyvetilebaze 
moqmedi ZiriTadi faqtori iyo didi britaneTi da ara 
Tavad destinacia „Stonehenge” imitom, rom pasuxSi, 
romelSic legendaze iyo saubari, ar iyo dakonkrete-
buli adgilmdebareoba. meore SemTxvevaSi ki kiTxvaSi, 
romelSic qveyana iyo dakonkretebuli orive pasuxSi 
(rumineTi) potenciur turistebze gavlenas axdenda leg-
endidan wamosuli xidis dasaxeleba  („tyuilebis xidi“) 
da didma nawilma swored is airCia sasurvel mosanaxule-
bel destinaciad.

miuxedavad imisa, rom fsiqologebis mier Zalian bevri 
kvleva aris Catarebuli informaciis tipze, misi damaxs-
ovrebis unarze da bevr maTganSi aRniSnulia, rom adami-
anebi gansxvavebul, ucnaur informaciebs ufro advilad 
imaxsovreben, gadavwyvite patara eqsperimenti Cametare-
bina da menaxa rogori iqneboda Cems SemTxvevaSi Sedegi, 
anu ra rols iTamaSebda miTebi da legendebi desti-
naciis Sesaxeb informaciis damaxsovrebisas. rac Seexeba 
eqsperiments, kvlevis monawiles vuyvebodi mokle isto-
rias ucnobi destinaciis Sesaxeb (danarTi 3), romelic 
Seicavda cnobebs destinaciis mdebareobis, legendis an 
miTis da misi amJamindeli mdgomareobis Sesaxeb. Semdeg 
ki vekiTxebodi ra daamaxsovrdaT Cemi monaTxrobidan 
yvelaze metad. eqsperimentSi monawileobda sul 10 ada-
miani sxvadasxva asakobrivi jgufidan, aRmoCnda, rom 4 
maTgans gaaxsenda mxolod adgilmdebareoba qalaqis, 5 
maTgans gaaxsenda jer legendis mcire monakveTi, Semdeg 
misi amJamindeli mdgomareoba, 1 adamians gaaxsenda jer 
dRevandeli mdgomareoba, Semdeg legenda. rom Sevaja-
moT, eqsperimentmac gviCvena, rom adamianebi yuradRebas 
amaxvileben ucnaur ambavze, legendaze, miTze.

rogor vaqcioT miTebi da legendebi turistul resursad
saqarTveloSi miTebisa da legendebis simravleze sau-
bris Semdeg, albaT unda davsvaT kiTxva Tu rogor unda 
moxdes am resursebis aTviseba. pirvel rigSi, vfiqrob, 
unda moviZioT is saWiro informacia, romlis nawili 
wignebSi, JurnalebSia daculi, nawili ki Cvens mosax-
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leobaSia gabneuli. Semdeg unda davamuSavoT, raTa ufro 
martivad da sainteresod miewodos potenciur turists. 
rac Seexeba im gzebs, Tu rogor unda moxdes miwodeba:
• vfiqrob, kargi iqneba Tu miTebisa da legendebis Sesax-
eb mokle informacia daemateba iseT saintereso aplika-
ciebs rogoricaa, magaliTad GIS travel. 
• Tu gavrceldeba socialur qselSi periodulad 
saqarTvelos turizmis erovnuli administraciis face-
book gverdis saSualebiT, romelsac Zalian bevri poten-
ciuri turisti adevnebs Tvals.
• SegviZlia regionebis rukebi gamoviyenoT konkretuli 
regionisaTvis gamorCeuli legendisa Tu miTis Sesaxeb 
informaciis misawodeblad.
• turistul gamofenebze xSirad gvaqvs bukletebi/
flaerebi, romliTac turistebi aqtiurad interesde-
bian, amitom maTTvis am gziTac SegviZlia informaciis 
gaziareba.
• saintereso gzaa internet enciklopediebi, turizmTan 
dakavSirebuli saitebi, Cven SegviZlia vizrunoT imaze, 
rom SevavsoT isini sainteresod, mokled dawerili in-
formaciiT legendebisa da miTebis Sesaxeb konkretuli 
destinaciisaTvis.
• vfiqrob, Cven gvaqvs imis SesaZleblobac, rom legend-
ebis turebi gavakeToT regionebSi.
• viTanamSromloT turistul kompaniebTan, raTa ufro 
aqtiurad gamoiyenon miTebi da legendebi saqmianobaSi.

saqarTveloSi, da ara mxolod CvenTan, Zalian popu-
larulia presturebi mediis warmomadgenlebisaTvis, 
blogerebisaTvis. amitom SegviZlia:
• legendebisa da miTebis Sesaxeb informacia gadaceme-
bisa da blogebis saSualebiTac gavavrceloT. 
• kidev erTi saintereso gzaa filmebSi (dokumenturi, 
mxatvruli, animaciuri) (danarTi 1) miTebisa da legend-
ebis gamoyeneba Sida turizmis stimulirebisaTvis, da 
ara mxolod.

qarTuli miTebi da legendebi Rvinoze da Rvinis turizmi
vinaidan saqarTveloSi Zalian popularulia Rvinis tu-
rizmi da TandaTan kidev ufro izrdeba misi cnobadoba, 
gansakuTrebiT ucxoel turistebSi, saintereso iqneba 
Rvinoze, meRvineobaze arsebuli legendebis gacocxle-
bac. maTi saSualebiT turistebs kidev erTxel vaCvenebT 
odiTganve ra faseuli iyo CvenTvis Rvino da meRvineoba. 
miTebsa da legendebs erTi saintereso Tviseba gaaCniaT, 
fotosTan da videosTan SedarebiT maT gacilebiT ufro 
metad SeuZlia turistSi gaaRviZos zusti emociebi, san-
am uSualod qveyanas estumreba. aseve, naTlad daanaxos 
Tu ras igrZnobs an ras naxavs is, qveyanaSi Camosuli. 
amboben, rom miTebi da legendebi aris kari adamianis 
warsulSi Sesasvlelad da marTlac legendis TiToeuli 
winadadebis qveS Zalian didi istoriaa. vfiqrob Zalian 
didi siZlierea, roca qveyanas aqvs resursi turists 
gaacnos, agrZnobinos faseuloba ramdenime aseuli kil-
ometris daSorebiTac ki da motivacia gauCinos qveynis 
monaxulebis.

RvinosTan dakavSirebiT ramdenime Zalian saintereso 
legendas gavecani. Tumca amjerad erTi maTganis gazi-
arebiT Semovifarglebi, magram vfiqrob sakmarisi iqneba 
imisaTvis, rom dagarwmunoT Tu ramxela Zala gaaCnia 
legendas da ramdens gviyveba sul ramdenime winadadebiT 
gadmocemuli ambavi. giorgi malxaziSvili, istorikosi 
wers: „yvelam kargad iciT legenda kavkasionze mijaW-
vul amiranze. am legendas mTels msoflioSi mravali in-
terpretacia aqvs, magram me svaneTSi erT-erTi yvelaze 
saintereso interpretacia movismine. svaneTSi arsebobs 
erTi Zalian patara mTa, romelic metad ucnauri form-
isaa da imerul mogrZo Wurs hgavs. svanuri legendis 
mixedviT, zevsma amirani (promeTe) rodesac dasaja, bo-

lomde mainc ar gaswira da swored am kldeze miajaWva. 
es klde iyo RviniT savse uzarmazari Wuri, romelic 
mudamJams RviniT iyo savse da amirani aswleulebis man-
Zilze am uzarmazari qvevridan mwveTavi Rvinis wveTebiT 
sazrdoobda. amiranis Sesaxeb arsebul, xSirad urTierT 
gamomricxav legendebs Soris, es mTa-Wuris legenda nam-
dvilad erT-erTi yvelaze sainteresoa da kidev erTxel 
adasturebs, rom saqarTveloSi Rvinis dayenebis tradi-
cia marTlac uZvelesia”. marTalia Tavad legendaSi 
moTxrobili arc Tu ise damajereblad JRers, Tumca 
igi aSkarad asaxavs svani xalxis damokidebulebas Rvin-
isadmi.

daskvna
naSromSi ganxiluli magaliTebis da kvlevis safuZvelze 
SegviZlia vTqvaT, rom saqarTvelos namdvilad gaaCnia 
resursebi turizmis am sferos ganviTarebisaTvis, rac 
daexmareba ara mxolod ekonomikas, aramed adilobrivTa 
ganviTareba-dasaqmebas, infrastruqturis ganviTarebas, 
istoriuli aramaterialuri faseulobis dacvas, romel-
ic mosaxleobaSia gabneuli da droTa ganmavlobaSi da-
kargva emuqreba. amitom, vfiqrob, droa gamovikvlioT, 
moviZioT da daniSnulebisamebr gamoviyenoT is resurse-
bi, rac namdvilad gagvaCnia. Tumca kidev erTi problema, 
romelsac Znelia gverdi auaro, es aris turistuli des-
tinaciebamde misasvleli da destinaciis garSemo arse-
buli infrastruqtura, romelic saWiroa ara mxolod 
naSromSi ganxiluli turizmis gansaviTareblad, aramed 
saerTod turizmis nebismieri sferos winsvlisaTvis. 
swored amitom, Cveni resursebis aTvisebisaTvis da am 
sferos ganviTarebisaTvis ar unda dagvaviwydes, rom au-
cilebelia saxelmwifos, turizmis sferoSi dasaqmebuli 
adamianebis da adilobrivi mosaxleobis Tanadgoma da 
erTmaneTis interesebis gaTvaliswineba.

danarTi 1
miTebi da legendebi turizmSi

* aucilebeli
sqesi *
• mdedrobiTi
• mamrobiTi

asaki *
• 16 wlamde
• 16-25
• 26-34
• 35-44
• 45 da meti

giyvarT Tu ara mogzauroba? *
• diax
• ara
• arc ise

ra sixSiriT mogzaurobT? *
• TveSi erTxel
• weliwadSi erTxel
• weliwadSi ramdenjerme
• sxva: 

msgavsi arCevanis SemTxvevaSi, romel destinacias estum-
rebodiT? *
• CiTaxevis mamaTa monasters
• monasters, sadac, legendis Tanaxmad, saukuneebis ukan 
nawamebi mamaoebis sisxlis laqebi iqve mdebare mdinareSi 
arsebul qvebze dResacaa SemorCenili
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msgavsi arCevanis SemTxvevaSi, romel destinacias estum-
rebodiT? *
• “wundis tbas”
• tbas, romelsac, legendis Tanaxmad, “Tamaris sarkes” 
uwodeben

msgavsi arCevanis SemTxvevaSi, romel destinacias estum-
rebodiT? *
• “Tamaris xids” aWaraSi
• xids aWaraSi, romlis asaSeneblad, legendis Tanaxmad, 
mxolod kvercxis cila, qva da kiri iyo gamoyenebuli

msgavsi arCevanis SemTxvevaSi, romel destinacias estum-
rebodiT? *
• adgils, sadac legendis Tanaxmad noes kidobania.
• kurort nuniss

msgavsi arCevanis SemTxvevaSi, romel destinacias estum-
rebodiT? *
• mTas saqarTveloSi, sadac, legendis Tanaxmad, mefeTa 
uZvelesi ganZTsacavia.
• “xvamlis mTas”

msgavsi arCevanis SemTxvevaSi, romel destinacias estum-
rebodiT? *
• tbas saqarTvelos farglebs gareT, romelSic, legen-
dis Tanaxmad, urCxuli binadrobs.
• SotlandiaSi mdebare “loxnesis” tbas

msgavsi arCevanis SemTxvevaSi, romel destinacias estum-
rebodiT? *
• did britaneTSi “Stonehenge”-s
• destinacias saqarTvelos farglebs gareT, romelic, 
legendis Tanaxmad uZvelesi gigantebis gaqvavebuli 
cekvaa

msgavsi arCevanis SemTxvevaSi, romel destinacias estum-
rebodiT? *
• rumineTSi mdebare cnobil turistul xids
• rumineTis “tyuilebis xidis”

danarTi 2
miTebisa da legendebis turizmTan erTad viTardeba tu-
rizmis sxva saxeobebic.

danarTi 3
qalaqi knososi mdebareobs saberZneTis kunZul kretaze 
da iTvleba evropis uZveles qalaqad. legendis Tanaxmad, 
knososi odesRac iyo ucnauri arsebis naxevrad xaris-
naxevrad adamianis saxli. igi Caketili iyo labirinTSi 
qalaqSi arsebuli sasaxlis qveS. miuxedavad imisa, rom 
dRes qalaqis nagebobebi daSlis pirasaa, stumrebi mainc 
aRiqvamen mis silamazes. rTul da gasaocar namuSevrebs 
dResac SeuZliaT stumrebi Soreul warsulSi amogzau-
ron.

gamoyenebuliliteratura:
•	 lacabiZe, Tamaz, suramisacixeo, istoriuli narkvevi 

gamomcemloba“cis nami“,Tbilisi, 2003.
•	 margiani lela, mwvane monasteri, ix. www.novators.ge/

pages/dzeglebi.php?id=144
•	 noneSvili i.Semdg. aleqsandre noneSvili,100 leqsi, 

gamomcemloba „inteleqti“,Tbilisi,2007.
•	 legenda tobavarCxilis tbis Sesaxeb, www.goo.gl/

ynIGr4 legenda Rvinis Sesaxeb www.vinoge.com/is-
toria/legendebi-Rvinoze-Rvino-ufro-Zvelia-Tu-
saqarTvelo

•	 xvamlis mTis saidumloeba 
www.youtube.com/watch?v=0Pf7wEYVwCU, 
www.youtube.com/watch?v=eP9M88oP9RQ, 
www.youtube.com/watch?v=QewGDcyZp00

•	 terminebis ganmarteba miTi, legenda, www.ena.ge/
explanatory-online

•	 5 Breathtaking Places With A Legend Behind Them. Pub-
lished www.earthporm.com/5-breathtaking-places-legend-
behind/

•	 5 Tourist Legends and Myths Worth Millions, Published in 
www.therichest.com/luxury/most-expensive/5-tourist-leg-
ends-and-myths-worth-millions

•	 Gary Small, a professor of psychiatry at the UCLA School 
of Medicine, Why Do We Remember Some Things Better 
Than Other Things, www.huffingtonpost.com/2011/06/26/
why-do-we-remember-some-t_n_884416.html

•	 LEGENDS ABOUT THE STONEHENGE. Published in 
www.math.nus.edu.sg/aslaksen/gem-projects/hm/0102-
1-stonehenge/legends.htm

•	 Scotland National Newspaper. Loch Ness monster at heart 
of £2m tourism campaign. Published in www.scotsman.
com/heritage/people-places/loch-ness-monster-at-heart-
of-2m-tourism-campaign-1-3672666

•	 Sibiu, The Bridge of Lies, www.welcometoromania.ro/
Sibiu/Sibiu_Podul_Mincinosilor_e.htm

paranormaluri 
turizmi

(edinburgis sasaxle 
SotlandiaSi)

istoriul-kulturuli 
turizmi

(“Stonehenge”)

kinoturizmi
(sastumro 

transilvania, robin 
hudi, vampiris 

dRiurebi)

legendebisa da 
miTebis turizmi
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samkurnalo-gamajansaRebeli 
turizmi da misi ganviTarebis 

perspeqtivebi kaxeTis regionSi

avtori: giorgi mazaniSvili
i.gogebaSvilis saxelobis Telavis saxelmwifo 

universiteti
xelmZRvaneli: asocirebuli profesori maia aladaSvili

Sesavali
saqarTvelo aris qveyana, romelsac gaaCnia uamravi tu-
ristuli resursi da Sesabamisad qveynis ekonomikuri 
aRmavlobisa da stabilurobis garantad uTuod unda 
dasaxeldes ekonomikis iseTi dargi rogoricaa turizmi, 
xolo turizmis yvelaze prioritetul mimarTulebad 
aucilebelia dasaxeldes samkurnalo-gamajansaRebeli 
turizmi. aqedan gamomdinare, winamdebare Tema mimdinare 
periodSi metad aqtualuria.

samkurnalo - gamajansaRebeli turistuli resursebis 
mravalferovnebiTa da unikalurobiT gamoirCeva kax-
eTis regioni. amitom am regionSi aucileblad unda gan-
viTardes turizmis es saxeoba da amisaTvis aucilebelia 
gadawydes Semdegi ZiriTadi amocanebi:
1. ganisazRvros ra saxis samkurnalo-gamajansaRebel 
turistul resurss flobs kaxeTis regioni da ganisaz-
Rvros am resursis potenciali;
2.  aucilebelia gamovlindes problemebi, romlebic 
abrkolebs samkurnalo - gamajansaRebeli turizmis ar-
sebobasa da ganviTarebas regionSi;
3. ganisazRvros samkurnalo-gamajansaRebeli turizmis 
ganviTarebis perspeqtivebi kaxeTis regionSi;

amdenad, Tu zemoaRniSnuli amocanebi Tanmimdevrulad, 
srulyofil doneze Sesruldeba, mizani, romelic war-
moadgens samkurnalo-gamajansaRebeli turizmis ganvi-
Tarebas regionSi, miRweuli iqneba.

Tavi I. kaxeTis turistuli regionis samkurnalo - 
gamajansRebli resursebi
samkurnalo-gamajansaRebeli turizmi aris turizmis 
erT-erTi mimarTuleba, romlis drosac xdeba adamianis 
bunebrivi samkurnalo faqtorebiT (klimati, mineraluri 
wyali, talaxi) gajansaReba. turizmis aRniSnuli mima-
rTulebis sabaziso turistuli resursi aris kurorti 
anu adgili, sadac aris samkurnalo klimati, mineraluri 
wyali da samkurnalo talaxi. 

samkurnalo-gamajansaRebeli turizmis prioritetul 
mimarTulebad gamocxadeba ganpirobebulia obieqturi 
mizezebiT, kerZod:
1. saqarTvelos gaaCnia raodenobrivad da Tvisebrivad 
mniSvnelovani samkurnalo - gamajansaRebeli turistu-
li resursi;
2.  XXI saukuneSi adamiani gansakuTrebul stresul 
mdgomareobaSi imyofeba, es ki adamianis janmrTelobaze 
uaryofiTad moqmedebs da Sesabamisad iwvevs janm-
rTelobaze zrunvis moTxovnis zrdas. amis naTeli maga-
liTia msoflio bankis monacemebi turizmis Sesaxeb, 
saidanac Cans rom `2007 wlis monacemebiT samkurnalo 
- gamajansaRebeli turizmis industria Sefasda 60 mil-
iard dolarad da aCvena 30% zrda, maSin rodesac msof-
lio turizmis industria mTlianobaSi izrdeba saSual-
od 4 - 5% wliurad~1; 
3. sxvadasxva daavadebis qimiurad Seqmnili medikamente-
biT mkurnaloba, uaryofiT zemoqmedebas axdens adami-
anis organizmze, rac ar axasiaTebs bunebriv samkurnalo 
saSualebebs.

kaxeTi erT-erTi didi regionia aRmosavleT saqarTvelo-
Si, romelsac gaaCnia turistuli resursebis mraval-
ferovneba, romelTa Soris, Tavisi didi turistuli 
potencialiT gamoirCeva samkurnalo-gamajansaRebeli 
turistuli resursi, kerZod, kaxeTis turistul re-
gionSi aris 8 kurorti. esenia: axtala, arxiloskalo, 
lagodexi, ujarma, civi koda, TeTri wyaro, TorRvas 
abano, yvareli.

imisaTvis, rom sworad gavigoT zemoT CamoTvlili ku-
rortebis mkurnalobis ZiriTadi faqtorebi, romelic 
mravalferovania da gansxvavebuli, aucilebelia ganvix-
iloT TiToeuli maTgani.

1. axtala: mdebareobs gurjaanis municipalitetSi, 
Tbilisidan 120 km daSorebiT. axtala talaxiT sam-
kurnalo kurortia. axtalaze mkurnalobis Cvenebebia, 
mozrdilebisaTvis: sayrden-samoZrao aparatis, perifer-
iuli nervuli sistemisa da ginekologiuri daavadebani, 
xolo bavSvebisaTvis: cerebraluri damblebisa da poli-
omielitis narCeni movlenebi. kurorti funqcionirebs 
cxra Tvis manZilze (martidan - dekembramde).

2. arxiloskalo: mdebareobs dedofliswyaros munici-
palitetSi, igi aris velis klimaturi kurorti. misi 
ZiriTadi samkurnalo faqtori aris kurortis Tavise-
buri klimaturi pirobebi, romelic gansazRvravs mis 
profils. kurortze sakurorto mkurnalobisaTvis mi-
iRebian adamianebi Tirkmelis anTebiTi daavadebebiT. 
arxiloskalo funqcionirebs mTeli wlis manZilze.

3. lagodexi: mdebareobs lagodexis municipalitet-
Si, kurorti lagodexi aris balneologiuri kurorti. 
misi ZiriTadi samkurnalo faqtoria mineraluri wya-
li, romelic mdebareobs nakrZalis teritoriaze, igi 
gamoiyeneba saabazano procedurebisaTvis. kurortze 
mkurnalobis Cvenebebia: sayrden - samoZrao aparatis 
daavadebebi. 

4. ujarma: mdebareobs sagarejos municipalitetSi, 40 
km-is daSorebiT Tbilisidan. kurorti ujarma aris bal-
neologiuri (mineraluri wyliT samkurnalo) kurorti. 
misi ZiriTadi samkurnalo faqtori aris Termuli miner-
aluri wyali. kurortze mkurnalobis Cvenebebia: sayrden 
- samoZrao aparatis, kardiologiuri da ginekologiuri 
profilis daavadebani. kurorti funqcionirebs eqvsi 
Tvis manZilze (maisidan - oqtombris CaTvliT).

5. civi koda: mdebareobs sagarejos municipalitetSi. 
misi ZiriTadi samkurnalo faqtori aris mTis klimati. 
kurortisaTvis niSandoblivia haeris sisufTave, gam-
Wirvaleoba da wiwvis aromati. kurortze mkurnalobis 
Cvenebaa: sunTqvis organoTa daavadebani (profilaqtika 
da mkurnaloba). kurorti funqcionirebs zafxulis pe-
riodSi.

6. TeTri wyaro: mdebareobs Telavis municipalitetSi, 
Tbilisidan 90 km-Si. md. Turdos saTaveebSi, civ - gom-
boris qedis CrdiloeT ferdobze. TeTri wyaro aris 
balneologiur - klimaturi kurorti. misi bunebrivi 
samkurnalo faqtorebia: mTis klimati (1300  - 1350 m) da 
mineraluri wyali. mineralur wyals iyeneben abazaneb-
is saxiT. kurortze mkurnalobis Cvenebebia: sayrden - 
samoZrao aparatisa da periferiuli nervuli sistemis 
daavadebani. kurorti funqcionirebs zafxulis peri-
odSi.

7. TorRvas abano: mdebareobs Telavis municipalitetSi, 
md. storis xeobaSi, didi kavkasionis mTavar wyalgamyof 

1. dolikaSvili d., mazaniSvili m., jaSiaSvili n., Tbilisi (2013w)., `turizmis 
safuZvlebi~., gamomcemloba `meridiani~., gv. 101.
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samxreT ferdobze. TorRvas abano aris balneologiur - 
klimaturi kurorti. misi samkurnalo faqtorebia: mTis 
klimati (1800  - 1850 m) da mineraluri wyali. kurortze 
mkurnalobis Cvenebaa: sayrden - samoZrao aparatisa da 
periferiuli nervuli sistemis daavadebani. kurorti 
funqcionirebs xuTi Tvis manZilze (maisidan - seqtem-
bris CaTvliT).

8. yvareli: mdebareobs yvarlis municipalitetSi, 
yvareli aris balneologiuri kurorti. misi ZiriTadi 
samkurnalo faqtoria: ori tipis mineraluri wyali, 
romelTa gamoyeneba xdeba samkurnalo abazanebis saxiT. 
kurortze mkurnalobis Cvenebaa: sayrden - samoZrao apa-
ratis, periferiuli nervuli sistemis, kanis daavadebeb-
isa da nivTierebaTa cvlis darRvevebi.

rogorc davinaxeT, kaxeTis turistul regions namd-
vilad aqvs samkurnalo-gamajansaRebeli turizmis ganvi-
Tarebis uaRresad didi da mravalferovani potenciali. 

Tavi II. kaxeTis regionSi arsebul samkurnalo-
gamajansaRebel resursebTan dakavSirebuli problemebi
kaxeTis regionSi arsebul, zemoT CamoTvlil sam-
kurnalo-gamajansaRebel kurortebze, me-20 saukuneSi 
TiTqmis yvela maTganSi, funqcionirebda 150-dan 200-mde 
adgiliani sanatoriumebi Tavisi SesaniSnavad mowyobili 
infrastruqturiT da maRali donis teqnikuri aRWur-
vilobiT. magaliTad, mxolod `kurort „axtalaze“ fun-
qcionirebda sami sxvadasxva sanatoriumi Sesabamisad 150, 
170 da 60 sawoliT~2, anu saerTo jamSi erTdroulad See-
Zlo daesvena da emkurnala 380 adamians, rac mTels se-
zonze (mkurnalobis 20-dRiani kursis gaTvaliswinebiT), 
5,200 damsvenebels Seadgenda. 

analogiurad funqcionirebda sanatoriumebi da dasas-
venebeli saxlebi sxva kurortebzec, sadac isvenebda da 
mkurnalobda ara mxolod adgilobrivi mosaxleoba, ara-
med Camodioda turistebi mTeli yofili sabWoTa kavS-
iridan.

garda mkurnalobisa, damsvenebels SeeZlo saeqskursio 
turebiT moevlo mTeli kaxeTis RirsSesaniSnavi isto-
riuli Zeglebi da ulamazesi adgilebi, rac kidev ufro 
zrdida Cveni qveynis cnobadobas da imijs mTeli yofili 
sabWoTa kavSiris masStabiT.

kaxeTis turistul regionSi mdebare rva kurortidan, 
dResdReobiT funqcionirebs mxolod sami kurorti (ax-
tala, ujarma, TorRvas abano) da amave dros aRniSnuli 
kurortebi Tavisi srulyofili, anu iseTi funqcion-
irebisagan, romlis drosac gamoyenebuli iqneboda maTi 
uaRresad mniSvnelovani turistuli potenciali, Zalian 
Sors aris. 

magaliTad, kurort axtalaze, 2014 wels damsvenebelTa 
saerTo raodenobam Seadgina 289, xolo 2015 wels ku-
rortma miiRo sul 315 turisti, rodesac misi poten-
ciali Seadgens 5,200-s.

analogiurad, kurortma „ujarmam“ gasul, `2015 wlis se-
zonze miiRo mxolod 380 damsvenebeli~3, rodesac misi 
turistuli potenciali Seadgens 1,170 turists.

ismis kiTxva: `ra problemebi ganapirobebs imas, rom kax-
eTis regionSi rva kurortidan funqcionirebs mxolod 
sami kurorti da Tu funqcionirebs, isic arasrulyo-
fil doneze?~ 

Cveni azriT, problemebi SemdegSi mdgomareobs:
- ramodenime kurorti (mag. yvareli, ujarma), kerZo 

mflobelobaSi imyofeba da Zveli sanatoriumis Senobebi 
an saerTod ganadgurda, an zogierTi Senoba samSeneblo 
masalebad daSales da gayides.
- arsebul kurortebs ar gaaCnia Tanamedrove, maRali 
donis teqnikuri aRWurvilobis mqone sakurorto in-
frastruqtura, uromlisodac dRevandelobis gaTval-
iswinebiT SeuZlebelia ganxorcieldes samkurnalo-gama-
jansaRebel turizmze moTxovnis dakmayofileba.
- informacia kurortebis arsebobisa da funqcionirebis 
Sesaxeb msoflio masStabiT, cnobili ar aris.
- saxelmwifos mxridan ar aris araviTari yuradReba 
am problemebis mogvarebis kuTxiT, anu ar arsebobs 
raime tipis saxelmwifo programa an gegma samkurnalo 
kurortebis ganviTarebis mizniT, an Tu arsebobs, jer-
jerobiT ar xdeba misi ganxorcieleba, rac uaryofiTad 
moqmedebs rogorc konkretulad kaxeTis regionis, aseve 
mTeli qveynis ganviTarebaze.
- Termuli Tu mineraluri wyaroebis mimarT uyuradRe-
bobam da mouvlelobam SesaZloa gamoiwvios maTi saer-
Tod dakargva da ganadgureba.

Tavi III. kaxeTis regionis samkurnalo gamajansaRebeli 
resursebis ganviTarebis perspeqtivebi
kaxeTis regionis ekonomikuri ganviTarebisaTvis auci-
lebelia misi turistuli infrastruqturis da kerZod, 
samkurnalo turizmis ganviTareba da xelSewyoba, rac 
Cveni azriT SemdegSi mdgomareobs:

1. aucilebelia samkurnalo-gamajansaRebeli turizmis 
ganviTarebis strategiuli anu grZelvadiani gegmis Se-
muSaveba, romlis SemuSavebaSic ZiriTadi roli unda Sea-
srulos saxelmwifom. 

2. saxelmwifom aucileblobis wesiT unda izrunos ucx-
ouri investiciebis Semodinebaze da maT dabandebaze 
samkurnalo - gamajansaRebel turizmSi, radgan Taname-
drove pirobebSi saqarTvelo dgas mwvave ekonomikur 
problemebis winaSe (sakurorto sameurneo saqmianoba ar 
unda ibegrebodes maRali saprocento ganakveTiT, unda 
gamartivdes sakurorto saqmianobisaTvis aucilebeli 
licenziebis miReba).

3. kurortebidan SesaZlebelia moxdes bunebrivi sam-
kurnalo faqtoris (mineraluri wyali, samkurnalo ta-
laxi) sazRvargareT gatana da Sesabamisad didi fuladi 
Semosavlis miReba.

4. kaxeTis turistul regionSi samkurnalo - gamajan-
saRebeli mizniT Camosulma turistma kurortze arse-
buli ganTavsebis saSualeba (sanatoriumi, pansionati da 
sxva) SeiZleba gamoiyenos turistul destinaciad da Se-
sabamisad dakavdes  turizmis sxva mimarTulebiTac, rac 
damatebiT Semosavals miscems regions. 

5. saxelmwifom aucileblad unda aRmofxvras infor-
maciuli vakuumi da gaavrcelos informacia samkurnalo 
- gamajansaRebeli resursebis Sesaxeb msoflio masSta-
biT.

6. ganxorcieldes samkurnalo - gamajansaRebeli turis-
tuli resursebis ijariT gacema, ris Sedegadac moxdeba 
sakurorto meurneobis ganviTareba da amave dros sax-
elmwifo simdidre anu bunebrivi resursebi gadaurCeba 
gasxvisebas.  

daskvna
amdenad, zemoT aRniSnuli masalebidan gamomdinare, 
unda iTqvas rom samkurnalo - gamajansaRebeli turizmi, 
dRevandelobis gaTvaliswinebiT, aris turizmis yvelaze 
sargebliani mimarTuleba, xolo kaxeTis turistul re-

2. vadaWkoria m.k., uSveriZe g.a., jaliaSvili v.g., (1987w)., `saqarTvelos ssr ku-
rortebi~ gamomcemloba `sabWoTa saqarTvelo~.,  gv. 58.
3. www.ireporter.ge/unikaluri iod – bromiani da sabWoTa komforti ujarmaSi/.
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gions gaaCnia samkurnalo  - gamajansaRebeli turizmis 
ganviTarebis mniSvnelovani potenciali, romelsac qmnis 
regionSi arsebuli samkurnalo  - gamajansaRebeli tu-
ristuli resursebis mravalferovneba. amitom turizmis 
es forma aucileblobis wesiT unda ganviTardes kaxeTis 
turistul regionSi, rac gamoiwvevs ara marto region-
is mosaxleobis socialur - ekonomikuri mdgomareobis 
gaumjobesebas, aramed dadebiTad imoqmedebs zogadad 
saqarTvelos ekonomikaze. 

imisaTvis, rom kaxeTis turistul regionSi ganviTardes 
samkurnalo - gamajansaRebeli turizmi, aucilebelia 
mogvardes turizmis am formasTan dakavSirebuli mwvave 
infrastruqturuli problemebi, romelTa mogvareba au-
cileblad unda moxdes saxelmwifos makrodoneze Care-
viT. yovelive amis Semdeg samkurnalo  - gamajansaRebeli 
turizmis ganviTareba kaxeTSi Seamcirebs umuSevrobis 
dones regionSi, miaRwevs ekonomikis ganviTarebis maRal 
dones, rac Sesabamisad qveyanasac moutans ekonomikur 
winsvlasa da ganviTarebas.  

gamoyenebuli literatura da wyaroebi:
•	 vadaWkoria m.k., uSveriZe g.a., jaliaSvili v.g., 

(1987w)., `saqarTvelos ssr kurortebi~ gamomcemlo-
ba `sabWoTa saqarTvelo~ .

•	 nodia m.i., (1955w)., `zogadi fizioTerapia da kuror-
tologia~ ., `samedicino gamomcemloba~. 

•	 maisuraZe d., xuciSvili T., xomeriki g., verbicki i., 
Tbilisi (2011w)., `turizmis Sesavali~., gamomcemlo-
ba `saari~.

•	 dolikaSvili d., mazaniSvili m., jaSiaSvili n., Tbi-
lisi (2013w)., `turizmis safuZvlebi~., gamomcemloba 
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religiuri turizmis 
ganviTarebis Taviseburebani

    istoriul hereTSi (saingilo)

avtori: rusudan tartaraSvili
    grigol robaqiZis saxelobis universiteti

       xelmZRvaneli: profesori nodar grZeliSvili

abstraqti
naSromSi ganxilulia saqarTvelos uZveles kuTxeSi 
hereTSi (saingilo) religiuri turizmis mdgomareoba, 
misi ganviTarebis potenciali, SesaZleblobebi da ar-
sebuli problemebis aRmofxvris alternatiuli gze-
bi. aseve, yuradReba gamaxvilebulia iq arsebuli is-
toriuli Zeglebis mniSvnelobaze da maT amJamindel 
mdgomareobaze. naSromSi naTladaa naCvenebi religiuri 
turizmis ganviTarebis mniSvneloba am kuTxisTvis da iq 
mcxovrebi qarTveli mosaxleobisaTvis. roca religiuri 
turizmis ganviTarebis pirobebze vsaubrobT, erT-erTi 
aucilebeli piroba politikuri stabiluroba gaxlavT 
da swored am sakiTxzec gavamaxvileT yuradReba.

Sesavali 
dResdReobiT religiuri turizmi, turistul saqmi-
anobaSi erT-erTi yvelaze ufro aqtiurad ganviTare-
badi mimarTulebaa. swored, religiuri turizmis mimarT 
mZlavri interesi xdis mas socialuri da politikuri 
stabilurobis mniSvnelovan faqtorad.

msoflio turistuli organizaciis (UNWTO) monaceme-
biT, turizmis SedarebiT yvelaze ufro perspeqtiul 
mimarTulebebs Soris pirveli adgili swored religiur 
(momlocvelobiT) turizms uWiravs. eqspertebi reli-
giur turizms afaseben, rogorc XXI saukunis yvelaze 
perspeqtiul mimarTulebas. aseTi tendencia dakavSire-
bulia Tanamedrove adamianis gazrdil moTxovnilebebT-
an ufro Rrmad gaecnon msoflio religiebs, gaiRrmavon 
codna calkeuli qveynebis da regionebis religiuri 
cxovrebis Sesaxeb, agreTve surviliT miiRon sulieri 
simdidre aseTi mogzaurobidan. dRes religiuri mis-
wrafebebiT mogzaurobis geografia farTovdeba gac-
ilebiT swrafad, vidre turizmis sxva mimarTulebebi. 

religiuri turizmi, ikavebs ra sakuTar niSas turistu-
li moTxovnilebebis speqtrSi, mWidrod da ganuyreladaa 
dakavSirebuli, turizmis sxva saxeobebTan. saqarTvelo-
Si eklesia-monastrebi yvela regionSia ganTavsebuli, 
religiuri turizmis ganviTareba ki regionebis ekonomi-
kur ganviTarebas Seuwyobs xels. 

religiur turizms ekonomikuri sargebeli moaqvs adg-
ilobrivi mosaxleobisaTvis, saxelmwifo struqturebi-
saTvis da individualuri mewarmeebisaTvis.

dRevandel dRes 90% obieqtebisa msoflioSi, romelic 
warmoadgens interess turistebisaTvis, ase Tu ise dakav-
Sirebulia religiasTan, Tumca maTma garkveulma nawil-
ma dakarga misi Tavdapirveli mniSvneloba. saqarTveloSi 
aseTi obieqtebis ricxvi absolutur umravlesobas Sead-
gens, gaTvaliswinebiT qristianobis gavrcelebis mrav-
alsaukunovani istoriisa. amitomac aucilebelia reli-
giuri turizmis maqsimaluri potencialis gamovlena, 
zomebis miReba misi ganviTarebisaTvis da momavlisTvis 
misi rolis prognozireba. saqarTveloSi 12,000-ze meti 
istoriuli da kulturuli Zeglia. am mxriv sxvebs ar 
CamorCeba saqarTvelos uZvelesi kuTxe hereTic, sadac 
uamravi istoriuli Zeglia dRemde SemorCenili.

1. turistebisaTvis mniSvnelovani istoriuli Zeglebi da 
maTi amJamindeli mdgomareoba
hereTi mdebareobs saqarTvelos samxreT-aRmosavleT 
nawilSi, dRevandeli azerbaijanis teritoriaze. azer-
baijans saqarTvelos teritoriis es nawili 1921 wels 
sabWoTa ruseTma gadasca. dReisaTvis saingilos teri-
toria moicavs belaqnis, zaqaTlisa da kaxis raionebs, 
sadac Svidi aTasamde qarTveli cxovrobs.

rodesac igi saqarTvelos SemadgenlobaSi Sedioda, 
kerZod ax. w. aR-iT I-II saukuneebidan hereTi mtkiced 
iyo gaerTianebuli qarTlis (iberiis) saxelmwifoSi. III-
IV ss-Si hereTi da herebi aqtiur monawileobas iRebd-
nen qarTlis (iberiis) samefos politikur cxovrebaSi. 
am mxareSi gansakuTrebiT didi mniSvneloba hqonda IV 
saukunis pirvel naxevarSi mefe mirianis dros qris-
tianobis gavrcelebas. V saukuneSi vaxtang gorgaslis 
epoqaSi hereTi qarTlis samefos erT-erTi saerisTao 
iyo. mis saxelTan aris dakavSirebuli hereTSi qalaqebis, 
eklesiebis, saepiskoposo kaTedrebis (bodbe, xornabuji, 
baxalaTi anu baxTalo, giSi da sxva) ageba  - daarseba. 
taZrebis umetesi nawili nangrevebis saxiTaa moRweuli. 
maTi ngreva-aoxreba daaxloebiT oTxi saukunis man-
Zilze grZeldeboda. yvela Zegli ramdenjerme yofila 
dangreuli da aRdgenili. am ngreva-aRdgenaSi, cxadia, 
Znelia TariRisa da adrindeli saxis aRdgena, magram 
miuxedavad amisa am Zeglebis yoveli fragmenti Tu re-
liefiani calkeuli qvac ki, qarTuli xelovnebisa da ar-
qiteqturis enaze metyvelebs.
 
aq mdebareobs mniSvnelovani istoriul-kulturuli Ze-
glebi da eklesiebi: qurmuxis wminda giorgis eklesia 
(XIII-XIV s.s), giSis saydari (Zeglis agebisa da ngreva-ga-
naxlebis pirvel periodad SeiZleba CaiTvalos VI-XI ss. 
xolo meore periods vakuTvnebT XVII s-dan vidre XIX s. 
meore naxevramde), kaxis wminda giorgis eklesia (agebu-
lia, daaxloebiT XVIII s. pirvel naxevarSi), alibeglos 
wm. ninos eklesia (1850-1855.w.w), kaxis alavedis eklesia 
(XIX s. miwuruli), kasris saydari (igi agebulia saqarTve-
los mefe arCilis mier VIII s-Si), yumis bazilika (VI-VII ss), 
leqarTis monasteri (daaxloebiT 1310 w.).

qurmuxis wminda giorgis eklesia - SeiZleba XIII s. dasas-
ruliT da XIV s. pirveli naxevriT daTariRdes. qurmuxis 
taZris xuroTmoZRvrebis Sesaxeb samecniero literatu-
raSi xelSesaxebi masala ar moipoveba. jerjerobT arc 
erT mkvlevars ar ucdia am SesaniSnavi Zeglis Seswavla. 
taZari mdebareobs raionuli centris (kaxis) samxreT-
aRmosavleTiT, misgan ori kilometris daSorebiT, qur-
muxis xeobaSi. igi agebulia e.w. kargarakis mTis tyiT 
dafarul kldovan Txemze. aqedan alaznis qurmuxis 
baraqiani vel-mindvrebisa da daburuli tyis masivebis 
Tvalwarmtaci sanaxaoba iSleba. taZris adgili SesaniS-
navadaa SerCeuli. nagebobis moculoba didi gemovnebi-
Taa Sexamebuli landSaftTan. misi nagebobisa da peiza-
Jis urTierTSerwyma ganumeorebel nimuSs warmoadgens 
igi amayad gadmohyurebs mTels aremares. istoriuli 
wyaroebidan cnobilia, rom qurmuxis taZari mravaljer 
yofila aoxrebuli da dangreuli mtrebis mier, magram 
qarTvel xalxs mravaljerve aRudgenia igi. ukve mravali 
welia taZris karebi daketilia adgilobrivi xelisu-
flebis mier da mxolod giorgobis dResaswaulze (6 
maiss da 23 noembers) ixsneba. aRsaniSnavia, rom qurmuxis 
wminda giorgis eklesias Tayvans scemda ara marto qris-
tiani da mahmadiani qarTveloba, aramed araqarTveli 
muslimanuri mosaxleobac. isini am adgils wmindaTawmin-
dad miiCneven. taZari albanuri Zeglis statuss atarebs. 

giSis saydari - sofeli giSisa (dRevandeli Seqi) da 
misi saydris Sesaxeb daculi cnobebis mixedviT, say-
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dari RvTismSoblis saxelobis yofila. igi maRalyeli-
ani, gumbaTovani nagebobaa. eklesiis kedlis sisqe erT 
metrs aRemateba. gumbaTs cilindris forma aqvs. advili 
SesamCnevia Zeglis mSeneblobis sxvadasxva periodi da am 
gadakeTebis Sedegad gamowveuli cvlilebebi. misi daTa-
riReba rTulia, radgan Zegli ramdenjermea aRdgenili. 
mkvlevarTa azriT, Zeglis ageba-ganaxlebis pirvel pe-
riodad SeiZleba VI-XI saukuneebi miviCnioT, xolo me-
ore periodad  - XVII-dan XIX saukunis meore naxevramde. 
saydars garSemo qvis didi galavani hqonia Semovlebu-
li. nangrevebis naSTebi dResac sakmaodaa SemorCenili. 
dRemde kargadaa Semonaxuli piramiduli formis gum-
baTic. iseve, rogorc qurmuxis taZari, giSis eklesiac 
albanur Zegladaa aRiarebuli da mas yvelaze meti tu-
risti stumrobs hereTSi arsebul sxva marTmadideblur 
ZeglebTan SedarebiT. es gamowveulia misi mdebareobiT 
did raionul centrSi.

kaxis wminda giorgis eklesia - mdebareobs sof. kax-ingi-
los centrSi, patara md. kakiswylis marcxena napiridan 
20-30 metris daSorebiT. eklesia agebulia, daaxloebiT 
XVIII s. pirvel naxevarSi. igi ukanasknelad XIX s. miwu-
rulSi ganaaxla ivan-baba buluRaSvilma. wminda giorgis 
saydari qvis maRali galavniT yofila SemozRuduli, 
romlis naSTebi dResac kargad SeiniSneba. Cvens dromde 
moaRwia, agreTve, aRniSnuli saydris kompleqsSi Sema-
valma uZveles nagebobaTa zogierTma naSTma. Zveli nage-
bobebidan yuradRebas iqcevs gancalkevebuli sam sarTu-
liani samreklo, romelic ramdenadme gadakeTebuli da 
aRdgenili saxiT dRemdea Semonaxuli. samreklos koSki 
agebulia md. qurmuxis xevis riyis didi qvebisagan kiris 
xsnariT, sadac kamarebisa da gumbaTis svetebis wyobaSi 
gamoyenebulia, agreTve, kvadratuli moyvanilobis (22 X 
22 sm) aguri. samreklos aRmosavleT fasadze agurisa da 
qvis wyobis CaRrmavebiT (CaWriT) gamosaxulia sakmaod 
didi zomis jvari, romelsac TiTqmis mTeli sarTuli 
aqvs daTmobili. kaxis wm. giorgis eklesia erTaderTi 
iyo maT Soris, sadac 2015 wlis ivnisamde saeklesio msax-
ureba aRevlineboda. dRes isic daketilia da ar fun-
qcionirebs.

alibeglos wminda ninos eklesia - mdebareobs sof. alibe-
glos (kaxis raioni) samxreT-aRmosavleTiT, soflis bo-
loSi, e.w. Zvel kalos ubanSi. igi mravaljer yofila 
dangreuli da aRdgenili. xalxis mexsierebas SemorCa 
saintereso cnoba, rom ninowminda ukanasknelad ganuax-
lebia sofels Tavisi saxsrebiT, hereTSi qristianobis 
meored aRdgenis periodSi (1850-55 ww.). ninowmidis gum-
baTi, samreklo da orqanobiani kramitis saxuravi SekeT-
ebulia 1930-32 ww. maSin, rodesac igi pirvelad gamoyen-
ebul iqna sawyobad. sameurneo daniSnulebis miniWebam es 
patara eklesia dangrevisagan ixsna, igi dRemde kargadaa 
Semonaxuli.
 
kaxis alaverdis eklesia - patara alaverdis gumbaTiani 
taZari agebulia Zveli ugumbaTo bazilikuri eklesiis 
adgilze XIX s. miwurulSi. es iyo ukanaskneli taZari 
hereTis teritoriaze, romelic aRdgenil iqna xalxis 
mier sakuTari saxsrebiT (1888 w.). iseve, rogorc kaxe-
TSi yoveli wlis 14 seqtembers, aqac imarTeboda didi 
alaverdoba, e.w. „alaverdis xatoba“ analogiuri wes-
CveulebiT. dRes es tradicia aRar arsebobs, radgan 
taZari ar funqcionirebs. 

kasris saydari - mdebareobs kaxSi, mis dasavleTiT, sa-
yaraulos mTis Txemze; garSemo tye akravs, mas kasris 
saydris mTis saxeliTac icnoben. es saxeli eklesiam (da 
adgilma) miiRo dRemde SemorCenili „saydris qvevrisa-
gan“, anu „saydris kasrisagan“. am qvevrSi inaxeboda kaxis 
mosaxleobisagan Semowiruli sazedaSo Rvino. dRes es 

qvevri upatronod aris mitovebuli da naxevrad qve-
biT amovsebuli. kasris samebis saydris aSenebis Sesaxeb 
cnoba moipoveba qarTul matianeSi. igi agebuRi yofila 
saqarTvelos mefe arCilis mier (VIII s.). juanSeris Tx-
zulebaSi vkiTxulobT, rom arCil mefe „dajda wuqeTs 
da aRaSena kasri da xevsa lakaustisasa aRaSena cixe“. 
kasris samebis saydari mravalgzis aoxrebuli da aRdge-
nili Zeglia. ukanasknelad igi 1912 w. sakuTari saxsre-
biT aRudgenia mRvdel mixeil yuloSvils. aRdgenidan 10 
wlis Semdeg aRniSnuli Zegli sabolood daarbies musa-
vatelebma. misgan dRes mxolod nangrevebiRaa SemorCe-
nili.

yumis bazilika - yumi tyis xeobis erT-erTi tipiuri 
sofelia, Zvelad aq qarTul mosaxleobas sami saydari 
hqonia, romelTa nangrevebma Cven dromde moaRwia. erT-
erTi maTgani, yvelaze didi e.w. „yumis bazilika“, Sedar-
ebiT kargad daculi, soflis centrSia. igi mdebareobs 
mTis patara mdinare yumis wylis marcxena napirze. dan-
arCeni ori mcire zomis taZrebs warmoadgens, romelTa 
nangrevebis naSTebi sadReisod araviTar interess ar 
iwvevs. yumis deda RvTisas taZari sam navian bazilikas 
warmoadgens da gegmis kompoziciiTa da xuroTmoZ-
Rvrul-sivrciTi formiT bolnisisa da vazisubnis taZ-
rebs enaTesaveba; SeiZleba iTqvas, rom gegma taZrisa 
zemoxsenebuli Zeglebis gegmis kompoziciis ganmeorebas 
warmoadgens. yumis taZari, VI-VII ss. qarTuli monumen-
turi arqiteqturis erT-erTi SesaniSnavi Zeglia.

leqarTis monasteri - sofeli leqarTi, anu rogorc le-
kebi uwodeben  - „leqerT“, mdebareobs qalaqi kaxis Crdi-
lo-dasavleTiT. es sofeli da amave saxelwodebis mon-
asteri jer kidev adreul xanaSi moixsenieba erT-erTi 
werilobiTi Zeglis “anderZSi”, romelic dawerili yo-
fila 1310 wels. soflidan sami kilometris daSorebiT, 
kavkasionis mTis Ziras mdebareobs leqarTis monastris 
nangrevebi. varaudoben, rom am adgilas unda yofili-
yo sxvadasxva daniSnulebis samonastro nagebobebi da 
Tormetamde eklesia. monasteri galavniT yofila Semoz-
Ruduli, romlis naSTebic dRemdea SemorCenili. nan-
grevTa Soris yuradRebas ipyrobs didi taZari, romelic 
uZvelesia, agebulia kldis qviT, jvaredin gegmaze da 
Zalian maRalia.

aRniSnul Zeglebs turistebi iSviaTad stumroben, maT 
Sesaxeb bevrma arc ki icis. rogorc zemoT aRvniSne, maTi 
umravlesoba nangrevebis saxiTaa SemorCeneli da ar fun-
qcionirebs. SeiZleba iTqvas, rom miviwyebulia xelisu-
flebis mier da aranair RonisZiebebs ar atarebs imisaT-
vis, rom turistuli Zeglis statusi mieniWos.

2. politikuri arastabiluroba
roca religiuri turizmis ganviTarebis pirobebze vs-
aubrobT, erT-erTi aucilebeli piroba politikuri 
stabiluroba gaxlavT. hereTSi qarTvel marTmadide-
bel da araqarTvel muslimur mosaxleobas erTad uwevT 
cxovreba, amitom politikuri stabilurobis SenarCu-
neba sakmaod rTuli saqmea. 

adgilobrivi xelisufleba arafers ar akeTebs imisaTvis, 
rom religiuri turizmis ganviTarebas Seuwyos xeli. pi-
riqiT, rac ufro didi dro gadis, miT ufro savala-
lo mdgomareoba iqmneba. marTlmadidebeli mosaxleoba 
dResdReobiT sulieri moZRvris gareSe aris darCenili. 
erTaderT moqmed kaxis wm. giorgis eklesiaSi wlebis man-
Zilze msaxureba aRevlineboda 2015 wlis 21 ivnisamde, 
iqamde sanam maT sulier moZRvars arqimandrit deme-
tres azerbaijanis mxarem ufleba ar misca sazRvari ga-
daekveTa. azebaijanis mxaresa da saqarTvelos Soris am 
sakiTxTan dakavSirebiT molaparakebebi dRemde uSede-
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god mimdinareobs. iqamde ki taZari msaxurebis gareSe 
rCeba.

arsebul yvela marTlmadidebel Zegls miniWebuli aqvs 
albanuri Zeglis statusi da miuxedavad amisa, arcerT 
maTgans ar utardeba aRdgeniTi samuSaoebi. garda ami-
sa, mosaxleoba verafers ver akeTebs imisaTvis, rom sa-
kuTari ZalebiT SeZlos am problemis aRmofxvra. maT 
protestis gamoTqmis uflebasac ki ar aZleven, amitom 
iZulebulni arian Seeguon arsebul mdomareobas.
  
3. problemebis aRmofxvris da religiuri turizmis 
ganviTarebis gzebi
rodesac am Temas vexebiT, pirvel rigSi unda vaxsenoT 
Tu ra problemebis winaSe vdgavarT. arsebobs Semdegi 
saxis problema, esenia:
- Zeglebis Sesaxeb arainformirebuloba;
- maTi ufunqcio mdgomareobaSi yofna;
- turistebis nakleboba (TiTqmis ar arseboba);
- politikuri arastabiluroba;
- religiuri turizmis ganviTarebis TvalsazrisiT in-
teresis arqona saxelmwifos mxridan.

aRniSnuli problemebis mogvareba SesaZlebelia Semdegi 
RonisZiebebis gatarebiT:
- taZrebis funqcionirebis aRdgena;
- maTTvis Sesabamisi sarestavracio samuSaoebis Catare-
ba;
- turistuli Zeglis statusis miniWeba;
- eqskursiebis, SemecnebiTi da religiuri turebis mow-
yoba;
- politikuri stabilurobis SenarCuneba.

Temis aqtualurobidan gamomdinare CavatareT gamokiTx-
va, gamokiTxul iqna 26 pirovneba, romlebic saqarTve-
los macxovreblebi gaxldnen. gamokiTxulTa asakobrivi 
zRvari iyo 17-28 weli. kiTxvari Sedgeboda oTxi kiTx-
visagan. gamokiTxis Sedegebi qvemoT grafikuladaa war-
modgenili.
 

gamokiTxvis Sedegebidan gamomdinare SegviZlia 
davaskvnaT, rom miuxedavad hereTis istoriuli Zegleb-
is Sesaxeb informaciis naklebobisa da reklamirebis 
uqonlobisa, saqarTvelos moqalaqeebi garkveulwilad 
floben informacias hereTis mxaris Sesaxeb da dain-
teresebulni arian aq arsebuli Zeglebis monaxulebiT, 
rac naTlad cxadyofs imas, rom Sesabamisi pirobebis 
dadgomis SemTxvevaSi hereTis mxareSi religiur tu-
rizms perspeqtivebi gaaCnia.

hereTSi ar aris msoflio mniSvnelobis religiuri 
centrebi, Sesabamisad uSualod momlocvelTa nakadi 
mravalricxovani ver iqneba. Tumca, religiur turizms 
saeqskursio-SemecnebiTi kuTxiT, adgilobrivi mraval-
ricxovani taZrebisa da salocavebis gaTvaliswinebiT, 
garkveul pirobebSi sakmao potenciali gaaCnia. am po-
tencialis mospoba ki danaSauli iqneba, amitom azerbai-
janisa da saqarTvelos mravalwlovani megobroba am 
saqmeSi unda gamJRavndes.

azerbaijanis mxarem unda misces ufleba kaxis wm. gior-
gis eklesiaSi msaxureba aRdges, mas hyavdes winamZR-
vari da marTlmadidebelma mosaxleobam SeZlos wirva-
locvaze daswreba. saqarTvelos mxridan gaigzavnos 
jgufi, romelic imuSavebs taZrebis gamokvlevaze, rad-
gan azerbaijanis mxare ar aris am sakiTxSi kompetenturi 
da moxdes Zeglebis Seswavla. yovelive es Seuwyobs xels 
hereTSi religiuri turizmis ganviTarebas.
   
daskvna
kvlevis Sedegebidan gamomdinare, SegviZlia davaskvnaT, 
rom istoriul hereTs namdvilad aqvs religiuri tu-
rizmis ganviTarebis potenciali, radgan es regioni 
mdidaria istoriuli da kulturuli ZeglebiT. aRniS-
nul sakiTxs xels uSlis rigi problemebis arseboba. pi-
rvel rigSi unda aRiniSnos, rom es problemebi mogvare-
badia. kvlevis Sedegad gamoikveTa is ori ZiriTadi 
problema, romelic yvelaze did safrTxes uqmnis ro-
gorc religiuri turizmis ganviTarebas, ise istoriuli 
Zeglebis ganadgurebas. esenia: politikuri arastabi-
luroba da istoriuli Zeglebis ufunqcio mdgomareo-
ba. maTi mogvarebis gareSe SeuZlebeli iqneba religi-
uri turizmis ganviTareba aRniSnul regionSi. dadebiTi 
roli religiur turizmis ganviTarebaSi unda iTamaSos 
saxelmwifom, adgilobrivma TviTmmarTvelobebma, reli-
giurma, turistulma da saqvelmoqmedo organizaciebma 
da kerZo biznesma. religiuri turizmisadmi gazrdili 
interesi gardaqmnis mas mniSvnelovan faqtorad romel-
ic uzrunvelyofs socialur stabilurobas da saer-
TaSoriso dialogs.
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onlain turizmis ganviTarebis 
problemebi da perspeqtivebi 

saqarTveloSi

avtori: Tamuna woworia
saqarTvelos sapatriarqos wminda andria 

pirvelwodebulis saxelobis qarTuli universiteti 
xelmZRvaneli: asocirebuli profesori rati abulaZe

I. Sesavali
informaciuli da sakomunikacio teqnologiebis (ICT) 
ganviTarebam, fundamenturad Secvala turizmis indus-
tria da mniSvnelovani gavlena iqonia turizmis ekosis-
temaze[1]. 30 welze metia, rac turizmis industria ori-
entirebulia ICT-is potencialis aTvisebaze. Tu 1990-ian 
wlebSi, turistuli industriis naxevari eleqtronulad 
saqmianobda turizmis biznesSi, dRes kompaniebis Ziri-
Tadi nawili (95%) pirdapir Tu iribad dakavSirebulia 
internetTan.

internetis ganviTarebamde, turistuli industria da-
mokidebuli iyo tradiciuli momaragebis jaWvze, bro-
Surebze, Tavisufal ganTavsebaze, depeSasa Tu sxva klasi-
kur teqnologiebze. internet-teqnologiebis evoluciis 
paralelurad, depeSa Secvala faqsma, faqsi Caanacvla 
ufro swrafma sistemam - eleqtronulma fostam[2]. 

turizmSi internetis roli aqtualuria Semdegi mima-
rTulebiT: kvlevebi, informireba, produqtebis wardge-
na/gacnoba, momsaxurebis gaweva, interaqtiuli urTi-
erTqmedeba, turistuli adgilebis aRwera, turistuli 
potencialis warmoCena, video turebisa da marSrutebis 
vizualuri warmodgena, saqmian partniorebTan urTi-
erTqmedeba da dasvenebis dagegmva[3].

interneti ganixileba samogzauro informaciis Ziri-
Tad wyarod, romelic Tavisi faseulobiT aRemateba 
tradiciuli mediis formebsa da marketingis instru-
mentebs. turistebis naxevari (50%) samogzauro infor-
maciis miRebisaTvis mimarTavs internet-saitebsa da so-
cialur medias, 10% beWdur medias, 10% radiosa da 10% 
televizias, xolo 20% turistul saagentoebs[4].

dRes, turistuli kompaniebis funqciebi integrirebu-
lia intranet da eqstranet qselis resursSi. Sedegad, 
turizmis industriaSi arsebul kompaniebs mouwiaT re-
organizeba, ukve arsebul garemosTan adaptireba. tu-
ristulma kompaniebma aqtiurad daiwyes TavianTi pro-
filuri saqmianobis gadatana internet sivrceSi da 
globalur bazarze adgilis damkvidreba.

turizmis industria iyenebs DMS da CRS (Computer 
Reservation Systems) sistemebs. DMS sistemiT, momx-
mareblisTvis informacia lokalur atraqciebze da 
produqtebze ufro xelmisawvdomi gaxda. Sedegad Sesa-
Zlebeli gaxda sezonuri problemebis daZleva turizmis 
saWiroebebis balansirebiTa da gafarToebiT. CRS (Com-
puter Reservation Systems) sistemebis gamoyenebiT ki am-
aRlda turistuli kompaniebis efeqtianoba, xeli Seewyo 
kompaniebis saqmianobis transformirebasa da internet 
aqtivobis zrdas.

onlain turizmis sferoSi, aviakompaniebi erT-erTi 
pirvelebi iyvnen, romlebmac yuradReba gaamaxviles 
momxmarebelTa qcevasa da teqnologiebze. Tavdapir-
velad rezervaciebi keTdeboda xeliT specialur da-

faze, sadac aRiniSneboda mgzavrTa sia, aseT pirobebSi 
saagentoebs uwevdaT zepirad informaciis gadawodeba, 
javSnidnen satelefono zariT, bileTebs ki werdnen spe-
cialur qaRaldis blankebze.

turistuli produqciis gayidva, kompaniebis Serwyma da 
Sesyidvebi globaluri gamanawilebeli sistemebis warmo-
qmnis Sedegia. maTgan cnobilia 4 ZiriTadi sistema: 1. Sa-
bre Holding Corporation (aSS); 2. Worldspan (aSS); 3. Amadeus 
Global Travel Distribution (evropa);  4. Galileo Internacional 
(evropa);

am sistemebis wyalobiT gafarTovda momsaxurebis mocu-
loba da speqtri. Sabre Holding Corporation pirveli ga-
manawilebeli sistemaa, romelic onlain reJimSi gada-
vida, Seqmna virtualuri turistuli saagento da gaxda 
lideri turistul eleqtronul vaWrobaSi. dReisaTvis 
mis daqvemdebarebaSi 700-ze meti veb-saitia5. 

1962 wels amerikis aviaxazebma pirvelma warmogvidgina 
„sabre“ SABRE CRS alternatiuli dajavSnis sistema. 
sahaero mimosvlis zrdam ganapiroba is, rom CRS-ebi ga-
daiqcnen gigant kompiuterul qselebad. fasebis, mima-
rTulebisa da ganrigis kontroli aviakompanias Tavadve 
SeuZlia, manamdec ki, sanam frenas daiwyebs. konkurenci-
is zrdam, fasebis omma gamoiwvia is, rom aviakompaniebma 
daiwyes sakuTari sistemebis Seqmna da dayeneba prior-
itetul saagentoebSi distribuciis mizniT. Sesabamisad, 
am saagentoebs eZleodaT meti sargebeli aviakompani-
isagan. CRS momavalSi ganviTareba hpova GDS-s saxiT. 
GDS TavisTavad warmoadgens erTgvar strategiul bi-
znes xelsawyos strategic business units (SBU), es sistema 
saSualebas iZleva konkurenciis pirobebSi aviakompanias 
gauzardos gayidvebi. GDS arxi iTvleba momxmarebelTan 
saukeTeso wvdomis xelsawyod, Sesabamisad amgvari plat-
forma aviakompaniisTvisac Zviri jdeba. distribuciis 
xarjebis zrdam da fasebis konkurenciam, aviakompaniebs 
daawyebina momxmarebelTan wvdomis axali xerxebis Zieba, 
dResdReobiT aseT gamosavals warmoadgens ICT, isini 
Sida samuSaoebisTvis iyeneben CRS da ICT interfeisad. 
sakomunikacio xarjebis dazogva axasiaTebs dabal biu-
jetur aviakompaniebs, Tumca igive strategiiT amuSavda 
iseTi Zlieri aviakompania, rogoricaa briTiS earveisi 
da ear lingusi, aqedan gamomdinare aseTi aviakompaniebi 
internets efeqturad iyeneben: interaqtiulobis, momx-
marebelTan da partniorTan urTierTobisaTvis, onlain 
rezervaciebis, bileTebis onlain dajavSnis, marTvis, 
auqcionebisa da aqciebis gamarTvis, internet mediis 
maqsimalurad produqtiulad gamoyenebis mizniT[1].

aviakompaniebis sistemebTan mimarTebaSi dakvirveba cx-
adyofs faqts, rom isini mzad arian sakuTari arxebidan 
gauwion momsaxureba momxmarebels, xarjebis Semcirebisa 
da efeqtianobis gazrdisaTvis.

onlain turizmis sargebeli mravalferovania biznesisa 
da momxmareblisaTvis, kerZod:
• onlain turizmis sargebeli biznesisaTvis: momxmareb-
lis msoflio masStabiT pozicionireba, produqtisa 
da fasis naxva, informaciis miRebis, gavrcelebis da am 
procesSi daxarjuli drois safasuris Semcireba. on-
lainSi biznesi mudmivi muSaobis reJimSia, sadac unda 
aRiniSnos: 24/7, naklebi saofise/administraciuli xar-
ji, bazris moTxovnis kontroli da drouli reagireba, 
naklebi sakomunikacio xarjebi, momxmarebelTan momsax-
urebis da urTierTobis gaumjobeseba maTTan pirdapiri 
interaqciiT, ganaxlebuli informacia da monacemebi, 
mcire kompaniebis konkurentunarianoba, miwodebis Ri-
rebulebis Semcireba - onlain miwodebiT;
• onlain turizmis sargebeli momxmareblisTvis: vaW-
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robis SesaZlebloba nebismieri adgilidan, produqtis 
arCevis mravalferovani arxebi, mravalferovani saxeobis 
produqti da momsaxureba, fasebis Sedarebis SesaZleblo-
ba, momxmareblis azris gageba konkretul produqtze. 
aseve, onlainSi advilia Zieba: saxeliT, mniSvnelobiT, 
mdebareobiT da a.S. aqcia/auqcioni - saukeTeso SemoTa-
vazebis SeZenis xelmisawvdomoba, SesaZlebelia muSaoba an 
swavla saxlidan gausvlelad, sxvadasxva sazogadoebebTan 
urTierToba, unikaluri adgilebis, momsaxurebis, ino-
vaciuri produqtis moZebna da daTvaliereba.

II. onlain turizmis msoflio bazari
internetma gardaqmna turizmis landSafti da warmodga 
axali turistuli produqtebiTa da momsaxurebiT. on-
lain teqnologiur wesrigSi turistul kompaniebs aqvs 
gansakuTrebuli sargebeli[6].

saerTaSoriso satelekomunikacio kavSiris (International 
Telecommunication Union) monacemebiT internets moix-
mars planetis mosaxleobis 39%. globalurad internet-
wvdoma aqvs 750 mln ojaxs, xolo 1068 mln ojaxi inter-
netis gareSea[7].

Eurostat-is (Statistical Office of the European Commission) 
kvlevis monacemebiT, Sinameurneobebis 40% (internet-
momxmarebelTa naxevari) internets iyenebs turizmis kv-
levisa da turistuli produqtebis miRebisaTvis, xolo 
Sinameurneobebis 25%-ze naklebi onlain turistuli 
produqtebis dajavSnisaTvis[8].

miuxedavad imisa, rom kompaniebs internetis meSveobiT 
saSualeba eZlevaT SeaRwion sazRvargareTis bazrebze, 
adgilobrivi xelisufleba, romelic aregulirebs eqs-
portsa da imports, garkveul zegavlenas mainc axdens 
eleqtronul biznesze. eleqtronul vaWrobas gaaCnia 
didi potenciali rogorc aSS-Si, aseve mTel msofli-
oSi, radgan internetiT momxmarebelTa ricxvi yovelw-
liurad matulobs. internetiT gayidvaTa ricxvma Crd. 
amerikaSi 2003 wlisaTvis Seadgina 47.5 miliardi dolari 
da 2012 wlisaTvis TiTqmis orjer gaizarda[9]. 

turizmis industriaSi dasaqmebulTa unar-Cvevebi saWi-
roa imisaTvis, rom turizmis sawarmoebi gaumklavdnen 
gamowvevebs da cvlilebebs eleqtronul bazarze. erT-
erTi umTavresi unaria ZiriTadi marketinguli princi-
pebis gageba (mizani, strategia, taqtika) da wliuri Se-
mosavlebis efeqtianobis marTva yoveldRiuri analizis 
meTodiT[10].

globalur sivrceSi, avstrias, SvedeTs, fineTs da da-
nias aqvT integrirebuli sistemebi, romelic akavS-
irebs turizmis mxardaWeris struqturas yvela kuTxeSi. 
SveicariaSi da holandiaSi, partniorobis veb-proeqti 
xorcieldeba erovnul doneze da masSi monawileobas 
agrZeleben regionuli da adgilobrivi turistuli or-
ganizaciebi.

germaniaSi, belgiaSi, safrangeTsa da espaneTSi, onlain 
turizmis suraTi aris ufro fragmentuli, ZiriTadi 
aqcenti keTdeba raionul da adgilobrivi donis Ron-
isZiebebze, rogorc inglisSi. 

situacia inglisSi, germaniis da safrangeTis analogi-
uria, aq  sxvadasxva daniSnulebis sistemebi SemuSavda 
mTeli qveynis masStabiT. nacionaluri erTsulovneba 
iqneba  inglisisTvis  SesaZlebloba imisa, rom  miaRwion  
funqcionalur Tavsebadobas regionalur da adgilo-
brivi daniSnulebis sistemebs Soris[11].  

onlain mogzaurobis produqtebis vaWrobis maCvenebeli 

bolo wlebSi gaizarda 8.4%-iT da globalur masStab-
Si Seadgina 524 mlrd dolari (2013). CAGR prognoziT 
msoflio onlain mogzaurobis bazris zrdis tempi moma-
val xuT weliwadSi saSualod iqneba 9.5%[12].

III. saqarTvelos onlain turizmis marketinguli kvleva
TbilisSi yvelaze moTxovnadi aviakompaniebis siidan gam-
ovyof sam aviakompanias: pegasusis aviaxazebi, TurqeTis 
aviaxazebi da vizeari.

Tanamedrove momxmareblis qceva did istorias ar iTv-
lis, internet teqnologiebis ganviTarebis tendencia 
cxadyofs, rom siaxleebi da maTTan adaptirebis pro-
cesi daCqarebulia da maTi uzrunvelyofiT Tanamedrove 
turisti metad integrirebuli xdeba dagegmvis procesSi 
da metad informirebuli geografiul sakiTxebSi. inter-
net biznesi amgvarad iqceva dinamiur da ganviTarebul 
mimarTulebad, romlis warmatebasac pirvel rigSi momx-
mareblis moTxovnebis, survilebisa da axirebebis maqsi-
malurad dakmayofileba warmoadgens[1]. 

globaluri turizmis kompoziciaSi gansakuTrebuli ad-
gili ukavia qarTul turistul potencials.

qarTuli turistuli sivrcis potencialSia onlain 
turizmis bazris ganviTarebis xelSewyoba, turistul 
kompaniebs Soris konkurentuli sivrcis formireba, 
turistebisaTvis xelsayreli da moqnili faswarmoqmnis 
politikis gatareba, mravalferovani angariSsworebis 
formebi, produqtis/momsaxurebis personalizacia, fa-
seuli kulturuli da informaciuli sivrce. 

mzardia turizmis Semosavlebis wili qveynis mSp-Si, 2013 
wlis mxolod sami kvartlis monacemebiT saerTaSoriso 
turizmidan miRebulma Semosavlebma Seadgina 1.3 mlrd 
dolari (2012 wels iyo 1.4 mlrd), xolo saerTaSoriso 
mogzaurebis raodenobam 5.4 mln kaci[13].

saqarTvelos biznes seqtoris onlain momsaxurebis baz-
ris ganviTarebis tendenciebis Seswavlis mizniT Catarda 
marketinguli kvleva.  gamokvleul iqna 100 internet 
momxmarebeli. maT Soris, 56.4% mamakaci, xolo 43.6% qali.

Segrovili monacemebis statistikuri damuSavebisas gan-
isazRvra: moqalaqeTa mier eleqtronuli momsaxure-
bisadmi wayenebuli moTxovnebi, gamovlinda segmentis 
moTxovnis struqtura da Taviseburebebi, eleqtronuli 
momsaxurebis miRebis arxebi, onlain turizmiT sarge-
blobis mizezebi, turoperatorebis SerCevis kriteri-
umebi, onlain turizmis ganviTarebis Semaferxebeli 
faqtorebi, onlain turizmis sandooba, momxmareblebis 
danaxarji turistul produqtze. 

kvlevis Sedegad dadginda, rom onlain turizmis momx-
mareblebis 34.8% sargeblobs sxvadasxva turistuli veb 
saitebiT, respondentTa 33.3% booking.com-iT, gamokiTx-
ulTa 21.5% - travel.gis-iT, internet-momxmarebelTa 6.5% 
iyenebs tripadvisor.com-s, xolo respondentTa 4.3% ki ex-
pedia.co.in-s.

kvlevam aCvena, rom internet-momxmarebelTa 74.4% 
produqtiT sargeblobs zafxulSi, internet-momxmare-
belTa 18.1% - gazafxulze, internet-momxmarebelTa 4.3% 
- zamTarSi, xolo mcire raodenoba 3.2% - Semodgomaze.

turistul veb-saitebze momxmarebelTa interesi sxva-
dasxva produqtebsa da momsaxurebaze ganawilda Sem-
degnairad: eqskursiebi 38.7%, ganTavsebis saSualebebi 
34.4%, turoperireba 10.8%, sxva momsaxureba 12.9%, 
xolo transportireba 3.2%.
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onlain turizmiT momxmarebelTa 39.4% sargeblobs das-
venebisa da garTobis mizniT, 44.7% swrafi informaciis 
miRebis mizniT, 11.7%-s aqvs interesi am sferosadmi, 
xolo sxva miznebi aqvs 4.3%-s.

aRsaniSnavia, rom momxmarebelTa 47.3% upiratesobas 
aniWebs, rogorc ucxour, aseve qarTul turistul veb-
saitebs, 30.1% mxolod qarTuls, xolo danarCeni 22.6% 
mxolod ucxours. 

ucxo qveyanaSi wasvlis SemTxvevaSi turistuli veb 
saitebisadmi sandoobis statistika TiTqmis ar Seicva-
la da 35.8%-ganacxada, rom rogorc qarTul, ise ucx-
our kompaniebsac endoba, 33.7% mxolod qarTuls, xolo 
30.5% mxolod ucxours.

konkretuli turoperatorebis SerCevisas momxmarebel-
Ta 43.2% yuradRebas aqcevs produqtis xarisxs, 30.5% 
fass, 15.8% maRal serviss, xolo 10.5% sxva faqtorebs.

dadginda, rom momxmarebelTa 44.6% turis SerCevisas 
upiratesobas aniWebs megobrebis rCevebs, 35.9% sxva 
wyaroebs, 16.3% statistikur monacemebs xolo 3.3% 
ojaxis rCevebs.

gamokiTxulTa 73.4% turze midis megobrebTan erTad, 21.3% 
ojaxTan erTad, xolo 5.3% marto amjobinebs wasvlas. 

kvlevam aCvena, rom onlain turizmis ganviTarebis Se-
maferxebel faqtorad momxmarebelTa 40.4% Tvlis ar-
aswor marketingul kampanias, 30.9% produqtisadmi ar-
asandoobas, 26.6% cnobadobis naklebobas, xolo 2.1% 
internet siCqares.

onlain turizmis sandoobis kvlevisas gamovlinda, rom 
48.9% endoba onlain turizms da amave raodenobis 48.9% 
naklebad endoba, xolo 2.1% Tvlis, rom saerTod ar 
aris sando. 

gamokiTxulTa 55.8% Tvlis, rom mniSvnelovania turi 
gaTvlili iyos yvela segmentze, internet-momxmarbel-
Ta 30.2% ambobs, rom aucilebelia, xolo respondentTa 
14%-is azriT ar aris mniSvnelovani. 

onlain turizmze momxmarebelTa danaxarjebis kvle-
visas dadginda, rom respondentTa 22.8% xarjavs 501-
1000 lars, internet-momxmarebelTa 24% xarjavs 101-300 
lars, gamokiTxulTa 7.5% ki 301-500 lars, xolo re-
spondentTa 45.7%-ma uari Tqva konkretuli danaxarjis 
dasaxelebaze.

IV. daskvnebi da winadadebebi
turizmis industria warmoadgens globalur movlenas, 
romlisTvisac damaxasiaTebelia swrafi ganviTareba, 
gafarToeba da diversifikacia. igi ekonomikis mniS-
vnelovani seqtoria, romelic xels uwyobs mosaxleobis 
keTildReobis zrdas, siRaribis Semcirebas, dasaqmebis 
zrdas, investiciebis mozidvas da iZleva pirdapir da 
arapirdapir ekonomikur sargebels. 

qarTuli turistuli industriis analizis safuZvelze 
SeiZleba davaskvnaT, rom:
• turizmi mniSvnelovani berketia qveynis ekonomikuri 
zrdisaTvis;
•  saqarTveloSi am seqtoris ganviTarebam SeiZleba mniS-
vnelovani stimuli misces ekonomikis sxva dargebis gan-
viTarebas;
• sainformacio teqnologiebis gamoyeneba turizmSi bi-
znesis efeqturi    warmarTvis saSualebas iZleva. axali 
onlain teqnologiebis SemuSaveba da maTi danergva tu-

rizmSi iwvevs turistuli nakadebis mkveTr zrdas;
• qarTulma biznesma internet-sivrceSi unda moaxdi-
nos sruli integrireba, aiTvisos internet-marketingis 
instrumentebi, turistuli produqtebis efeqturad 
wardgenisa da realizebis arxebi. ganaviTaros veb-saiti, 
socialuri mediis teqnologiebi, turistuli onlain 
aplikaciebi, SeimuSaos onlain gayidvisa da gayidvis 
Semdgomi momsaxurebis formebi, Seqmnas onlain-gidis 
momsaxureba;
• internet-turistuli kompaniebis saqmianoba gage-
buli unda iqnas, rogorc komunikaciis, klientebTan 
da mimwodeblebTan urTierTqmedebis, momxmareblebis 
moTxovnilebebis dakmayofilebisa da biznes saqmianobis 
speqtri;
• kompaniebis onlain turistuli momsaxureba unda ganx-
orcieldes eleqtronuli mTavrobis platformiT, in-
ternet-marketingis instrumentebis gamoyenebiT;
• qarTuli onlain turizmis ganviTarebisaTvis saWiroa 
programebi da iniciativebi, rogorc internet-biznes 
saqmianobis stimulirebis instrumentebi;
• kompaniebis mxridan saWiroa swori marketinguli kam-
pania, amasTanave momsaxurebis xarisxis gaumjobesebiT 
momxmareblis sandoobis gazrda;
• qveyanaSi onlain turizmis ganviTarebisaTvis saWi-
roa internet-wignierebis zrda, telekomunikaciis mi-
sawvdomi infrastruqturis gaumjobeseba, mosaxleobis 
kompiuterizaciisa da internetizaciis gafarToeba, mo-
biluri onlain aplikaciebis ganviTareba;
• da bolos, internet-bazris ganviTareba, maT Soris 
onlain turizmis ganviTareba saWiroebs strategiu-
li dagegmvisa da marTvis axal paradigmas, rogoricaa 
eleqtronuli mTavrobis ganviTarebis strategia.
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agroturistuli saqmianobis 
ucxouri gamocdileba da misi 

realizaciis perspeqtivebi 
saqarTveloSi

avtori: demetre kekoSvili
iv. javaxiSvilis saxelobis Tbilisis saxelmwifo 

universiteti
xelmZRvaneli: nodar bakuraZe

naSromis ZiriTadi mizania msoflio gamocdilebis safuZ-
velze warmoaCinos turistuli industriis SedarebiT 
axali dargis - agroturizmis mniSvneloba saqarTvelos 
agraruli seqtoris gardaqmnisa da soflad socialur-
ekonomikuri problemebis gadawyvetisaTvis.

agroturizmis arsi
dResdReobiT agroturizmis sxvadasxvagvari ganmarteba 
arsebobs, Tumca TiTqmis yvela Tanxmdeba imaze, rom 
agroturizmi aris qalaqis macxovreblebis mier dasven-
ebis iseTi variantis SerCeva, romelic iTvaliswinebs 
maT ganTavsebas soflad, ZiriTadad glexis (fermeris) 
karmidamoSi mdebare saxlSi, adgilobriv sameurneo 
aqtivobebSi CarTvas da am konkretuli regionis kul-
turis gacnobas.

agroturizmi aris turistuli industriis seqtori, 
romelic orientirebulia turistuli produqtis Seqmni-
saTvis sasoflo adgilebis bunebrivi, kulturul-istori-
uli da sxva resursebis da Taviseburebebis gamoyenebaze.

inglissa da zogierT inglisurenovan qveyanaSi igi 
aRiniSneba terminiT “soflis turizmi” (Rural Tourism), 
germanulenovan qveynebSi miRebulia termini “Bauernhof-
tourismus”, rac sityva sityviT glexis kar-midamos tu-
rizms niSnavs. romanulenovani qveynebi ki upiratesobas 
termins  - agroturizms aniWeben. igi warmodgeba laT-
inuri sityvisagan `agro“ - (agros) da misgan nawarmoebi 
“agraruli”-dan (agrarius - sasoflo-sameurneo). amerikeli 
specialistebi saerTaSoriso turizmSi am mimarTulebis 
aRsaniSnavad iyeneben terminebs: `agroturizmi“, `fer-
meruli turizmi“, `bunebis turizmi“ da a.S. 

msoflio turistuli organizaciis eqspertis, kalifor-
niis universitetis profesoris edvard inskipis (romlis 
Rvawli saTanadod daafases gaerom da mto-m) ganmarte-
biT, `soflis turizmi aris turistebis mcire jgufebis 
mogzauroba dasvenebis mizniT soflis, zogjer centri-
dan moSorebul tradiciul dasaxlebebSi, adgilobrivi 
tradiciebis da soflis cxovrebis gasacnobad“.

agroturizmis warmoSobis socialur-ekonomikuri 
pirobebi
agroturizmi me-19 saukunis bolos warmoiSva. im pe-
riodSi, rodesac adamianebma daiwyes xanmokle droiT 
qalaqgareT naTesavebis an megobrebis monaxuleba. av-
tomobilis gamogonebam, 1920-iani wlebidan bevrad mar-
tivi gaxada mogzauroba qalaqgare adgilebSi. 30-ian da 
40-ian wlebSi, didi depresiisa da meore msoflio omis 
Semdeg, qalaqgareT rekreaciuli dasvenebis mimarT in-
teresi kidev ufro gaizarda. xolo ukve 80-90-iani wle-
bidan gaCnda interesi komerciuli fermeruli turebis 
mimarT. evropaSi agroturizmis warmoSobas mkvlevarTa 
umravlesoba ukavSirebs me-20 saukunis 50-70-ian wlebSi 
evropis regionSi ganviTarebul integraciul procesebs-

evrokavSiris Seqmnas. sasoflo-sameurneo produqciis 
bazarze konkurenciis gamwvavebam safrangeTSi xeli Seu-
wyo mosaxleobis gamalebul migracias uperspeqtivo so-
flebidan msxvil qalaqebSi. aman gamoiwvia safrangeTis 
soflis meurneobisaTvis damaxasiaTebeli produqtebis 
- Rvinis da yvelis warmoebis mkveTri Semcireba. saWiro 
Seiqmna soflis SenarCunebis RonisZiebebis gatareba, maT 
Soris imis Cveneba, rom soflad fulis gamomuSavebis 
saSualeba mxolod sasoflo-sameurneo warmoeba ar aris. 
amis saCveneblad moxerxda saxelmwifo saxsrebiT soflad 
ramdenime aTeuli iseTi mitovebuli kar-midamos aRgena, 
sadac adre yveli da Rvino iwarmoeboda. maT saTaveSi 
Cauyenes axalgazrda meojaxe wyvilebi. male gairkva, rom 
am karmidamoebis agroturizmis obieqtebad gardaqmniT 
SesaZlebeli iyo momgebiani biznesis gamarTva. dReisaT-
vis agroturizmi safrangeTis turistuli industriis 
yvelaze dinamiur, mzard seqtors warmoadgens. analogi-
uri tendenciebi ganviTarda italiaSi, germaniaSi, Svei-
cariaSi, espaneTsa da aRmosavleT evropis qveynebSi.

agroturizmis roli da adgili msoflio turizmis 
industriaSi
turizmis industriis dRevandeli msoflio gamocdile-
ba warmoaCens turproduqtis individualizaciis ten-
dencias, rac axal moTxovnebs uyenebs turistul saqmi-
anobas. pirvelyovlisa, saWiro xdeba turizmis axali 
formebis da turistuli industriis axali mimarTule-
bebis Seqmna, rac saboloo jamSi gamovlindeba turis-
tuli produqtis axali saxeebis SeqmnaSi. am axali saxee-
bidan dReisaTvis yvelaze mniSvnelovania agroturizmi.

rogorc turizmis industriis msoflio gamocdileba 
gviCvenebs, agroturizmi Tavidan gamiznuli iyo qveynis 
Sida moxmarebisaTvis, adgilobrivi mosaxleobis dasak-
mayofileblad, anu Sida turizmis stimulirebisaTvis. 
msoflio turizmis orbitaSi agroturizmi mogvianebiT 
CaerTo. dReisaTvis msoflios bevr qveyanaSi agraruli 
turizmi warmoadgens turistuli industriis seqtors, 
romelic orientirebulia ucxoel turistTa momsaxure-
baze, radganac es mimarTuleba iZleva qveyanaSi ucxouri 
valutis Semodinebis gazrdis yvelaze karg saSualebas. 
amitomaa, rom msoflios umetes qveyanaSi agroturizmi 
warmoadgens turistuli industriis yvelaze ganviTare-
bad seqtors.

agroturizmis ganviTarebis mdgomareoba saqarTveloSi
saqarTveloSi agroturizmi bevrad met yuradRebas saWi-
roebs, vidre dRes vaqcevT. turizmis erovnuli adminis-
traciis monacemebiT saqarTveloSi ganviTarebuli tu-
rizmis saxeebidan agroturizmze turistTa sul raRac 
2% modis (2014 wlis monacemebiT), rac 1%-iT metia wina 
wlis maCvenebelze. garda amisa, arsebobs kvleva imis 
Sesaxeb, rom agroturistuli obieqtebis umravlesoba 
ganTavsebulia Tbilisidan araumetes erTi saaTis sav-
alis daSorebiT. es imas niSnavs, rom qveynis danarCen 
teritoriaze ar arsebobs agroturizmis ganviTarebi-
sTvis saWiro pirobebi. rac Seexeba kvlevebs, ar arse-
bobs sakmarisi informacia agroturistuli obieqtebi-
sa da dasvenebis am tipiT dainteresebuli turistebis 
raodenobisa da maTi maxasiaTeblebis Sesaxeb. aRniS-
nuli monacemebis naklebobis SemTxvevaSi ki SeuZlebe-
lia agroturizmis ganviTarebis sworad dagegmva. arada 
saqarTveloSi namdvilad arsebobs agroturizmis ganvi-
TarebisTvis saWiro garemo, ubralod saWiroa swori da 
Tanmimdevruli nabijebis gadadgma.

agroturizmis mniSvneloba agraruli seqtoris 
gardaqmnasa da konkretuli regionebis socialur-
ekonomikuri problemebis mogvarebaSi
agroturizmi, Tavisi specifikurobidan gamomdinare, 
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xels Seuwyobs qalaq-gareT, soflebSi turistebis ricx-
vis matebas. udavoa, rom saqarTveloSi sakmaod didi 
problemaa is, rom mosaxleoba soflebs tovebs da mie-
marTeba qalaqebSi samuSaos saZebnad. agroturizmis gan-
viTarebiT SesaZlebeli iqneba am problemis mogvareba, 
radgan Tu gaCndeba samuSao adgilebi soflebSi, mosax-
leobas aRar mouwevs samsaxuris saZebnad qalaqSi gadas-
vla. soflis mosaxleoba SeZlebs sakuTari produqciis 
nawilis realizebas da damatebiTi finansuri sargeblis 
miRebas turistebis mier ganxorcielebuli xarjebidan 
(kvebaze, RamisTevaze, transportze da a.S.). turistebis 
Casvla soflebSi da fermerul meurneobebSi bunebrivia 
gaaCens moTxovnas iq arsebuli infrastruqturis gaum-
jobesebaze, es ki Tavis mxriv kidev erTi win gadadgmuli 
nabiji iqneba soflad cxovrebis donis gaumjobesebisken.

agraruli seqtoris gardaqmnas rac Seexeba, arsebobs 
italiis magaliTi, sadac moxda soflis meurneobis 
garkveulwilad agroturizmiT Canacvleba. dResdReo-
biT ki italia, espaneTTan da safrangeTTan erTad erT-
erTi wamyvani qveyanaa msoflioSi agroturizmis ganvi-
Tarebis doniT. SesaZlebelia aseve erTgvari hibriduli 
meurneobis Seqmna, romelsac eqneba agroturistuli xa-
siaTis datvirTva da amavdroulad gaagrZelebs Cveul 
sasoflo-sameurneo saqmianobas.

agroturizmis ganviTarebiT gamowveuli dadebiTi da 
uaryofiTi Sedegebi
agroturizmis ganviTarebas, iseve rogorc, zogadad 
turizmis ganviTarebas bunebrivia, rom bevr dadebiT 
faqtorTan erTad Tan axlavs zogierTi uaryofiTi 
faqtoric. dadebiT faqtorebze garkveulwilad ukve 
visaubreT da es ZiriTadad exeba soflad samuSao adg-
ilebis Seqmnas, mosaxleobis cxovrebis donis amaRlebas, 
infrastruqturis ganviTarebas da turizmidan Semo-
suli Semosavlebis zrdas da sxva. amasTan erTad arse-
bobs zogierTi uaryofiTi faqtori, romelic gasaT-
valiswinebelia. pirvel rigSi es aris demonstrirebis 
efeqti, rac imas niSnavs, rom garkveuli drois Semdeg 
adgilobriv mosaxleobaSi turistis Casvla iseT aRfr-
Tovanebas veRar gamoiwvevs da piriqiT, rodesac isini 
dainaxaven, rom ucxoeli stumrebis finansuri SesaZle-
blobebi gacilebiT metia, vidre Tavisi, gaCndeba Suris 
momenti. garda amisa, nebismier regionSi turizmis da 
maT Soris agroturizmis ganviTareba niSnavs adgilo-
brivi resursebis xarjvas. rodesac moxdeba romelime 
konkretul regionSi agroturizmis ganviTareba, auci-
lebelia, rom ganxorcieldes misi ganviTarebis mdgradi 
dagegmva, raTa moxdes arsebuli resursebis marTebulad 
da maqsimalurad momgebianad gamoyeneba.

agroturizmis ganviTarebis perspeqtiva saqarTveloSi
dResdReobiT saqarTveloSi arsebobs agroturizmis 
ganviTarebisTvis saWiro safuZveli. saqarTveloSi bune-
brivi pirobebi iZleva imis saSualebas, rom sasoflo-
sameurneo saqmianoba iyos mravalferovani. garda amisa, 
Cvens qveyanaSi sasoflo meurneoba gamoirCeva Tavisi 
kulturuli TaviseburebebiT da wes-CveulebebiT (rTve-
li, Rvinis dayenebis qarTuli meTodi, yvelis amoyvanis 
Taviseburi stili da sxva). saqarTveloSi ganviTarebu-
lia rogorc mesaqonleoba, aseve mevenaxeoba, mebaReoba 
da meurneobis TiTqmis yvela dargi, rac msoflios sxva 
qveynebSi, sadac didi ganviTareba hpova agroturizmma. 
es ki imas niSnavs, rom saqarTveloSic iseve SeiZleba 
agroturizmis ganviTareba, rogorc es moxda italiaSi, 
espaneTSi, safrangeTSi Tu sxva.

saxelmwifos roli agroturizmis ganviTarebaSi
msoflio gamocdilebiT dadasturebulia, rom saxelmwi-
fo udides rols asrulebs agroturizmis ganviTarebis 

sferoSi. kerZod:
- saxelmwifo Rebulobs politikur gadawyvetilebebs 
agroturizmis, rogorc momsaxurebis sferos Sesaxeb;
- saxelmwifo axorcielebs agroturizmisaTvis or-
ganizaciul mxardaWeras, rac gamoixateba socialuri 
struqturebis SeqmnaSi, romelTa movaleobaa sistema-
turi daxmareba gauwion agroturizmis saqmianobis or-
ganizebas, informaciuli teqnologiebis danergvasa da 
agroturizmis virtualuri masStaburi bazris Seqmnas;
- saxelmwifoebi qmnian agroturizmis subieqtTa gaer-
Tianebebs am seqtorisaTvis monacemTa bazis portalebis 
sawarmoeblad;
- saxelmwifoebi axdenen agroturizmis normatiul-
samarTlebliv, informaciul da sareklamo uzrunvelyo-
fas;
- saxelmwifoebi axorcieleben agroturizmis finansur 
mxardaWeras, rac gamoixateba SeRavaTiani dakreditebis 
da dotaciebis sistemebis SeqmnaSi.

saxelmwifos aseve SeuZlia Seqmnas fermerTa specialuri 
gadasamzadebeli kursebi an profesiuli saganmanaTle-
blo programebi, romlebic saSualebas miscemen agro-
turizmiT dainteresebul pirebs SeiZinon garkveuli 
codna da unarebi turizmis am sferoSi samuSaod.

mosalodneli Sedegebi
yovelive zemoT Tqmulis Semdeg ukve advili warmo-
sadgenia mosalodneli Sedegebi. im SemTxvevaSi, Tu 
moxdeba agroturizmis mdgradi dagegmva, saxelmwifos 
mier xelSewyoba, am yvelafris safuZvlianad Seswavla 
da SesaZlo problemebis Tavidan arideba es sasargeblo 
iqneba rogorc adgilobrivi mosaxleobisTvis soflad, 
aseve mTlianad qveynisTvis.

kvleva
naSromis momzadebisas Catarda mokle kvleva imis Sesax-
eb Tu ramdenad esmis Cvens sazogadoebas agroturizmis 
arsi, ramdenad misaRebia maTTvis dasvenebis es forma, 
ra saxis ganTavsebis saSualeba urCevniaT da ase Semdeg. 

sul gamoikiTxa 46 adamiani da kvlevis Sedegebi Semdeg-
nairia: kiTxvaze smeniaT Tu ara agroturizmis Sesaxeb, 
91.3%-ma upasuxa dadebiTad. aqvT Tu ara maT sakuTari 
meurneoba an saxli soflad, gamokiTxulTa 67.4%-ma 
upasuxa dadebiTad. msgavsi dasvenebis variantis arCevis 
SemTxvevaSi saqarTveloSi daisvenebdnen Tu sazRvarga-
reT, gamokiTxulTa 76.1%-is pasuxi iyo - saqarTvelo. 
rac Seexeba ganTavsebis variantebs, 43.5% airCevda 
mTlian saxls/kotejs, 28.3% sastumros, 17.4% aparta-
ments (ramdenime damoukidebel oTaxs fermeris sax-
lSi), xolo 10.9% ubralod calke oTaxSi icxovrebda 
fermeris ojaxTan erTad. garda amisa, davusviT kiTxva 
aris Tu ara maTTvis mniSvnelovani msgavs ekologiurad 
sufTa, bunebasTan axlo, adgilobrivi wes-CveulebebiT 
mdidar garemoSi dasveneba, razec umravlesobam (saSu-
alod 67%-ma) dadebiTad upasuxa. 

saqarTveloSi agroturizmis ganviTarebis didi poten-
ciali arsebobs. mosaxleobas aqvs garkveuli codna amis 
Sesaxeb, Tumca saWiroa meti yuradReba mieqces soflad 
infrastruqturis ganviTarebas da am tipis dasvenebis 
reklamirebas. es xels Seuwyobs soflis meurneobis 
ganviTarebas, samuSao adgilebis Seqmnas, urbanizaciis 
procesis SeCerebas da sxva. aucilebelia, rom agrotur-
istul saqmianobas safuZvlad daedos mdgradi ganvi-
Tarebis koncefcia.
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ekomuzeumis ganviTarebis 
perspeqtivebi saqarTveloSi

avtori: nino rusiSvili
ilias saxelmwifo universiteti

abstraqti
naSromi exeba ekomuzeumis ganviTarebis perspeqtivebs 
saqarTveloSi. kerZod, dedofliswyaros raionis  sofel 
mirzaanSi pirveli ekomuzeumis Seqmnas. es iqneba ino-
vaciuri ekoproduqti saqarTvelos turizmis industri-
isTvis, romelic xels Seuwyobs raionis populariza-
cias, adgilobrivi mosaxleobis tradiciebis gacnobas, 
bunebrivi da kulturuli memkvidreobis dacvasa da Sena-
rCunebas. arsebuli turistuli potencialis Sesafase-
blad vawarmoeT pirveladi kvleva.

Sesavali
turizmi msoflioSi erT-erTi yvelaze swrafad mzardi 
industriaa, romelsac prioritetuli adgili ukavia 
Cveni qveynis ganviTarebaSi. aRniSnulidan  gamomdinare,  
mudmivad  saWiroa  inovaciuri  cvlilebebis Setana 
mis ganviTarebasa da winsvlaSi, turistuli resursebis 
ufro metad warmoCena da adgilis damkvidreba konkuren-
tunarian garemoSi. amis erT-erTi kargi saSualebaa 
ekomuzeumebis Seqmna, romelic inovaciuri ekoproduq-
tia Cveni qveynis turizmis industriisTvis. 

ekomuzeumi aris garkveul teritoriaze warmodgeneli 
memkvidreobiTi Zeglebis erToblioba, romlis miza-
nia regionis sacxovrebeli garemos wardgena da popu-
larizacia. regionis unikalurobas waradgens bunebri-
vi pirobebis, adgilobrivi mosaxleobis warsulisa da 
dRevandeli saqmianobebis gziT. ekomuzeumi tradiciuli 
muzeumisgan sakmaod gansxvavebulia. igi orientirdeba 
memkvidreobiT resursebze, teritoriasa da Temze.

msoflioSi 300-mde ekomuzeumia, aqedan 200 gvxvdeba ev-
ropaSi. gansakuTrebiT warmatebulia safrangeTis, ital-
iis, xorvatiis, poloneTisa da espaneTis ekomuzeumebi. 
misi dadebiTi mxareebia:
• axdens regionisa da qveynis popularizacias; 
• xazs usvams regionis unikalurobas; 
• aqcents akeTebs teritoriis auTenturobaze bunebrivi 
da kulturuli faseulobebis wardgenis gziT;
• orientirdeba   adgilobrivi   mosaxleobis   CarTu-
lobasa da maTi socialuri da ekonomikuri mdgomareo-
bis gaumjobesebaze;
• orientirdeba  memkvidreobiT  resursebze,  Seaqvs  wv-
lili  maT ganaxlebasa da gacocxlebaSi;
• popularizacias  ukeTebs  transportis  im  saxeobebs,  
romelic naklebad zemoqmedeben bunebriv garemoze. 

ekomuzeumebis roli turizmSi
pirveli ekomuzeumi Seiqmna 1971 wels safrangeTSi `Le 
Creusot & Grande Lande~, romelsac didi gamoxmaureba 
mohyva Semdegi upiratesobebis gamo:
• pirvel  rigSi,  xeli  Seuwyo  memkvidreobiT  resurseb-
is  dacvas, ganaxlebasa da popularizacias;
• saTave daudo ekomuzeumebis Seqmnas da aCvena msofli-
os magaliTi, Tu rogor SeiZleba moaxdino memkvidreo-
biTi resursebis efeqtianad warmoCena da amis daxmare-
biT Seqmna raRac axali da gansxvavebuli, ukve arsebuli 
resursiT;
• moaxdina turistebis raodenobis mniSvnelovani zrda,  
ramac ganapiroba Semosavlebis zrda;

aRsaniSnavia msoflio gamocdilebis gaziareba. am mxriv 
saintereso praqtika aqvs xorvatiis ekomuzeumebs. batan-
as muzeumi daarsda rovinSi 2004 wels. batana gamoirCeva 
uwyveti materialur/aramaterialur kulturis gemT-
mSeneblobisa da TevzWeris tradiciiT. batanas muzeumi 
aqcents akeTebs Semdeg mimarTulebebze: saSemsruleblo 
xelovneba, ritualebi da RonisZiebebi, socialuri Car-
Tuloba, tradiciuli ostatoba, bunebasa da samyarosTan 
dakavSirebuli codnisa da gamocdilebis gaziareba.

xorvatiis meore ekomuzeumi - Istrian de Dignan mdebare-
obs Zveli qalaqis Vodnjan-is gulSi, swored qalaqma 
Vodnjan-ma misca am jgufis adgilobriv enTuziastebs 
ekomuzeumebis Seqmnis idea. ekomuzeumis mTavari mizania: 
• memkvidreobiTi   resursis   dacva,   SenarCuneba   da  
popularizacia. kerZod: tradiciuli sameurneo iaraRe-
bis, adgilobrivi mosaxleobis mier warmoebuli xelna-
keTi nivTebisa da Sinauri cxovelebis;
•   Senobebis aRdgena da sasoflo-sameurneo miwis da-
muSaveba;
• adgilobrivi   saxeobebisa  da   biomravalferovnebis  
SenarCuneba, konservacia.

aRniSnuli ekomuzeumebi cdiloben adgilobrivi mosax-
leobis cxovrebis stilisa da tradiciebis dacvas, Sena-
rCunebasa da popularizacias. kerZod, mniSvnelovania 
imis xazgasma, Tu ra gavlena iqonia banatas ekomuzeumis 
Seqmnam an ra gamocdileba SeiZleba aviRoT misgan?
• man moaxdina konkretul teritoriaze im memkvidreo-
bis dacva da SenarCuneba, rac gaaCnda. regularulad 
xdeba zrunva mis ganviTarebasa da winsvlaze;
• moaxdina   teritoriis   maqsimalurad   aTviseba da 
gaxada ufro mimzidveli turistuli TvalsazrisiT, 
bunebrivi da kulturuli faseulobebis gziT. kerZod, 
am teritoriaze  2004 wels ganaxlda „batanas saxli” 
romelic me-17 saukuneSi iqna agebuli da dRes ukve sak-
maod popularul turistul adgils warmoadgens batan-
as ekomuzeumis farglebSi.
• moaxdina regionisa da qveynis popularizacia, region-
is sacxovrebeli garemos bunebrivi da kulturuli fa-
seulobebis efeqturad wardgenis gziT;
• aqcenti   gaakeTa   teritoriis   avTenturobaze   da  
adgilobrivi mosaxleobis CarTulobaze memkvidreobiTi 
resursebis marTvisa da SeTavazebis gziT;
• moicva da gaaerTiana   TiTqmis yvela momsaxurebis 
sfero.  ganaviTara da aRadgina sainformacio centri, 
SeimuSava turistuli marSrutebi, dagegma RonisZiebebi.

ekomuzeumis ganviTarebis gzebi da SesaZleblobebi
Cveni  azriT,  xorvatiis  gamocdileba  CvenTvis  aris  
sakmaod  kargi magaliTi imis, Tu rogor SeiZleba war-
vadginoT bunebrivi da kulturuli resursebi, movax-
dinoT maTi popularizacia da gavxdeT ufro metad 
mimzidveli qveyana turistuli TvalsazrisiT.

rac Seexeba saqarTvelos da mis realur perspeqtivebs, 
Cvens qveyanaSi mdidari kulturuli da bunebrivi Ze-
glebidan gamomdinare bevr adgilasaa SesaZlebeli 
ekomuzeumebis Seqmna. Tumca, Cveni azriT, erT-erTi 
saukeTeso adgilia, sofeli mirzaani dedofliswyaros 
raionSi, sadac daibada msoflioSi saxelganTqmuli mx-
atvari niko firosmanaSvili. ekomuzeumis adgilmde-
bareoba SeirCa Semdegi upiratesobebidan gamomdinare:
• n. firosmanis   saxl-muzeumis   teritoria   moicavs  
Semdeg  kulturis Zeglebs:  saxls, sadac daibada didi 
mxatvari da sagamofeno sivrces, sadac amJamad firosma-
nis 14 namuSevaria gamofenili. aseve muzeumis mimdebare 
teritoriazea mirzaanis alaverdis eklesia, romelic 
agebulia IX-X saukuneebSi;
• muzeumis irgvliv teritoria (sul 13 heqtari) Sesa-
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Zloa gamoyenebul iqnas sasoflo-sameurneo daniSnule-
biT. magaliTad, rogoricaa venaxisa da xexilis baRebis 
gaSeneba. turistebisTvis sxvadaxva sasoflo-sameurneo 
aqtivobebSi monawileobis miRebis SeTavazeba (rTvelSi, 
xexilis mokrefaSi);
• adgilobrivi  dResaswauli  -  `firosmanoba~,  romel-
ic  1979  wlidan aRiniSneba oqtombris meore, mesame 
kviras da hyavs stumrebi, rogorc adgilobrivi, aseve 
ucxoeli turistebis saxiT. adgilobriv dResaswaulze 
xdeba folkloris gacnoba; turistTa CarTva sxvadasxva 
aqtivobebSi, rogoricaa CurCxelis amovleba, xinklis 
moxveva da a.S. RonisZiebaSi aseve monawileoben raionis 
n. firosmanis sax. samxatvro skolis moswavleebi, xata-
ven mirzaanis ulamazes xedebs;
• mniSvnelovania  muzeumis  irgvliv  mudmivad  dasaxle-
buli  Temis arseboba, romlebic SeiZleba ganvixiloT, 
rogorc potenciuri turistuli produqtis mwarmoe-
blebi (saojaxo sastumroebi, kvebis obieqtebi, agromeur-
neobebi,  rewvis  ostatebi);  radgan  ekomuzeumis erT-
erTi mTavari principia, rom vizitori, romelic ewveva 
muzeums Rame unda gaaTios adgilobriv saojaxo sastum-
roSi, daagemovnos tradiciuli kerZebi, SeiZinos adg-
ilobrivi produqcia xelnakeTi nivTebisa Tu sxva eko-
produqtebis saxiT.
• destinaciis xelmisawvdomoba, misasvleli centraluri 
gzisa da Sida gzebis mdgomareoba amJamad damakmayo-
filebelia (asfaltirebulia);
• ekomuzeumis   teritoriaze   aramotorizebuli   sa-
transporto saSualebebiT gadaadgilebis SesaZle-
bloba: viriT (uremSi Sebmuli), cxeniT, velosipediT. 
ekomuzeumis principidan gamomdinare - minimaluri 
zemoqmedeba garemoze;
• raionul centrTan siaxlove (20 km);
• wlis nebismier dros ekomuzeumSi vizitis SesaZle-
bloba.

kvlevis meTodologia da Sedegebi
zemoT CamoTvlili informaciis mosaZieblad vawarmoeT 
pirveladi kvleva. kerZod, gamoviyeneT satelefono 
intervius forma saxl-muzeumis yofil direqtor an-
zor maZRaraSvilTan, radgan respodenti aTeuli wlebi 
marTavda muzeums. aseve gvqonda pirdapiri interviu 
muzeumis amJamindel direqtor kaxa janiaSvilTan da ad-
ministraciis TanamSromlebTan mimdinare mdgomareobaSi 
gasarkvevad.

respodent anzor maZRaraSvilis gancxadebiT igegmeboda 
Semdegi proeqtebis ganxorcieleba:
•  vazis  gaSeneba  muzeumis  mimdebare  teritoriaze.  
vizitorebs eqnebodaT adgilze Rvinis degustaciis 
SesaZlebloba;
•  msoflio mxatvarTa centris aSeneba. 

aRniSnuli informacia daadastura muzeumis amJamind-
elma direqtorma, Tumca sxva damatebiTi informaciis 
mowodeba ver SeZlo. mag: vin unda daafinansos da ganax-
orcielos mxatvarTa centris aSeneba, rogori unda iyos 
centri, anda ra saqmianobebs unda warmarTavdes.

saqarTvelos kulturuli memkvidreobis dacvis erovnu-
li saagentos muzeum-nakrZalebis kuratoris, irma 
doliZis mier mowodebuli iqna statistika vizitorTa 
raodenobis Sesaxeb ukanaskneli sami wlis ganmavlobaSi, 
sadac Cans, rom 2013 wels muzeums hyavda 1,113 damTva-
lierebeli; 2014 wels  - 1,596; xolo 2015 wels  - 1,706. 
aRniSnuli informaciidan naTelia, rom izrdeba inter-
esi muzeum-nakrZalis mimarT.

adgilze  ganxorcielebulma  kvlevam  aCvena,  rom  
muzeum-nakrZalis mimdebare teritoriaze  ar arsebobs 

turistuli infrastruqtura, ar aris kvebis obieqtebi, 
funqcionirebs mxolod erTi saojaxo sastumro `meg-
zuri~, romelic turistebs ganTavsebasTan erTad sTa-
vazobs kvebis, satransporto da gamoyolis momsaxure-
bas. Tumca mosaxleobaSi aris survili da SesaZlebloba 
ganTavsebis saSualebebis, kerZod saojaxo sastumroebis 
Seqmnis kuTxiT.

adgilze potenciuri turistuli momsaxurebebis mim-
wodeblebis gamovlenis  Semdeg,  aucilebeli  iqneba  
maTTvis  treiningebis  Catareba, samuSao Sexvedrebis 
organizeba, raTa sworad moaxdinon turistuli produq-
tis Seqmna da miwodeba saojaxo sastumroebis, agromeur-
neobebisa da kvebis obieqtebis saxiT.
 
marketinguli mxardaWera
ekomuzeumis Seqmnis Sesaxeb cnobadobis amaRlebisa da 
popularizaciisTvis aucilebelia Semdegi sakomunika-
cio arxebis gamoyeneba:
• ekomuzeumis veb-gverdis Seqmna;
• video rgolis gadaReba da gavrceleba satelevizio 
arxebsa da internet sivrceSi;
• televiziis   sainformacio   da   sxva   gadacemebSi  
monawileobis miReba;
• radio gadacemebSi informaciis gaSuqeba da reklamire-
ba;
• turistuli saagentoebisTvis informaciis miwodeba;
• informaciis beWdviTi produqciis saxiT gavrceleba 
da ganTavseba turizmis sainformacio centrebSi;
• aeroportSi bilbordebsa da ekranebze informaciis 
gaSuqeba;
• ekomuzeumis oficialur gaxsnaze sxvadasxva qvey-
nis ekomuzeumis xelmZRvanelebisa da specialistebis, 
ICOM-is warmomadgenlebis mowveva, raTa informacia 
gavrceldes saerTaSoriso donezec, dargis eqspertebSi.

daskvna
ekomuzeumi warmoadgens aramarto inovaciur eko-
produqts Cveni qveynisTvis, aramed iqneba saqarTvelos 
kulturuli (rogorc materialuri, ise aramaterialuri) 
da bunebrivi memkvidreobis interpretaciis saukeTeso 
gza. moaxdens regionisa da gansakuTrebiT sofel mir-
zaanis popularizacias, sadac  daibada  Cveni  qveynis  
udidesi  mxatvari  niko  firosmanaSvili. amavdroulad, 
xels Seuwyobs adgilobrivi mosaxleobis socialur-
ekonomikur winsvlas Seqmnili turistuli momsaxure-
bebis miwodebis gziT.

gamoyenebuli literatura:
•	 www.univ-paris1.fr/fileadmin/doctoriales-tourisme/Textes_

doctoriales/Lu_Jin_Doctoriales.pdf
•	 www.icomos.org/quebec2008/cd/toindex/77_pdf/77-

7kft-231.pdf
•	 www.tourisme-alsace.com/fr/269003958-Ecomusee-dAl-

sace-Musee-de-France.html
•	 www2.le.ac.uk/departments/museumstudies/museumso-

ciety/documents/volumes/montanari
•	 www.recil.grupolusofona.pt/bitstream/handle/10437/4509/

japan%20ecomuseums.pdf?sequence=1
•	 www.academia.edu/2130271/Ecomuseums_in_Serbia_

Applying_Foreign_Experiences
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aramaterialuri kulturuli 
memkvidreobis elementebis 

turistul produqtSi CarTvis 
Taviseburebani

avtori: maia Rvinjilia
saqarTvelos SoTa rusTavelis Teatrisa da kinos 

universiteti

termini „aramaterialuri kulturuli memkvidreoba“ (akm) 
SedarebiT axali damkvidrebulia da Tavis TavSi moicavs 
sazogadoebis identobis erT-erT ganmsazRvrels, iseT 
memkvidreobas, romelic Taobidan Taobas zepiri codnis 
saxiT gadaecema, misi yofisa da kulturis ganuyofeli 
nawilia  codna da unar-Cvevebi, romelic TviTmyofado-
bis maniSnebelia. es SeiZleba iyos tradiciebi, xelosno-
bisa da xelsaqmis teqnologiebi, zepirsityviereba, ena, 
rogorc gamosaxvis saSualeba da a.S. 

saqarTvelos aramaterialur kulturul memkvidreobas 
didi potenciali aqvs iyos kulturuli turizmis gan-
viTarebis safuZveli. zogierTi turistuli firma Ta-
visi turistuli produqtis Seqmnisas ise iyenebs qveynis 
aramaterialuri kulturuli memkvidreobis elementebs, 
rom am terminis (akm-s) mniSvneloba SesaZlebelia saer-
Tod arc icodes. amitomac vTvliT, rom asaxuli prob-
lema metad mniSvnelovania.

aseTi produqtis ganxilva turistuli SeTavazebis as-
peqtSi marTlac aqtualuria, miT ufro, rom kulturuli 
memkvidreobis SeTavazebuli produqtebis mravalfer-
ovneba pirdapir kavSirSia saqarTvelos, rogorc tu-
ristuli qveynis imijTan. aramaterialuri kulturuli 
memkvidreoba, misi marTva da miT ufro, misi gamoyenebis 
SesaZleblobebi naklebad aris Seswavlili da praqtika-
Si damkvidrebuli. sainteresod gveCveneba kulturuli 
memkvidreobis da kerZod, aramaterialuri kulturuli 
memkvidreobis turistul produqtad gamoyenebis Sesa-
Zleblobebi da perspeqtivebi. 

sainteresoa turizmSi aramaterialuri kulturuli 
resursebis gamoyenebis saerTaSoriso gamocdileba. 
SegviZlia magaliTad moviyvanoT sxvadasxva qveynis ar-
amaterialuri kulturuli memkvidreobis sferoebis 
turizmSi gamoyenebis konkretuli magaliTebi, rom-
lebic asaxavs mTavrobis qmedebebs aramaterialuri 
memkvidreobis xelSesawyobad, aseve sajaro-kerZo da 
sajaro-arasamTavrobo organizaciebis, sazogadoeb-
is partniorobas erovnul, provinciebis (regionebis), 
municipalur da sazogadoebis doneze. aseve sajaro 
mmarTvelobis roli da koordinacia gansxvavebul 
stadiebze da TanamSromlobis saxeebi turizmisa da mem-
kvidreobis marTviT dainteresebul mxareebTan. 

erovnul doneze sajaro da kerZo seqtorebis part-
niorobis kargi magaliTia xorvatiis turizmis samin-
istrosa da xorvatiis ekonomikis palatis mier1 ganx-
orcielebuli Semdegi iniciativa. turizmi, xorvatiis 
turistulad naklebad ganviTarebul regionebSi, ganx-
ilul iqna, rogorc SesaZlebloba gaecocxlebinaT 
tradiciuli Rirebulebebi. pirveli nabiji moicavda 
cnobierebis amaRlebas. rac uzrunvelyves turizmis 
industriis da memkvidreobis institutebis farglebSi 
maT mier aramaterialur kulturul memkvidreobasTan 
dakavSirebiT advilad aRsaqmeli da misaRebi informaci-
is miwodebiT. organizaciis mTavari mizani iyo adgilo-

brivi TviTmyofadobis SenarCuneba misi ganviTarebisa da 
interpretirebis gziT, xolo turizmis meSveobiT kul-
turuli memkvidreobis gavrceleba da popularizacia. 
amis misaRwevad, turizmis saministrosa da kulturuli 
turizmis departaments Soris damyarda urTierTkavSi-
ri, romelmac xeli Seuwyo efeqtiani finansuri daxmare-
bis wyaroebis moZiebas kulturuli turizmis ganviTare-
bis proeqtSi. 

municipaluri donis TanamSromlobis kargi magaliTia 
amerikis SeerTebuli Statebis erovnuli parkis samsax-
uri, romelic marTavs urbanul kulturul parkebs, 
rekreaciul zonebs da bunebrivi memkvidreobis parkebs 
niu orleanis sakrebulosTan erTad, romlis Sedegadac 
Camoyalibda niu orleanis jazis parki2.

regionaluri kavSiris daarsebis kargi magaliTia adg-
ilobrivi sazogadoebis xelSewyoba CileSi (peCuineb-
is turistuli marSrutebi, trekaleini)3 turistuli 
produqtebis SeqmnisaTvis, romelic naTelhyofs provin-
ciebze koordinirebuli turistuli produqtebis Seqm-
nis aucileblobas, imisaTvis, rom waaxalison socialuri 
turizmi, adgilobrivi gidebis momzadeba da dasaqmeba, 
vaWroba da gansxvavebuli kulturebis pativiscema. 

sazogadoebis doneze partniorobis saukeTeso magali-
Tia dasavleT afrikis, malis niRbebiani cekva perfor-
mansiT. saxlebi soflis gaswvriv qvisganaa aSenebuli 
(rasac Tanamedroveobis kvali ar atyvia) da warmodgen-
ebic avTentur garemoSi tardeba. gidebis moTxovniT 
ritualuri niRbiani cekvis mokle versiebi sruldeba 
specialurad vizitorebisTvis. mocekvaveebi Cveulebriv 
axalgazrda mamakacebi arian, romlebic niRbebs saxeze 
kbilebiT iWeren. turistebs SeuZliaT adgilobrivebi-
sgan iyidon maT mier damzadebuli nivTebi (niRbebi da 
sxv.). Semosavlis ra procenti xmardeba sofels pirobeb-
is gasaumjobeseblad rTuli dasadgenia. turistebi 
fuls ixdian karvis daqiravebisa da warmodgenaze das-
wrebisTvis. miRebuli Semosavlebi gamoiyeneba adgilo-
brivi infrastruqturis gasaumjobeseblad, rogoricaa 
gzebis, skolebisa da saavadmyofoebis mSenebloba. tu-
rizmma biZgi misca oTxi adgilobrivi muzeumis daarse-
bas, romelSic moTavsebul iqna xelovnebis nimuSebi da 
niRbebi.

imisaTvis, rom gagvego saqarTvelos mosaxleobis zog-
adi azri aramaterialuri kulturuli memkvidreobis 
Sesaxeb, Cven mier Catarebul iqna sociologiuri kvle-
va (Docs.google.com Form-iT, Google Tools-is meSveobiT, 
kiTxvari gavrcelda socialur qsel www.facebook.com 
-iT. anonimuroba daculi iyo. kvleva tardeboda 2013 
wlis ianvridan 2015 wlis 3 ivnisamde). gamoikiTxa 547 
respodenti, romelTa Soris 54.4%-s (295) 18-25 wlis, 
23.1%-s (126) 26-35 wlis, 15.7%-s (85) 36-45 wlis, 5.7%-
s (31) 46-64 wlis, 1.1%-s (6) 64 wlidan zeviT adamianebi 
warmoadgendnen. 
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Tqveni asaki

1. www.mint.hr/UserDocsImages/TOURISM-FINAL-2010.pdf _ ukanasknelad iqna gada-
mowmebuli - 10.03.2016
2. www.nps.gov/jazz/index.htm _ ukanasknelad iqna gadamowmebuli - 10.03.2016

3. www.turismocomunitario.cl/wp-content/uploads/2011/08/Trekaleyin.pdf _ ukanaskne-
ladiqnagadamowmebuli - 10.03.2016
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erT-erT kiTxvaze - „fiqrobT, rom tradiciul kul-
turas turistuli/ekonomikuri potenciali gaaCnia?“  
444 adamianma (82.7%) Semoxaza „ki“, 93-ma (17.3%) „ara“.
 

gamokiTxulTa naxevarze metis azriT Cvens aramateri-
alur kulturas mniSvnelovani turistul-ekonomikuri 
potenciali gaaCnia, romelsac qveyana sxvadasxva miz-
eziT ver iyenebs, amasTan arsebobs misi dacva-Senaxvis 
problema.

kvleva Seicavda aseve sxva kiTxvebsac, romelTa pasux-
ebis mixedviT, SegviZlia davaskvnaT, rom gamokiTxulTa 
didi nawili (maT Soris 54.4% -18-25 wlamde asakis adami-
anebi) kargad ar icnobs Tavisi kuTxisTvis damaxasiaTe-
bel tradiciebs, radgan isini metad ar praqticirdeba an 
mizezi maTi naklebi dainteresebaa am sakiTxisadmi. ami-
tomac aucilebelia rigi programebis dagegmva am mima-
rTulebiT maTi cnobierebis asamaRlelad. aseve saWiroa 
rigi RonisZiebebis gatareba:
• adgilobrivma TviTmmarTvelobebma unda Seqmnan adg-
ilobrivi dResaswaulebis da RonisZiebaTa kalendari, 
romelic xelmisawvdomi iqneba rogorc tur-opera-
torebisTvis, aseve farTo sazogadoebisTvis; 
• turistulma saagentoebma (tur-operatorebma) turebi 
unda miusadagon adgilobriv kalendars da maT mixedviT 
CarTon isini TavianT turistul produqtSi. aseve auci-
lebelia adgilobrivi Temebisgan miiRon Tanxmoba ofi-
cialuri-xelSekrulebiT an araoficialurad, rom isini 
Tanaxma arian maT dResaswaulebsa Tu ritualebSi tu-
ristebmac miiRon monawileoba. adgilobriv mosaxleobas 
unda ganemartos, Tu ra sargebels miiReben aqedan TviT 
isini. sargebeli SeiZleba iyos fuladi formiT gamoxat-
uli an socialuri sargebeli. 
• rodesac igegmeba tradiciis (mag. berikaoba - mas mieni-
Wa akm-s Zeglis statusi) CarTva turistul paketSi, au-
cilebelia misi gamoyeneba moxdes mxolod misi Catarebis 
dros konkretul kulturul sivrceSi4. aseve SesaZle-
belia igi garkveul TemebSi naCvenebi iqnes turistebi-
sTvis, mxolod am TemebTan SeTanxmebis safuZvelze. ra 
Tqma unda, turizmSi metad saintereso iqneba tradiciis 
turistebisTvis wardgena inscenireba-TeatralizaciiT, 
magram am SemTxvevaSi es ar iqneba aramaterialuri kul-
turuli memkvidreoba da saqme mxolod sanaxaobasTan 
gveqneba. 

aqtualuria aseve tradiciis TeatralizebiT „gacocx-
lebis“ Temac. magram igi mxolod maSin gaxdeba arama-
terialuri kulturuli memkvidreoba Tu misi Catarebis 
aucileblobis moTxovna warmoiSoba garkveuli sazoga-
doebis mxridan da konkretul sociumSi, kulturul 
sivrceSi moxdeba/daiwyeba misi praqticireba.
• tur-operatorebis mier turistebisTvis SesaZlebe-
lia SeTavazebul iqnas qarTul tradiciul TamaSobebSi 
monawileobis miReba. mag., farikaobaSi. amisaTvis ki saWi-

roa adgilze, mag., xevsureTSi arsebobdes farikaobis 
Semswavleli kursebi, aseve xevsuruli samosis - tala-
varis gaqiravebis punqti, rac Tavis mxriv adgilobrivi 
mosaxleobisTvis Semosavlis wyaro gaxdeba. 
• sastumroebSi (gansakuTrebiT did sastumroebSi baTum-
Si, quTaissa da TbilisSi) turistebisTvis SeTavazebul 
unda iqnes adgilobrivi warmoebis produqtebi. gansa-
kuTrebiT saintereso iqneba meniuSi iseTi produqteb-
is Setana, romlebsac miniWebuli aqvT aramaterialuri 
kulturuli memkvidreobis Zeglis statusi. magaliTad 
dambalxaWo, TaSmjabi, kubdari da a.S. aucileblad iqve 
unda mieTiTos, rom es aris ekologiurad sufTa produq-
ti, aseve am sakvebis Semadgenloba, daTvlil iqnas kalo-
riebi. aucilebelia turistuli produqtisTvis damaxa-
siaTebeli samomxmareblo Tvisebebis dacva, rogoricaa 
magaliTad sandooba. radgan ar SeiZleba vizitoris mo-
tyueba, vinaidan rogorc ki ndoba gaqreba, mTeli kuTxis 
samzareulos imiji dazaraldeba. amitomac turistulma 
saagentoebma unda dagegmon infoturebi, daukavSirdnen 
adgilobrivi momsaxurebis mimwodeblebs (adgilobriv 
mosaxleobas, tradiciebis praqtikosebs) da maTTan Se-
TanxmebiT imoqmedon.
• samkurnalo da mineralur wylebs zemo svaneTSi: mug-
viri, arcxeeli, kaxrld, legab, setis mJave wyali, kve-
dilaSi, Sgedi  - samkurnalo Tvisebebsa da moxmarebis 
wess mieniWa aramaterialuri kulturuli memkvidreo-
bis  Zeglis statusi. turistuli TvalsazrisiT da am 
samkurnalo wylebis cnobadobis gazrdis mizniT adg-
ilobrivma TviTmmarTvelobebma xeli unda Seuwyon am 
wylebis popularizacias, kerZod, daibeWdos bukletebi 
ucxour enebze maTi samkurnalo Tvisebebisa da moxmare-
bis wesis Sesaxeb da daidos uSualod am wylebTan da 
aseve sastumroebsa (did sastumroebs aqvT specialuri 
stendi reklamebisTvis) da turistul sainformacio 
centrebSi. adgilobrivma TviTmmarTvelobebma organi-
zeba unda gaukeTon maT municipalitetSi arsebul ara-
materialuri kulturuli memkvidreobis elementebis 
Sesaxeb sacnobaro-sainformacio ilustrirebuli bro-
Surebis da gzamkvlevebis gamoSvebas rogorc qarTul, 
aseve ucxo enebze.
• sayuradReboa aramaterialuri kulturuli memkv-
idreobis aRricxva, dacva, popularizaciis rogorc 
socialuri, ise ekonomikuri aspeqtebi. saerTaSoriso 
praqtika aCvenebs, rom am safuZvelze municipaliteteb-
Si, regionebSi, mTlianad qveyanaSi farTovdeba dasaqme-
bis SesaZleblobebi, izrdeba Semosavlebi, rac mosax-
leobis keTildReobis amaRlebaze dadebiTad moqmedebs. 
amasTan, kulturuli memkvidreobis nusxis gafarToeba, 
misi popularizacia farTo sazogadoebisaTvis gacno-
biT zrdis qveynis imijs, amaRlebul ganwyobilebas qmnis 
adgilobriv mosaxleobaSi. amitom marTvis adgilobrivma 
organoebma yvela SesaZlebloba (saxelmwifo dafinanseba, 
biznesidan Tu kerZo pirebidan moziduli Tanxebi da a.S.) 
unda gamoiyenon arsebuli aramaterialuri kulturuli 
resursebis efeqtianad da sazogadoebis sakeTildReod 
gamosayeneblad;
• aucilebelia SemuSavdes aramaterialuri kulturuli 
memkvidreobidan miRebuli sargeblis isev TemebSi gamoy-
enebis efeqtiani meqanizmi;
• saerTaSoriso gamocdileba aCvenebs, rom qveynebis 
mixedviT aramaterialuri kulturuli memkvidreobis 
marTvis procesi, marTvis organizaciuli struqtura, 
funqciebi, meTodebi, marTvisadmi midgomebi da zogadad 
marTvis ekonomikuri meqanizmi ramdenadme gansxvavebu-
lia. yvela qveyana Tavisi SesaZleblobebidan gamomdi-
nare, agreTve saerTaSoriso organizaciebis finansuri 
Tu sxva saxis (magaliTad, meTodologiur-sakonsulta-
cio saxis) daxmarebis gaTvaliswinebiT saxavs aramate-
rialuri kulturuli memkvidreobis ganviTarebis miz-
nebsa da amocanebs da Sedegebic Sesabamisia. zogierTi 
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qveyana axerxebs metnaklebad srulad aamoqmedos am saxe-
obis kulturuli memkvidreoba da gaacnos igi farTo 
sazogadoebas, rig SemTxvevaSi ki, ufro metad finan-
suri resursebis ukmarisobis gamo, es ver xerxdeba da 
aramaterialuri kulturuli memkvidreobis saukeTeso 
nimuSebic ki maTi mflobelebis garda aravisTvis araa 
cnobili, rac miuRebelia.
• materialuri da aramaterialuri kulturuli memkv-
idreobis kulturul turizmSi CarTvis procesis efeq-
tiani marTvisaTvis aucilebelia rogorc centralur 
(saqarTvelos mTavrobisa da ZiriTadad ekonomikisa da 
mdgradi ganviTarebis, agreTve kulturisa da ZeglTa 
dacvis saministroebis da maTdami daqvemdebarebuli 
turizmis erovnuli administraciisa da ZeglTa dacvis 
erovnuli saagentos), ise regionul (aWarisa da afx-
azeTis a/r mTavrobebisa da turizmis erovnuli ad-
ministraciisa da ZeglTa dacvis erovnuli saagentos 
regionuli samsaxurebis) da municipalur (Sesabamisi 
municipaluri samsaxurebis, turizmis erovnuli admin-
istraciisa da ZeglTa dacvis erovnuli saagentos re-
gionuli samsaxurebis) doneebze aRniSnuli saministro-
ebisa da samsaxurebis saqmianobis sruli koordinacia. 
makoordinirebeli roli ki marTvis doneebis mixedviT 
saqarTvelos mTavrobam, aWarisa da afxazeTis a/r mTav-
robebma da adgilobrivma municipalitetebma (gamgeoba/
meria) unda ikisron. 
• aramaterialuri memkvidreobis turistul indust-
riaSi gamoyenebis Tema metad specifikuria da faqiz, 
gaazrebul midgomas saWiroebs. swored amis gamo, gan-
sakuTrebuli sifrTxilea saWiro misi gamoyenebis yvela 
calkeul SemTxvevaSi, raTa ar moxdes akm-s elementebis 
zedmeti komercializacia.

Cvens mier CamoTvlili RonisZiebebis ganxorcieleba da 
CarTva turistuli produqtis warmoebaSi, xels Seuwyo-
bs ara marto aramaterialuri kulturuli memkvidreo-
bis resursebis warmoCenas, aramed saqarTvelos, rogorc 
unikaluri civilizaciisa da kulturis matarebeli qvey-
nis popularizacias regionalur da msoflio turistul 
sivrceSi.

gamoyenebuli literatura
•	 saerTaSoriso konvencia aramaterialuri kulturu-

li memkvidreobis dacvis Sesaxeb, parizi, 2003 w. 17 
oqtomberi, ratificirebulia saqarTvelos parla-
mentis 2007 wlis 4 dekemberis N 5535  - II s dadge-
nilebiT.

•	 Taufer, B.,Camp M., Emmenegger C, Weber F., Wydler C. 
Lebendige Traditionen Und Tourismus: Ein Leitfaden zur 
Angebotsgestaltung und vermarktung, Hochschule Lu-
zern, 2012.

•	 World Tourism Organization, Tourism and Intangible Cul-
tural Heritage, UNWTO, Madrid 2012.

eleqtronuli resursebi:

•	 www.mint.hr/UserDocsImages/TOURISM-FINAL-2010.pdf 
- ukanasknelad iqna gadamowmebuli - 10.03.2016

•	 www.nps.gov/jazz/index.htm - ukanasknelad iqna gada-
mowmebuli - 10.03.2016

•	 www.turismocomunitario.cl/wp-content/uploads/2011/08/
Trekaleyin.pdf - ukanasknelad iqnaga damowmebuli - 
10.03.2016
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turizmis ganviTarebis 
perspeqtivebi quTaisSi

avtori: sofiko duiSvili
akaki wereTlis saxelmwifo universiteti 

xelmZRvaneli: asocirebuli profesori sergo 
cagareiSvili 

turizmi Seucnobi samyaros aRqmisa da Secnobis survil-
ia. igi yvela Taobis adamianisaTvis ganaTlebis, Semec-
nebis, gajansaRebis aqtiuri dasvenebis simbolo gaxda.

quTaisi saqarTvelos erT-erTi umTavresi istoriuli, 
kulturuli, ekonomikuri da saganmanaTleblo centria. 
qalaqi gaSenebulia md. rionis orive napirze didi abre-
Sumis gzis dasavleT saqarTvelos gzagasayarze da msof-
lios uZveles qalaqTa ricxvs ganekuTvneba.

mravalsaukunovani da mdidari istoriis mqone qalaq-
Si uZvelesi Zeglebicaa, Tanamedrove Senobebic da 
tradiciuli stumarTmaspinZlobac. qalaqi da misi 
Semogareni mdidaria saeqskursio obieqtebiT: mTavari 
RirsSesaniSnaobebidan gamoirCeva istoriuli Zeglebi: 
gelaTis monasteri (XII), bagratis taZari (XI), geguTis 
cixe-darbazi (VII-XI), oqros Cardaxi, saTafliisa da pro-
meTes karstuli mRvimeebi da sxva. quTaisSi aris quTais-
gaenaTis eparqiis kaTedra da rezidencia. 

quTaisi iTvleba rekreaciuli turizmis, alpinizmisa da 
dasvenebis centrad, rasac xels uwyobs kavkasionis mTa-
vari qedisa da samxreT mTianeTis siaxlove. quTaisidan 
40km daSrebiT md. cxeniswylisa da rionis xeobebs Soris 
yuradRebas ipyrobs xvamlis mTa Tavisi geografiuli 
fenomeniT, saidanac Cans centraluri kavkasionis qedis 
TiTqmis yvela mwvervali, kolxeTis dablobi, Savi zRva, 
samxreT kavkasioni, qalaqi quTaisi da wyaltubo. 

qalaqis SemogarenSi mdebareobs daviT aRmaSeneblis sax-
elobis saerTaSoriso aeroporti, sadac daemata reisebi 
aRmosavleT evropis qveynebidan gaiafebuli bileTebiT, 
rac xels Seuwyobs turistebis raodenobis zrdas. garda 
amisa, qalaqi warmoadgens qveynis umaRlesi sakanonmde-
blo organos adgilsamyofels.

quTaisis, rogorc qveynis erT-erTi umniSnelovanesi 
turistuli centris Camoyalibebis procesSi, aqtualur 
sakiTxs warmoadgens arsebuli turistuli potencialis 
kvleva da Sefaseba.

turizmis ganviTarebis perspeqtivebis Seswavlis mizniT 
Catarebulma kvlevis Sedegebma aCvenes, rom qalaqi sak-
maod bevri problemis winaSe dgas, romelTagan yvelaze 
mwvaved Semdegi sakiTxebi gamoiyureba:
• quTaisSi arsebuli sastumroebis momsaxureba ZiriTa-
dSi ver pasuxobs saerTaSoriso standartebs (faswarmo-
qmna momsaxurebis done da sxva);
• ar aris Catarebuli sastumroebis klasifikacia (var-
skvlavebis miniWeba);
• tradiciuli suvenirebisa da saCuqrebis maRaziebis na-
kleboba;
• qalaqSi sastumroebis mSeneblobis mzardi tendenciaa, 
Tumca mcirea saerTaSoriso brendis sastumroebi;
• turizmis sferoSi igrZnoba kvalificiuri momsaxure 
personalis simcire;
• sastumroebi damsveneblebs sTavazoben saunis, sa-
curao auzis, sportuli darbazis, baris momsaxurebas 
mxolod zafxulis sezonze, radgan danarCen periodSi 
klientebis naklebobas ganicdian;

• taqsebis umravlesobas ar gaaCnia mricxveli, amitom 
fasi Zalian gansxvavebulia da zogjer turistebs uwevT 
zedmetis gadaxda;
• sastumroebi ZiriTadad muSaoben sezonurad.

kvlevis Sedegebma TvalnaTliv asaxa Tu ra problemebisa 
da gamowvevebis winaSe dgas qalaqi.

qalaqis turistuli ganviTarebis mizniT mizanSewonilad 
miviCnevT ganxorcieldes Semdegi aqtivobebi:
• gid - eqskursiamZRolebis institutis Camoyalibeba;
• sastumroebis klasifikacia;
• ekologiurad sufTa, aqtiuri dasvenebis, gajansaReb-
is, Semecnebis saqmiani Sexvedrebis da garTobis centris 
Seqmna;
• turistul centrSi erovnuli samzareulos obieqtis 
Seqmna, romelic ekologiurad sufTa produqtebs gamoi-
yenebs;
• folkloruli turebis SeTavazeba - qarTuli folk-
lori Zalian mdidaria, gansakuTrebiT musikaluri 
folklori, miTologia, saritualo RonisZiebebi, xalx-
uri rewva, tradiciuli erovnuli cekvebi da simRerebi, 
zepiri gadmocemebi, xumrobebi, romlebic ama Tu im sof-
lis, Temis, mxaris mcxovrebTa Soris aris damkvidrebu-
li da Taobebs gadaecema zepiri wyaroebiT;
• qalaq - muzeumSi (TeTri xidi - veriko anjafariZis 
skveris mimdebare teritoria) moewyos xalxuri rewvis 
nimuSebis xelovanTa namuSevrebis da suvenirebis ga-
mofena-gayidva;
• sasurveli iqneboda gamosasvlel dReebSi dawesdes 
SeRavaTebi moswavle axalgazrdobisaTvis transportze, 
istoriul-arqiteqturuli da bunebrivi Zeglebis monax-
ulebisaTvis;
• Cveni istoriis mniSvnelovani movlenebisa da faqtebis 
gacocxlebiT animaciuri programebis damuSaveba-ganx-
orcieleba mag. animaciuri turistuli programa quTai-
si 978-1122, romelic iTvaliswinebs aRniSnuli periodis 
istoriuli saxlis mowyobas;
• sawylosno turistuli marSrutis - „argonavtebis na-
kvalebze“ aRdgena mdinare rionze WyviSidan foTamde 
rionispira WalebSi RamisTeviT;
• radganac quTaiss aqvs gamanawilebeli funqcia samTo, 
saTavgadasavlo, eqstremalur da sxva turebTan dakavS-
irebiT, mizanSewonilad migvaCnia axalgazrduli sastum-
ros mSenebloba SedarebiT iafi momsaxurebiT.

turizmis mzardi tendenciidan gamomdinare yoveli 
turistuli regioni, qveyana, qalaqi, cdilobs racion-
alurad gamoiyenos arsebuli turistuli resursebi da 
Seqmnas turistuli produqti, romelic mas gansakuTre-
bulsa da mimzidvels gaxdis.

qarTuli turizmis konkurentunarianobisaTvis da msof-
lio bazarze sakuTari adgilis dasakaveblad aucile-
belia mudmiv ganviTarebasa da srulyofaze orientire-
buli turistuli RonisZiebebis gatareba da turistis 
mier xarisxiani STabeWdilebebis miRebis xelSewyoba.

turizmis propagandisa da reklamis mizniT minda war-
mogidginoT proeqti „Seicani saqarTvelo“. proeqtis 
mizania turistuli brendis Seqmna. proeqtis mixed-
viT dagegmilia q. quTaisSi Tematuri parkis mSeneblo-
ba, romelic iqneba saqarTvelos mcire analogi (mini 
saqarTvelo). parkis dizaini Seqmnilia saqarTvelos 
rukis formebis gaTvaliswinebiT, vinaidan masSi war-
modgenili iqneba saqarTvelos 11 regioni da Tbilisi.

saqarTvelo Tavisi mcire teritoriis miuxedavad uni-
kaluria da mis TiToeul kuTxes gansxavavebuli damax-
asiaTebeli Tviseburebebi gaaCnia: flora da fauna, 
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arqiteqtura, xalxuri rewva, samzareulo, stumarT-
maspinZlobis tradiciebi, ritualebi, xalxuri poezia, 
folklori, qarTuli cekva da simRera. 

Tematuri parkis proeqti saSualebas iZleva vizitoreb-
ma moinaxulon saqarTvelos yvela kuTxe da cnobili 
RirsSesaniSnaobebi: istoriul-arqiteqturuli Zeglebi, 
erovnuli samzareulos obieqtebi, namdvili xeebis min-
iaturuli aslebi, xelovnuri tbebi da zRva, cxovelebis 
moZravi maketebi da sxva. 

parkSi arsebuli infrastruqtura saSualebas mogvcems 
turizmi gavxadoT xelSesaxebi. SesaZlebeli gaxdeba 
folkloruli, sadResaswaulo da „kostiumirebuli 
turebis“ Catareba turistebis moqmedebaSi uSualod 
CarTvis gziT, romlis ZiriTadi amocanaa SevuqmnaT tu-
rists sasiamovno garemo, rom is grZnobdes Tavs pro-
gramis monawiled da daamaxsovrdes, rogorc saukeTesod 
gatarebuli dro.

 Tematuri parkis Seqmnis idea emsaxureba aramxolod 
erTi qalaqis popularobas da cnobadobis amaRlebas, 
aramed imas rom parkSi momsvlel TiToeul turists 
warmodgena Seeqmnas saqarTvelos unikalurobasa da 
mravalferovnebaze. Cveni mizania, quTaisSi Camosuli 
stumrebisaTvis parki gaxdes gzamkvlevi, romelic mis-
cems turists mogzaurobis sababs da aRuZravs mogzau-
robis survils saqarTvelos gasacnobad.

Tematuri parkis proeqti

proeqtis saxelwodeba: Seicani saqarTvelo

Cveni mizania ganvaxorcieloT proeqti, romlis Sedegebi 
dadebiTad imoqmedebs turizmis ganviTarebaze. proble-
ma mdgomareobs imaSi, rom miuxedavad mravalferovani 
resursebisa, quTaisi rCeba erT-erT naklebad ganviTare-
bul turistul destinaciad. amitom SevimuSaveT pro-
eqti, romelic orientirebulia problemis daZlevasa da 
gadawyvetis gzebze, turizmis gonivruli ganviTarebis 
xelSewyobisa da mdgradi ganviTarebis gziT.

proeqti iTvaliswinebs jgufis Camoyalibebas, romlis 
SemadgenlobaSic Sevlen proeqtis ganxorcielebisaTvis 
saWiro maRalkvalificiuri da profesionali kadrebi 
(arqiteqtori, dizaineri, grafikosi da sxva).

proeqtis mizani da amocanebi
proeqtis mizani: 
• qalaqis turistuli brendis Seqmna;
proeqtis Sesasruleblad dasaxuli ZiriTadi amocanebi;
• infrastruqturuli proeqtis ganxorcielebisaTvis 
Sesabamisi teritoriis moZieba;
• mosamzadebeli samuSaoebisaTvis ofisis moiZieba;
• Sesabamisi inventariT aRWurva;
• TanamSromlebis SerCeva;
• samuSao gegma.

proeqtis gansaxorcieleblad SemuSavebulia gegma, 
romelic dagvexmareba dasaxuli miznebis miRwevaSi. pro-
eqti Sedgeba ramodenime etapisagan:
• teritoriis arsebuli mdgomareobis Seswavla;
• teritoriis zogadi monaxazis gakeTeba ;
• proeqtis mixedviT teritoriis dagegmva;
• teritoriaze arsebuli zedapiruli da miwisqveSa sain-
Jinro komunikaciis ganlageba da daSoreba nulovani ze-
dapiridan;
• nakveTis ganlageba horizontis mxareebis mimarT;
• nakveTis gareT arsebuli sayuradRebo elementebis gam-
ovlena, romlebmac SeiZleba gavlena moaxdinon parkze;

• kuTxeebisaTvis damaxasiaTebeli formebis da arqiteq-
turuli formebis mowyoba;
• gzebis da mcenareuli safaris mowyoba;
• proeqtis saxarjTaRricxvo Rirebulebis Sedgena.

aRsaniSavia 2016 wlis 16 marts qalaq quTaisis meriis 
turistul samsaxurSi Catarebuli Sexvedra, sadac gaima-
rTa diskusia Temaze: `erTad quTaisisaTvis“ (turizmis 
ganviTareba quTaisSi). aRniSnul Sexvedraze ganvixileT, 
proeqtis idea da dasaxul iqna RonisZiebaTa gegmis Se-
muSaveba, ideis praqtikuli ganxorcielebisa da momava-
li TanaSromolobisaTvis. Tematuri parkis mSeneblobis 
ideam qalaqis turistuli samsaxuris mxridan mowoneba 
daimsaxura da finansuri mxardaWeris piroba miiRo.

gamoyenebuli literatura da masalebi:
•	 metreveli m. „turizmisa da stumarmaspinZlobis 

safuZvlebi“ „Tb“ 2011w. 
•	 cagareiSvili s. „turizmis ganviTarebis perspeq-

tivebi q. quTaisSi~ 2016w.
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saqarTveloSi samomxmareblo 
sferos zegavlena turizmze

mcire da msxvili 
sawarmoebis Seqmna

avtori: mariana qebaZe
biznesis koleji (q. vena, avstria)

abstraqti
samomxmareblo da servisebis sfero erT-erTi ZiriTadi 
faqtoria turizmis ganviTarebaSi. servisebis sfero, 
rogorc turistuli produqti, SeiZleba investiciebis 
CadebisaTvis saintereso gaxdes.

naSromi aanalizebs saqarTveloSi samomxmareblo bizne-
sis sasicocxlo mniSvnelobas turizmis sferoSi. rac 
agreTve did gavlenas axdens mTlianad saqarTvelos 
ekonomikaze.

Sesavali
saqarTvelos geografiuli mdebareoba da misi samimos-
vlo kavSirebi Savi zRvispireTSi, iZleva turizmis in-
frastruqturis ganviTarebis SesaZleblobas.

investori da damfinansebeli SeiZleba iyos rogorc saz-
RvargareT arsebuli sxvadasxva kompaniebi da sawarmoe-
bi, aseve logistikuri da turistuli firmebi, romlebic 
dainteresdebian saqarTveloSi, Savi zRvis teritoriaze 
partniori firmebis an filialebis daarsebiT. aRniSnu-
li meTodiT SesaZlebeli gaxdeba, axali qarTuli firme-
bisaTvis, maTi codnis da gamocdilebis e.w. KNOW HOW 
gaziareba.

1. msoflios sxvadasxva qveynebSi samomxmareblo 
da servisebis sferos gavlena turizmze da maTi 
gamocdileba
sakredito baraTiT, e.w. Card Complete-iT gadaxda, 
romelmac 2012 wels 103 milioni operacia ganaxorciela 
9.8 miliardi evros mogebiT da romelsac 9.8 milioni 
momxmarebeli yavs. aRniSnuli baraTiT sargebloba gaT-
vlilia turistebze, rac maTTvis gadaxdas ufro kom-
fortuls gaxdis, rodesac ar moepovebaT Tanxa xelze an 
droSi arian SezRudulni.

e.w. DCC. Terminal (Dynamic Currency Conversion) bara-
Tis mflobels saSualebas aZlevs sazRvargareT gadaxda 
awarmoos misive valutaSi. gadaxdis procesSi, ekranze 
Cndeba orive qveynis valuta da kursi, mflobeli Tvi-
Ton iRebs gadawyvetilebas da irCevs, Tu romel val-
utaSi surs gadaxda. baraTis mflobels, servisi, nebismi-
er wertilSi da nebismier firmaSi gadaxdis saSualebas 
aZlevs, iqneba es taqsiT mgzavrobis dros, suveniris 
yidvisas, mTaSi dasvenebisas Tu sakurorto adgilze 
yofnisas.

1.26 milion baraTis avstriel mflobels da uricxv 
ucxoel turists, baraTis partniori turistuli firme-
bi sTavazoben, qveynis Sida da gare turebs, (card complete 
Urlaub) veb gverdis saSualebiT, sadac sastumroebisa da 
gastronomiuli turebis dajavSnac SeuZliaT. amiT tu-
ristuli firmebi waradgenen sakuTar reklamas. baraTiT 
turis dajavSniT izrdeba baraTidan miRebuli mogeba.

aseTi inovaciuri gadaxdis tipis danergva saqarTveloSi 
ufro mosaxerxebels gaxdis turistebisaTvis momsax-
urebis miRebas.

magaliTisaTvis aviRoT samTo-saTxilamuro turizmi. 
konkretulad mestiaSi, onlain bileTis dajavSna turis-
tisTvis SeuZlebelia. amis gamo mas uwevs aRniSnuli sak-
iTxis adgilze mogvareba. aseTi gadaxdis tipi idealuri 
iqneboda mTaSi damsveneblisTvis.

produqti warsdga 2014 wlis noemberSi q. zalcburgis 
gamofenaze.

2. Souvenir shop - suvenirebSi asaxuli qarTuli xelovne-
ba turistebisaTvis
naSromi exeba da eyrdnoba im qveynebis gamocdilebas, 
sadac kargad ganviTarebuli turistuli infrastruq-
turaa da gvTavazobs magaliTebs Tu rogori didi mogeb-
is motana SeuZlia suvenirebis warmoebas.

samomxmareblo bazarze suvenirebis sworad pozicion-
ireba da miwodeba, metad mniSvnelovania turistebisaT-
vis, ramac sagrZnobi mogeba SeuZlia moutanos turizmis 
seqtors.

turistebis mozidva, daintereseba qarTuli xelovnebiT 
uzrunvelyofs, xelovani xalxis dasaqmebis platformas.
suvenirebis warmoeba gayidvis mizniT turizmsa da eqs-
ports Seuwyobs xels. Sopingis mizniT turizmi gulisx-
mobs sazRvargareT yidvebs SedarebiT dabal fasebSi. 
saqarTvelos am kuTxiT sxva qveynebTan SedarebiT meti 
upiratesoba SeiZleba qondes. mag.: im qveynebSi, sadac 
valutis kursi Zlieria (Sveicariuli franki) SeimCneva 
sazRvargareT yidvebis (Sopingi) turizmi, Sveicarielebi 
amjobineben Tavis qveyanasTan SedarebiT, maTTan axlo 
mdebare qveynebSi yidvebs. Soping turizmis Tvalsaz-
risiT saqarTvelo mimzidveli qveyanaa. 

qveynis wardgena saerTaSoriso kulturul festivale-
bze da gamofenebze, xels Seuwyobs qarTuli tradici-
uli xelovnebis popularizacias da aseve gamocdileb-
is gaziarebas, mag.: tixruli minanqari, Teqa, cnobili 
qarTveli mxatvrebis tiloebis asaxva da reproduqcire-
ba sayofacxovrebo nivTebze, rac suvenirebis kategori-
aSi SeiZleba gaerTiandes. iseT qveyanaSi, rogoric aris 
avstria, romelic turizmis qveynad iTvleba, cnobili 
avstrieli mxatvris, klimtis oqrosferi naxatebis re-
produqciebi sayofacxovrebo nivTebze, romlebic suve-
nirebad iyideba didi popularobiT sargeblobs turis-
tebSi.

3. satransporto saSualebebis, gamqiravebeli firmebis 
Seqmna 
evropeli gadamxdelunariani turistisaTvis, mniS-
vnelovania dasveneba iyos komfortuli da xarisxiani 
da moergos misi cxovrebis wesebs. rasac SeiZleba xeli 
Seuwyos taqsiT momsaxurebis centrebisa da velosipedis 
gamqiravebeli firmebis daarsebam, aseve didi evropuli 
qalaqebis msgavsad saiaxto klubebis daarsebam. turis-
tebisa da damsveneblebisaTvis, garda veb gverdebisa, 
satransporto saSualebebis arsebobis Sesaxeb infor-
macia SeiZleba xelmisawvdomi gaxdes, TviT adgilobriv 
turistul firmebSi. rac Tavis mxriv moiTxovs adgilo-
brivi turistuli firmebis daarsebasa da gafarTovebas.
aRniSnuli proeqtiT aseve xeli Seewyoba velo-turizmis 
gafarToebas, romelic evropis TiTqmis yvela qveyanaSi 
sakmaod moTxovnadia.

4. sakruizo gemebis perspeqtiva
saqarTvelos umsxviles portebs aqvT SesaZlebloba 
miiRon sakruizo lainerebi da didi gemebi. cnobilia 
aseve is faqti, rom Savi zRvis akvatoria, naosnobisTvis 
Zalian xelsayrelia.
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miuxedavad imisa, rom turistuli firmebi awarmoeben 
sakruizo turebs saqarTvelos mimarTulebiT, Savi zRvis 
pireTis sxva qveynebTan SedarebiT, saqarTvelos ku-
rortebze Zalian mwir informacias awvdian turistebs. 
zogierT SemTxvevaSi ki saerTod ar moipoveba saqarTve-
los Savi zRvispireTis kurortebis Sesaxeb informacia.
foTis portis samomavlo perspeqtiva, organizacia da 
proeqti, rogorc umsxvilesi satranzito da sabargo 
kompaniisa, SeiZleba moergos sazRvargareT arsebuli, 
ganviTarebuli portebis magaliTebs. masSi SeiZleba 
gaerTiandes aseve mravali mcire da msxvili sawarmo.

hamburgis porti, romelic tbaze mdebareobs da sididiT 
mesame adgili uWiravs, roterdamisa da antverpenis por-
tebis Semdeg, ZiriTadad emsaxureba eqsport-imports, 
aseve axorcielebs sakruizo mimosvlebs.

avstriis oTxi ZiriTadi porti, romelic mdinare 
dunaize mdebareobs da masze ZiriTadad sakonteinero 
terminalebia ganlagebuli, usazRvro raodenobis saer-
TaSoriso logistikur kompaniebTan TanamSromlobs, em-
saxureba ZiriTadad logistikas, aqvs Sav zRvispireTSi 
mdinare dunais gavliT kavSirebi. (mogexsenebaT, rom 
mdinare dunai Sav zRvaSi Caedineba). aseve axorcielebs 
turistul mimosvlebs.

swored aseTi saporto sawarmoebis Seqmna ganapirobebs, 
saerTaSoriso saporto kompaniebTan kavSirgabmulobas, 
eqsport-importis stimulirebas da qveynis popularo-
bis gazrdas, rac Tavis mxriv turizmis ganviTarebas Seu-
wyobs xels.

satranzito firmebi qveynis eqsport-imports Seuw-
yobs xels, rac qveyanas ufro cnobads da popularuls 
gaxdis, imijs aamaRlebs, aseve Tavis mxriv turistebis 
mozidvaze imoqmedebs.

sawarmoebis Seqmna ganapirobebs dasaqmebis zrdas, aseve 
samuSao vizitebis miRebas da turistebis procentul 
zrdas saqarTveloSi.

5. SWOT analizi
strategiuli nabijebis gamoyenebiT da morgebiT, aseve 
SWOT analiziT SesaZlebelia gamovavlinoT sakiTxis 
susti mxareebi da dabrkolebebi, rac strategiuli miz-
nebis miRwevaSi dagvexmareba.
• Strengths - saqarTvelos geografiuli mdebareoba da 
Savi zRvis akvatoria, samTo-saTxilamuro sportis da 
dasvenebis SesaZlebloba Zlieri qarTuli turistuli 
produqtis bazaa.
• Weacknesses - sust mxareebad da aseve SeiZleba reko-
mendaciebad SeiZleba CaiTvalos Semdegi sakiTxebi:

•	 kruizis fasi Zalian maRalia, imasTan mimarTebaSi 
Tu ras sTavazoben damsvenebels saqarTvelos ku-
rortebi;

•	reklama am kuTxiT TiTqmis ar moipoveba turistul 
bazarze;

•	turisti amjobinebs pirdapir reisebs.
• Opportunities

•	 xarisxze orientireba;
•	turistuli produqtis gaumjobeseba;
•	 saerTaSoriso gamofenebze saqarTvelos wardgena;
•	 informaciis miwodeba axali teqnologiebis meSveo-

biT: veb-gverdebi, sareklamo rgolebi, vebinarebi.
• Threats

•	 sakmaod Zlieri konkurencia, Savi zRvispireTis 
qvenebis cnobadobis mxriv.

6. Catarebuli kvlevebi
saitma De.Statista.-m Catarebul kvlevaSi gaakeTa por-

tebis ranJireba xarisxis mixedviT. Sefaseba moxda Svid 
quliani sistemiT (1 = uxarisxo, ar aris ganviTarebuli, 
7 = Sesabamisad ganviTarebulia).

masSi TiTqmis asamde qveyana iyo Sefasebuli, grafikze 
mocemulia evropis qveynebi da is qveynebi, romlebic 
geostrategiulad saqarTvelosTan axlos mdebareobs.

analogiur kvlevaSi, romelic samimosvlo gzebis xarisx-
is SefasebisaTvis gakeTda sxva qveynebTan SedarebiT, 
saqarTvelo Sefasda 3.9 quliT (kvlevaSi 2015 wlis 
monacemebia).

7. sociologiuri kvleva
Cemi kvleva  miznad isaxavs gamoarkvios respondenteb-
Si is damabrkolebeli faqtorebi, romlebic aferxeben 
maT, rom gaakeTon arCevani, dagegmon da miiRon gadawy-
vetileba saqarTveloSi mogzaurobis sasargeblod.
• Tu ramdenad dainteresebulia respondenti Savi zRvis 
gavliT saqarTvelos estumros, flobs Tu ara informa-
cias amis Sesaxeb;
• ramdenad Rirebulia xarisxi;
gamokiTxulTa Soris iyvnen evropeli ekonomistebi da 
studentebi.

8.kvlevis Sedegebi.
gamokiTxvam aCvena diagramaSi aRwerili Semdegi Sede-
gebi.
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daskvna
saqarTvelo, rogorc turistebis mimRebi qveyana, Ziri-
Tadad masTan axlos mdebare qveynebs maspinZlobs. myid-
velunariani turistebisaTvis informaciis deficiti da 
SesaZleblobis nakleboba, rom qveyana ufro misawvdomi 
gaxdes arTulebs dagegmon da SearCion maTTvis Sesaf-
erisi dasasvenebeli adgili.

Temis mizania, sakiTxebis wamoWra da kvleva im mima-
rTulebiT, Tu rogor movizidoT evropeli gadamxdel 
unariani turisti. rac agreTve am sakiTxebiT Semdgom 
dainteresebas da ufro Rrma kvlevasa da meti yuradRe-
bis daTmobas saWiroebs.

gamoyenebuli literatura
•	 www.kreuzfahrten.de
•	 www.hafen-wien.com/de/home
•	 www.kaukasische-post.com Daniel Nitsch
•	 www.cardcomplete.com
•	 www.lexwiki.ch
•	 www.de.statista.com
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AFRICAN PERSPECTIVE TO 
DEVELOPING ECOTOURISM IN 

GEORGIA
GAME RESERVE (SAFARI) AS 

BOOST TO GEORGIAN TOURISM

Author: Okeleye Solomon A.

Abstract
This paper is an eye opening tool to help develop the Georgian 
tourism sector by the introduction of Game Reserve (Safari) 
using the African perspective. This is an uncommon idea in 
Europe and a unique concept that has over the years prosper 
the economy and hasten the development of most African 
nations especially the Sub-Sahara Africa. In this project, I 
have been able to research and identify how Game Reserves 
(Safari) has became a major developmental tool and factors 
that has over a short period of time spanned and boosted the 
economy of sub Sahara Africa and how the same could be 
implemented to boost Georgia’s tourism sector and attract 
more visitor vis-à-vis developing the rural areas and improving 
livelihood of the rural dwellers. I have been able to highlight 
the specific challenges that could hinder the implementation of 
this idea and the role of stakeholders to propounding lasting 
solution that could counter the challenges. Focusing more on 
South Africa as a case study, I believe with many similarities 
and less differences associated with these two countries as 
developing countries, the introduction of Safari will attract 
more tourists to Georgia with strategic geographical location, 
less competitor and uniqueness especially in Europe.

INTRODUCTION
Nature in Europe is in a state of dramatic change. On the 
one hand, biodiversity is still declining, but on the other hand 
there is an impressive wildlife comeback going on. Because 
of huge socio-economic and lifestyle changes there is wide 
and increasing land abandonment. At the same time there is 
a strong growth within nature-based tourism. On top of that, 
European policy is shifting towards a more positive attitude to 
wilderness, wildlife and rewilding. I believe these facts offers 
opportunities for wild nature in Europe that are bigger than 
what it used to be centuries ago.

The growth in tourism especially in developing countries has 
been truly enormous as demonstrated by UN World Tourism 
Organization’s (WTO) statistics. According to the WTO (2010), 
the continent of Africa saw a total of 46 million international 
tourists in 2009. 28.1 million of these tourists went to Sub-
Saharan Africa, compared to 6.4 million back in 1990 (WTO 
2010: 4). This figure displays the significant growth in average 
of about 6.3% annual rate increment in the number of tourist 
visiting Sub-Sahara Africa which is a notable growth that 
occurred in nearly a decade.

Through sustainable tourism with primary focus on wild life 
management and based on the sustainable development 
goals, a great boost in the economy of Georgia could be 
achieved through the creation of Safari either by using existing 
wild life parks such as the Tusheti National parks, Mtirala 
National Park, Algeti National Parks and Anatolian National 
park or establishing new ones.

With Georgia turning into a major player in the tourism sector 
in Europe, there are more to do to remain relevant and attract 
more visitors for economic progress in this era of global 

economic downturn. Thus creating a safari will mount a great 
boost in the tourist sector of Georgia and contribute majorly to 
economic advancement.

There are very few Safaris in Eastern Europe and Europe 
as a whole, with the top rated safaris in countries like Spain, 
Romania and Poland costing an average of about 50 Euro per 
visit. This gives Georgia the stance to generate substantial 
income from the introduction of Safari in tourism sector. 

Among others, introducing Safari will result into self 
sustainability especially in the rural areas, curb rural urban 
migration which is a major challenge in Georgia, create more 
jobs, enhance development of the rural areas and establish 
generational monumental heritage for families and the country 
as a whole, replicating the same as we have seen in Sub-
Sahara Africa.

1. RESPONSIBLE ECO-TOURISM
As an eco-destination, Georgia has an enormous responsibility. 
The international definition of the word eco-tourism implies far 
more than merely a nature-experience. The term “environment” 
in its broader context has come to include the diverse 
community activities and cultures of a country’s inhabitants, 
as well as its scarce and sensitive natural resources. 

Eco-tourism implies tourism practices that would benefit all 
concerned parties rather than benefit some concerns and 
neglect others. The term “eco-tourism” has therefore come 
to include concepts such as planning before development; 
sustainability of resources; economic viability of tourism 
products, with no negative impact on either the environment 
and local communities; responsibility for the environment from 
developers, the tourism industry and tourists; environmentally-
friendly practices by all parties concerned; and economic 
benefits flowing to local communities which may include:
• Purposeful travel to natural areas to understand the culture 
and natural history of the environment, taking care not to alter 
the integrity of the ecosystem, while producing economic 
opportunities that make the conservation of natural resources 
beneficial to local people.
• Travel undertaken to witness sites or regions of unique 
natural or ecologic quality, or the provision of services to 
facilitate such travel.
• A tourism market based on an area’s natural resources that 
attempts to minimize the ecological impact of the tourism. 
• Responsible travel to natural areas which conserves the 
environment and sustains the livelihood of local people.
• The practice of touring natural habitats in a manner meant to 
minimize ecological impact.
• A combination of adventure travel, cultural exploration, and 
nature appreciation in wild settings.
• Travel that focuses on avoiding harm to wilderness areas 
and wildlife and wherever possible, actively contributes to 
their preservation.
• Nature-based tourism which is ecologically sustainable.
• The act of travelling with attention to nature’s wonders and 
leaving them as they were found.
• Economic revenue generated by tourists who travel to a 
particular region to visit areas abundant in wildlife within 
beautiful geographic settings.
• Designed to counter the trend towards mass tourism, 
ecotourism is widely regarded as a valuable tool for 
protecting ecologically sensitive areas and species as well as 
providing sustainable economic help for often-impoverished 
communities.
• Tourism supported by natural ecological attributes of an 
area, for example bird-watching.
• Tourism to exotic or threatened ecosystems to observe 
wildlife or to help preserve nature.
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Ecotourism essentially means ecological tourism; where 
ecological has both environmental and social connotations. 
It is defined both as a concept / tourism movement and as 
a tourism sector. Born in its current form in the late 1980s, 
Ecotourism came of age in 2002, when the United Nations 
celebrated the “International Year of Ecotourism”.

2. SAFARI; A GROWING DEMAND FOR ECO-TOURISM 
EXPERIENCES 
“Safari” is a Swahili word from East Africa, meaning a “long 
journey”. Long ago, it used to mean an expedition to hunt 
wildlife. Nowadays it has more come to mean a wildlife 
watching adventure. You can go on whale safaris, beaver 
safaris, moose safaris and bear safaris, where the shooting is 
instead done with cameras and video recorders.

Currently, the international demand is booming when it comes 
to all kinds of nature experiences. Nature-based tourism is 
on a worldwide basis becoming a very serious industry. In 
particular wildlife watching is growing almost exponentially in 
many developing countries of Africa and a country’s nature 
and wildlife is turning into a main reason for visitors to go there.

With the increment that Georgia is experiencing in the tourism 
sector especially in Eco-tourism; the verse number of visitors 
visiting Eco-tourist sites like Borjomi, Tsagveri, Batumi, 
Tusheti, Mtirala, Algeti National Parks, focusing more on 
developmental trends that will keep her relevant and outstand 
other competitors especially in Europe should be a priority. 
Therefore, the introduction of a Wild life park (Safari) either 
by converting existing parks or establishing new ones will be 
a great development that will not only attract more visitors, 
it will boost income and also strengthens Georgia’s tourism 
sector thereby establishing a viable image for Georgia in 
global tourism.

3. FROM URBANIZATION TO EXTINCTION OF 
WILDERNESS IN EUROPE

A Historic Opportunity
Conservation in Europe has since long been a bit different to 
that in the rest of the world. Because most of the wilderness 
was lost a long time ago, nature conservation focused on 
cultivated lands, ancient farming systems and semi-natural, 
managed habitats, often depending on public subsidies and 
private engagement. In other words there is need for a certain 
shift of focus here.

The wild was almost forgotten
This so-called “compensatory habitat approach” definitely 
has its value and it has certainly rescued many species of 
wild animals from extinction. However, an important part 
for conservation and biodiversity protection was almost left 
out: the preservation of wild nature, wilderness and natural 
processes. Europe is highly diverse in its landscapes, 
habitats, cultures and development. While Europe is rapidly 
losing species and natural ecosystems through urbanisation, 
infrastructure development, industrialization of agriculture, 
forestry and fishery  - new conservation opportunities are also 
emerging. Additionally, there is a growing understanding of the 
real need for wilderness and the potential within re-wilding.

4. SOCIO-ECONOMIC PLUSES OF 
GAME RESERVES (SAFARI)
Witnessing the growth that South African economy achieved 
within a short period of time, Governments of developing 
nations of Sub-Sahara Africa, has recognized the potential 
economic benefits of eco-tourism with focus on Game 
Reserve. This helps the government to update infrastructure 
to support the industry. If Georgia should replicate the same 

with sustainability in mind, could use eco-tourism to capitalize 
and successfully boost development within a short period of 
time.

Spearhead attractions
All charismatic wildlife species are potential spearhead 
attractions. Wildlife watching tourism makes outstanding 
wildlife experiences accessible to many, and makes wildlife 
more valuable alive than dead. Particularly it offers the 
public first-hand experience of engaging with nature, a good 
business opportunity and is one of the best ways to solve man 
and wildlife conflict.

Which are Europe’s mountain gorillas?
In Africa, a mountain gorilla-watching permit costs 450 Euro 
per day. But which are “Europe’s mountain gorillas”? There 
is a large variety of species that meet the key characteristics 
of large animals with big teeth or big horns or antlers, hooked 
beaks and sharp claws that tend to have the highest value. 
Particularly important species for Europe are brown bear, 
bison, Iberian lynx, wild horse, wolf, otter, red deer, aurochs, 
vultures, eagles, pelicans, flamingos, storks, herons, falcons, 
cranes, owls, geese and even kites, badgers and martens.

A multi-billion euro industry
For example, in Finland there were approximately 17,000 bear 
watching guest nights during 2012, a turnover about 6 million 
euros in total value, including air transportation, gasoline, 
ferries etc. Wildlife watching in the USA, 2011 directly turned-
over €43 billion, 72 million participants, and since 2006, wildlife 
watching is the number one “outdoor recreational activity” in 
the USA, involving more people than those who hunt or sports 
fish, even taken together. In Scotland 56% of all travel “nature 
oriented”, generating 2,763 jobs, €83 million in turnover in 
2011.

Seeing wildlife up close
However, if you don’t see the wildlife the products have low 
value. Seeing wildlife up close  - hides, guides, photography  
- brings much higher value. For instance the contemporary 
price levels per day per person to see a variety of species 
depends on a number of factors and ranges quite widely: 
bears in Alaska costs 200-500 euro, Polar bears Svalbard 
costs 300-700 euro, Polar bears Canada 200-700 euro, bears 
in Finland 120-270 euro, owls in Finland & Sweden 100-240 
euro, eagles in Norway 180-350 euro, vultures in Spain 100-
200 euro, wolf howling in Sweden 200 euro.

The wildlife safari dimension
Safari lodge operators are now beginning to look at Europe, 
not only as a market source but more and more also as a 
wildlife travel destination in itself. The main problem to date 
has just been that there has been too little wildlife to watch 
or the shy behaviour of animals due to hunting pressure in 
most of our continent. However with the wildlife comeback 
happening in front of our eyes, the doors are slowly beginning 
to open to a whole new set of tourism products and sources 
of rural income.

Eco-Tourism a tool to Developing local economies
As countries seek to develop economically, there are many 
pressures to focus on economic results first and to worry 
about the environmental consequences later. Sustainable 
development projects focus on helping all people, both rich 
and poor, to maintain an adequate standard of living, while 
using resources in a way that will not diminish their capacity to 
support future generations. Sometimes the standard of living 
is decreased to minimize excessive consumption of a limited 
resource, such as water.
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There is much economic growth to be gained from creating 
more diversified tourism product and marketing a wider range 
of experiences, activities and services for tourists. Established 
enterprises can expand their value added services to 
tourists, by encouraging and assisting the development of 
complimentary products and linking with emerging businesses. 
The larger and more diversified the local tourism base, the 
more successful, enterprises in the area will become. This 
practice will provide particular opportunities for local economic 
development in rural areas where it can offer people an 
alternative to move to urban areas. Proper integration and 
synergy leads to better economic growth within an area. 
However, tourism must be market related. Community-based 
and other tourism development processes must be properly 
planned, implemented and managed according to market 
demands. 

Many Georgians especially the youths and the poor, will 
gain from the employment opportunities created by thriving 
enterprises. To achieve this, it is better to establish and enforce 
a law that will guide the right of employees, their salary, benefits 
and general welfare. Enforcing such law improves the wealth 
levels of workers in the industry and negates exploitation. 

5. ROLE OF GOVERNMENT IN BUILDING SUSTAINABLE 
WILDLIFE RESERVES
• Existing Game reserves could be modified to and developed 
to Safari
• Create room for corporate organizations to invest in Wildlife 
Reserves 
• Set up governing laws that regulates and protect Eco-tourist 
facilities
• Preserve the right of stakeholders by law especially the 
employees. 

CONCLUSION AND RECOMMENDATION
The statistical growth witnessed in Sub-Sahara Africa and 
specifically South Africa is a pointer that considering the 
Eco-tourism facilities already in place in different regions, 
Georgia could achieve an unprecedented growth if solidifies 
the tourism sector by the introduction of Safari. A trip from 
Bakuriani to Tsagveri and to Borjomi by “Kukushka” (ancient 
soviet union train) travelling through the forest is beautiful but 
could be more beautiful with scenes of the gorillas, red dears, 
Zebras, Flamingos, Eagles to mentions but a few. 

Finally, If the direct contribution of Travel & Tourism to GDP 
without the Safari was GEL1,726.4mn (5.9% of total GDP) in 
2014, and is forecast to rise by 4.2% in 2015, and to rise by 
6.6% pa, from 2015-2025, to GEL3,396.6mn (6.9% of total 
GDP) in 2025. With diversification, there is bound to be at 
least a forecasted substantial rise in the figures which will be 
an indication to a healthy economy. 

APPENDIX 
Chart 1. Number of Foreign Visitors (2011-2013) – South 
Africa

Chart 2.
 

Chart 3.	TOURISM SPENDINGS IN SOUTH AFRICA VS 
TOURISM SPENDINGS IN GEORGIA 2013
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Chart 5.

 

Chart 6. 

The total contribution of Travel & Tourism to employment in 
Georgia (including wider effects from investment, the supply 
chain and induced income impacts was 300,500 jobs in 2014 
(16.9% of total employment). This is forecast to fall by 0.4% in 
2015 to 299,500 jobs (16.8% of total employment). By 2025, 
Travel & Tourism is forecast to support 346,000 jobs (20.4% 
of total employment), an increase of 1.5% pa over the period.

Chart 7. 	Projected Total contribution of Travel and Tourism to 
Georgia’s GDP up to 2025 
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